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Assignment Questions

Bachelor of Business Administration (BBA)
Semester |1

Marketing Management

(B21BB03DC)

SET | (Descriptive)

Instructions for writing Descriptive Assignments:

Answer any one assignment in a minimum of five pages. Each assignment

carries 15 marks.

1. Discuss the importance of understanding the marketing environment for a business
organisation. Elaborate on the various components of the micro and macro
environment. Use examples to illustrate your points.

Hint: In your answer, you can discuss how factors like changes in the political,
economic, technological, and socio-cultural environment can present both
opportunities and threats for a business. Explain how a thorough analysis of the
marketing environment can help a company adapt its marketing mix (product, price,
place, promotion) to better meet the needs of its target customers.

2. Discuss the various individual and external determinants of consumer behaviour and
their impact on the consumer decision-making process. Use real-world examples to
illustrate how these determinants influence a consumer’s purchase decisions,
particularly in the context of high-involvement products (e.g., cars, electronics) and
low-involvement products (e.g., groceries, toiletries).

Hint: Focus on how different factors like motivation, attitudes, cultural influences,
and social groups shape consumer choices. Discuss the relevance of these factors at



different stages of the consumer decision-making process (e.g., need recognition,
information search, evaluation of alternatives).

. Analyse the product classification system and its importance in marketing strategy
formulation. Discuss how different types of products (consumer goods, industrial
goods, durable goods, non-durable goods, and services) require distinct marketing
approaches. Use examples to explain how businesses can effectively position and
market products based on their classification.

Hint: Focus on how product classifications impact decisions related to product
design, pricing, distribution, and promotion. Discuss the differences in marketing
strategies for convenience goods, shopping goods, speciality goods, and industrial
products.

Examine the role of the promotion mix in shaping consumer perceptions and driving
brand loyalty. Discuss how the various components of the promotion mix
(advertising, sales promotion, public relations, personal selling, and direct marketing)
can be strategically integrated to build a strong brand image and encourage customer
retention. Provide examples to support your analysis.

Hint: Choose a well-known company with diverse product lines. Consider how the
company’s product lines cater to different market segments, and how variations in the
product line (e.g., different models, flavours, sizes) align with customer preferences
and competitive positioning.

Discuss the concept of Green Marketing. Analyse how Riker International Ltd. can
leverage green marketing strategies to revitalize its brand and achieve sustainable
growth. Use examples from the text and other companies that have successfully
implemented green marketing.

Hint: Begin by defining green marketing and explaining its growing importance in
today’s business world, particularly as consumers become more environmentally
conscious. Discuss the key benefits Riker International Ltd. could gain from adopting
green marketing strategies, such as enhancing its brand image, building customer
loyalty, and differentiating itself in the marketplace. Suggest specific green marketing
strategies that Riker International Ltd. could implement, drawing on examples from
successful companies mentioned in the text and elsewhere. These examples can help
illustrate how Riker International Ltd. can leverage green marketing to address its

growth challenges and strengthen its market presence.



SET I (Analytical)

Instructions for writing Analytical Assignments:

Answer any one assignment. No page limit. Each assignment carries 15 marks.

1.

Imagine you are the marketing manager for a new smartphone brand looking to enter
the highly competitive Indian market. Develop a marketing mix strategy for this new
smartphone product.

Specifically, address the following:

a)
b)
c)
d)

Product: What features, design, and positioning would you recommend for the
smartphone to make it appealing to the target customers?

Price: How would you determine the optimal pricing strategy considering factors like
production costs, competitor prices, and customer perceived value?

Place: What distribution channels would you utilize to make the smartphone available
and accessible to your target customers?

Promotion: What marketing communication methods would you employ to create
awareness, interest, and desire for the new smartphone brand?

Hint: Analyse the macro and micro environmental factors relevant to the Indian
smartphone market to inform your marketing mix decisions. Ensure the 4Ps are
strategically integrated to give the new smartphone brand the best chance of success.

Conduct a consumer behaviour analysis for a new product you recently purchased.
Identify the specific determinants (both individual and external) that influenced your
decision-making process. Describe each stage of your decision-making process from
need recognition to post-purchase evaluation, and analyse how the identified
determinants played a role in each stage.

Hint: Reflect on your motivations, attitudes, and any cultural or social influences that
affected your choice. Consider how factors like advertisements, family
recommendations, or personal values shaped your decision.

