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Dear learner,

I extend my heartfelt greetings and profound enthusiasm as I warmly wel-
come you to Sreenarayanaguru Open University. Established in September 
2020 as a state-led endeavour to promote higher education through open 
and distance learning modes, our institution was shaped by the guiding 
principle that access and quality are the cornerstones of equity. We have 
firmly resolved to uphold the highest standards of education, setting the 
benchmark and charting the course.

The courses offered by the Sreenarayanaguru Open University aim to 
strike a quality balance, ensuring students are equipped for both personal 
growth and professional excellence. The University embraces the wide-
ly acclaimed “blended format,” a practical framework that harmonious-
ly integrates Self-Learning Materials, Classroom Counseling, and Virtual 
modes, fostering a dynamic and enriching experience for both learners 
and instructors.

The  University  aims  to  offer  you  an  engaging  and  thought -
provoking  educational  journey . The  curriculum  of the  Master ’s 
degree  in  English  Language  and  Literature  incorporates  Skill 
Enhancement  Courses  to help  learners  develop  specialised  abilities 
relevant  to  their  field  of  study . This  initiative  by  the  University 
represents  a significant  effort  to provide  learn - ers with  dynamic  and 
engaging  subject  matter . The course structure  has been developed  to 
match  the quality  and content  of skill  development  programmes  at 
leading  educational  institutions . The Self-Learning  Materi - al has been 
meticulously crafted, incorporating relevant examples to facil- itate better 
comprehension. 

Rest assured, the university’s student support services will be at your dis-
posal throughout your academic journey, readily available to address any 
concerns or grievances you may encounter. We encourage you to reach 
out to us freely regarding any matter about your academic programme. It 
is our sincere wish that you achieve the utmost success.

Regards, 
Dr.  Jagathy Raj V. P.						      01-09-2024

Dr. Anfal M., Dr. Sanitha K.K.
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2 SGOU - SLM - MA English - Media Studies

Communication and Mass MediaUnit 1

Learning Outcomes

Background

Upon the completion of this unit, the learner will be able to:

	f comprehend the fundamental concept of communication, including its definition, 
forms, and importance in everyday interactions.

	f analyse the key elements of the communication process and recognize how they 
contribute to effective information exchange.

	f identify different types of communication, including verbal, non-verbal, 
interpersonal, intrapersonal, group, and mass communication, and explore their 
unique characteristics.

	f evaluate various communication theories and models, demonstrating their relevance 
in understanding human interactions in diverse contexts.

A day in June 1975.   Millions of Indians are tuned to All India Radio (AIR), the 
national broadcaster, for their daily dose of news and entertainment. Suddenly, at 8 AM, 
Prime Minister Indira Gandhi’s voice crackles through the airwaves, declaring a state of 
emergency across the nation. Suddenly, the whole country becomes aware of an important 
moment in its history. This event, called the declaration of the Emergency, highlights the 
strong influence of mass communication in India. In just a few hours, news of the political 
crisis reaches every part of the country, showing how one broadcast can change the way 
the nation thinks.

The evolution of mass communication in India mirrors its journey as a nation. From 
AIR’s iconic signature tune that still evokes nostalgia to the digital revolution that has 
put smartphones in the hands of millions, mass communication has been both a witness 
to and a catalyst for India’s transformation. Today, India stands at a fascinating juncture. 
It has the world’s largest youth population and is the second-largest smartphone market, 
creating a dynamic and rapidly evolving media landscape. Traditional forms like print 
newspapers coexist with digital news apps, while ancient storytelling traditions find new 
life on YouTube and Instagram. In this unit, let’s understand in-depth communication and 
various types of Mass Media.
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Keywords

Discussion

	f Communication: 
Information 
exchange

Communication, Intrapersonal Communication, Interpersonal Communication, Group 
Communication, Mass Communication, Mass Media, Print, Radio, Film, TV, Internet, 
Broadcast Media, Online Media

1.1.1 What is Communication?
You are at a restaurent. The aroma of fresh coffee wafts through 

the air as the barista calls out, “Grande latte for Sarah!” Sarah, 
engrossed in her laptop, doesn’t hear. A nearby patron gently 
taps her shoulder and points to the counter. Sarah smiles, mouths 
“Thank you,” and retrieves her drink. In this brief moment, 
we have witnessed multiple forms of communication: verbal 
announcements, written orders, nonverbal gestures, and even the 
implicit communication of the café’s atmosphere.

Communication is the lifeblood of our social world, flowing 
through every interaction, every shared glance, every written 
word. It is the professor’s passionate lecture that ignites curiosity 
in students, or the reassuring hand squeeze from a loved one during 
a difficult moment, or the company-wide email that boosts team 
morale. Communication can spark revolutions, forge peace treaties, 
or simply brighten someone’s day with a heartfelt compliment.

At its essence, communication is the process by which 
information is exchanged between individuals through a common 
system of symbols, signs, or behaviour. It’s a bridge between 
minds, allowing thoughts to traverse the gap between one person 
and another. The root of the word “communication” in Latin is 
‘communicare’, which means to share, or to make common. 
Communication is defined as the process of understanding and 
sharing meaning (Pearson & Nelson, 2000).

Now, let’s learn this concept more deeply by exploring its key 
features:

a.	 Information Exchange: Think of a café. When the baris-
ta calls out “Grande latte for Sarah!”, they are sharing in-
formation – the drink is ready for a specific person. But 
information isn’t always so straightforward. Imagine an 
orchestra conductor whose gestures guide the musicians 

	f Illustration
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on tempo, dynamics, and emotion without using words. In 
both cases, information is being exchanged, but in different 
ways.

b.	 Shared Understanding: A teacher once told a story about 
two students who had a misunderstanding. One called the 
other’s new shoes “sick,” and the owner of the shoes was 
upset until they realized that “sick” was meant as a com-
pliment. This shows that communication isn’t just about 
sending messages, but also about making sure they are un-
derstood correctly.

c.	 Two-way Process: Communication usually involves both 
sides. Even in situations that seem one-sided, like a po-
litical speech, the audience gives feedback through their 
expressions or reactions—nodding, frowning, or clapping. 
This feedback helps the speaker adjust their message ac-
cordingly.

d.	 Verbal and Non-verbal: Words are powerful, but they don’t 
tell the whole story. For example, someone might say “I’m 
fine,” but their body language—like a forced smile or 
avoiding eye contact—can show they are upset. In some 
cultures, non-verbal cues are even more important than 
spoken words.

e.	 Intentional and Unintentional: Sometimes we communi-
cate without meaning to. For example, you might acciden-
tally show your thoughts on your face during a meeting, or 
crossing your arms might make you seem defensive, even 
if you’re just cold. These unintentional actions are also part 
of communication.

f.	 Context-Dependent: The meaning of a message can change 
depending on the situation. A phrase like “I’m done” could 
mean relief after finishing a project or signal the end of 
a relationship during an argument. The context shapes the 
meaning of our words.

g.	 Medium Variety: People have always found different ways 
to communicate, from smoke signals to TikTok videos. 
The method of communication affects the message. For 
instance, breaking up through a text message feels very 
different than doing it in person. A handwritten thank-you 
note may feel more personal than an email.

h.	 Purposeful: Every act of communication has a reason be-
hind it. A baby crying communicates a need. A writer tells 
a story to take readers to a new place. A CEO’s presentation 
aims to motivate investors. The purpose gives meaning to 
the message.
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Communication, then, is not just the words we speak or write. 
It’s a dynamic, multifaceted process of connection. It’s the means 
by which we share our inner worlds, coordinate our actions, and 
weave the fabric of society. Whether it’s the global reach of a viral 
video or the intimate whisper between lovers, communication 
is how we bridge the space between “you” and “me,” creating 
moments of “us.”

As we navigate our daily lives – responding to emails, chatting 
with friends, or even deciding what to wear (because yes, fashion 
communicates too!) – we are constantly sending and receiving 
messages. By understanding the nuances of this process, we 
can become more effective communicators, fostering clearer 
understanding, deeper connections, and a more harmonious world. 
After all, in the grand symphony of life, communication is both the 
music and the conductor, guiding us in creating meaning together. 

1.1.1.1 Definitions of Communication
Let’s explore various important definitions of communication 

from scholars and theorists across different periods and 
perspectives. These definitions not only highlight the complexity 
of communication but also its evolution as a concept over time.

Harold Lasswell (1948):

“Who says what to whom in which channel with what effect?”

This definition is prized for its simplicity and comprehensiveness. 
It covers the essential elements of communication: source, 
message, audience, medium, and impact. Think of a public health 
campaign: Who (health officials) says what (wear masks) to whom 
(the public) in which channel (TV, social media) with what effect 
(increased mask-wearing, reduced virus spread).

Wilbur Schramm (1954):

“Communication is something people do. There is no meaning 
in a message except what people put into it.”

Schramm emphasizes that communication is an active process 
where both parties create meaning. 

This definition means that communication is an active process 
carried out by people, and the meaning of any message comes from 
how people interpret it. A message itself doesn’t have meaning on 
its own; it only gains meaning based on what the sender intends 
to convey and how the receiver understands it. In other words, 
communication is not just about sending words or symbols—it’s 

	f Communication: 
Connection-
building process

	f Communication: 
Source-message-
audience- 
impact

	f Active 
interpretation 
process
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about the shared understanding between people.

David K. Berlo (1960):

“Communication does not consist of the transmission of 
meaning. Meanings are not transmittable... Only messages are 
transmittable... The meanings are in the message user.”

Berlo’s definition, tied to his influential SMCR (Source-
Message-Channel-Receiver) model, stresses that while we can 
send messages, we can’t directly transfer meanings. It’s like giving 
someone a book; you can’t guarantee they’ll interpret it the same 
way you did.

Dean C. Barnlund (1970):

“Communication is not a reaction to something, nor an 
interaction with something, but a transaction in which man invents 
and attributes meanings to realize his purposes.”

This definition underpins the transactional model of 
communication. It views communication as a dynamic, 
simultaneous process where all parties are constantly encoding, 
decoding, and interpreting. Consider a team brainstorming session 
where ideas build upon each other, and everyone’s contributions 
and interpretations shape the outcome.

Julia T. Wood (2009):

“A systemic process in which people interact with and through 
symbols to create and interpret meanings.”

Wood’s definition is widely used in modern textbooks. It 
highlights communication as symbolic (using words, gestures, 
images) and systemic (influenced by context, relationships, 
culture). Think about how a thumbs-up gesture means approval in 
some cultures but is offensive in others.

Let’s see these definitions in action through one scenario:

A manager (who) sends an email (channel) to her team (whom) 
about a project deadline change (what). She uses bullet points 
and bold text (symbols) to emphasize key information. Each team 
member reads the email through the lens of their workload and 
personal commitments (meanings in the message user). They 
discuss the change in their group chat, sharing concerns and 
suggestions (transaction, creating meanings). The manager gauges 
the response (effect) and schedules a meeting to address concerns 
(systemic process).

	f Messages, not 
meanings

	f Dynamic meaning 
creation

	f Symbolic, 
contextual 
interaction
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In this example, we see Lasswell’s elements, Schramm’s 
meaning-making, Berlo’s message transmission vs. meaning, 
Barnlund’s transaction, and Wood’s symbolic, systemic interaction.

These five definitions offer complementary insights:

Lasswell provides a framework for the basic components. 
Schramm and Berlo focus on meaning residing in people, not 
messages. Barnlund introduces the transactional, purposeful nature 
of exchanges. Wood synthesizes key ideas into a holistic view of 
communication as symbolic and contextual. Together, they paint 
communication as a dynamic, interpretive dance between people, 
messages, and meanings—always in motion, always creating 
something new. 

1.1.1.2 Elements of Communication Process
The process of communication is a systematic series of steps 

through which information is exchanged between individuals 
or groups. The following are the elements of the process of 
communication:

a.	 Source/Sender
Consider Dr. Anthony Fauci during the COVID-19 pandemic. 

His role as a respected immunologist (credibility) sharing medical 
insights (knowledge) with calm reassurance (communication skill) 
made him an influential source of public health information.

The source or sender is the originator of the message. This could 
be an individual, group, or organization. The source’s credibility, 
knowledge, attitudes, and communication skills significantly 
influence the message and how it’s received.

b.	 Message
In Martin Luther King Jr.’s “I Have a Dream” speech, the content 

was racial equality, the elements included powerful metaphors and 
cadence, the structure built to a crescendo, and the code involved 
both English language and culturally significant references.

The message is the content being communicated. It can be verbal 
(spoken or written words) or non-verbal (gestures, images, tone). 
Messages have content (the information), elements (vocabulary, 
nonverbal cues), structure (organization), and code (the symbols 
used).

c.	 Channel
A company might announce a major policy change through 

multiple channels: an all-staff email (visual, mediated), a town 

	f Dynamic, 
interpretive 
interaction

SG
O
U



8 SGOU - SLM - MA English - Media Studies

hall meeting (auditory, face-to-face), and posters in common areas 
(visual, environmental).

The channel is the medium through which the message travels. 
Channels can be categorized as sensory (seeing, hearing, touching, 
smelling, tasting) or m

ediated (phone, email, television, social media).

d.	 Receiver
Imagine a multicultural team receiving a presentation on a new 

project. An idiom like “ballpark figure” might be clearly understood 
by American team members but confuse others, demonstrating 
how receivers’ backgrounds influence interpretation.

The receiver is the target of the message—the individual(s) 
decoding and interpreting the communication. The receiver’s 
background, experiences, attitudes, and communication skills 
affect their understanding.

e.	 Feedback
In a virtual lecture, students using reaction buttons (thumbs 

up, raised hand) provide immediate, nonverbal feedback. The 
professor then verbally checks understanding, prompting verbal 
feedback through students’ questions or summaries.

Feedback is the receiver’s response, which allows the sender 
to evaluate the effectiveness of the communication. Feedback 
can be verbal (“I understand”) or nonverbal (a puzzled look), and 
immediate or delayed.

f.	 Context
A conversation between a doctor and patient has a distinct 

physical context (private exam room), social context (professional-
client relationship), and possibly temporal context (follow-
up to previous treatments). Each layer of context shapes the 
communication.

Context is the environment in which communication takes 
place. It includes:

	f Physical: location, environmental conditions
	f Social-Psychological: relationships, roles, cultural norms
	f Temporal: timing within an interaction, history between 

communicators
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g.	 Interference (Noise)
In a busy emergency room, a nurse relaying patient information 

to a doctor contends with physical noise (beeping machines, 
overlapping conversations), psychological noise (stress), semantic 
noise (medical abbreviations), and physiological noise (fatigue 
from a long shift). Noise is anything that distorts the message, 
creating a barrier to effective communication. Following are some 
of the types of noise:

i.	 Physical: environmental sounds, technical glitches
ii.	 Psychological: preconceptions, emotional state
iii.	 Semantic: jargon, language differences
iv.	 Physiological: discomfort, impairments

 Fig 1.1.1 Communication Process

1.1.1.3 Types of Communication
Imagine standing before a mirror, rehearsing a crucial presentation. 

Later, you discuss strategy over coffee with a colleague, then 
join a team meeting to align on goals. That evening, you unwind 
watching a news broadcast about international events. In just 
one day, you’ve engaged in a spectrum of communication types: 
intrapersonal, interpersonal, group, and mass communication. Each 
type serves distinct purposes and operates by unique dynamics. 
Understanding these forms is key to navigating our interconnected 
world effectively.

I. Intrapersonal Communication: The Inner Conversation

Before a crucial match, tennis champion Naomi Osaka 
engages in intense intrapersonal communication. She visualizes 

SG
O
U



10 SGOU - SLM - MA English - Media Studies

successful serves, reframes nervous energy as excitement, and 
repeats a mantra: “I am strong, I am prepared.” This self-directed 
communication calibrates her mindset, directly influencing her 
performance. This internal monologue of evaluating, planning, and 
self-questioning is termed intrapersonal communication. However, 
Osaka has also spoken about negative self-talk contributing to 
anxiety, highlighting how intrapersonal communication can both 
empower and undermine.

Intrapersonal communication is a unique and fundamental form 
of communication that occurs within an individual. It is the internal 
dialogue we have with ourselves, encompassing our thoughts, 
self-talk, and internal processing of information. It refers to the 
communication process that takes place within an individual’s 
mind. It involves thinking, analysing, and reflecting on one’s 
own thoughts, feelings, and experiences. Therefore, Intrapersonal 
communication is the process of communicating within oneself, 
involving internal vocalisation or reflective thinking.

Intrapersonal communication can take many forms:

	f Self-talk: The running commentary in our minds, which 
can be motivating (“You’ve got this!”) or critical (“Why 
did you say that?”).

	f Visualization: Athletes often mentally rehearse 
performances, engaging multiple senses in this internal 
communication.

	f Diary-writing: Externalizing thoughts onto paper remains 
a dialogue with the self.

	f Meditation/Prayer: Practices that involve focused internal 
reflection or perceived communication with a higher 
power.

Intrapersonal communication is foundational; it shapes our self-
concept, problem-solving, and emotional regulation. It’s the dress 
rehearsal for external communication and the processing plant for 
incoming information.

