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Section A
Answer any eight of the following questions in a word or sentence each. Each question carries 1 mark.

1. Who is a Consumer?
2. What do you mean by a Buyer?
3. What do you mean by Consumer Decision Making?
4. What is Purchase Decision?
5. What do you mean by Motivation?
6. What do you mean by Personality?
7. What is Culture?
8. What is Social Class?
9. What do you mean by Industrial Markets?					
10. What is Industrial Buying Behavior?				
          (1X8=8)

Section B
	Answer any six of the following questions in two or three sentences each. Each question carries 2 marks.



11. Differentiate between intrinsic and extrinsic motivation.
12. What are the Four P’s of Marketing?
13. What do you mean by Complex Buying Behavior?
14. What is Openness to Experience?
15. Describe Maslow’s Need Hierarchy Theory of Motivation.
16. What do you mean by values?
17. What do you mean by Reference Group?
18. List out the main participants of Industrial buying process.			
				        (2X6=12)
									
                                                       Section C
	Answer any six of the following questions in one page each. Each question carries 5 marks.



19. Explain the Nature of Consumer Behavior.
20. Explain the Application of Consumer Behavior in Marketing.
21. Briefly explain the factors affecting consumer decisions.
22. Explain the stages of consumer buying process.
23. Briefly explain perceptual process.
24. What is meant by socialization of consumption within a family?
25. Explain the characteristics of industrial markets.
26. Explain the participants of industrial buying decision.	
(5X6=30)

                                                       Section D
	Answer any two of the following questions in three pages each. Each question carries 10 marks.



27. Explain the significance of consumer decision making in advertising and sales management.
28. Explain the types of lifestyles.
29. Explain the features of Culture.
30. Explain the factors influencing Industrial Markets.				

      (10X2=20)
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