Choose a well-known brand and analyse how it utilises the promotion mix to achieve
its marketing objectives. Evaluate the effectiveness of each component of the
promotion mix in building brand awareness, generating sales, and fostering customer
loyalty. Suggest any improvements that could enhance the brand’s promotional
strategy.

Hint: Look at how the brand integrates advertising, sales promotions, public relations,
personal selling, and direct marketing in its campaigns. Consider how these elements
work together to reinforce the brand’s message and influence consumer behaviour.

Select a company and evaluate its product line strategy. Analyse how the company has
structured its product lines (length, width, and depth) and the rationale behind this



strategy. Assess the effectiveness of this approach in meeting customer needs and
achieving business goals.

Hint: Choose a well-known company with diverse product lines. Consider how the
company’s product lines cater to different market segments, and how variations in the
product line (e.g., different models, flavours, sizes) align with customer preferences
and competitive positioning.

Design a global marketing campaign for Riker International Ltd.'s instant noodle
brand that addresses the challenges of entering a new international market. Your
campaign should consider cultural nuances, consumer behaviour, and competitive
dynamics in the target market.

Hint:

o Market Research: Begin by selecting a specific country or region as your target
market. Conduct basic market research to understand the local culture, consumer
preferences, and existing competitors.

o Strategy Development: Decide on whether a standardization or localization
strategy (or a mix of both) would be more effective in this market. Justify your
choice.

e Marketing Mix: Outline a marketing mix (Product, Price, Place, Promotion)
tailored to the selected market. Consider packaging, pricing strategy, distribution
channels, and promotional activities.

e Implementation Plan: Provide a step-by-step plan for implementing your
campaign, including a timeline, budget considerations, and key performance
indicators (KPIs) for measuring success.
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Assignment Questions
Bachelor of Business Administration (BBA)

Semester |1

Business Statistics
(B21BB04DC)

SET | (Descriptive)

Instructions for writing Descriptive Assignments:

Answer any one assignment in a minimum of five pages. Each assignment

carries 15 marks.

1.

3.

What are the main functions of statistics in business? Explain each function and
provide examples of how they are applied in real-world business scenarios.

Hint: Consider the various ways businesses use statistical data for decision-making,
forecasting, quality control, and performance evaluation.

"Compare and contrast the various measures of central tendency (mean, median, and
mode) and measures of dispersion (range, quartile deviation, mean deviation, standard
deviation, and coefficient of variation) in statistical analysis. Discuss their
characteristics, strengths, and limitations. Provide examples of how each measure can
be applied in business decision-making processes.

Hint: Structure your answer by first explaining each measure individually, then
comparing them. Use business-related examples to illustrate your points. Consider
discussing how different data distributions might affect the choice of measures, and
how these measures can be used together to inform decision-making in various
business scenarios.

What are the main differences between correlation and regression analysis in
statistical studies, and explain the applications in business contexts with examples?



4. Discuss the role and importance of time series analysis in business and management.
Your discussion should include the following components:

e A comprehensive definition of time series and its relevance to business and
management.

o The utility and applications of time series analysis in different business scenarios
with examples.

o A detailed explanation of the components of time series, including trend, seasonal,
cyclical, and irregular variations.

Hint: Begin by defining time series and its primary components. Discuss the
significance of understanding these components for making informed business
decisions. Finally, illustrate the practical applications of time series analysis with
examples.

5. Explain the concept and significance of index numbers in economic and business
contexts. Your response should include:

e A detailed definition of index numbers and their importance in measuring
economic variables.

e An exploration of the common problems encountered in the construction of index
numbers.

SET Il (Analytical)

Instructions for writing Analytical Assignments:

Answer any one assignment. No page limit. Each assignment carries 15 marks.

1. You are going to conduct a survey to measure customer satisfaction for a local restaurant.

a) Describe two methods you could use to collect primary data from customers.
b) Explain why you would choose these methods.

c) List three key questions you would include in your survey to assess customer
satisfaction.

Hint: Think about the most efficient ways to gather honest feedback from customers,
considering factors like time, cost, and convenience for both the restaurant and its patrons.

2. Select a manufacturing company of your choice and track their daily production output for
30 days. If you cannot find actual data, you may create a hypothetical dataset that



realistically represents production output for 30 days. You are required to calculate the
following:

a) Mean, median, and mode of the production data
b) Range of the data

¢) Quartile deviation

d) Mean deviation

e) Standard deviation

f) Coefficient of variation

Based on your calculations, provide a brief analysis of the company's production consistency
and any potential areas of concern or improvement.”