Functions of Intrapersonal Communication

a.	 Self-Reflection
Self-reflection is a critical function of intrapersonal 

communication that involves analysing our thoughts, behaviours, 
and experiences. It’s the process of looking inward to examine one’s 
own feelings, motivations, and actions. Through self-reflection, 
we gain insights into our personality, values, and beliefs. This 
introspective process allows us to learn from past experiences, 

	f Self-dialogue, 
mindset shaping
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understand our reactions to different situations, and identify areas 
for personal growth. For example, after a challenging interaction 
at work, you might engage in self-reflection to understand why 
you reacted the way you did and how you could handle similar 
situations better in the future.

b.	 Decision Making
Intrapersonal communication plays a crucial role in decision-

making. It involves the internal process of weighing options, 
considering consequences, and coming to conclusions. When 
faced with choices, we engage in an internal dialogue, evaluating 
pros and cons, and aligning potential outcomes with our values 
and goals. This function is particularly important for significant 
life decisions, such as choosing a career path or deciding on a 
life partner. The quality of our intrapersonal communication can 
greatly influence the effectiveness of our decision-making process.

c.	 Problem-Solving
Problem-solving through intrapersonal communication involves 

mentally working through challenges to find solutions. This process 
often includes defining the problem, generating potential solutions, 
evaluating these options, and deciding on the best course of action. 
It’s a cognitive process that draws on our knowledge, experiences, 
and creativity. For instance, when faced with a complex work 
project, you might engage in internal brainstorming sessions, 
mentally mapping out different approaches before deciding on the 
most effective strategy.

d.	 Emotional Regulation
Emotional regulation is the process of managing and processing 

our emotions through intrapersonal communication. It involves 
recognizing our emotional states, understanding their causes, and 
developing strategies to modulate our responses. This function 
is crucial for maintaining mental health and fostering positive 
relationships. Through internal dialogue, we can calm ourselves 
in stressful situations, boost our mood when feeling down, or 
temper anger before it leads to harmful actions. Techniques like 
positive self-talk and mindfulness are forms of intrapersonal 
communication that aid in emotional regulation.

e.	 Preparation
Preparation through intrapersonal communication involves 

mentally rehearsing for future interactions or events. This 
function allows us to anticipate scenarios, plan responses, and 
build confidence. For example, before a job interview, you might 
engage in internal dialogue to practice answers to potential 
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questions. Athletes often use visualization, a form of intrapersonal 
communication, to mentally rehearse their performance. This 
preparatory function can significantly improve our performance 
and reduce anxiety in various life situations.

f.	 Self-Motivation
Self-motivation is the process of encouraging ourselves 

to persevere and achieve our goals through intrapersonal 
communication. It involves internal pep talks, setting personal 
challenges, and reframing setbacks as opportunities for growth. 
This function is crucial for maintaining long-term commitment 
to our objectives, especially when facing obstacles or lack of 
external motivation. For instance, a student studying for a difficult 
exam might use positive self-talk to stay focused and confident. 
Self-motivation through intrapersonal communication helps us to 
overcome procrastination, build resilience, and maintain a positive 
outlook in the face of challenges.

Each of these functions plays a vital role in our personal and 
professional lives, contributing to our overall well-being, success, 
and growth. By understanding and consciously improving these 
aspects of intrapersonal communication, we can enhance our self-
awareness, decision-making abilities, emotional intelligence, and 
goal achievement.

Theories Related to Intrapersonal Communication

I. Cognitive Dissonance Theory 

Cognitive Dissonance Theory, proposed by Leon Festinger in 
1957, explains how people deal with conflicting beliefs, attitudes, 
or behaviours within themselves. The theory posits that when 
individuals hold two or more contradictory beliefs, ideas, or 
values, they experience psychological discomfort (dissonance). To 
reduce this discomfort, people tend to change one of the conflicting 
cognitions or add new ones to create consistency.

For example, if a person who values health smokes cigarettes, 
they experience cognitive dissonance. To resolve this, they might:

a.	 Change their behaviour (quit smoking)
b.	 Change their cognition (believe that smoking isn’t as harm-

ful as they thought)
c.	 Add new cognitions (rationalize that the stress relief from 

smoking outweighs the health risks)
This theory is crucial in understanding intrapersonal 

communication as it explains how we internally process and resolve 

	f Belief conflict 
resolution
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conflicts between our beliefs and actions. It highlights the ongoing 
internal dialogue we have when faced with inconsistencies in our 
thoughts and behaviours.

II.	 Self-Perception Theory 
Self-perception theory, developed by Daryl Bem in 1972, 

suggests that people come to know their own attitudes, emotions, and 
other internal states partially by inferring them from observations 
of their own overt behaviour and/or the circumstances in which 
this behaviour occurs. In other words, we often look at our own 
actions to understand what we believe or feel. This theory proposes 
that when internal cues are weak or ambiguous, we rely on external 
cues to infer our attitudes. For instance, if someone is unsure about 
their stance on environmental issues, they might look at their own 
recycling habits to infer their attitude. If they consistently recycle, 
they might conclude, “I must care about the environment because 
I always recycle.”

Self-Perception Theory is relevant to intrapersonal 
communication as it describes how we engage in internal dialogue 
to make sense of our own actions and subsequently form or 
reinforce our attitudes and beliefs. It emphasizes the reciprocal 
relationship between our behaviour and our self-concept.

III.	 Symbolic Interactionism 
Symbolic Interactionism, a theory developed by George Herbert 

Mead in the early 20th century, focuses on the way individuals use 
language and symbols to create meaning through social interaction. 
While it is often applied to interpersonal communication, it has 
significant implications for intrapersonal communication as well.

Key aspects of this theory relevant to intrapersonal 
communication include:

a.	 The Self as Social: Mead proposed that our sense of self 
emerges through social interaction and our ability to view 
ourselves from the perspective of others.

b.	 Role-Taking: We develop self-awareness by imagining 
how others perceive us, which involves internal dialogue 
and reflection.

c.	 Symbols and Language: Our thoughts and self-concept are 
shaped by the symbols and language we use internally.

d.	 The “I” and the “Me”: Mead distinguished between the 
spontaneous, unorganized aspect of the self (the “I”) and 
the organized set of attitudes of others that an individual 
assumes (the “Me”). The interaction between these two as-
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pects constitutes our internal dialogue.
In intrapersonal communication, Symbolic Interactionism helps 

explain how our internal use of language and symbols shapes 
our thoughts, attitudes, and self-concept. It emphasizes that our 
internal world is deeply influenced by our social interactions and 
the cultural symbols we internalize.

These theories collectively provide a framework for 
understanding the complex processes of intrapersonal 
communication, highlighting how we resolve internal conflicts, 
form attitudes, and construct our sense of self through internal 
dialogue and reflection.

II. Interpersonal Communication

Let’s observe Alex and Jordan, colleagues discussing a project 
over lunch. Alex proposes an idea, leaning forward with bright 
eyes. Jordan nods, interjecting clarifying questions. They sketch 
a diagram on a napkin, with points punctuated by hand gestures. 
Laughter erupts over a shared memory from a past project. This 
rich exchange involves words, tone, body language, and relational 
history that exemplifies interpersonal communication.

Interpersonal communication refers to the exchange of 
information, meanings, and feelings between two people through 
verbal and non-verbal messages. It often includes face-to-face 
exchange of information, in a form of voice, facial expressions, 
body language and gestures. The level of one’s interpersonal 
communication skills is measured through the effectiveness of 
transferring messages to others.

Functions of Interpersonal Communication

a.	 Information Exchange: Information exchange is a fun-
damental function of interpersonal communication. It in-
volves the transfer of facts, ideas, opinions, and knowledge 
between individuals. This function serves several purposes:

	f Learning: We acquire new information from others, 
expanding our knowledge and understanding.

	f Problem-solving: By sharing information, we can 
collaboratively find solutions to challenges.

	f Decision-making: Information exchange helps 
us make informed choices by gathering different 
perspectives.

	f Coordination: In work or social settings, sharing 
information ensures everyone is on the same page.

	f Message  
exchange  
effectiveness
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For example, in a workplace setting, colleagues might exchange 
information about project updates, deadlines, or new policies. In 
personal relationships, friends might share news about their lives 
or discuss current events.

b.	 Relationship Building: Interpersonal communication is 
crucial for creating and nurturing relationships. This func-
tion involves:

	f Initial interactions: Establishing first impressions and 
finding common ground.

	f Deepening connections: Sharing personal information 
and experiences to build trust and intimacy.

	f Maintaining relationships: Regular communication to 
keep bonds strong over time.

	f Repairing relationships: Addressing issues and 
reconnecting after conflicts.

For instance, small talk with a new coworker can be the beginning 
of a professional relationship. In personal life, deep conversations 
with friends or partners help strengthen emotional bonds.

c.	 Influence and Persuasion: This function involves using 
communication to shape others’ thoughts, beliefs, or ac-
tions. It includes:

	f Persuasion: Using logical arguments or emotional 
appeals to change someone’s mind.

	f Motivation: Inspiring others to take action or pursue 
goals.

	f Leadership: Guiding and influencing a group towards 
a common objective.

	f Negotiation: Finding mutually beneficial solutions 
through discussion.

Examples include a manager motivating their team to meet a 
challenging deadline, or a friend persuading another to adopt a 
healthier lifestyle.

d.	 Conflict Resolution: Interpersonal communication plays a 
vital role in managing and resolving conflicts:

	f Identifying issues: Clearly articulating points of 
disagreement.

	f Active listening: Understanding all perspectives 
involved in the conflict.

	f Collaborative problem-solving: Working together to 
find mutually acceptable solutions.
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e.	 Emotional management: This function is crucial in both 
personal and professional contexts. For example, room-
mates might use communication to resolve disputes about 
household chores, or team members might address con-
flicts over project priorities.

f.	 Emotional Expression: This function allows individuals 
to express and process emotions through communication:

	f Venting: Releasing pent-up feelings in a safe 
environment.

	f Seeking support: Sharing struggles to receive comfort 
and understanding.

	f Celebrating: Expressing joy and excitement about 
positive experiences.

	f Empathy: Understanding and connecting with others’ 
emotional states.

Emotional expression is vital for mental health and relationship 
depth. For instance, confiding in a friend about a personal struggle 
or sharing excitement about a new opportunity are forms of 
emotional expression.

Each of these functions plays a crucial role in our daily interactions, 
contributing to our personal growth, social relationships, and 
professional success. Effective interpersonal communication 
often involves a combination of these functions, adapting to the 
specific context and needs of the situation. By understanding and 
consciously applying these functions, we can enhance the quality 
and effectiveness of our interpersonal communications.

Theories related to Interpersonal Communication

1.	 Social Penetration Theory 

Social Penetration Theory, developed by psychologists Irwin 
Altman and Dalmas Taylor in 1973, describes how interpersonal 
relationships develop over time. The theory uses the analogy 
of an onion to explain how people gradually reveal more about 
themselves as relationships deepen. The key concepts of this 
theory are;

	f Breadth: The variety of topics discussed in the 
relationship

	f Depth: The level of intimacy or personal significance of 
the information shared

	f Self-disclosure: The process of revealing personal 
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information about oneself to others
According to this theory, the following are the various stages of 

relationship development:

i.	 Orientation: Superficial, public information is  
exchanged

This is the initial stage of interaction where people engage in 
small talk and share only surface-level information. Conversations 
typically revolve around safe, non-controversial topics like the 
weather, work, or general interests. People are polite and cautious, 
avoiding personal or sensitive subjects as they begin to form first 
impressions of each other.

ii.	 Exploratory affective: Begins to reveal some private  
information

In this stage, individuals start to reveal more about themselves 
beyond public facades. They might share opinions on less 
controversial topics or discuss their likes and dislikes. This stage 
marks the beginning of a friendship or a deeper acquaintanceship, 
as people become more comfortable with each other and test the 
waters for further disclosure.

iii.	 Affective: More personal and private information is 
shared

At this stage, the relationship deepens significantly as individuals 
share more intimate details about their lives, feelings, and 
experiences. They discuss personal problems, future aspirations, 
and deeper fears or joys. This level of sharing indicates a growing 
trust and comfort between the individuals, often characteristic of 
close friendships or romantic relationships.

iv.	 Stable: Open sharing of personal thoughts and feelings
In the stable stage, individuals have developed a deep 

understanding and acceptance of each other. They freely share 
their most private thoughts, feelings, and experiences without fear 
of judgment. This stage is marked by high levels of trust, intimacy, 
and commitment, typically seen in long-term friendships, romantic 
partnerships, or close family relationships.

v.	 De-penetration: Can occur if the relationship deterio-
rates, leading to less sharing

De-penetration is not a natural progression but rather a potential 
regression in the relationship. It occurs when the bond between 
individuals weakens, leading to decreased intimacy and less sharing 
of personal information. This stage might be triggered by conflicts, 

	f Stages of 
relationship 
development
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loss of trust, or changing life circumstances. If not addressed, it can 
lead to the eventual dissolution of the relationship.

This theory is particularly relevant in understanding how 
friendships and romantic relationships develop. For example, on a 
first date, people might stick to superficial topics, but as they become 
closer, they share more personal information and experiences.

2.	 Uncertainty Reduction Theory

Uncertainty Reduction Theory, proposed by Charles Berger and 
Richard Calabrese in 1975, explains how people communicate 
in initial interactions to reduce uncertainty about each other. The 
theory suggests that when we meet someone new, our primary 
goal is to reduce uncertainty about them and the situation. The key 
concepts of this theory is as follows:

i.	 Uncertainty: The inability to predict or explain others’ 
behaviour, feelings, or attitudes

ii.	 Information-seeking: Strategies used to learn more about 
others

iii.	 Reciprocity: The mutual exchange of information

This theory suggests the following strategies for reducing 
uncertainty:

i.	 Passive: Observing the person without interacting
ii.	 Active: Asking others about the person
iii.	 Interactive: Directly communicating with the person

The theory proposes that as uncertainty decreases, liking 
increases (assuming the information gained is positive). This theory 
is particularly applicable in understanding initial encounters, such 
as first dates or job interviews, where individuals are motivated to 
reduce uncertainty about each other.

3.	 Expectancy Violations Theory 

Expectancy Violations Theory, developed by Judee Burgoon 
in 1978, addresses how people react when their expectations in 
communication are violated. The theory suggests that we have 
expectations about how others should behave in social interactions, 
and when these expectations are violated, it causes arousal and 
triggers an evaluation process. Following are the key concepts of 
this theory;
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i.	 Expectancies: Predictions about how others will com-
municate and behave

ii.	 Violations: Behaviours that are significantly different 
from our expectations

iii.	 Arousal: Increased alertness caused by the violation
iv.	 Violation Valence: The positive or negative value as-

signed to the violation
The theory proposes that when a violation occurs:

i.	 The violation causes arousal and draws attention
ii.	 The person interprets and evaluates the violation
iii.	 The violation may be perceived as either positive or 

negative
iv.	 The interpretation affects the outcome of the interaction

For example, if a usually reserved colleague suddenly hugs 
you, it violates expectations. Your reaction (positive or negative) 
depends on factors like your relationship, the context, and your 
personal preferences.

These theories provide frameworks for understanding different 
aspects of interpersonal communication. Together, these theories 
offer insights into how relationships form, develop, and navigate 
unexpected situations, providing valuable perspectives for both 
personal and professional interactions.

III. Group Communication

Envision a hospital’s weekly case review. Around a 
conference table sit Dr. Wong (surgeon), Nurse Mbatha, Dr. 
Gupta (anaesthesiologist), and Physio Kowalski. They discuss a 
challenging upcoming surgery. Dr. Wong pulls up scan images; 
Mbatha raises a point about the patient’s mobility; Gupta and 
Kowalski build on this, debating anaesthesia options. Ideas flow, 
perspectives shift, and a multi-faceted plan emerges—showcasing 
group communication’s power.

Group communication refers to the exchange of information, 
ideas, and perspectives among three or more individuals who 
share a common purpose or goal. Group communication appears 
in team projects, community organizations, support circles, and 
governing bodies. It harnesses collective intelligence but requires 
deft navigation of social dynamics.

	f Illustration

	f Exchange of 
communication
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Key Characteristics of Group Communication 

Multiple participants: This characteristic defines the 
fundamental nature of group communication. Unlike one-on-one 
interpersonal communication, group communication involves at 
least three people, but typically not more than 15-20 (larger groups 
tend to fall under mass communication). This multiplicity of 
participants creates a more complex communication environment 
with various perspectives, personalities, and interaction patterns. 
For example, a project team of five members or a book club with 
ten participants would exemplify this characteristic.

Shared Purpose: Group communication is distinguished by 
a shared objective or interest that brings members together. This 
common purpose provides direction and motivation for the group’s 
interactions. The shared goal could be explicit (like completing a 
work project) or implicit (such as in a support group where members 
seek mutual understanding and comfort). This characteristic helps 
focus the group’s efforts and provides a basis for evaluating the 
group’s success. For instance, a neighbourhood watch group shares 
the purpose of improving community safety, which guides their 
communications and actions.

Interdependence: In group communication, members are 
interconnected and depend on each other’s contributions to reach 
their shared goals. This interdependence means that the success 
or failure of the group is a collective outcome, not just the sum of 
individual efforts. It requires members to coordinate their actions, 
share resources, and support each other. For example, in a sports 
team, each player’s performance affects the team’s overall success, 
creating a strong sense of interdependence among team members.

Norms and Roles: As groups interact over time, they establish 
norms (unwritten rules that guide behaviour) and roles (expected 
functions or responsibilities of each member). Norms might include 
expectations about punctuality, respectful communication, or 
decision-making processes. Roles can be formal (like a designated 
leader or secretary) or informal (such as the person who always 
lightens the mood with humour). These norms and roles help 
structure group interactions and reduce uncertainty. For instance, 
a student project group might establish norms about meeting 
frequency and develop roles like researcher, writer, and presenter.

Synergy: Synergy refers to the idea that the collective output of a 
group can exceed what individual members could achieve working 
separately. This “whole is greater than the sum of its parts” concept 
is a key potential benefit of group communication. Synergy can 
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emerge from the diverse skills, knowledge, and perspectives that 
group members bring to the table. When harnessed effectively, this 
diversity can lead to more creative solutions and better decision-
making. For example, a cross-functional product development 
team might create a more innovative and successful product than 
any single department could have developed alone.

Elements of Group Communication 

Verbal communication: Verbal communication in group 
settings involves the use of spoken language to convey ideas, 
opinions, and information. This includes:

i.	 Discussions: Open exchanges of ideas among group 
members

ii.	 Presentations: Formal sharing of information by one or 
more members

iii.	 Questions and answers: Seeking and providing clarifica-
tion

iv.	 Debates: Structured arguments for and against specific 
points

Verbal communication in groups requires careful consideration 
of tone, clarity, and appropriateness. For example, in a team 
meeting, members might share project updates, debate strategic 
decisions, or brainstorm solutions to problems, all through verbal 
communication.

Non-verbal communication: Non-verbal communication plays 
a crucial role in group interactions, often conveying emotions and 
attitudes more powerfully than words. It includes:

i.	 Body language: Posture, physical distance, and orienta-
tion towards others

ii.	 Facial expressions: Smiles, frowns, raised eyebrows, etc.
iii.	 Gestures: Hand movements, nods, shrugs
iv.	 Eye contact: Direction and duration of gaze
v.	 Paralanguage: Tone of voice, pitch, volume, and pace of 

speech
In a group setting, a member’s crossed arms might indicate 

defensiveness, while nodding and maintaining eye contact could 
show engagement and agreement.

