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Section A
Answer any ten of the following questions in a word or sentence each. Each question carries 1 mark.

1. What is digital marketing?
2. Define market space.
3. Expand SEO.
4. What is Google Analytics?
5. What is social media marketing?
6. Define user engagement.
7. What is Facebook marketing?
8. What is social media analytics
9. What is online reputation management?
10. What is blogging?
11. Define brand image
12. What is online review management?
13. What is content marketing?
14. What is mobile marketing? 
15. Define social commerce.
                                                                                                                                                     (1X10=10)
Section B
	Answer any five of the following questions in two or three sentences each. Each question carries
 2 marks.



16. What is search engine ranking?
17. What is influencer marketing?
18. Explain website performance metrics.
19. What are the advantages of mobile marketing?
20. Explain the significance of social media marketing.
21. What are social media statistics?
22. Explain online reviews and ratings.
23. Explain Facebook marketing.
24. Explain brand image management.
25. What is reputation monitoring?
                                                                                                                                                                    (2X5=10)
                                                           Section C
	Answer any five of the following questions in one page each. Each question carries 4 marks.
	



26. Explain the scope of digital marketing.
27. Explain keyword research techniques.
28. Describe key performance metrics used in Google Analytics.
29. Discuss Facebook marketing strategies.
30. Explain the role of social media statistics.
31. Discuss the advantages of social media marketing.
32. Describe online reputation monitoring methods.
33. Discuss the importance of brand image management.
34. Explain the role of customer feedback in reputation management.
35. Discuss visual marketing tools.
                                                                                                                                                                    (4X5=20)
                                                       Section D
	Answer any two of the following questions in three pages each. Each question carries 15 marks.



36. Discuss reaching-the-top strategies through content marketing, mobile marketing, affiliate marketing, and influencer marketing.
37. Explain Google Analytics and its applications.
38. Analyze the impact of digital marketing on consumer behavior and business growth.
39. Explain on-page and off-page SEO techniques with examples.

                                                                                                                                                                  (15X2=30)
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