Hint: Begin by organising the data in ascending order. For measures of central tendency,
remember that there may be multiple modes or no modes. For dispersion measures, pay
attention to the formulas and units. When interpreting the results, consider what each measure
tells you about the production process and how they relate to each other.

3. Choose a publicly traded company and gather monthly data for the past two years (24 data
points) on two variables that you believe might be related. For example, you could choose
the company's stock price and its monthly sales revenue or the company's advertising
expenditure and its customer acquisition rate. You can use a hypothetical dataset.

Using this data:

a) Calculate Karl Pearson's Coefficient of Correlation between the two variables. Interpret
the result.

d) Determine the regression equations for both variables (Y on X and X on Y).

e) Use one of your regression equations to predict a future data point.

f) Discuss the significance of your findings in the context of the company and industry you
have chosen. Address the following points:

e What does the correlation coefficient tell you about the relationship between the
variables?
e What business decisions or strategies might be informed by your analysis?

Hint: When selecting your company and variables, consider factors that might have a logical
connection in a business context. When interpreting your results, be mindful of the strength
of the relationship, not just its direction.

4. Develop a hypothetical dataset representing the monthly sales of a retail store over the past
three years. Your task is to perform a time series analysis using the moving average
method and the method of least squares to identify the long-term trend. Present your
findings, including any patterns or insights you uncover about the sales performance.

Hint: Start by plotting the time series data to visualize the sales trends over time. Calculate a
moving average for the time series (you may choose a suitable period, such as 3 months or 6
months). Apply the method of least squares to fit a trend line to the data. Compare the results
from both methods and interpret the long-term trend. Discuss any observable patterns, such
as seasonality or cyclical variations, and their potential impact on business decisions.



5. Collect data on the prices and quantities of five commodities of your choice over a period
of two years. Using this data, construct the following index numbers for the current year
relative to the base year:

a)
b)
c)
d)
e)

Simple Price Index
Weighted Price Index
Laspeyre’s Index

Paasche’s Index

Fisher’s Ideal Index Number

Evaluate the results and discuss which index you consider most reliable for this data set and
why. Include an analysis of the Time Reversal and Factor Reversal tests for the indices.

Hint:

Start by listing the prices and quantities of each commodity for both the base and
current year.

Calculate the simple price index by averaging the price changes.
For the weighted price index, use quantities as weights and calculate the index.
Use the formula for Laspeyre’s and Paasche’s indices based on the given data.

Calculate Fisher’s Ideal Index by taking the geometric mean of Laspeyre’s and
Paasche’s indices.
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Assignment Questions - Descriptive (SET - A)

SECOND SEMESTER B.A ARABIC & B A Afzal-ul-Ulama
ABILITY ENHANCEMENT - 01- Course code - B21ARO1AC
COMMUNICATION IN ARABIC

Prepare an assignment on any one of the following topics which should be not
less than five pages: -
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Assignment Questions - Analytical (SET - B)

SECOND SEMESTER B.A ARABIC & B A Afzal-ul-Ulama
ABILITY ENHANCEMENT - 01- Course code - B21ARO1AC
COMMUNICATION IN ARABIC

Prepare an assignment on any one of the following topics which should be not
less than five pages: -
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Assignment Questions
BA/B.Com/BBA Programmes
Semester 11

Ability Enhancement Course
B21EGO1AC

English For Communication

Instructions for Writing Assignments

Descriptive:

e Clearly outline the key elements or aspects that need to be described, such as features,
characteristics, or events.

e Employ descriptive language that can engage the senses and ensure vivid pictures,
enhancing the richness of descriptions.

e Organise the assignment in a coherent sequence to guarantee clarity and facilitate the
smooth conveyance of ideas.

Analytical:

e Clearly articulate your main arguments in a concise manner at the beginning of your
answer. This sets the tone for your analysis and helps the reader understand the central
point you are trying to convey.

e Support your analysis with specific examples and quotes from the literature. Use direct
textual evidence to illustrate and reinforce your points.

e Move beyond mere summary and engage in critical analysis..

Topics:
Set |-Descriptive:

1. Explain the four basic skills of communication. How do they relate to each other in
language learning and usage?



N

. Describe the different types of listening according to purpose. Provide examples

for each type.

Outline the steps involved in the writing process. How does each step contribute
to producing an effective written piece?

Explain the concept of emoticons and emojis in digital communication. How do
they enhance or alter the meaning of text-based messages?

. Describe the impact of electronic tools on mental and physical health. What are

some common health hazards associated with excessive use of digital devices?

Set [1-Analytical:

1.