Listening: Effective listening is critical in group communication. 
It involves:

	f Collective output 
has more value
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i.	 Paying attention: Focusing on the speaker and the mes-
sage

ii.	 Understanding: Comprehending the content and context 
of the message

iii.	 Remembering: Retaining key information for future ref-
erence

iv.	 Evaluating: Critically assessing the message
v.	 Responding: Providing appropriate feedback
Active listening in groups helps ensure that contributions of all 

members  are valued and understood. For instance, in a problem-
solving session, careful listening allows group members to build 
on each other’s ideas effectively.

Feedback: Feedback is the process of responding to 
communications, indicating comprehension, agreement, 
disagreement, or need for clarification. In group settings, feedback 
can be:

i.	 Verbal: Direct responses, questions, or comments
ii.	 Non-verbal: Nodding, facial expressions, or other body 

language
iii.	 Immediate: Occurring right after a message is delivered
iv.	 Delayed: Provided at a later time, such as in follow-up 

discussions
Feedback helps ensure mutual understanding and allows 

for adjustment of communication strategies. For example, if a 
group member’s proposal is met with confused looks, they might 
elaborate or rephrase their idea.

Group dynamics: Group dynamics encompass the complex 
interactions and relationships that develop among group members 
over time. This includes:

i.	 Power structures: How influence is distributed within the 
group

ii.	 Roles: Formal and informal functions taken on by group 
members

iii.	 Norms: Unwritten rules that govern group behaviour
iv.	 Cohesion: The sense of unity and belonging within the 

group
v.	 Conflict patterns: How disagreements arise and are re-

solved
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Understanding group dynamics is crucial for effective 
communication. For instance, recognizing that one member tends 
to dominate discussions might lead to strategies for encouraging 
more balanced participation.

These elements of group communication work together to create 
the overall communication environment within a group. Verbal 
and non-verbal communication convey messages, while listening 
and feedback ensure those messages are accurately received and 
understood. Group dynamics provide the context in which all these 
interactions take place. Effective group communication requires 
awareness and skillful management of all these elements. For 
example, a team leader might need to pay attention to both the 
content of what’s being said (verbal communication) and how 
it’s being received (non-verbal cues and feedback), all the while 
navigating the underlying group dynamics to ensure productive 
discussions and decision-making.

Group Development Model/ Stages of Group Development

The Group Development, proposed by psychologist Bruce 
Tuckman in 1965, outlines five stages that groups typically go 
through as they develop and work together. 

1.	 Forming

Forming is the initial stage when group members first come 
together. During this phase, individuals typically exhibit polite and 
formal behaviour as they get to know each other. There’s often 
uncertainty about roles, goals, and group structure, leading to 
dependence on leaders or established authority figures. Members 
spend time gathering information about the task at hand and learning 
about their fellow group members. For instance, in a newly formed 
project team, participants might introduce themselves, discuss their 
backgrounds, and seek clarification on the project’s objectives.

2.	 Storming

Storming occurs as group members become more comfortable 
and start to assert their individual personalities and ideas, often 
leading to conflict. This stage involves the emergence of different 
viewpoints and potential disagreements. Challenges to leadership 
or established procedures may arise, and there’s potential for the 
formation of cliques or subgroups. Emotional responses to task and 
group demands are common. As an example, a team working on a 
new product might experience conflicts over design approaches or 
resource allocation during this stage.

	f Coordinated group 
interaction
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3.	 Norming

Norming is the stage where the group starts to resolve conflicts 
and establish a sense of unity. This phase is characterized by the 
development of group norms and standards of behavior. There’s 
increased cooperation and a growing sense of shared responsibility 
among members. The group establishes methods for problem-
solving and decision-making, and a stronger sense of group identity 
and cohesion emerges. For instance, a community organization 
might agree on meeting procedures, communication channels, and 
decision-making processes during this stage.

4.	 Performing

Performing is the stage where the group becomes highly 
functional and productive. Key features of this phase include a 
clear understanding of roles and responsibilities, high levels of 
autonomy in decision-making and problem-solving, flexible and 
functional roles to accomplish tasks, and strong group identity with 
mutual support among members. A high-performing sales team, 
for example, might demonstrate seamless collaboration, rapid 
problem-solving, and consistent achievement of targets during this 
stage.

5.	 Adjourning

Adjourning, added later to the model, occurs when the group’s 
task is completed or the group dissolves. This stage involves the 
completion of tasks and achievement of goals, potential feelings 
of loss or uncertainty about the future, reflection on the group’s 
achievements and experiences, and preparation for transitioning 
to new projects or groups. For example, a task force formed to 
organize a one-time event would enter this stage after the event’s 
conclusion, evaluating their performance and winding up.

Not all groups go through these stages in a linear fashion. Some 
groups may cycle back through earlier stages if there are significant 
changes or challenges. The duration of each stage can vary greatly 
depending on the group and its context. Skilled leadership can help 
groups navigate these stages more effectively. Understanding these 
stages can help group members and leaders anticipate challenges, 
manage conflicts, and work towards creating a high-performing 
team. For instance, recognizing that conflicts in the storming 
stage are normal can help a team leader guide the group toward 
resolution rather than seeing disagreements as failures.

	f Conflict resolution

	f Productive stage

	f Final step

	f Non-linear group 
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IV. Mass Communication

It’s 8:00 PM.   In millions of home’s screens glow with a 
breaking news alert. A reporter, backdropped by flashing lights, 
relays a major political development. Viewers absorb this, texting 
friends or posting reactions online. This one-to-many transmission, 
reaching heterogeneous audiences and often prompting public 
discourse, epitomises mass communication. 

Mass communication is the process of creating shared meaning 
between the mass media and their audiences. For instance, the 2022 
FIFA World Cup final between Argentina and France was watched 
by an estimated 1.5 billion people worldwide, demonstrating 
the massive reach of modern mass communication. Mass 
communication refers to the process of creating, distributing, and 
receiving messages through various media channels to reach large 
audiences simultaneously. It involves disseminating information, 
ideas, attitudes, or emotions from an institutional source to a large, 
diverse audience through technological devices. It’s characterized 
by its broad reach, ability to influence public opinion, and role in 
shaping cultural and social norms.

Functions of Mass Communication

Mass communication serves multiple functions in society, each 
of which plays a crucial role in shaping public opinion, educating 
the masses, and providing entertainment. The following are the 
major functions of Mass Communication.

1.	 Information: The primary function of mass communication 
is to inform the public about current events, trends, and 
developments. News agencies like Reuters gather and 
disseminate information quickly to keep audiences updated 
on critical topics such as financial markets, political events, 
and global news. This ensures that people have the necessary 
information to make informed decisions. Example: Reuters 
provides real-time updates on global financial markets.

2.	 Education: Mass communication also serves an 
educational purpose by providing content that enlightens 
and educates audiences. Educational programming, such 
as National Geographic documentaries, offers in-depth 
knowledge on various subjects, including science, history, 
and nature. This type of content is designed to enhance 
the understanding of complex topics and foster a sense of 
curiosity and learning. Example: National Geographic’s 
documentaries on wildlife and the environment.

3.	 Entertainment: It is a significant function of mass 

	f Illustration
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communication, providing relaxation and amusement to 
audiences. Popular series like “Stranger Things” on Netflix 
captivate large audiences, offering a form of escapism and 
enjoyment. The success of such entertainment content is 
often measured by viewership numbers, highlighting its 
impact on popular culture and daily life. Example: Netflix’s 
“Stranger Things” series, with 1.35 billion hours viewed in 
its first 28 days.

4.	 Persuasion: Persuasive communication is aimed at 
influencing public attitudes and behaviours. Advertising 
is a common form of persuasive communication, with 
companies investing heavily in prime slots, such as 
during the Super Bowl, to reach large audiences. These 
commercials are designed to persuade viewers to purchase 
products, adopt certain behaviours, or support specific 
causes. Super Bowl commercials, with companies paying 
up to $7 million for a 30-second slot in 2023.

5.	 Cultural Transmission: Mass communication facilitates 
the transmission of culture, allowing cultural elements 
to spread across different regions and communities. 
The global popularity of K-pop, exemplified by BTS’s 
widespread influence, showcases how music videos and 
other media content can bridge cultural gaps and create 
a shared cultural experience among diverse audiences. 
Example: K-pop’s global influence, with BTS’s music 
videos garnering billions of views.

6.	 Social Integration: Social integration involves uniting 
people for common causes and fostering a sense of 
community. Events like the Live Aid concerts not only 
provide entertainment but also raise awareness and funds for 
important humanitarian efforts. These events demonstrate 
the power of mass communication to bring people together, 
promote solidarity, and support collective action for social 
good. Example: Live Aid concerts raising awareness and 
funds for humanitarian causes.

Theories of Mass Communication

Theories of mass communication explain how media affects 
audiences and society. Let’s understand some of the theories of 
mass communication.

1.	 Agenda-Setting Theory

Agenda-Setting Theory posits that the media doesn’t tell people 
what to think, but rather what to think about. By emphasizing 
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certain issues, the media shapes the public agenda. For instance, 
extensive media coverage of climate change raises public awareness 
and concern, which can lead to discussions and actions on policy 
changes. This theory highlights the media’s power in influencing 
the salience of topics in the public consciousness.

2.	 Cultivation Theory

Cultivation Theory, developed by George Gerbner, suggests 
that long-term exposure to television content can shape viewers’ 
perceptions of reality. Heavy TV viewers, who are frequently 
exposed to crime dramas and news reports, may believe that crime 
rates are higher than they are. This theory underscores the media’s 
role in creating and perpetuating societal norms and perceptions 
over time. Example: Studies showing heavy TV viewers 
overestimating the prevalence of crime in society.

3.	 Uses and Gratifications Theory

Uses and Gratifications Theory focuses on why and how 
individuals actively seek out specific media to satisfy particular 
needs. Unlike other theories that view audiences as passive, this 
theory views them as active participants in the media consumption 
process. People use social media platforms for various reasons, 
such as building professional networks (LinkedIn), gathering 
information (Twitter), or expressing themselves (Instagram). This 
theory emphasizes the personal and psychological motivations 
behind media use. Example: People using social media for 
different purposes like networking, information gathering, or self-
expression.

4.	 Two-Step Flow Theory

Two-Step Flow Theory suggests that media effects are 
indirectly mediated by opinion leaders—individuals who receive 
media messages and then interpret and pass them on to others. On 
platforms like Instagram, influencers serve as opinion leaders who 
interpret products or lifestyle choices and influence their followers’ 
opinions and behaviours. This theory highlights the importance of 
interpersonal communication in the diffusion of media messages. 
Example: Influencers on Instagram shaping followers’ opinions 
about products or lifestyle choices.

1.1.2 Types of Mass Media
This section covers the five major types of mass media: print, 

radio, film, television, and the internet. Each has influenced how 
societies inform, entertain, and connect. Let us explore each of 
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these media.

1.1.2.1  Print Media
The story of Print media begins in ancient times—cuneiform 

tablets, Egyptian papyri, Chinese oracle bones. Yet, print media as 
mass communication dawned with Johannes Gutenberg’s movable-
type printing press in 1440. This revolution democratized learning; 
no longer were books the province of elite scriptoria. By 1500, 
printing presses in Europe had produced twenty million volumes.

Johann Carolus published “Relation aller Fürnemmen und 
gedenckwürdigen Historien” (Account of all distinguished and 
memorable news) in Strasbourg, recognized as the first newspaper. 
The medium spreads; by 1645, Sweden’s “Post- och Inrikes 
Tidningar” begins publication—it still runs today, the world’s 
oldest operating newspaper. The 18th and 19th centuries saw print’s 
political awakening. Thomas Paine’s pamphlet “Common Sense” 
(1776) galvanized American revolutionary sentiment. Later, 
muckraking journalism like Upton Sinclair’s “The Jungle” (1906) 
spurred social reforms. Magazines emerged too; “The Economist,” 
founded 1843, brought intellectual heft to current affairs analysis.

“The newspaper is a greater treasure to the people than 
uncounted millions of gold,” proclaimed Henry Ward Beecher in 
the 19th century. Indeed, print media’s contributions to society are 
immeasurable. Some of them are given below:

i.	 Democratization of Knowledge: Before radio or the inter-
net, newspapers and books were only window for many 
people beyond their immediate surroundings. The New 
York Times’ slogan, “All the News That’s Fit to Print,” en-
capsulates this mission of comprehensive, accessible infor-
mation.

ii.	 Fourth Estate: Print journalism holds power accountable. 
The Washington Post’s Watergate investigation, which 
toppled a presidency, exemplifies media as democracy’s 
watchdog.

iii.	 Cultural Touchstones: Serialized novels like Dickens’ 
works in periodicals shaped literary tastes. Magazines from 
The New Yorker to Rolling Stone became arbiters of cul-
ture. And who can discount the simple pleasure of Sunday 
comics?

iv.	 Social Cohesion: The ritual of reading the same papers, 
discussing the same stories, united communities. In 1940, 
83% of American adults read a daily newspaper.

	f Print media  
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v.	 Historical Record: Yellowed newspapers and archived 
magazines provide invaluable insights for historians. As 
the adage goes, journalism is the first rough draft of history.

vi.	 Literary Contributions: Print media birthed new art forms. 
Joseph Addison and Richard Steele’s The Spectator (1711) 
pioneered the editorial essay. Edgar Allan Poe’s “The Mur-
ders in the Rue Morgue” (1841) in Graham’s Magazine 
launched detective fiction. “The Strand Magazine” gave 
us Sherlock Holmes. Truman Capote’s “In Cold Blood,” 
serialized in The New Yorker (1965), married journalistic 
rigor with novelistic technique, siring the nonfiction novel. 
Literary journalism or New Journalism—Tom Wolfe, Joan 
Didion, Gay Talese—blurred lines between reportage and 
literature.

Advantages of Print Media

i.	 Tangibility: Physical newspapers and magazines offer a 
tactile, immersive experience screens can’t replicate.

ii.	 Credibility: Established print outlets engender trust; the ed-
itorial process is a quality-control checkpoint.

iii.	 Concentration: Readers engage more deeply with print, 
free from digital distractions.

iv.	 Universal Access: No electricity or internet required—crit-
ical in developing regions or crisis situations.

v.	 Ad Effectiveness: Print ads enjoy high recall rates and lon-
ger shelf lives than fleeting digital promotions.

vi.	 Niche Targeting: Specialized magazines laser-focus con-
tent and ads to specific demographics.

Disadvantages of Print Media

i.	 Production Costs: Printing and distribution are expensive, 
especially as readership declines.

ii.	 Environmental Impact: Paper production contributes to de-
forestation; though recycling helps, digital is greener.

iii.	 Immediacy: Breaking news can’t wait for the morning edi-
tion in a 24/7 information culture.

iv.	 Space Limitations: Column inches are finite; stories must 
vie for inclusion.

v.	 Declining Readership: The Pew Research Center reports 
weekday U.S. newspaper circulation fell from 63.3 million 
in 1984 to 28.6 million in 2018.
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1.1.2.2 Radio
Our journey into radio’s realm begins with Heinrich Hertz, who 

in 1886 proved the existence of electromagnetic waves. Soon after, 
innovators like Guglielmo Marconi (who sent the first transatlantic 
wireless signal in 1901) and Lee de Forest (inventor of the Audion 
tube in 1906) transformed these waves into a revolutionary medium. 
On Christmas Eve 1906, Reginald Fessenden accomplished the 
first audio broadcast, treating stunned ship wireless operators to 
violin playing and Bible recitations.

Commercial radio dawned in the 1920s. KDKA Pittsburgh made 
history on November 2, 1920, airing the Harding-Cox presidential 
election results. By mid-decade, radio was no longer a hobbyist’s 
plaything but a household fixture; NBC and CBS networks formed, 
weaving a national fabric of shared experience. The 1930s-40s 
marked radio’s Golden Age. Families gathered nightly for serial 
dramas, comedy hours, and spine-tingling mysteries. Orson Welles’ 
1938 “War of the Worlds” broadcast, which convinced some of 
an actual Martian invasion, showcased radio’s visceral impact. 
Edward R. Murrow’s wartime reports—”This... is London”—
brought World War II into American living rooms with unfiltered 
immediacy.

As television ascended post-war, radio adapted. The 1950s-60s 
saw the rise of Top 40 formats, DJ personalities, and localized 
programming. Radio became the soundtrack to Baby Boomers’ 
lives, from Elvis on AM to FM underground rock. 

Radio is often called the “friend in the room,” alleviating 
loneliness. The socio-cultural impacts of Radio are discussed 
below:

i.	 Emergency Lifeline: From FDR’s Fireside Chats during 
the Great Depression to updates during natural disasters, 
radio’s role in crisis is vital. After Hurricane Maria dev-
astated Puerto Rico in 2017, battery-powered radios were 
often residents’ sole information source.

ii.	 Community Building: Local radio knits communities 
through regional news, high school sports coverage, and 
support of area businesses. In rural America especially, the 
hometown station remains a hub of civic life.

iii.	 Cultural Diffusion: Radio introduced jazz, blues, and 
early rock ‘n’ roll to wider audiences, transcending racial 
boundaries in segregated times. Later, BBC Radio 1 DJs 
like John Peel became tastemakers, breaking new artists 
and genres.

	f Radio’s 
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iv.	 Global Voice: International services like BBC World Ser-
vice and Voice of America have long pierced isolation and 
censorship, promoting cross-cultural understanding (and 
sometimes propaganda).

v.	 Preserving Orality: In regions with low literacy or strong 
oral traditions, radio is a crucial information conduit. Ab-
original Australian stations, for instance, help keep indige-
nous languages alive.

Radio has made significant literary and artistic contributions to 
the society. Some of them are given below.

i.	 Radio Drama: Masterpieces like “Mochanam” and “Nin-
gal Enne Communist Aakki” (All India Radio Trivandrum) 
showcased the imaginative possibilities of radio drama, 
captivating audiences with their storytelling and perfor-
mances. 

ii.	 Comedy: Programs like “Hawa Mahal” also included co-
medic segments that entertained listeners across India, and 
shows like “Vinod Vichar” became known for their satire 
and humour.

iii.	 Journalism: From the early days of All India Radio’s 
news broadcasts to contemporary programs like “News At 
Nine,” radio has played a crucial role in fostering long-
form reporting and covering significant events, including 
war correspondence.

iv.	 Interactive Storytelling: “Sathya Vani,” a radio soap op-
era that ran for many years, wove real-world social issues 
into its plots, raising awareness and sometimes influencing 
public opinion and policy on various matters in India.