N

Analyse the evolution of human language and communication technologies. How
have these developments shaped our current communication landscape?

. Evaluate the effectiveness of online resources and digital platforms for developing

listening skills in English. What are their unique advantages and limitations
compared to traditional methods?

Critically examine the differences between print reading and online reading. How
do these different modes of reading affect comprehension, retention, and
engagement with the text?

Investigate the role of social media in language learning and communication. How
can these platforms be effectively leveraged for language development while
mitigating potential risks?

Assess the ethical implications of widespread social media use, particularly
concerning privacy, authenticity and cyber security. What measures can be taken
to promote responsible and safe use of social media platforms?
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B.A. SANSKRIT LANGUAGE AND LITERATURE
Semester 11

SICFAIRC IS L
(B21SNO1AC)

Assignment Questions

Instructions for Writing Assignments
The maximum score for this assignment is 15 marks.
Your response should be written within a 3 to5 pages (A4 size paper)

The assignment should be written in Sanskrit. (Devanagari script should be used).

SET 1 (Descriptive)

1. FOTTHT SFTCOTEATHATI qOT TR0 = frergaa|
2. FATHAU AGITH FIAT (AT
3. HERAATITIL EATTLTATAT: |iaerodT: fereraad|

4. TSR == it eer e st sreepedl

5. FATISAET Hg<d (A=aTq|

SET II (Analytical)

1. §EFd FAATY FATH AT - TIAAATITNFA [AqFATH|

(TFAT: (Hints) ITEaTHTE TRUTTETAH, HATAE], ATITLT, FATAE, qAT)
2 ATATATAATALAT AT A HHIIE A |




(F=AT: (Hints) TRTASRIGY, STEHHIOAeT Hadd, GhaTcasmi=ard IO, AqaTarah ey

T, GHATAATAIGY, HEFTATIIT A@TATHEAH)

3. AYAFATENH: T2l ATTTRIT TLAG AFIT (A eI

(F=AT: (Hints) TR, ATHIGHATEAAT, AT, ATSTAUATAT:, THAHET,
4, TEFATST TEIHTLTIAT: HTIETGT A 9T |

(FFAT: (Hints) SToq SATETIEAT: T, STHHITETA-3TTY, ASEHETGH ATCT)
5. 4TdT: TEHTRT oA aedT TR ATy HaTaedT 7|
(F=AT: (Hints) &Tq:, TXERTTRA:, AR :, IHAT(RA:, THFHF: , AFH:)

3k 3k 3k 3k 3k 3k 3k %k 3k 3k 3k %k %k >k 3k 3k %k %k %k kk 3k
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ASSIGNMENT QUESTIONS
BA MALAYALAM LANGUAGE AND LITERATURE

SECOND SEMESTER
ABILITY ENHANCEMENT COURSE - B2MLO1AC
@JOCWOUIl8: MRIIB.
Set 1

(o6 e8:050Y@lesmm @real Q@O MM agemEslaj @3
Qe @RWIE:Gl,] @oeral call®d B:0IOMm Dalmimilesds: )

1l ORD®WA A IOMODOA! aJOMHMBTVIWDG®:OS GIWIE:OEBE:.
(Hints: - @oge6v. - llaudommoe- MIBlalMoe - allallwmo
QlBOMEERUE - MABL!D - YD M UMD EUB ~DalMoaNI@o -
MO B NMAOEBRUI)

2. @2aH0aI@lnyEEMOETIOMD @JOWIMIGOMERG]g] @alMymilead:.
(Hints: - @R)Q6lo ~ BIaHI- BIHI BRI - BIaHD al@lay@EMOIEM
(@OWIMYe — MVIWYMHUS -DaloaNIBo — MVANIWENMAOEBRUI)

3. @MNHRIOWECLa] MYE:208 @rYIsemaslian allesemenud
alleifl g ..
(Hints: - @yg6lo - (@JMoIBE! - IR0 - (JMVBD] - MYEBHRIQ @RYICHIS
- @RYIEHISIOHM TV B:AI- BalMVoaNIo ~ MVANIWE)MNEBRUI)

4. o100} QlaIBEmMMIRLIMTECMERO 5] OalMyUlEBE:.
(Hints: - @ygeve - Qllido@mM aldl@o - 221WI8s QlAIBGMo - AldURII®Y
QlAIB@®Mo - HalNIoaNIBo — MNANIW G YMAEBRUB)

5. &l.vemeaaQaflem® memamallo ajempoe mulle:esm imnamilad
Modlq)@Bal Qllai@lead:.
(Hints: - @RQREI. - RIE@OMHMR TVBUICAB® - DEMIMaflo ojeTYIE. -
1.0 EEBQa]- oJEMRIBAVIB:EEM (@JTVoto-OalMeaNd@o -
MaNIW & (YMAEBRUB

(X15)=1



SET Il (Analytical)

( 96X 6ISODIEBIEBM @Y Qll-@EM@ MltMe ae®eslaj B
Qllasieom @RWIB:Ale] al¥ Galldd S:0QIOHD @RAIULAMICAE20Q)
Qlaifmgme, )

1.