Advantages of Radio 

i.	 Accessibility: Radio reaches places other media can’t—
from rural outposts to rush-hour traffic.

ii.	 Multitasking Compatibility: Unlike video, radio allows 
simultaneous activity—driving, working, exercising.

iii.	 Intimacy: A skilled host feels like a personal friend; pod-
cast growth shows appetite for “companionship” content.

iv.	 Immediacy: Instantaneous transmission makes radio ideal 
for breaking news, traffic/weather updates.

v.	 Cost-Effectiveness: Both receiver and production costs are 
lower than visual media.

vi.	 Imagination Engagement: Without visuals, listeners 
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co-create the experience, heightening emotional connec-
tion.

Disadvantages of Radio Temporality: Traditional radio is hear-
it-or-miss-it, though podcasting mitigates this.

i.	 Background Medium: Easy to tune out, radio risks be-
coming mere sonic wallpaper.

ii.	 Limited Interaction: Call-ins aside, radio is primarily 
one-way communication.

iii.	 Revenue Challenges: Declining ad spending and competi-
tion from streaming services squeeze broadcasters.

iv.	 Frequency Scarcity: The radio spectrum is finite; digital 
radio helps but brings infrastructure costs. ( Hardly any-
thing is said about the recent developments in Radio broad-
casting)

1.1.2.3  Film
The genesis of film can be traced back to the late 19th century 

with the pioneering work of inventors and innovators like the 
Lumière brothers, Thomas Edison, and George Eastman. The 
Lumière brothers are widely credited with conducting the first 
public film screening in Paris in 1895, when they projected a short 
film titled Arrival of a Train at La Ciotat to a paying audience. This 
groundbreaking event marked the birth of cinema as a public art 
form. Meanwhile, Thomas Edison’s kinetoscope, invented in 1891, 
allowed individual viewings of short motion picture reels, making 
it the first device to display moving images. George Eastman’s 
invention of celluloid film in 1889 also played a crucial role in the 
development of film technology, providing a flexible and durable 
medium for capturing and projecting moving images.

Film quickly evolved from a technical novelty to a powerful art 
form and storytelling medium in the early 20th century. The first 
narrative films, like Georges Méliès’ A Trip to the Moon (1902), 
demonstrated the medium’s potential for storytelling and special 
effects. The rise of Hollywood and the vertically integrated studio 
system in the 1920s-1940s further established film as a hugely 
popular and influential mass medium. During this period, landmark 
films like D.W. Griffith’s The Birth of a Nation (1915) and Victor 
Fleming’s Gone with the Wind (1939) captivated audiences and 
showcased the artistic and technical advancements in cinema. 
The introduction of sound in films like The Jazz Singer (1927) 
marked another significant milestone, ushering in a new era of 
talking pictures and further enhancing the medium’s storytelling 
capabilities.

	f Film’s early  
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Film’s relevance stems from its ability to transport viewers into 
new worlds, evoke powerful emotions, and shape cultural narratives 
through compelling visual storytelling. Its combination of images, 
sound, music, and performance allows filmmakers to create highly 
immersive and impactful experiences that can resonate with 
audiences on a deep level. Films have the power to reflect and 
influence societal values, challenge norms, and provide a lens into 
different cultures, experiences, and perspectives. They can serve 
as vehicles for social commentary, activism, and education, while 
also offering escapism and entertainment.

What makes the film unique is its ability to combine various 
artistic elements – writing, acting, cinematography, editing, 
music, and visual effects – into a cohesive, emotionally resonant 
experience. The synergy of these elements allows filmmakers to 
create immersive worlds and evoke powerful emotions in ways 
that are distinct from other art forms. Additionally, the shared 
experience of viewing films in a communal setting like a movie 
theatre contributes to its cultural significance, fostering a sense of 
collective engagement and shared emotions among audiences.

Statistically, the global box office revenue for the film industry 
was estimated at around $25 billion in 2022, with the United States 
and China being the largest markets. This figure highlights the 
massive scale and reach of the film industry, as well as its economic 
impact. Furthermore, according to industry reports, the average 
movie ticket price in the U.S. was around $9.57 in 2022, reflecting 
the continued demand for cinematic experiences despite the rise of 
streaming platforms and other home entertainment options.

Advantages 

Key advantages of film include its ability to reach large audiences, 
both in theatres and through various distribution channels (e.g., 
DVD, streaming, etc.). Additionally, film’s visual richness and 
ability to show rather than tell allows for a more direct and visceral 
form of storytelling, engaging multiple senses simultaneously.

Film also has the potential for artistic expression and cultural 
influence, with notable directors and actors often achieving iconic 
status and their works leaving lasting impressions on society. The 
medium’s versatility allows for the exploration of diverse genres, 
themes, and styles, catering to a wide range of audience preferences.

Disadvantages 

Despite its strengths, film also has its disadvantages. One of 
the main challenges is the high cost of production, which can 
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limit the diversity of stories being told and the accessibility of the 
medium for independent or marginalized voices. The challenges of 
distribution and reaching audiences, particularly in an increasingly 
crowded and competitive media landscape, can also be daunting.

Furthermore, the inherent subjectivity of film interpretation 
means that stories and cultures can be misrepresented or 
misunderstood, leading to potential misrepresentation or cultural 
appropriation. The transient nature of cinema experiences, with 
films having limited theatrical runs, can also make it difficult for 
some works to find and maintain a lasting audience.

Socio-cultural and Literary Contributions

Film has had a profound socio-cultural impact, shaping fashion, 
language, and societal norms. It has served as a mirror reflecting 
societal values and has also played a role in challenging and shifting 
those values over time. Iconic films and characters have become 
deeply ingrained in popular culture, influencing everything from 
fashion trends to catchphrases.

Additionally, film has been a vehicle for social commentary and 
activism, highlighting important issues and sparking discussions 
on topics such as civil rights, gender equality, and environmental 
concerns.

Literarily, film has adapted countless novels, plays, and short 
stories, bringing them to life on the screen and introducing new 
audiences to classic works. Famous examples include adaptations 
of works by authors like Jane Austen (“Pride and Prejudice”), F. 
Scott Fitzgerald (“The Great Gatsby”), and J.R.R. Tolkien (“The 
Lord of the Rings” trilogy). Conversely, many films have also 
inspired literary works, such as novelizations or critical analyses, 
further blurring the lines between cinematic and literary art forms. 
This cross-pollination has enriched both mediums, with films 
inspiring new interpretations and literary works providing source 
material for cinematic adaptations.

Overall, film’s unique ability to visually transport audiences, 
evoke emotions, and shape cultural narratives has solidified its 
position as one of the most influential and enduring forms of art 
and entertainment in the modern era.

1.1.2.4 Television
Television, often referred to as TV, has been a ubiquitous part 

of modern life for decades. It’s a medium that combines audio 
and visual elements to deliver content ranging from news and 
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entertainment to education and advertising. In this self-learning 
material, we’ll explore the genesis of television, its history of 
development, relevance, advantages, disadvantages, unique 
factors, statistics, and its socio-cultural and literary contributions.

 The origins of television can be traced back to the late 19th 
century when scientists like Paul Nipkow and John Logie Baird 
conducted experiments with mechanical television systems. 
However, it wasn’t until the 1920s that the first electronic television 
system was developed by Philo Farnsworth, laying the foundation 
for modern television technology.

The development of television accelerated in the 1930s and 
1940s, with the introduction of electronic television systems 
and the establishment of the first television stations. The first 
experimental TV broadcasts took place in the late 1920s, and by 
the late 1940s, television had become a household fixture in many 
parts of the world. The post-World War II era saw a rapid expansion 
of television technology and programming. The introduction of 
color television in the 1950s and the development of satellite and 
cable TV systems in the 1960s and 1970s further revolutionized 
the medium. The advent of digital television in the late 20th 
century brought about even more significant changes, allowing 
for high-definition content, interactive services, and a vast array of 
channels. Television has played a pivotal role in shaping collective 
memories and shared experiences throughout history. Momentous 
events, such as the assassination of President John F. Kennedy in 
1963, were broadcast live on television, bringing national trauma 
into homes unfiltered. Walter Cronkite’s emotional delivery of 
the news exemplified television’s ability to connect viewers to 
significant moments in real-time.

Similarly, the 1969 moon landing was witnessed by an estimated 
650 million viewers worldwide, facilitated by television’s capacity 
to collapse distances and create global, shared experiences. Neil 
Armstrong’s iconic words, “That’s one small step for man, one giant 
leap for mankind,” were etched into the collective consciousness 
through the power of television. In the 1990s, popular sitcoms like 
“Friends” and “Seinfeld” became cultural touchstones, fostering a 
sense of familiarity and parasocial bonds with fictional characters. 
Thursday nights were dedicated to “Must See TV,” as audiences 
gathered to share in the laughter and storytelling, forming a 
collective experience that became a part of watercooler discussions 
and popular culture.
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Advantages

i.	 Accessibility and Reach: Television is one of the most 
widely accessible mediums, with billions of households 
around the world owning TV sets. This allows for mass 
communication and the dissemination of information to a 
diverse and widespread audience, regardless of their loca-
tion or socioeconomic status.

ii.	 Powerful Storytelling and Visualization: Television 
combines audio and visual elements, making it a powerful 
medium for storytelling, news reporting, and educational 
programming. The ability to show rather than just tell al-
lows for more immersive and impactful experiences, effec-
tively conveying emotions, settings, and complex concepts.

iii.	 Live Broadcasting and Shared Experiences: Televi-
sion’s capacity for live broadcasting facilitates shared ex-
periences among viewers, creating a sense of community 
and collective engagement. Major events, such as sports 
competitions, award shows, and breaking news, can be ex-
perienced simultaneously by millions of people, fostering 
a sense of unity and shared cultural moments.

iv.	 Educational and Informative Potential: Television can 
be an effective educational tool, with numerous channels 
dedicated to educational programming, documentaries, and 
informative content. It can broaden viewers’ knowledge, 
expose them to different cultures and perspectives, and pro-
mote lifelong learning.

v.	 Entertainment and Relaxation: Television offers a wide 
range of entertainment options, from sitcoms and dramas 
to reality shows and movies. It provides a source of relax-
ation, escapism, and enjoyment for viewers, helping them 
unwind and recharge after a long day or week.

Disadvantages

i.	 Passive Consumption and Sedentary Lifestyle: While 
television can be entertaining and informative, excessive 
viewing can lead to passive consumption and a sedentary 
lifestyle. Prolonged periods of inactivity and lack of phys-
ical exercise can have detrimental effects on physical and 
mental health.

ii.	 Commercialization and Advertisement Influence: Tele-
vision programming is often driven by ratings and adver-
tising revenue, which can lead to content decisions based 
on profitability rather than artistic or educational value. 
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Excessive advertising and product placement can also neg-
atively impact the viewing experience.

iii.	 Limited Interactivity and Control: Traditional television 
is a one-way medium, with viewers having limited control 
over the content they consume. While interactive features 
like on-demand streaming and DVRs have improved this 
aspect, television still offers less interactivity compared to 
other digital media platforms.

iv.	 Potential for Misinformation and Bias: While television 
can be a valuable source of news and information, there is 
a risk of misinformation and bias, particularly from certain 
news channels or programs with specific agendas or po-
litical leanings. Viewers must be critical consumers of the 
information presented.

Contributions of Television

i.	 Information and News Dissemination: Television re-
mains a crucial medium for disseminating news and in-
formation to a mass audience. Major news events, natural 
disasters, and breaking stories are often first reported and 
covered extensively on television, making it a vital source 
of real-time information.

ii.	 Cultural Influence and Shaping Worldviews: Television 
has a significant influence on popular culture, shaping so-
cietal norms, trends, and language. It can reflect and shape 
worldviews, spark discussions on important issues, and 
even influence political discourse and decision-making

iii.	 Entertainment and Relaxation: Despite the rise of dig-
ital platforms, television continues to be a primary source 
of entertainment and relaxation for many households. The 
ability to unwind and escape into captivating stories, come-
dies, or reality shows remains a fundamental aspect of tele-
vision’s relevance.

iv.	 Educational and Lifelong Learning: Educational pro-
gramming on television can play a crucial role in promot-
ing lifelong learning and knowledge dissemination. Doc-
umentaries, instructional shows, and educational channels 
can supplement formal education and provide opportuni-
ties for continuous learning.

v.	 Live Events and Shared Experiences: Television’s ca-
pacity for live broadcasting allows for shared experiences 
on a global scale. Major sporting events, award ceremo-
nies, and cultural celebrations are often viewed by millions 
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of people simultaneously, fostering a sense of community 
and collective engagement.

vi.	 Diversity and Representation: Television has the poten-
tial to promote diversity and representation by showcasing 
stories and perspectives from various cultures, ethnicities, 
and backgrounds. This can foster understanding, empathy, 
and cultural exchange among viewers.

vii.	Integration with Digital Platforms: The convergence of 
television with digital platforms, such as streaming services 
and online viewing, has expanded the medium’s reach and 
accessibility, allowing viewers to consume content on mul-
tiple devices and platforms.

Socio-cultural and Literary Contributions of Television

Television has become a powerful medium for social commentary 
and activism, raising awareness about important issues and 
sparking discussions on topics such as civil rights, gender equality, 
and environmental concerns. Literary adaptations have brought 
classic novels and plays to life on the small screen, introducing 
literature to new audiences and fostering discussions about literary 
themes and narratives. Iconic television shows and characters have 
become ingrained in popular culture, influencing fashion, music, 
and language, and shaping cultural discourse. Television has 
provided a platform for exploring diverse perspectives, giving voice 
to marginalized communities, and promoting cultural exchange 
and understanding. Through its ability to inform, entertain, and 
shape cultural narratives, television continues to be a significant 
force in modern society, offering both opportunities and challenges 
as it evolves and adapts to changing technologies and audience 
preferences.

Television is a powerful audiovisual medium that has evolved 
from its humble beginnings to become a ubiquitous part of modern 
life. Its ability to entertain, inform, influence audiences, and 
facilitate shared experiences on a global scale has solidified its 
position as a significant cultural force. From capturing momentous 
historical events to curating collective memories and shaping 
worldviews, television remains a hearth we gather around for 
stories and real-time history. As technology continues to advance, 
television will likely continue to adapt and evolve, offering new 
opportunities for storytelling, education, and shared experiences.

1.1.2.5 Internet
The internet has revolutionized the way we live, work, 

	f Social impact, 
cultural discourse

	f Ubiquitous cultural 
force

SG
O
U



39SGOU - SLM - MA English - Media Studies

and communicate, transcending geographical boundaries and 
transforming our world into a vast digital frontier. In this self-
learning material, we will embark on a journey through the genesis, 
history, relevance, advantages, disadvantages, and unique factors 
of this transformative technology, while also exploring its socio-
cultural and literary contributions. 

In 1991, a pivotal moment in history occurred when CERN 
computer scientist Tim Berners-Lee published the first-ever 
website. Though text-only and informational, this acorn would 
eventually grow into a mighty digital oak, paving the way for the 
internet as we know it today. The seeds of this revolution were 
sown, and within years, the familiar screeches of dial-up modems 
heralded domestic internet access, forever changing the landscape 
of communication.

The early days of the internet were marked by slow dial-up 
connections and limited functionality. However, as technology 
advanced, so did the internet’s capabilities. The introduction of 
broadband internet in the late 1990s and early 2000s accelerated 
the pace of development, enabling faster data transfer and paving 
the way for more interactive and multimedia-rich experiences. 
In 2004, a Harvard dorm room witnessed the birth of a digital 
phenomenon: Mark Zuckerberg launched TheFacebook.com. 
What began as a campus network burgeoned into a global platform 
boasting billions of users, transforming the way we connect, 
share, and construct our digital identities. Social media became an 
integral part of our lives, intertwining our digital personhood with 
our physical existence.

The internet’s relevance has never been more apparent than 
during the COVID-19 pandemic of 2020. As the world grappled 
with lockdowns and social distancing measures, the internet 
became a lifeline, facilitating remote work, online education, and 
virtual connections with loved ones. Children attended Zoom-
schooled classes, professionals worked remotely, and grandparents 
waved to their families on FaceTime. E-commerce surged, and 
streaming platforms provided much-needed entertainment for the 
homebound. Online, communities found solidarity, and movements 
galvanized, underscoring the internet’s capacity to bring people 
together during times of crisis.

Advantages:

i.	 Global Connectivity: The internet has facilitated global 
connectivity, enabling individuals and businesses to com-
municate, collaborate, and access information from any-
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where in the world.
ii.	 Information Accessibility: With a vast array of web-

sites, online databases, and digital resources, the internet 
has democratized access to information, fostering knowl-
edge-sharing and self-education.

iii.	 E-Commerce and Business Opportunities: The internet 
has revolutionized the way businesses operate, enabling 
e-commerce, remote work, and global market reach, creat-
ing new economic opportunities.

iv.	 Social Networking and Community Building: Social 
media platforms have enabled individuals to connect, share 
ideas, and form communities based on common interests or 
causes, fostering a sense of belonging and collective action.

v.	 Entertainment and Multimedia: The internet offers a 
wealth of entertainment options, from streaming services 
to online gaming, providing endless hours of enjoyment 
and creativity.

Disadvantages:

i.	 Privacy and Security Concerns: With the vast amount of 
personal data shared online, privacy and security breaches 
remain a significant concern, requiring vigilance and ro-
bust cybersecurity measures.

ii.	 Misinformation and Cyber Threats: The internet can be 
a breeding ground for misinformation, cyberbullying, and 
other malicious activities, necessitating media literacy and 
online safety education.

iii.	 Digital Divide: Access to the internet and digital resources 
is not equally distributed, creating a digital divide that can 
exacerbate existing socio-economic inequalities.

iv.	 Addiction and Overuse: Excessive internet use can lead 
to addictive behaviors, negatively impacting productivity, 
mental health, and interpersonal relationships.

v.	 Environmental Impact: The internet’s infrastructure and 
data centers contribute to greenhouse gas emissions and 
energy consumption, raising concerns about its environ-
mental sustainability.

What sets the Internet apart from other media is its decentralized 
nature and inherent interactivity. Unlike traditional media, the 
Internet is a vast network of interconnected computer networks, 
facilitating two-way communication and user-generated content. 
This openness and flexibility have fostered innovation and 
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empowered individuals to become content creators and influencers. 
Furthermore, the internet is a dynamic and ever-evolving platform, 
constantly adapting to new technologies and user demands. From 
the early days of text-based websites to today’s multimedia-rich 
experiences, the internet has continuously pushed the boundaries of 
what is possible, reshaping our understanding of communication, 
entertainment, and information sharing.

As of 2022, there are approximately 5 billion internet users 
worldwide, representing over 63% of the global population 
(Source: Datareportal). E-commerce sales are projected to reach 
$6.3 trillion by 2024, underscoring the Internet’s impact on the 
global economy (Source: Statista). The internet has played a 
pivotal role in social movements, activism, and political discourse, 
enabling grassroots organizations and individuals to amplify their 
voices and mobilize support on a global scale. Online communities 
and forums have facilitated the exchange of ideas, knowledge, 
and support, transcending geographical boundaries and fostering 
a sense of belonging among individuals with shared interests or 
experiences.

The internet is a testament to human ingenuity and collaboration, 
a digital frontier that has transformed our world in ways once 
unimaginable. From humble beginnings as a text-based network 
to its current multimedia-rich and interactive state, the internet 
continues to evolve, shaping our lives, fostering global connections, 
and redefining our understanding of communication, information, 
and entertainment. As we navigate this ever-expanding digital 
landscape, it is crucial to embrace its potential while remaining 
vigilant about its challenges, striking a balance between 
technological progress and ethical responsibility.

From the tactile rustle of newsprint to the infinite scroll of digital 
feeds, mass media has transformed how humanity stores, shares, 
and absorbs information. Each form—print’s permanence, radio’s 
intimacy, film’s spectacle, television’s immediacy, and the internet’s 
interconnectivity—plays a distinct role in the grand composition 
of public consciousness. These media don’t merely succeed one 
another but harmonize. A blockbuster film sparks editorials (print), 
which fuel call-in radio shows, leading to TV punditry, then 
exploding across social media. Or a viral tweet becomes a magazine 
feature, adapted into a documentary, discussed on podcasts. It’s a 
dynamic interplay, with new technologies expanding the orchestra 
rather than silencing existing players. Understanding this medley 
enriches our media literacy. We recognize how a newspaper’s 
finite space differs from a blog’s endless capacity, how radio’s 
sound-only storytelling contrasts with cinema’s visual feasts. We 
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appreciate television’s live broadcast urgency versus YouTube’s 
on-demand archives. Each medium shapes its message; each 
carries distinct powers and limitations. In our media-saturated age, 
we are not just audiences but participants—sharing, creating, and 
remixing across platforms. The future of mass media is an ever 
more interactive symphony. By grasping the unique voices of 
print, radio, film, TV, and the internet, we can better orchestrate 
this collective composition—the ongoing story of how humanity 
informs and expresses itself.

	f Integrated media 
evolution

Summarised Overview

Communication is the exchange of information, ideas, thoughts, or feelings between 
individuals or groups. It involves a sender transmitting a message through a channel to 
a receiver, who then interprets and responds to it. The key elements of communication 
include the sender, message, channel, receiver, feedback, and context. The process 
typically follows a cycle of encoding, transmission, decoding, and feedback. Effective 
communication requires clarity, active listening, and the ability to overcome barriers such 
as noise or cultural differences.

There are several types of communication, including intrapersonal (within oneself), 
interpersonal (between individuals), group (among multiple people), and mass 
communication (to a large audience). Mass media encompasses various forms such as 
print (newspapers, magazines), broadcast (radio, television), film, and the internet. Each 
medium has its own strengths and limitations. Print media offers depth and permanence 
but lacks immediacy, while broadcast media provides real-time information but may be 
more superficial. Online media combines elements of both, offering instant access to vast 
information and interactive capabilities, but can suffer from information overload and 
credibility issues. The potential of online media continues to expand, revolutionizing how 
we communicate and consume information.

Assignments

1.	 Define communication and explain its importance in modern society.
2.	 Describe the key elements of the communication process and how they interact.
3.	 Compare and contrast intrapersonal and interpersonal communication, providing 

examples of each.
4.	 Analyze the role of feedback in effective communication.
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5.	 Discuss the advantages and challenges of group communication in professional 
settings.

6.	 Evaluate the impact of mass communication on public opinion and social behavior.
7.	 Examine the evolution of print media and its relevance in the digital age.
8.	 Compare the strengths and weaknesses of radio as a communication medium with 

those of television.
9.	 Analyze the influence of film as a form of mass communication on culture and 

society.
10.	Discuss the transformative effects of the Internet on traditional forms of 

communication.
11.	Compare the scope and limitations of print media with those of broadcast media.
12.	Evaluate the potential of online media in shaping future communication trends.
13.	Discuss the challenges of maintaining effective communication in a multicultural 

environment.
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NewsUnit 2

Learning Outcomes

Background

Upon the completion of this unit, the learner will be able to:

	f identify key news values and types
	f identify the procedure of interviews, fact-checking, and document analysis to 

gather and report news
	f create structured news articles, features, and editorials using proper formats
	f assess the credibility of different news sources to ensure accurate reporting

Have you ever pondered the origin of the term “newspaper”? As the name suggests, it is 
a paper that delivers news. But what exactly constitutes news, and how do we access it? In 
today’s world, news comes from various sources. You might hear it on the radio, watch it 
on television, read it in print, or browse it online. News is a constant presence in our daily 
lives, but what makes something newsworthy? John Bogart famously remarked, “When 
a dog bites a man, that’s not news, because it happens so often. But if a man bites a dog, 
that’s news.” While this statement captures the essence of novelty in news, it’s not always 
accurate. A dog biting a celebrity, for instance, could easily make headlines. 

There is a popular theory that the word “NEWS” is an acronym derived from the four 
cardinal directions: North, East, West, and South. Whether or not this is true, it aptly 
illustrates that news can originate from anywhere. In essence, news is the reporting of 
current events, previously unknown information, or recent happenings that are of interest 
to the public. This unit will help you to learn more about News.SG

O
U



46 SGOU - SLM - MA English - Media Studies

Keywords

News, News Values, Hard News, Soft News, Editorial, News Source, News Conference, 
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Discussion
1.2.1 What is News?

In a city street, newspaper vans rumble past, leaving stacks of 
freshly printed papers at corner stands. A traveller pauses, scanning 
headlines over coffee. In an apartment above, a radio crackles to 
life with the morning news bulletin. Across town, a reporter rushes 
to the scene of a breaking story, smartphone in hand, ready to tweet 
updates. Meanwhile, in homes worldwide, millions awaken to push 
notifications on their devices, instantly connecting them to events 
unfolding across the globe. This snapshot captures the essence 
of news – a constant flow of information that pulses through our 
world, shaping our understanding of what is happening around us, 
from our local communities to the farthest corners of the Earth.

News is essential for a society that wants to stay informed. It 
takes what happens to individuals and turns it into information 
everyone can share and understand. In the past, news was spread 
by people shouting in town squares. Now, it reaches across the 
whole world. It's like how people in a village might share local 
stories, but on a much bigger scale. News tells us what's happening 
to all of us, right as it occurs.

Now, let us define news:
News refers to current events, information, or reports about 

recent happenings, typically presented through various media 
channels such as television, radio, newspapers, websites, and 
social media platforms. The primary purpose of news is to inform 
the public about events and issues that may affect their lives or 
are of general interest. News organisations aim to provide timely, 
accurate, and relevant information to their audiences.

News may be defined as timely information about events, 
developments, or ideas that are of significance and interest to a 
broad audience or a specific community, typically reported by 
professional journalists or eyewitnesses through various media 
channels.

	f Illustration

	f Global 
information 
sharing

	f Timely public  
informationSG
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This definition encompasses the key aspects we have discussed:

a.	 It's timely, focusing on recent or ongoing events.
b.	 It's significant, having some level of impact or importance.
c.	 It's interesting, capturing attention and often evoking emo-

tional responses.
d.	 It's reported, implying a process of gathering, verifying, 

and disseminating information.
e.	 It uses various channels, from traditional newspapers to 

cutting-edge digital platforms.
In our interconnected world, news is more than just information 

– it is a shared experience that can unite or divide, inform or inflame, 
inspire or caution. From the town square to the global stage, news 
continues to shape our understanding of the world and our place 
in it. It is a living, breathing entity that evolves with us, reflecting 
our societies, our values, and our collective journey through time.

1.2.2 News Values
What exactly qualifies as news? You are scrolling through 

your phone on a typical morning.You see headlines about a major 
earthquake in Japan, a local school board decision, and a celebrity's 
new hairstyle. Have you ever wondered why these particular stories 
made it to your news feed while countless other events didn't? The 
answer lies in the concept of News Values. 

On April 15, 1912, the RMS Titanic sank in the North Atlantic 
Ocean. This event perfectly encapsulates multiple news values: it 
was timely (happening right then), it had a massive impact (loss 
of life and property), it involved prominent individuals (wealthy 
passengers), and it was highly unusual (the "unsinkable" ship 
sinking on its maiden voyage). The story of the Titanic dominated 
headlines worldwide, illustrating how certain events tick multiple 
boxes in terms of newsworthiness.

Let us see the definition of News Value:

News Values are the criteria that journalists and editors use to 
determine which events and stories are newsworthy. They help 
media professionals decide what to report on and how much 
prominence to give each story. These values act as a sort of filter, 
sifting through the countless events happening every day to identify 
those that will most interest, impact, or inform the audience.

In essence, News Values are the characteristics that make a 
story "news." These values include timeliness, relevance, impact, 
proximity, conflicts, human interest, prominence and unusualness. 

	f News as 
shared  
experience

	f Introduction

	f Illustration

	f Criteria for 
newsworthiness
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They are the reason why a local traffic accident might make the 
evening news, while a similar accident in a distant city probably 
won't.

The following are the salient points to judge the news value. 

a.	 Timeliness: The COVID-19 vaccine rollout in early 2021. 
As countries began administering the first doses, news out-
lets provided real-time updates on vaccination rates, dis-
tribution challenges, and emerging data on effectiveness. 
News is, the latest development, the most recent occur-
rence. When the Berlin Wall fell in 1989, it was not just 
historic – it was news because it was happening right then, 
in that moment.

b.	 Relevance: A school district's decision to implement a 
four-day school week. While this might not make nation-
al news, it's highly relevant to local families who need to 
adjust their schedules and childcare arrangements. News 
matters to its audience. A change in local garbage collec-
tion schedules might not make international headlines, but 
it's crucial news for community residents.

c.	 Impact: On September 11, 2001, the terrorist attacks on 
the United States unfolded live on television. It was imme-
diate, shocking, and would reshape global politics for years 
to come. The greater the effect on people's lives, the more 
newsworthy an event becomes. A minor policy change 
might go unreported, but a sweeping healthcare reform bill 
will dominate headlines.

	f Story-defining 
criteria

Tremors and Tidal Wave Hits South India

Tremors and Tidal waves hits South India, large Scale devastation reported. 

Over 1000 killed as Tsunami hits Eastern and South coastal areas in India. 
Over a thousand people have been killed in tidal waves in Tamil Nadu, 
Guntur and Tamil Nadu. 

Tamil Nadu was the "worst affected" with possibly over 800 people killed. 
At least 350 people have been confirmed dead in Tamil Nadu with over 100 
people dead in Chennai alone. 
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As many as 239 people have been killed in Cuddalore in Tamil Nadu, while in 
Nagapatnam, the number of dead has been confirmed as 273. 

The Nuclear Power station in Kalapakkam near Chennai has been safely shut 
down after water entered it. The casualty figure could rise further as many 
fishing villages were submerged in seawater. 

About 500 tourists are reportedly stranded in the Vivekananda Memorial in 
Kanyakumari.

d.	 Proximity: “Bird flu spreading and hundreds of chicken 
dying in England”. Does it make news for you? You may 
read it but do not worry about it. But bird flu spreading in 
West Bengal will make you alert. This is because it is in 
your proximity. A plane crash in Peru will not be big news 
in India, but if an aircraft crashes in India, it will be head-
lines everywhere. So, proximity decides the news.

           Fig 1.2.2 A sample news story on Bird Flu
e.  Conflict/controversies: The ongoing Israeli-Palestinian 

conflict. The tensions, negotiations, and occasional out-
breaks of violence in this region frequently make interna-

Fig 1.2.1: A sample news story on Tsunami
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tional news due to the long-standing nature of the dispute 
and its global implications. Disagreements, from political 
debates to actual warfare, often make news because they 
highlight societal tensions and potential changes. People 
like controversies. Anything that is connected with con-
flicts, arguments, charges and counter-charges, fights and 
tension becomes news. All of you might have heard of Kar-
gil. It was a conflict between India and Pakistan. It became 
great news all over the world. Many of you may remem-
ber the controversy about the Indian and Australian crick-
et teams. It was news for all the media. When terrorists 
crashed their plane into the World Trade Centre in New 
York it was lead news everywhere.

f.	 Human Interest: The story of Malala Yousafzai, the Pa-
kistani activist for female education. Her personal story of 
surviving an assassination attempt and going on to become 
the youngest Nobel Prize laureate captured global attention 
and inspired many. Sometimes, news is not about grand 
events but about individual stories that resonate univer-
sally. Think of the Chilean miners rescued after 69 days 
trapped underground in 2010 – their ordeal and triumph 
captivated the world.

g.	 Prominence: If a prominent person is involved in any 
event, it becomes news. If an ordinary person’s car breaks 
down and he has to wait for ten minutes on the roadside till 
the vehicle is repaired, it makes no news. But if the Prime 
Minister’s car breaks down and his motorcade has to stop 
for five minutes it becomes news. A person visiting Rajghat 
and paying homage to Gandhiji may not be a news item, 
but when the US President visits Rajghat it becomes news.

                       Fig 1.2.2 A sample news story on VIP visit
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h.	 Unusualness/ Oddity: Unusual things makes news. Ex-
traordinary and unexpected events generate public interest. 
You might have seen box items in newspapers about such 
happenings. A man pulls a car by his hair, a woman gives 
birth to triplets, a singer enters the Guinness Book by sing-
ing non-stop for 48 hours, a painting of a famous artist is 
auctioned for a very expensive price. All such odd stories 
evoke much public interest.

            
                 

        Fig 1.2.4 A sample news story on unusal matter

i.	 Currency in News: News is about current events. Sup-
pose the Olympic Games are held in India. It becomes 
news because everybody is interested in it. Likewise, when 
SAARC leaders meet in Delhi to formulate future action 
plans, it becomes the current news. Similarly, if extreme 
cold weather continues for a week and fog disrupts air, rail 
and road traffic, it becomes news.

j.	 Emotion: Stories of human interest make good news 
items. For eg: the police rescue a school boy kidnapped by 
mischief makers after a search of two weeks. The parents 
meet the boy in an emotionally surcharged atmosphere. 
The story of this meeting with a photograph makes a good 
human interest report. Doctors advise a girl in Pakistan to 
undergo a heart surgery urgently. But her parents cannot 
afford the expenses. The Rotary Club of Delhi East offers 
help through their scheme of ‘Gift of Life’. The girl comes 
to India and undergoes surgery successfully. While going 
back she and her overwhelmed parents narrate their experi-
ences in India. This makes a good human interest story.

k.	 Usefulness: Sometimes news items help the public in var-
ious ways. You must have noticed that weather forecasters 
warn fishermen not to go to the sea for fishing on certain 
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days because of rough weather. Newspapers gives the phone 
numbers of police stations, hospitals, ambulance services 
etc. to help people. You might have seen in newspapers, 
requests from relatives to donors of blood for a patient in 
a critical condition. Newspapers also raise funds from the 
public to help victims of disasters and natural calamities, 
like tsunami and earthquake.

l.	 Educational value: News has also an educational value. 
In almost all newspapers, you can find columns about edu-
cational and job opportunities. These guide you about dif-
ferent educational courses, career options available, oppor-
tunities for higher studies etc. These news items help you 
become more knowledgeable. Consider also how social 
media has transformed news. When Captain Chesley “Sul-
ly” Sullenberger successfully landed a passenger plane on 
the Hudson River in 2009, some of the first images came 
from passengers’ Twitter posts, demonstrating how ordi-
nary people can now break news alongside traditional me-
dia.

1.2.3 The Basics of Reporting 
Picture yourself in the busy street of New York City on August 

14, 1945. Suddenly, people start pouring out of buildings, cheering 
and embracing strangers. Something big has happened, but what? 
As a reporter, your job is to quickly gather the facts, understand 
the context, and relay this information to the public. This scene, 
which marked the end of World War II, exemplifies the essence of 
reporting - being where the action is, asking the right questions, 
and telling the story accurately and compellingly.

The Basics of Reporting form the foundation of journalism. 
They are the fundamental skills and practices that reporters use 
to gather information, verify facts, and present news to the public. 
These basics ensure that journalism serves its primary purpose: to 
inform the public with accurate, fair, and timely information.

At its core, reporting is about answering the five W’s and one H: 
Who, What, Where, When, Why, and How. These questions guide 
reporters in gathering the essential information for any story.

Now, let’s explore some key elements of the Reporting:

1.2.3.1 Elements of the Reporting
a.	 Gathering Information 

Bob Woodward and Carl Bernstein’s reporting on the Watergate 
scandal in the 1970s exemplifies masterful information gathering. 

	f Illustration

	f Fundamental 
journalism 
skills SG
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They cultivated sources, including the famous “Deep Throat,” and 
pieced together a complex story that ultimately led to President 
Nixon’s resignation. 