2eIWI8 al@@URCHMNOTIENR ERGKIR! aIGI@o MoWallEBd:.
(Hints: - @Q)@6le - af) QO - @O4IS| - @RBIE:IL! Al@EBRUY -~DalMoaNI®0 —
VAN H ) MOEBRUB)

eniasdlled Soleesa80la] agl.ag)d. almwed ml@lesemesasud
Qlleiofl o,

(Hints: - MI@atem MLa0l®ie - af)o.a)B . AILBB - MI@alem aleRLO -
eNIadld - @ EAIBUE oJEBEMUOUWB - af)o.af)B QlRWEOM HIGalos-
OalMIoaNI@o - (MVANIWE)MAEBRUB)

alladomm aBl@aye alladommamirvormeng. allaidlesd.

(Hints: - @@ge6e - AlAUIBOM aIBl@o - @RYEY®I AlAUBCMEERUB -
QRO MMIIRLIMMEERUT - MVIWIBHUB- OalMaNIo —
MO B )MAOEBRUI)

@oaoBIeewoRl, aeiogesueall DAl ERAIWLOMICREA0W]

Qlleiofl o,

(Hints: - @yg6ve -UNBJ— BIAHINBYK - NEY 6Ll - neIVI8 eevoail-
Qllallw eeweld;:ud - OaloaNIBo — MVANIWE)MNOEERUY )

@REIREU MVERIAHUEMEBBUILS BOUWIA AlIOMOIRBE (@JOWIMIODEB ] 4]
@RIl EBS:.

(Hints: - @@@6. - @REIQ6Uc - MIWRaIOMTDTIOR! @REIG6- -

MGl mB:00MImIVIgEs @oElg6l. - @REIRaIOmIG WyrUlesmsms
®IPYEBRUD - OalMIoaNI@o. — (MVANIWEH()MAEBRUI)

(1x15=15)
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Assignment Questions

SECOND SEMESTER B A AFZAL UL ULAMA (ARABIC)
Modern Indian Languages - Course code - B21AR01LC
Functional Arabic

SET- I (Descriptive)

Prepare an assignment on any one of the following topics in not less than five pages.
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Assignment Questions
SECOND SEMESTER B A AFZAL UL ULAMA (ARABIC)
Modern Indian Languages
Course code - B21AR01LC
SET 11 (Analytical) Functional Arabic

Prepare an assignment on any one of the following topics in not less than five pages.
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B.A. SANSKRIT LANGUAGE AND LITERATURE
Semester 11

T Alceh o
B21SNO1LC

Assignment Questions

Instructions for Writing Assignments
The maximum score for this assignment is 15 marks.
Your response should be written within a 3 to5 pages (A4 size paper)

The assignment should be written in Sanskrit. (Devanagari script should be used).

SET 1 (Descriptive)
1. FHATISTR Hged UTTATE AT SAHTTT ShT1 forRIaT:
[ENERE]

2. #fTAg farsuTRHUT feRfeIde Tefdoea wem= fereredd|
3. {THET ALIHATII Telchady TIHTAFNRIOT FHocT |
4. GHEAYS GAISRAT S [aeread|

5. SAFYHITOT 3eTevrfed Tfauead|

SET II (Analytical

1 FATCehTed Shidead |(FIT: (Hints) —hTeTRAE, TET HeT:, FUHITOT, FATChelaToH )



2.95Id- AT WG| (I (Hints) — HATHATGE, HATTSAET Heed, TaSTRIAT, T
$dd:, A ATIOT )

3. HIAATCHY ALYAIRNET FAFd:| (FIT: (Hints) —FIhI0T, <ARNT:, §E:
SHdeTehTel: qodq mm—thmmﬁmrrqﬁﬁ THBIATTT )

4, AR BEW‘@TJWQWWW | (FE=T:

Hints- ShIcTMEAH, ATcHhio] )I

5. ShdeldT JEAhEYl %mt;m’la?r;r JETERE ASST- Tsad- Ao SCHARN [@wugd|
(=T (Hints — 2T, FATTSTHE, ﬁw&m‘r g>dded,)

3k 3k 3k 3k %k 3k 3k 3k 3k 3k %k %k %k >k 5k 3k %k %k k k ok k
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ASSIGNMENT QUESTIONS
BA MALAYALAM LANGUAGE AND LITERATURE
SECOND SEMESTER

MODERN INDIAN LANGUAGE- B21MLO1LC
2218 MUIaCIM: HQl® - L0 — PalMiOMe —~EGMOQI®D

Set 1 (Descriptive)

(moee e@ogovildleem @pery ool e ogeomele, 63
Qe O GRWIE:E] @RMYEAIHIT B:0WIODm DalMimilead:

L&MWl @MUOIMOOD®  al@lal@eajgewl  alEEmye  Galoegea
HL|TBHOQES QISH:ERU3 Qllaidlens,.

(Hints: - @@@6le - HRIMH® - dldalalMe - QEOIAYM  BHILITlHHMm-
MOQIGURHDBHUE - HILITIHD® DRIWISOBIGE - oI6BBMYY - 2l@BAYY
HQlOBHElOal G:0e|NlE:® -DalMeaNd@e - TVANIWE: YMNEBUY)

2. ylalog @aINEBOS mualleentimdud  adwallessl, MINIEMWOMVAd
a)MIQIBES HINGHOS @RTYERE Qllvede:dlends:.

(Hints :-@@@elo- MJlA0Ge - HOMRLIMTIE: @Rl - ARIVWISOTIOR! TYlaleu
HIOHUWB - 20WAlEBS] - MVIIELWOIMVAL - EHIRNS - AldalO®O - MYlaleu
MdlalMo  -©alMIaNIo — MVANIWE (NHMAEBRUD )

3. &:3leH20ImeSs MGasmeawelow allaidlesd.

(Hints:-@@g6uo - MI(@@aleMo— 2LIISTMIOR! @RYRY &Il MI@ald@ -~ndEIB-
@OEIMOS MI@aleM BHDNBHUB - MI(@aleM BBOUWEAI -DalMNIoaNdIo —~MNVANIWE
YMNEBRUY)

4.001QO8ODIER!I  @REY AlFIB EMOIQUM oM MlaiQ) af eeamMAV il Qes
21Bl@®) @JOWIMODOD lGlEURIUWERE,.



(Hints :- @@eue —~GMIAIGE MVIACI®Le - al508 EMOQIEIHBE'S MLIBOCUEBRUD —
eoalleid - eHoaleldm® @alMIGaNde - of) e©eamMY 6ni Eeaw. -
al308MINeQM  dlailed  emoaried owimp - OalMIoaNI@o-
MLANIWE YMAEBRUY )

5.@RYUMIE: - DOMEIWMIE: CMIAUM MUICIMEOOmERCe] Qllic]Esd,.

(Hints:- @ygee - @RUIMIG® - @RYUMIH: BMIAUB MVIACIDMYe - Af)LTDE>I@
- Al BGHUB -OTMEIRMIGB® - Hald®AVIRIOS - af)§TDEIQ -
MQNEURAUD B UB- alNoaNIBo ~MVANIW S YMNEBRUY )

(X15=15 )

SET Il (Analytical)

(moee edogovildleem @pery ool . ogeomele, 63
Alaeom GRWIeEly off Galxltd EHOWIOMm @RAINLOMICRGHAIWS]
Qllaimge. )

1. @oesalles ameg agm ealoaicd @rallagdly andlrudoils ejymEBses
quad:0al @Ml alds] OalQd

(Hints:-  @o@ete- a@lAl@lE BABWMe - 0218 & lowleal
al@lrudlalange. - @rwdle: Hale - eoQalaemlend - @almeod -
$90SQlES AEB-DalMoaNIB ~MVaNIWWE: HMABRUB )

2.00mEQMIE: HAlOBE0S @EEOIBOBUE BaleesQ. @alosesq.
969a0Ea] aiB4] O2IQ)d>

(Hints:-@ryg6xo —OOMEIRMISH®- MIBUaIMe -  2LIISOTIeA!
OOMEIWRMIE BHQMBUB ~RIaHU- ARISM -0OUWRI -HalNIoaNIBo ~TVANIE:
WMOEBRUB )