Reporters must be adept at collecting information from various 
sources. This often involves conducting interviews, attending press 
conferences, and reviewing documents.

b.	 Fact-Checking
In 1981, Janet Cooke won a Pulitzer Prize for her Washington 

Post story about an 8-year-old heroin addict. However, when it was 
discovered that she had fabricated the story, she had to return the 
prize. This incident underscores the importance of thorough fact-
checking in reporting. Verifying information is crucial to maintain 
credibility and accuracy.

c.	 Objectivity and Fairness
During the Civil Rights Movement, reporter Ethel Payne was 

known as the “First Lady of the Black Press.” She balanced 
her advocacy for civil rights with factual, objective reporting, 
demonstrating how reporters can cover sensitive issues fairly 
while still highlighting important perspectives. Reporters strive to 
present information without bias, giving fair representation to all 
sides of a story.

d.	 Writing Clearly and Concisely
Ernest Hemingway, who began his career as a newspaper 

reporter, famously said that his journalistic experience taught him 
to “use short sentences” and “use short first paragraphs.” This 
illustrates how the basics of reporting can influence writing style 
even beyond journalism. Reporters must convey information in a 
clear, engaging manner hence easily understood by their audience.

e.	 Meeting Deadlines
On September 11, 2001, reporters had to gather and verify 

information rapidly as events unfolded. Many worked around 
the clock to provide up-to-date, accurate information in a chaotic 
situation. Timeliness is crucial in reporting, often requiring 
journalists to work under pressure.

f.	 Understanding Legal and Ethical Issues
In 1971, The New York Times began publishing the Pentagon 

Papers, classified documents about the Vietnam War. This led to a 
landmark Supreme Court case about press freedom and national 
security, highlighting the legal challenges reporters can face. 
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Reporters must navigate complex legal and ethical landscapes, 
including issues of privacy, libel, and source protection.

g.	 Adapting to New Technologies
During the Arab Spring in 2011, reporters used Twitter and 

other social media platforms to gather real-time information and 
eyewitness accounts from places where traditional reporting was 
difficult or dangerous. As technology evolves, so do reporting 
methods. Modern reporters must be adept at using digital tools and 
social media.

In conclusion, the Basics of Reporting provide the framework 
for gathering, verifying, and presenting news. These fundamental 
skills allow journalists to fulfill their crucial role in society: 
keeping the public informed with accurate, timely, and relevant 
information. Whether covering a local town hall meeting or a 
global crisis, these basics guide reporters in their essential work of 
storytelling and truth-telling.

34 dead in Punjab train mishap 
December 14, 2004
At least 34 people were killed and around 50 injured in a head-on collision 
between two 
passenger trains in Hoshiarpur district of Punjab on Tuesday. 

The collision occurred between the Jammu Tawi Ahmedabad express and 
Jalandhar Pathankot Diesel Multiple Unit passenger train at Mansar, around 40 
km from Jalandhar, at noon. 

Sources said both trains were given the green signal on the single-line Jalandhar 
Pathankot section of the Northern Railway. While the local train was cleared 
from the Bangara railway station, the Ahmedabad-bound express train was given 
the go ahead 
from Chak Kalan. 

General Manager, Northern Railway, Satish Mohan Vaish, said: "It's obvious that 
one of the two stations involved goofed up." 

Paramjit Singh Saraho, DIG (Jalandhar range), told NDTV India from the spot 
that 28 bodies were removed from the wreckage. The injured, he said, were 
admitted to the Civil Hospital in Mukerian and Army Hospital in Pathankot.
 
Punjab Chief Minister Amarinder Singh, in a statement in the state assembly, put 
the number of fatalities at 50.

Fig1.2.5:  A sample of accident reporting 
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1.2.4 News Gathering Techniques 
A journalist standing in the heart of a war-torn city. Gunfire 

echoes in the distance, and smoke rises from bombed-out 
buildings. How does this reporter gather accurate information 
in such a chaotic and dangerous environment? This scenario, 
reminiscent of reporters covering conflicts like the Syrian Civil 
War or the Ukraine-Russia conflict, illustrates the challenges and 
importance of effective news-gathering techniques. Consider 
Marie Colvin, the renowned war correspondent who lost her life 
while reporting from Homs, Syria, in 2012. Her ability to get to 
the heart of the conflict, interview civilians and combatants alike, 
and piece together a coherent narrative from fragmentary and often 
conflicting information exemplifies the essence of news-gathering 
techniques at their most challenging and crucial.

News Gathering Techniques are the methods and strategies 
that journalists use to collect information for their stories. These 
techniques range from traditional methods like interviews and 
document analysis to more modern approaches involving data 
mining and social media monitoring. The goal of these techniques 
is to gather accurate, comprehensive, and timely information that 
can be synthesised into a coherent and informative news story.

Now, let's explore some key News Gathering Techniques.

1.2.4.1 Techniques
a.	 Interviews

Oprah Winfrey's 2021 interview with Prince Harry and Meghan 
Markle showcased the power of a well-conducted interview. 
By creating a comfortable environment and asking, probing yet 
respectful questions, Winfrey elicited revelations that became 
global news, demonstrating how skilled interviewing can lead to 
major scoops. Interviews are a fundamental technique for gathering 
first-hand information and perspectives.

b.	 Document Analysis
The Panama Papers investigation in 2016 involved journalists 

analysing millions of leaked documents from a Panamanian law 
firm. This massive undertaking revealed widespread tax evasion 
and money laundering by powerful individuals worldwide, showing 
how document analysis can lead to groundbreaking investigative 
reporting. Examining official records, reports, and other documents 
can uncover important information.

	f Challenging 
conflict 
reporting

	f Methods for 
information 
collection
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c.	 Observation and Field Reporting
During the fall of Saigon in 1975, journalist Peter Arnett's on-

the-ground reporting provided vivid, immediate accounts of the 
chaotic end of the Vietnam War. His ability to observe and report 
on unfolding events gave audiences a front-row seat to history. 
Being present at events and in locations relevant to a story allows 
reporters to gather first-hand information and atmospheric details.

d.	 Data Journalism
In 2014, The Guardian used data journalism techniques to analyse 

World Cup player statistics, creating interactive visualizations that 
allowed readers to explore the data themselves.This approach 
turned raw numbers into engaging storytelling, illustrating the 
power of data in modern journalism. Analysing large datasets can 
reveal patterns and stories that might otherwise go unnoticed.

e.	 Social Media Monitoring
During the Arab Spring, journalists used Twitter to track protests 

and gather eyewitness accounts in real-time.This technique was 
crucial in reporting on events in countries where traditional 
reporting was restricted or dangerous. Social platforms can be 
valuable sources of breaking news and public sentiment.

f.	 Crowdsourcing
After the Boston Marathon bombing in 2013, the FBI and media 

outlets asked the public to submit photos and videos from the event. 
This crowdsourced information played a crucial role in identifying 
the suspects. Engaging the public to contribute information or 
insights can be a powerful gathering technique.

g.	 Freedom of Information Requests
In 2005, Associated Press reporters used Freedom of Information 

Act requests to obtain data on the racial demographics of Hurricane 
Katrina victims. Their analysis revealed disproportionate impacts 
on minority communities, leading to important discussions about 
disaster response and racial equity. Formally requesting information 
from government agencies can uncover important stories.

h.	 Undercover Reporting
In 1887, Nellie Bly faked mental illness to be admitted to a 

women's asylum, resulting in her exposé "Ten Days in a Mad-
House." Her firsthand account led to reforms in mental health care, 
demonstrating the potential impact of undercover reporting. While 
ethically complex, going undercover can sometimes be necessary 
to expose hidden truths.
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i.	 Fact-Checking and Verification
During the 2020 U.S. Presidential election, fact-checkers at 

various news organisations worked overtime to verify or debunk 
claims about election fraud. This rigorous verification process 
played a crucial role in maintaining the integrity of election 
reporting. While not a gathering technique in isolation, verifying 
information is crucial in the news-gathering process.

In conclusion, News Gathering Techniques are the tools 
and methods that journalists use to collect, verify, and analyse 
information. These techniques have evolved with technology 
and societal changes, but their fundamental purpose remains the 
same: to uncover and report the truth. Whether it's through a face-
to-face interview, data analysis, or crowdsourcing, effective news 
gathering is at the heart of quality journalism, enabling reporters to 
inform the public and hold power to account.

1.2.5 News structure
Picture yourself on a street in town. There are lots of people 

walking around, cars driving by, and shops on both sides. Suddenly, 
your eye catches a newspaper stand, and the bold headline "MAYOR 
RESIGNS AMID SCANDAL" immediately grabs your attention. 
Intrigued, you pick up the paper and start reading. Within seconds, 
you know the essentials: who resigned, why, when it happened, 
and what it means for the city. This is news structure in action – 
a carefully crafted method of presenting information that hooks 
readers and delivers the most crucial facts upfront.

News structure refers to the way information is organized 
and presented in a news article or report. It is the backbone of 
journalistic writing, a framework that organizes information in a 
way that is both engaging and efficient. It is the art of storytelling 
that meets the science of information delivery. At its core, news 
structure is about prioritizing information and presenting it in a 
way that serves the reader's needs and maintains their interest. 
In essence, news structure can be defined as the systematic 
arrangement of information in a news story, typically following a 
pattern that presents the most important details first and provides 
supporting information in descending order of significance.

Now, let's learn deeper into the key components of news 
structure:

a.	 Headline
The headline is the story's handshake – it's the first impression 
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that can make or break reader engagement. Consider the difference 
between "Local Man Finds Object" and "Farmer Unearths 
2,000-Year-Old Roman Artifact in Field." The latter immediately 
piques curiosity and provides specific, intriguing information. The 
headline is the first thing readers see. It's designed to grab attention 
and summarize the main point of the story in just a few words. 
Headlines use strong, active language and often employ techniques 
like alliteration or puns to be more memorable. A headline is a 
short, attention-grabbing phrase that appears at the top of a news 
article, summarizing its main point and enticing readers to continue 
reading.

There are several types of headlines commonly used in 
journalism and content writing. Here are the main types:

News headlines: These are straightforward and concise, 
summarizing the most important information from a news story. 
They typically answer the "who, what, where, when" of an event. 
Eg: "California Wildfires Force 10,000 Residents to Evacuate"

How-to headlines: These promise to teach readers a specific 
skill or method. They're popular in instructional articles and often 
start with "How to..." or similar phrases. Eg: "How to Plant a 
Thriving Vegetable Garden in Small Spaces".

Question headlines: These pose a question to the reader, 
designed to pique curiosity and encourage them to read further to 
find the answer. Eg: "Is Artificial Intelligence Threatening Your 
Job Security?"

Numbered list headlines: Often called "listicles," these 
headlines indicate that the content is organized as a list. They're 
popular because they promise easily digestible, structured 
information. Eg: "10 Easy Ways to Reduce Your Carbon Footprint"

Command headlines: These directly instruct the reader to take 
an action. They're often used in marketing and can be very effective 
in motivating readers. Eg: "Stop Procrastinating Now: 5 Strategies 
for Immediate Action".

Declarative headlines: These make a strong statement or 
claim, often designed to be attention-grabbing or controversial. 
Eg: "Coffee Drinkers Live Longer, New Study Reveals".

Teaser headlines: These create intrigue by hinting at interesting 
content without fully revealing it. They aim to make readers curious 
enough to click or read more. Eg: "You'll Never Guess What This 
Celebrity Did at the Awards Show".
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Comparison headlines: These contrast two or more ideas, 
products, or concepts. They're often used in product reviews or 
opinion pieces. Eg: "Electric vs. Gas Cars: Which is Really Better 
for the Environment?"

Benefit-driven headlines: These highlight what readers will 
gain from the content. They focus on the value proposition for the 
reader. Eg: "Boost Your Productivity by 50% with This Simple 
Morning Routine".

Shock or surprise headlines: These use unexpected information 
or claims to grab attention. They can be controversial and should 
be used carefully. Eg: Man Survives 3 Weeks in the Arctic with 
Nothing but a Paperclip".

b.	 Lead (or Lede)
The lead paragraph is the heart of the story, answering the 

fundamental questions of who, what, where, when, why, and how. 
For instance, in covering the discovery of the Higgs boson particle, 
a lead might read: "Scientists at CERN, the European Organization 
for Nuclear Research, announced Wednesday that they have found 
a new subatomic particle that may be the long-sought Higgs boson, 
a key to understanding why matter has mass and illuminating the 
nature of the universe." This single sentence provides the who 
(scientists at CERN), what (found a new particle), where (at 
CERN), when (Wednesday), why (key to understanding mass), and 
hints at how (using the Large Hadron Collider, implied by CERN).

The lead provides the most crucial information right away. It 
typically answers the "5 W's and H" (Who, What, Where, When, 
Why, and How) of the story. This allows readers to grasp the 
essence of the news even if they don't read further. Therefore, the 
lead is the opening paragraph of a news story that provides the 
most essential information, typically answering who, what, where, 
when, why, and how.

c.	 Body
The body expands on the lead, providing more details, context, 

and quotes. In our Higgs boson example, subsequent paragraphs 
might explain the concept of the Higgs field, describe the decades-
long search for the particle, and include quotes from leading 
physicists about the significance of the discovery. The body 
provides additional details, context, and quotes. It expands on the 
information in the lead, often presenting facts in descending order 
of importance. This section might include background information, 
reactions from various parties, and analysis of potential impacts. 
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The body is the main part of a news article that provides detailed 
information, context, and supporting evidence, expanding on the 
key points introduced in the lead.

d.	 Conclusion
The conclusion often looks to the future or provides less critical 

information. In the Higgs boson story, it might discuss upcoming 
experiments to confirm the particle's properties or speculate on 
how this discovery could lead to new areas of physics research. 
The conclusion often looks to the future, summarizes key points, 
or provides a broader perspective. It might discuss potential 
implications or next steps related to the story. The conclusion is the 
final part of a news article that typically summarizes key points, 
provides a broader context, or looks ahead to potential future 
developments related to the story.

These four components work together to create a structured, 
informative news article that can be easily understood by readers, 
whether they read the entire piece or just the opening paragraphs.

1.2.5.1 Types of News Structures
a.	 Inverted Pyramid

This is the most common structure. It is particularly useful for 
breaking news. For example, in reporting on a natural disaster, the 
most critical information (location, casualties, immediate dangers) 
comes first, followed by rescue efforts, then background on similar 
events or geological explanations. This structure frontloads the 
most crucial information, allowing readers to get the essence of the 
story quickly. It is particularly useful for breaking news or when 
readers might not finish the entire article.

Example: 

Headline: "Major Earthquake Hits Tokyo" 

First paragraph: "A powerful 7.3 magnitude earthquake 
struck Tokyo, Japan, at 2:15 PM local time on Tuesday, causing 
widespread damage and prompting tsunami warnings along the 
eastern coast." Following paragraphs would provide additional 
details in descending order of importance.

b.	 Chronological
This structure is useful for complex stories where the sequence 

of events is crucial for understanding the narrative. It is often used 
in historical accounts or detailed crime reports. A story about the 
fall of the Berlin Wall might start with its construction in 1961, 
detail life in divided Berlin, describe the events leading to its fall 
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in 1989, and end with the reunification of Germany.

Example: 

Headline: "The Rise and Fall of Tech Giant XYZ" 

The article would start with the company's founding, then 
chronologically detail key milestones, leading up to its current 
situation or downfall.

c.	 Narrative
This structure borrows from literary techniques to tell a 

compelling story. A piece on a local hero might start with a vivid 
scene of them in action, then weave in background information 
and broader context as the story unfolds. This structure uses 
storytelling techniques to engage readers emotionally. It is often 
used for feature articles, profiles, or human interest stories.

Example: 

Headline: "A Day in the Life of a Frontline Healthcare Worker" 

The article would follow a nurse through their shift, describing 
scenes, conversations, and personal reflections to give readers a 
vivid sense of their experience.

d.	 Five Ws and H
This structure ensures comprehensive coverage of an event by 

addressing all key questions. It is often used in conjunction with 
the inverted pyramid.

Example: 

Headline: "Local Factory Closure Impacts Hundreds" 

First paragraph: "Yesterday (When), the XYZ Manufacturing 
plant (Who) in downtown Springfield (Where) announced its 
immediate closure (What), citing financial difficulties (Why). The 
shutdown will be implemented through a phased approach over the 
next month (How)."

e.	 Hourglass
This combines the inverted pyramid with chronological 

storytelling. A story about a championship sports game might start 
with the final score and key plays, then shift to a chronological 
account of the game from start to finish. This structure joins 
immediate news delivery with in-depth storytelling, making it 
ideal for significant events that require both timely reporting and 
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detailed analysis.

Example: 

Headline: "Historic Peace Treaty Signed" 

The article would start with the key facts about the treaty 
signing, then transition into a chronological account of the peace 
process, including background and future implications.

f.	 Pyramid
This structure builds suspense and is often used in investigative 

journalism or feature stories where the journey to the conclusion is 
as important as the conclusion itself.

Example: 

Headline: "The Truth Behind City Hall's Secret Meetings" The 
article would start with basic facts about city governance, gradually 
revealing more significant and potentially scandalous information 
as it progresses.

g.	 Wall Street Journal Formula
This structure humanizes complex or broad issues by starting 

with a specific example before expanding to the larger context.

Example: 

Headline: "Global Warming's Local Impact" The article 
would begin with an anecdote about a farmer struggling with 
changing weather patterns, then explain how this relates to global 
climate change, before delving into broader scientific and policy 
discussions.

By employing these structures, journalists can effectively 
convey information while keeping readers engaged, whether they 
are skimming headlines, reading in-depth, or anywhere in between. 

1.2.5.2 Selection of News Structure
Choosing the most appropriate news structure depends on 

several factors, including the type of story, its complexity, the 
target audience, and the medium. Here is a guide to help select the 
best structure for different scenarios:

a.	 Breaking News: Best structure is Inverted Pyramid or 
Five Ws and H. These structures quickly deliver the most 
crucial information, which is essential for breaking news 
where timeliness is key.

b.	 In-depth Investigative Reports: Best structure is Pyramid 
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or Hourglass. These allow for a gradual buildup of infor-
mation, maintaining reader interest while presenting com-
plex findings.

c.	 Feature Stories or Human Interest Pieces: Best structure 
is Narrative or Wall Street Journal Formula. These struc-
tures engage readers emotionally and provide a more im-
mersive reading experience.

d.	 Historical Events or Complex Processes: Best structure 
is Chronological. This helps readers understand the se-
quence of events and how one thing led to another.

e.	 Online News Articles: Best structure is Inverted Pyramid 
or Five Ws and H. Online readers often skim content, so 
presenting key information upfront is crucial.

f.	 Magazine Articles: Best structure is Narrative, Wall Street 
Journal Formula, or Hourglass Magazine readers typically 
expect more in-depth, engaging content.

g.	 Business or Economic News: Best structure is Wall Street 
Journal Formula or Inverted Pyramid. These structures can 
effectively combine specific examples with a broader con-
text, which is often necessary in business reporting.

h.	 Scientific or Technical News: Best structure is Inverted 
Pyramid followed by more detailed explanation. This al-
lows for quick grasp of key findings while providing depth 
for more interested readers.

i.	 Crime Reports: Best structure is Five Ws and H or Chrono-
logical. These ensure all key details are covered and help 
readers understand the sequence of events.

j.	 Opinion Pieces or Editorials: Best structure is Pyramid or 
narrative. These allow for building an argument gradually 
or telling a compelling story to support the opinion.

When choosing a structure, also consider the following:

a.	 Your audience's familiarity with the topic
b.	 The story's urgency
c.	 The available space or word count
d.	 The potential for follow-up stories

Skilled journalists often blend elements from different structures 
to best serve their story and audience. The key is to present 
information in a clear, engaging, and appropriate manner for the 
specific story and context.
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1.2.6 Types of News 
In a newsroom, on one side, reporters are frantically typing 

away, covering a major earthquake that just struck. Their faces are 
serious, their tone urgent. On the other side, a group of writers are 
laughing as they brainstorm ideas for a light-hearted piece on the 
city’s best ice cream shops. This scene illustrates the two broad 
categories of news: hard news and soft news. 

The various categories of news disseminated through media 
channels, each with its own characteristics, purposes, and 
presentation styles. These news can be broadly categorized into 
hard news and soft news, but these categories can be further broken 
down into more specific types. Each type serves a unique purpose 
in informing, engaging, or entertaining the public. Let’s explore 
these categories in depth.

1.2.6.1 Hard News
On September 11, 2001, news anchors across the world 

interrupted regular programming to report on the terrorist attacks 
in the United States. This breaking news coverage, focused on 
delivering crucial, time-sensitive information, is a prime example 
of hard news. Hard news refers to timely, fact-based reporting 
on significant events, typically related to politics, economics, 
international affairs, or major incidents. Time-sensitive, factual 
reports of recent events or ongoing situations that are considered 
of high importance or have a significant impact on a large number 
of people. 

Subtypes of Hard News includes the following:

a.	 Breaking News
Breaking news refers to urgent, real-time reporting of significant 

events as they unfold. This type of news is characterized by its 
immediacy and often involves live updates as new information 
becomes available. Breaking news can interrupt regular 
programming on TV or radio and is typically featured prominently 
on news websites and social media platforms. Key features include 
the following:

	f Rapid dissemination of information
	f Frequent updates as the story develops
	f Often involves live reporting from the scene
	f May include eyewitness accounts and expert 

commentary
	f Can be subject to corrections as more accurate 

information becomes available
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Example: The live coverage of Hurricane Katrina in 2005 
is an excellent illustration of breaking news. As the hurricane 
approached and made landfall, news bureau provided continuous 
updates on: Storm’s path and intensity, Evacuation orders and 
procedures, Damage reports from affected areas, Rescue efforts 
and emergency responses and Government statements and actions. 
This coverage continued for days as the full extent of the disaster 
unfolded, showcasing the sustained nature of breaking news for 
major events.

b.	 Investigative News
Investigative news involves in-depth, often long-term research 

into topics of public interest. This type of reporting aims to 
uncover hidden information, expose wrongdoing, or shed light on 
complex issues. Investigative journalism often requires significant 
resources, time, and expertise. Key features include the following:

	f Extensive research and fact-checking
	f Use of multiple sources, including confidential 

informants
	f May involve undercover work or data analysis
	f Often challenges powerful institutions or individuals
	f Can lead to policy changes or legal actions

Example: Solar Scam Investigation (Kerala): In 2013, 
investigative journalists in Kerala played a crucial role in 
exposing the Solar Scam, which involved fraudulent solar energy 
companies and their alleged connections with political leaders. 
The investigation included Tracing the operations of Team Solar 
company and its founders; Uncovering links between the accused 
and political figures; Analysing phone records and financial 
transactions; and Interviewing victims of the scam

This investigative work led to significant political upheaval in 
Kerala and legal proceedings against several individuals.

c.	 Economic News
Economic news focuses on reporting financial markets, 

economic policies, business developments, and their impacts on 
society. This type of news requires an understanding of complex 
financial systems and the ability to translate economic jargon into 
accessible information for the general public. Key features include 
the following:

	f Coverage of stock markets, commodities, and 
currencies
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	f Analysis of economic indicators (e.g., GDP, inflation, 
unemployment rates)

	f Reporting on corporate earnings, mergers, and 
acquisitions

	f Discussion of government economic policies and 
central bank decisions

	f Exploration of global economic trends and their local 
impacts

Example: The coverage of the 2008 financial crisis exemplifies 
the crucial role of economic news. Reporting during this period 
included Daily updates on stock market crashes and bank failures; 
Explanations of complex financial instruments like subprime 
mortgages and credit default swaps; Analysis of government 
bailout plans and their potential consequences; Interviews 
with economists, policymakers, and affected individuals; and 
Exploration of the crisis’s global impact, from unemployment to 
international trade

This coverage not only informed the public about the unfolding 
crisis but also played a role in shaping public opinion and policy 
responses.

1.2.6.2 Soft News
In 1953, Sir Edmund Hillary and Tenzing Norgay became the 

first confirmed climbers to reach the summit of Mount Everest. 
While their achievement was initially reported as hard news, the 
subsequent stories about their personal lives, the impact on their 
families, and the cultural significance of the climb evolved into 
soft news features.

Soft news encompasses stories that are not time-sensitive and 
often focus on human interest, lifestyle, or entertainment topics. 
Non-urgent news stories that aim to entertain, inspire, or provide 
general interest information, often with a more relaxed or creative 
presentation style.

Subtypes of Soft News include the following:

a.	 Feature Stories 
In-depth, often human-interest stories that go beyond basic facts. 

A feature story on the life of Meenakshi Amma, the 78-year-old 
Kalaripayattu expert from Vatakara, Kerala. The story could cover 
her journey from a young girl learning the martial art to becoming a 
Guru; The challenges she faced as a woman in a traditionally male-
dominated field; Her efforts to preserve and promote Kalaripayattu; 
The impact she has had on younger generations, especially girls 
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and ; How she balances tradition with modern teaching methods. 

Example: A profile of a local artist who transforms discarded 
materials into stunning sculptures.

b.	 Lifestyle News 
Stories about fashion, food, health, and general well-being. 

A story on the rising trend of sustainable fashion in India. This 
could include Profiles of Indian designers using eco-friendly 
materials like khadi or recycled fabrics; The growing popularity 
of traditional handloom textiles among urban youth; Tips for 
incorporating sustainable fashion into everyday Indian wardrobes; 
The impact of this trend on local artisans and weavers; and How 
Indian celebrities are promoting sustainable fashion choices.

Example: A seasonal article on the latest fashion trends or 
healthy eating habits.

c.	 Entertainment News
Coverage of celebrities, movies, music, and popular culture. 

Coverage of the International Film Festival of Kerala (IFFK). This 
could involve Reports on film premieres and audience reactions; 
Interviews with notable Malayalam cinema directors and actors; 
Coverage of panel discussions on current trends in world cinema; 
Stories about international filmmakers experiencing Kerala’s 
culture; and Updates on awards and recognitions received by 
Kerala films.

Example: Reports from red carpet events or album release 
announcements.

d.	 Opinion Pieces
 Articles that express the writer’s or publication’s viewpoint 

on current issues. During the Vietnam War, Walter Cronkite, a 
highly respected news anchor, offered his opinion that the war was 
unwinnable. President Lyndon B. Johnson reportedly said, “If I’ve 
lost Cronkite, I’ve lost Middle America,” highlighting the power of 
opinion pieces in shaping public perception. Similarly,  an opinion 
piece on the implementation of the National Education Policy 2020  
could include:  Analysis of the policy’s potential impact on India’s 
education system; Arguments for and against the policy’s focus on 
mother tongue education; Discussion on how it might affect India’s 
position in the global knowledge economy; Personal perspectives 
from educators, students, and parents; and Suggestions for effective 
implementation considering India’s diverse linguistic landscape. 
Therefore, opinion pieces News content include subjective 
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analysis, interpretation, or argumentation about events or topics.

e.	 Sports News 
Reporting focused on sporting events, athletes, and the business 

and culture of sports. Coverage of the Kerala Blasters FC in the 
Indian Super League (ISL). This could involve Match reports 
and analysis of the team’s performance; Profiles of key players, 
especially local talents; Stories on the passionate fan base known 
as the ‘Yellow Army’; Coverage of the team’s impact on grassroots 
football in Kerala and ; Analysis of the economic impact of the ISL 
on Kerala’s sports industry

f.	 Weather News 
Information about current and predicted weather patterns, often 

including analysis of their potential impacts. Reporting on the 
monsoon season and its impact on the state. This could include: 
Daily updates on rainfall patterns across different districts; Analysis 
of how the monsoon affects Kerala’s agriculture, particularly the 
spice and tea plantations; Reports on flood preparedness measures 
in vulnerable areas; Stories on how changing monsoon patterns 
are affecting traditional farming calendars; Expert opinions on the 
link between climate change and Kerala’s recent extreme weather 
events.

g.	 Community News 
News content that is relevant to a particular locality or 

community, often covered by local media outlets. A series of 
stories on the revival of traditional water conservation methods in 
a village in Wayanad district. This could cover: The community’s 
efforts to clean and restore ancient ponds and wells; Interviews 
with elders about traditional water management practices; The 
impact of these efforts on local agriculture and biodiversity; How 
this initiative is bringing the community together; and the potential 
for scaling this model to other water-stressed areas in Kerala

In conclusion, while the hard news/soft news dichotomy 
provides a useful broad categorization, the world of news is rich 
and varied. Each type of news plays a crucial role in keeping the 
public informed, engaged, and entertained. As media continues to 
evolve, these categories may shift and blend, but the core purpose 
of news is to inform and engage the public which remains constant.

1.2.7 Editorial
Editorials are written by the editors of a newspaper or media 

outlet to express the opinion of that organization about a topic. 
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Horace Greeley is credited with starting the “Editorial Page” at 
his New York Tribune newspaper in the 1840s, and so began the 
practice of separating unbiased news from clearly stated opinions 
as part of news writing. An editorial is an article that presents the 
newspaper’s opinion on an issue. It reflects the majority vote of the 
editorial board, the governing body of the newspaper made up of 
editors and business managers. It is usually unsigned. Much in the 
same manner of a lawyer, editorial writers build on an argument and 
try to persuade readers to think the same way they do. Editorials 
are meant to influence public opinion, promote critical thinking, 
and sometimes cause people to take action on an issue. In essence, 
an editorial is an opinionated news story.

1.2.7.1 Components of Editorial
An Editorials should have the following:

a.	 Introduction, body and conclusion like other news stories
b.	 An objective explanation of the issue, especially complex 

issues
c.	 A timely news angle
d.	 Opinions from the opposing viewpoint that refute directly 

the same issues the writer addresses
e.	 The opinions of the writer delivered in a professional man-

ner. Good editorials engage issues, not personalities , and 
refrain from name-calling or other petty tactics of persua-
sion.

f.	 Alternative solutions to the problem or issue being criti-
cized. Anyone can gripe about a problem, but a good ed-
itorial should take a pro-active approach to making the 
situation better by using constructive criticism and giving 
solutions.

g.	 A solid and concise conclusion that powerfully summariz-
es the writer’s opinion. Give it some punch.

1.2.7.2 Types of Editorial Writings
a.	 Explain or interpret: Editors often use these editorials 

to explain the way the newspaper covered a sensitive or 
controversial subject. School newspapers may explain new 
school rules or a particular student-body effort like a food 
drive.

b.	 Criticize: These editorials constructively criticize actions, 
decisions or situations while providing solutions to the 
problem identified. Immediate purpose is to get readers to 
see the problem, not the solution.
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c.	 Persuade: Editorials of persuasion aim to immediately 
see the solution, not the problem. From the first paragraph, 
readers will be encouraged to take a specific, positive ac-
tion. Political endorsements are good examples of editori-
als of persuasion.

d.	 Praise: These editorials commend people and organisa-
tions for something done well. They are not as common as 
the other three.

1.2.7.3 Structure of Editorial
a.	 Lead with an Objective Explanation of the Issue/Con-

troversy
Begin your article by presenting a clear, factual overview of the 

issue at hand. Include the essential details: who is involved, what 
the controversy is about, when and where it’s taking place, why it’s 
happening, and how it’s unfolding. For example, you might start 
by explaining that members of Congress, in an effort to reduce the 
budget, are considering cutting funding from public television, and 
that hearings have been held on this matter. Incorporate relevant 
facts and quotations from reliable sources to provide context and 
depth to your explanation. If necessary, conduct additional research 
to ensure you have a comprehensive understanding of the situation.

b.	 Present Your Opposition First
In this section, introduce the viewpoints that oppose your own 

stance on the issue. Clearly identify the individuals or groups 
who hold these opposing views. For instance, you might state 
that Republicans argue these cuts are necessary, or that other 
cable stations can fill the gap left by public television, or that only 
wealthy individuals watch public television. It’s crucial to present 
these opposing arguments objectively, using facts and quotations 
to accurately represent their position. Remember, you’ll gain more 
credibility by addressing strong opposing arguments rather than 
weak ones, so focus on the most compelling points made by your 
opposition.

c.	 Directly Refute the Opposition’s Beliefs
Begin this section with a transition that introduces your 

counterarguments. For example, you could start by acknowledging 
an opposition claim, such as “Republicans believe public television 
is a ‘sandbox for the rich,’’ and then immediately refute it with 
factual evidence: “However, statistics show most people who 
watch public television make less than $40,000 per year.” Use this 
pattern to systematically address and refute each of the opposition’s 
main points. Support your arguments with facts, statistics, and 
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quotations from experts who share your position. To demonstrate 
fairness and rationality, consider conceding a valid point made by 
the opposition before explaining why your overall stance is still 
correct.

d.	 Give Other, Original Reasons/Analogies
Now, present additional arguments in support of your position, 

arranging them from strong to strongest. For instance, you might 
argue that cutting funding for public television would deprive 
children of valuable educational content. To enhance your credibility 
and demonstrate depth of thought, consider incorporating relevant 
literary or cultural allusions. These can help illustrate your points 
in a memorable way and showcase your knowledge of the broader 
context surrounding the issue.

e.	 Conclude With Some Punch
In your conclusion, aim to leave a lasting impression on your 

readers. Offer practical solutions to the problem or challenge your 
audience to become more informed about the issue. For example, 
you might suggest that Congress look for budget cuts in areas with 
more significant waste, such as defence spending or entitlement 
programs, rather than targeting public television. Consider ending 
with a powerful quotation from a respected source to reinforce 
your argument. Alternatively, you could conclude with a thought-
provoking rhetorical question that encourages readers to reflect on 
the importance of the issue, such as “If the government doesn’t 
defend the interests of children, who will?”

1.2.8 News Source
News sources form the bedrock of responsible journalism. 

They are the wellsprings from which journalists draw the raw 
material for their stories. These sources can take many forms: a 
whistleblower revealing corporate misconduct, a government 
official providing insight into policy decisions, or a scientific report 
detailing groundbreaking research. Each source contributes a piece 
to the complex puzzle of current events, helping journalists paint a 
comprehensive picture of the world for their audience.

The importance of credible news sources cannot be overstated. 
They lend authority and credibility to news stories, allowing 
readers to trust the information they consume. In an era where 
“fake news” has become a widespread concern, reliable sources 
serve as a bulwark against misinformation and disinformation.

News sources are the verified individuals, companies, and 
documents that provide the information around which a journalist, 
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website, or publication might write a story. It is important that 
stories must be based on good sources not only for moral reasons 
but to uphold the reputation and authority of the publication in 
question.

1.2.9 News Conference
Picture a room filled with journalists, cameras flashing, and 

microphones at the ready. At the front stands a prominent figure - 
perhaps a politician, a business leader, or a celebrity. The air buzzes 
with anticipation as the figure prepares to make an important 
announcement. This scene describes a classic news conference, a 
crucial tool in the world of media and public relations. 

A news conference is a formally organized event where an 
individual, company, or organization presents information to 
members of the press, typically followed by a question-and-answer 
session. It is designed to efficiently communicate important news 
or updates to the media and, by extension, to the public.

A news conference, also known as a press conference or meet-
the-press, is a planned event where an individual or organization 
shares important information with members of the media. These 
events serve multiple purposes:

1.	 Information Dissemination: They allow for the rapid and 
widespread distribution of news or announcements.

2.	 Clarification: They provide an opportunity to explain 
complex issues or address controversies.

3.	 Media Access: Journalists can ask questions directly, 
getting immediate responses.

4.	 Control: The organizer can manage the narrative and 
timing of information release.

For example, when a new COVID-19 vaccine was developed, 
health officials held news conferences to explain its efficacy, 
distribution plans, and answer public concerns. This helped ensure 
accurate information reached the public quickly.

News conferences can vary in scale and formality. A small 
local business might hold an informal gathering in their office 
to announce an expansion, while a presidential news conference 
might be a highly orchestrated event in a grand setting like the 
White House Rose Garden.

The format typically includes:

1.	 Opening statement: Main speaker presents the key 
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information.
2.	 Q&A session: Journalists ask questions for clarification or 

additional details.
3.	 Closing remarks: The speaker may summarize key points 

before concluding.
Sometimes, news conferences are held virtually, especially 

since the COVID-19 pandemic, allowing for wider participation 
and reducing logistical challenges. 

1.2.10 News Agencies
A vast web of information stretches across the globe, connecting 

distant corners of the world in real-time. At the center of this web 
are rushing hubs, constantly receiving, processing, and distributing 
news to countless outlets. These hubs are news agencies, the often 
unseen but crucial players in the global information ecosystem. 
From breaking news about natural disasters to the latest 
developments in international politics, news agencies are the first 
to know and the first to tell.