3. dwelqls: 621Qelnaaes qualewaimeud miald, oe:¢ psadloames
HLOBOS @RYTYEAIHI @I B @R

(Hints :-@@@6lo -6a1QHIN0  MLICIMYH - JOleldmue -  mMed®AIMm
EalQ®HNBHU - BHOIGHTOEHUW - ©BHFl - miadld - wm@dlme -
OAUBBEJOER TN B-OalMoaNIBo ~ MVANIWE: YMABRUT )



480G  MEAUMOIMOEDIM  EWIMIEIeMY@AleMm MuooMme  &d.al
@RaeM® ‘@RRAw 20male®QeS MUUIlM'afiim CRIAIMOT @RTVEAIELE
alB4] ©.2I1Q)b>.

(Hints :-@R)g6le ~CHESIQ MEAIO@NIM. - B MIBIWEMY@3 -e)dh.all.@oaq 8-
GRIEIMo- V@AlEM MEAIMNIM @AIBGIMMEERUB ~OalMoaNIGo ~TVANIWE:,
MNEBRUB )

5. 6B:0.9/cODIO® g midon] aeiwosoviea: calo) eMINRe8eS (@JEaWs,
@RY6ULOMo, BIaH EDQI @RAIWLAIERS:

(Hints:-@yg6ro -Ball@ muaadl®mie - el eMIe|dUd - HOMVELITIE: el
- @G2®o -@QEUPMo -  @RIaH - ©&04|CROMI-OalMonNd@o -
VAN G MOEBRUB )

(X15=15 )
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B.A HINDI LANGUAGE AND LITERATURE
B21HDO1AC

ST &
Set-1-Descriptive

Choose one topic from the following five assignment options. The maximum
score for this assignment is 15 marks. Your response should be written within 3
to 5 page (A4 size paper)

1. HIATH UG 3T A FT JIGTgI0T TASE HITAv|
( GTIAT- HEATH T 371 Td aRATST , 36 $ig U9 31807 )

2. T8eI & &ldl Ud Yah &l 3CIgY0T Afgd cdad SIaiv|
( FHAAT- hTel 1 AR T 3 AT S 3 ThTel, TAATET e, AT el T
R, 3ET80T 311e)

3. foT Ud 38 $ig Y AIGEIOT e it |
(GO dr afeTeT Ud 3HE A, 3ETEI0T HTTE)

4. 'HETIS [hAT3T & A WX Tl IR HITAT|
(FE=AT-fohaT T TR, 38eh e ol HigTed IRE, Ferdeh 5T &1 faedr 9=y,
3CIEX0T 3TTE )

5. ‘A" ol JANT 9T 3Teld R HITST |
( gEeAT-st 2 v 3TN




SREENARAYANAGURU OPEN UNIVERSITY
B.A HINDI LANGUAGE AND LITERATURE
B21HDO1AC

AR BE

Set-2 Analytical
Choose one topic from the following five assignment options. The
maximum score for this assignment is 15 marks. Your response should be
written within 3 to 5 page (A4 size paper)

1. GIEY GERT 39 GIclt &l eTs 15 il HEleil 1 IeTalg el 7 |
THE PEARL
Once a man wanted to find the most beautiful pearl in all the world. He took a bag of
money with him and went to look for it. Wherever he went he asked this question: "Do
you know where I can find a beautiful pearl?"
One day a shopkeeper said, "Yes, I have one." The man looked at the pearl. It was large.
When he picked it up and held it in a ray of sun- light, he saw many colours: blue and
silver and purple and pink.
"Oh!" cried the man gladly, "I have found the most beautiful pearl in all the world. Here
is my bag of money. I will pay you for the pearl."
The shopkeeper counted the money. There was not enough to pay the price of the pearl.
"I shall go home and sell my house, and I shall bring back the money," said the man. "But
that will not be enough," the shopkeeper told him. "I shall go and sell my land.”
"But even that will not be enough."
"Then I shall go and sell everything that [ have," said the man who wanted the pearl. The
man went back home and sold his house and his land. He sold everything that he had.
Then he went again to the shopkeeper. "I have sold everything I had. Here is all the
money." The shopkeeper gave the man the beautiful pearl, and the man went away happy,
for he now had the most beautiful pearl in all the world.
Grandmother closed the little velvet jewel box as she said, "I think Jesus told this story of
The Pearl of Great Price so that we should be willing to give up everything we own on

this earth. We should love Jesus more than we do anything else in all the world.'



Meena pointed to a picture hanging on the wall. She said, "I think that that is a lovely
picture of Jesus.""Yes, I do, too," agreed Grandmother. "When I look at that picture of the
kind face of Jesus, I think of Him as The Pearl of Great Price.”

(FI@HT- pearl - FdT, Shopkeeper - GehleicY, Counted - 3T, Price - e ,Sell -
SYeT Land - STHIET , Everything - §9 FS Velvet - G, Jewel - 381507, Willing -
Wﬁﬂ, Grandmother - I&1/=ATsT, ,Agreed - HgHd, Kind - R Face - fl%?T)

. HYat HATGHG HISTet hr AT 3R 39 a1g Fa1fad dare faf@u|
(FET-HTATIAT T G, Slrer <hr fafer, 38 WA Sfet & a1e; o ==t 311ie; r
Tare, &9 # faf@w )

. T T e FT ST T IrEdear I 3o i@ |

(FE=T- T 3T 3110 es T AT, 3HR! ITH-3AreleT 3Tie ux 87 379e1r
Hd Jhe 1)

. 39 eI AT IRER & A1 &Y 18 1T S Afared faaxor S|
(FRT-TTAT T TARY &l aaTor,gdl =Y 5978, e 31¢ & 3eeld |, Aleleh
QTG T TINIT 3T 37T HY )

oA feT ATcTelTd & TR W) CelliEesh & GEsiTal IX Teh 3fefess foliav|

Joold : GhleigR o Efear ATl & drereT < fem 41| 3Heh ged & TRT AT
@R 3|

THT : SHH GhTaIGR hl FT el & ?

Jood : Y frgdhr Al &7

ST : ITeTci e & | T B W Aol ofehs &7 +TgT 3TT?

Joold : 3ol Collieeeh i ATeral F TTAT ofled H AT JhdTe 872

THIC : Tl & | A CoTieee &t ATl qaTavor & ool 761 o
Joold : al ha?

JHTT : &I, TATEceh AT & G-I [HCCl H oTgl HeldTl ¢l g arell
aref fATE & Fa1

JEdT &1 387 STgdrell I feneldl g

el : 9T I Ilell H aF Tl ST graf?




THTT : Ael Tood, I Il 7 $f7 ALY Tetar g1 I ATferar 31 AT H FHR 3o
ST T T B

Jodld : 308 99 & o7 3T =TT IA1fgu?

JHTT : S T9a1 & [olT §H Tollleced ol hd-Y-Fhe FIAET el dIieT| g
FU3 & ¥l 7 TTHT @l AR

Toold : IR I 3o ToTiece T Aferal o Ak o9 ot anfeT|

T : 98 o) 8l §, W g5 Y IR §o7a1 I1fgT| olal & Fgaer & foar
IS T el 6] 81T &

(=T CoTTEeeh ol 3UFNT , GATEROT O 3HAT IR JTie Heal ) &1+ 1 )
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HINDI GADYA SAHITYA AUR SAMRACHANA
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Set-1 Descriptive

Choose one topic from the following five assignment options. The maximum score for this

assignment is 15 marks. Your response should be written within 3 to 5 pages (A4 size paper)

ST THIC ST J4TE, |

gAY IRATS T T3 Alfecd W 3Tl @ |
HTST # SITHIOT hl 3wl W feeauft faf@u |
TCHSRAT UG Sigell 7 3R § | T HfAT |

ereg; Faram BT AT G §U 3HeAT Fafienior GIfTe |

o & 0N =

1 x 15 =15)
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HINDI GADYA SAHITYA AUR SAMRACHANA
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Set-2 Analytical

Choose one topic from the following five assignment options. The maximum score for this

assignment is 15 marks. Your response should be written within 3 to 5 pages (A4 size paper)

1. f&=<Y arem drfged = digied aR= &fSe | (FE=r: -(Hints)- IR, faem, QAferr,
s )

2. Sfaady a1 & dglell & shidAeh fdeprd oX feoqolt faf@ | (@ Hints-) el TaR,
HTHATTSTeh, HiEhicen, Asteiicieh aRTEATT )

3. fdl IEm M e TS AT fARer AR Hifew | (FEer  (Hints) 2,
THY, 7T, 3eT87d, HERTd)

4. g Fr GRS Sa 38 Har Hr Tdr AT | (I (Hints)- TRHAT,THR, T,
3CTEXTT )

5. 31Ul faeafdearerd & 3uperdfc & HIY Teh Hedldl R AT | (FE=T: (Hints)
IRTA, 3682, HATH, 371G [Heh, TISTATT)

(1 x 15 =15)