A news agency is an organization that gathers, writes, and 
distributes news from around the world to newspapers, periodicals, 
radio and television broadcasters, government agencies, and other 
users. It offers these services on a subscription basis and acts as a 
wholesale provider of news content. News agencies, also known 
as wire services or press agencies, act as the primary source of 
news for media outlets worldwide. They operate on a 24/7 basis, 
employing journalists, photographers, and videographers across 
the globe to gather and disseminate news as it happens.

The importance of news agencies can be understood through 
several key aspects:

a.	 Global Reach: News agencies have correspondents in nu-
merous countries, allowing them to report on events from 
virtually anywhere in the world. For instance, when an 
earthquake strikes a remote region, a news agency is often 
the first to report it, thanks to its extensive network.

b.	 Speed and Efficiency: They provide real-time updates on 
breaking news. During major events like elections or sports 
tournaments, news agencies offer minute-by-minute cov-
erage.

c.	 Resource Optimization: Not every news outlet can afford 
to have reporters everywhere. News agencies allow smaller 
organizations to access global news without the expense of 
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maintaining a worldwide network of journalists.
d.	 Reliability: Reputable news agencies have strict fact-check-

ing processes, making them trusted sources of information. 
When you see “According to Reuters...” or “AP reports...” 
in a news story, it lends credibility to the information.

e.	 Diverse Content: Beyond text, news agencies provide 
photographs, videos, and graphics, offering a comprehen-
sive package for media outlets to use.

f.	 Specialized Reporting: Many agencies offer in-depth cov-
erage of specific sectors like finance (e.g., Bloomberg) or 
sports (e.g., ESPN).

For example, during the 2008 Mumbai terror attacks, news 
agencies like Press Trust of India (PTI) and Indo-Asian News 
Service (IANS) played a crucial role in providing real-time updates 
to media outlets across India and the world. Their reporters on 
the ground in Mumbai delivered minute-by-minute accounts of 
the unfolding crisis, from the initial shootings at Leopold Cafe to 
the siege at the Taj Mahal Palace Hotel. These agencies provided 
verified information, eyewitness reports, and official statements 
that helped shape the national and international understanding of 
this complex and tragic event. Their swift and accurate reporting 
was essential in keeping the public informed during a time of fear 
and uncertainty, and provided the basis for much of the television, 
print, and online coverage throughout the three-day ordeal. 

In conclusion, news agencies serve as the backbone of the 
global news industry, ensuring that information flows swiftly 
and accurately across borders and media platforms. They play an 
indispensable role in keeping the world informed, supporting the 
work of countless news outlets, and ultimately contributing to a 
more connected and informed global society.

1.2.10.1 Various Forms of News Agencies
1.	 Government agencies that publish government news: 

These are official channels for disseminating government 
information. For example, in India, the Press Information 
Bureau (PIB) serves this role. It releases official statements, 
policy announcements, and updates from various 
government ministries and departments. These agencies 
ensure that government perspectives and decisions are 
communicated accurately to the public through media 
outlets.

	f Example

	f Impact 
of News 
agencies
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2.	 National news agencies that publish news of a 
particular country: These agencies focus on collecting 
and distributing news within and about a specific country. 
In India, the Press Trust of India (PTI) is a prime example. 
It covers a wide range of national news, from politics and 
economics to sports and culture. These agencies have an 
extensive network of reporters across the country, providing 
comprehensive coverage of local and national events.

3.	 Entertainment agencies that publish news and 
updates related to entertainment: These specialized 
agencies focus on the world of entertainment, covering 
film, television, music, and celebrity news. For instance, 
Bollywood Hungama in India is known for its coverage 
of the Hindi film industry. These agencies provide updates 
on film releases, celebrity interviews, industry trends, and 
behind-the-scenes information.

4.	 Industry-specific agencies: These agencies gather news 
or reports specific to particular industries and sell them to 
media outlets for publication. 

For example:

	f Financial news agencies: In India, agencies like Cogencis 
provide real-time financial news, market data, and analysis 
to banks, corporations, and media outlets.

	f Sports news agencies: Agencies like Sportal focus 
exclusively on sports news, providing coverage of various 
sporting events, player updates, and league information.

	f Technology news agencies: These focus on the latest 
developments in the tech world. While not strictly Indian, 
agencies like IANS have dedicated tech news services that 
cover both global and Indian tech scenes.

Each of these types of agencies plays a crucial role in the news 
ecosystem. They gather, verify, and distribute information to 
various media outlets, which then use this content to create their 
news products. This system allows for efficient news gathering and 
distribution, ensuring that a wide range of news reaches the public 
through various channels.

1.2.11 The Art of Interviewing 
In 1992, BBC journalist Martin Bashir conducted what became 

a landmark interview with Princess Diana. What was initially 
intended to be a fairly standard royal interview turned into a 
revealing and controversial conversation that had far-reaching 
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consequences.

Bashir began by asking typical questions about royal life and 
Diana’s charitable work. However, as the interview progressed, 
Diana became more candid. She spoke openly about her struggles 
with bulimia, her troubled marriage to Prince Charles, and even 
addressed his relationship with Camilla Parker Bowles with the 
famous line, “There were three of us in this marriage, so it was 
a bit crowded.” This interview, which was watched by nearly 23 
million people in the UK alone, changed the public’s perception of 
the royal family and had significant repercussions. It demonstrated 
how an interview can evolve from a simple Question & Answer 
(Q&A) session into a pivotal moment that shapes public discourse 
and even influences historical events. 

The Diana interview illustrates several key points about 
interviewing:

	f It shows how an interviewer must be prepared to adapt their 
questioning based on the interviewee’s responses.

	f It highlights the importance of creating an environment 
where the subject feels comfortable enough to speak 
candidly.

	f It demonstrates how an interview can reveal far more than 
initially anticipated, uncovering newsworthy information 
that the journalist might not have expected.

	f It underscores the potential impact of interviews, not just 
in reporting news, but in shaping public opinion and even 
influencing major institutions.

This real incident showcases how an interview is indeed a 
special kind of conversation, one that can have profound and far-
reaching consequences.

An interview is a special kind of conversation.  It is a 
conversation between a journalist and a person who has facts or 
opinions that are likely to be newsworthy. News involves people. 
Whatever news stories you are researching, there will be a person 
or some people who know what you need to know, or who have 
relevant opinions. They will usually be happy to tell you. Your job 
is to find these people, and then ask them what you want to know. 
That is an interview.

Interviewing is more than simply asking questions; it’s also 
about developing a story, connecting, and extracting significant 
insights. Whether you’re a seasoned journalist or an aspiring 
presenter, learning the art of interviewing may significantly 

	f Illustration

	f Interview 
definition

	f importance of 
interviewing 
skills
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improve the impact of your talks.

Following are some of the key aspects of Interviewing:

1.	 Preparation is Paramount: Successful interviews are 
often the result of thorough preparation. Before the spotlight 
is on, take the time to research your guest or the topic 
extensively. Understand their background, experiences, 
and perspectives. This knowledge will not only enhance 
the quality of your questions but also demonstrate your 
commitment to delivering an informed and engaging 
conversation.

2.	 Active Listening: Listening is an underrated yet critical 
aspect of effective interviewing. Pay close attention to your 
guest’s responses and be ready to adapt your questions 
based on their insights. Engage in the conversation, building 
a rapport that allows for a more authentic and compelling 
dialogue.

3.	 Create a Comfortable Atmosphere: Whether it’s a 
talk show set or a newsroom, creating a comfortable and 
inviting atmosphere is crucial. Make your guests feel at 
ease, fostering an environment where open and honest 
discussions can thrive. A relaxed guest is more likely to 
share insightful stories and perspectives.

4.	 Adaptability Matters: Flexibility is key in the world 
of interviews. Be prepared to deviate from your planned 
questions if the conversation takes an unexpected but 
interesting turn. Adaptability ensures that you can explore 
intriguing angles and respond in real-time to unfolding 
discussions.

5.	 Mastering the Art of Follow-Up: Crafting effective 
follow-up questions demonstrates your engagement and 
keeps the conversation flowing seamlessly. Dive deeper 
into specific points your guest raises, allowing the audience 
to gain a more comprehensive understanding of the subject 
matter.

6.	 Embrace Technology: In the digital age, interviews are 
not confined to traditional studios. Embrace technology to 
conduct remote interviews, widening your pool of potential 
guests and reaching a broader audience. Familiarize 
yourself with virtual interview tools and techniques to 
ensure a smooth and professional production.

Interviewing is an ongoing learning process. Seek feedback, 
evaluate your performance, and remain current on industry trends. 
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The ability to conduct interesting and informative interviews is 
a valuable skill that may help you stand out in the competitive 
world of talk shows and news programs. So, go into the limelight, 
prepared with the information and abilities to conduct interviews 
that will resonate with your audience.

1.2.12 Feature Writing 
Feature Writing is a literary and critically recognised form 

of writing in Journalism. It involves writing featured articles on 
trending topics, great personalities and relevant issues. This form 
of writing is generally longer than a specific news story and more 
informative. Feature writings are used extensively in magazines, 
newspapers and online media. It covers a story in great depth and 
is intended to captivate the audience’s attention to a specific cause 
by looking at the story from a different angle. Did you know there 
is a Pulitzer Prize for Feature Writing? Keep reading to learn more 
about feature writing and how to craft the best feature.

A feature is a longer piece of writing than a news story. Features 
come in many different types and are widely used in magazines, 
newspapers and online. A feature will often cover an issue in 
greater depth than a news story would do; or it might look at an 
ongoing story from a different angle.

1.2.12.1 Feature Writing – the APPLAUSE Formula
According to journalistic theories, a feature writing story must 

follow the APPLAUSE Formula where each letter represents:

A – Appeal

P – Plain Facts

P – Personalities

L – Logic

A – Action

U – Universal

S – Significance

E – Energy

1.2.12.2 Cardinal Principles of Feature Writing
1.	 Unity

Unity is the backbone of a well-crafted feature article. It demands 
that the writer maintain a central theme or main idea throughout 
the entire piece. This principle ensures that every paragraph, every 

	f Feature 
writing 
overview

	f Feature article 
explanation
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sentence, and every word contributes to the overarching message of 
the article. By adhering to unity, writers create a cohesive narrative 
that readers can easily follow and understand. It requires careful 
planning and execution, ensuring that all information presented is 
relevant and supports the main topic. Tangential information, no 
matter how interesting, should be omitted if it doesn’t serve the 
central theme. The conclusion of a unified article should tie back 
seamlessly to the main idea presented in the introduction, creating 
a satisfying sense of completeness for the reader.

2.	 Coherence
Coherence is about creating a smooth, logical flow of ideas that 

guides the reader effortlessly through the article. This principle 
focuses on the connections between thoughts and paragraphs, 
ensuring that each segment of the article leads naturally to the 
next. Writers achieve coherence by using transitional phrases 
or sentences, arranging ideas in a logical sequence (such as 
chronological order, cause-and-effect, or problem-solution), and 
maintaining a consistent tone and style throughout the piece. When 
an article is coherent, readers can easily follow the writer’s train of 
thought, understanding how each idea relates to the next and to the 
article as a whole. This smooth progression of ideas keeps readers 
engaged and prevents confusion or disorientation.

3.	 Emphasis
Emphasis in feature writing involves highlighting the most 

important points and avoiding abrupt changes in thought. This 
principle guides writers in structuring their articles to give weight 
to key ideas and maintain a smooth flow of information. Emphasis 
can be achieved through various techniques, such as using strong 
topic sentences to introduce main ideas, placing crucial information 
at the beginning or end of paragraphs for maximum impact, and 
utilizing formatting techniques like subheadings or pull quotes 
to draw attention to important points. By carefully managing 
emphasis, writers can ensure that their most significant ideas stand 
out and are remembered by readers, while also maintaining a 
smooth and engaging narrative flow that doesn’t jar or confuse the 
audience.

4.	 Interest
Interest is the principle that keeps readers engaged from the 

first word to the last. It’s about crafting a feature article that not 
only informs but also captivates the audience. Writers can maintain 
interest by opening with a compelling hook or anecdote that 
immediately grabs attention, using vivid descriptions and concrete 
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examples to bring the story to life, and incorporating quotes and 
human interest elements that readers can relate to. Varying sentence 
structure and paragraph length helps to create a dynamic reading 
experience, while addressing potential questions or concerns 
keeps the reader involved in the narrative. A feature article that 
successfully maintains interest will leave a lasting impression, 
often closing with a memorable ending that resonates with the 
reader long after they’ve finished reading. By prioritizing interest, 
writers ensure that their carefully crafted message not only reaches 
their audience but also engages and impacts them.

5.	 Clarity
Clarity is essential in feature writing, ensuring that the message 

is easily understood by the target audience. This principle involves 
simplifying complex ideas without losing their essence, organizing 
information in a logical manner, and eliminating or explaining 
jargon and technical terms. Clear writing avoids ambiguity and 
confusion, allowing readers to grasp the content effortlessly. It 
also involves using concise language, breaking down complicated 
concepts into digestible parts, and providing examples or analogies 
when necessary. A clear feature article guides the reader through 
the topic, leaving no room for misinterpretation and ensuring that 
the writer’s intended message is effectively communicated.

6.	 Accuracy
Accuracy is a fundamental principle that upholds the credibility 

of a feature article. It requires meticulous fact-checking and 
verification of all information presented. Writers must cross-
reference data with reliable sources, ensure that quotes are correctly 
attributed and transcribed, and verify all names, dates, and other 
factual details. Accuracy also involves presenting a complete 
picture, and avoiding omissions that might skew the reader’s 
understanding of the topic. In the pursuit of accuracy, writers 
should be willing to correct any errors promptly and transparently. 
This commitment to truth and precision builds trust with readers 
and maintains the integrity of the publication.

7.	 Objectivity
Objectivity in feature writing involves presenting information 

without personal bias or prejudice. While complete objectivity 
may be challenging to achieve, striving for it ensures a balanced 
and fair representation of the topic. This principle requires writers 
to present multiple perspectives on issues, especially controversial 
ones, and to clearly distinguish between facts and opinions. 
Objective writing avoids loaded language or emotionally charged 
words that might sway the reader’s perception. Instead, it aims to 
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provide a neutral platform from which readers can form their own 
informed opinions. This approach respects the reader’s intelligence 
and contributes to a more informed public discourse.

8.	 Fairness
Fairness is closely related to objectivity but focuses on ensuring 

equitable treatment of all parties and viewpoints within a feature 
article. This principle involves giving appropriate space and 
consideration to different sides of an issue, avoiding stereotypes 
or unfair generalizations, and providing context that helps readers 
understand various positions. Fair writing ensures that criticisms 
are balanced with opportunities for response and that no single 
perspective dominates the narrative unfairly. By adhering to 
fairness, writers create a more comprehensive and balanced article 
that respects the complexity of most issues and allows readers to 
engage with a topic more fully and thoughtfully.

1.2.12.3 Different Types of Feature Writing
According to “The Universal Journalist,” a critically 

acknowledged masterpiece on Journalism, written by the British 
journalist David Randall elaborates on the following different 
types of feature stories:

	f Colour Piece: A feature story that essentially tries to 
inform readers regarding a particular theme or subject.

	f Fly on the Wall: A feature story that is conceived and 
narrated unobtrusively and mostly without the explicit 
permission of the subjects.

	f Behind the Scenes: A feature story that shifts its focus 
from the principal event to the background and narrates 
an interesting tale.

	f In Disguise: A feature story that is told while the 
storyteller is a part of the event.

	f Interview: A feature story that develops itself around 
questions asked to a respondent, who is usually in a 
place of prominence.

	f Profile: A feature story that is based on the exploits 
of a particular eminent person with or without his/ her 
interview.

	f How-To: A feature story that is dependent on research 
and helps readers in solving a problem or deciphering a 
scenario.

	f Fact Box/ Chronology: A feature story that provides 

	f Avoiding bias

	f All-
accommodating 
policy
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plain and simple facts mostly in chronological order.
	f Backgrounder/ A History of: A feature story that 

provides detailed information.
	f Full Texts: A feature story that is nothing but extracts 

from a book or transcripts of an interview.
	f Testimony: A feature story that is the first-person 

account of an individual. 
	f Analysis: A feature story that scholarly analyzes an 

event.
	f Vox Pop/ Expert Roundup: A feature story that 

accumulates opinions from the general citizenry and 
thought leaders concerning a subject.

	f Opinion Poll: A feature story that conducts research 
on opinions and presents a generalized summary of the 
accumulated opinions.

	f Review: A feature story that reviews a work of art and 
presents a generalized opinion.

There is no set format for feature writing. It generally involves 
stories that play an extremely critical role in building opinions 
and inciting actions. Features are extensively used for advocacy, 
knowledge generation, and raising awareness on issues.

1.2.12.4 Key Components of Feature Writing
1.	 Style Book

A style book, also known as a style guide or manual, is a 
comprehensive reference document used by writers, editors, and 
publishers to ensure consistency in writing and formatting across 
all publications within an organization. It typically covers aspects 
such as grammar, punctuation, capitalization, abbreviations, and 
specific terminology usage. For feature writing, a style book might 
also include guidelines on tone, voice, and narrative structure 
specific to the publication’s feature articles.

2.	 Headline Writing
Headline writing is the art of crafting concise, attention-grabbing 

titles for feature articles. Effective headlines should accurately 
represent the content of the article while piquing the reader’s 
interest. They often use active verbs, play on words, or pose 
intriguing questions. In feature writing, headlines may be more 
creative or literary compared to hard news headlines, reflecting the 
more narrative nature of feature articles.

3.	 Banner
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A banner headline is a large, prominent headline that runs across 
the entire width of a page or screen. In feature writing, banner 
headlines are often used for major stories or special features, 
designed to immediately catch the reader’s eye and convey the 
significance of the article.

4.	 Skyline
The skyline, also known as the masthead in some publications, 

is the name and logo of the publication that appears at the top of 
the front page or website. While not specific to feature writing, 
the skyline helps establish brand identity and is a crucial part of 
overall publication design.

5.	 Kicker
In feature writing, a kicker is a short phrase or sentence placed 

above the main headline. It’s used to provide additional context or 
to tease the content of the article. Kickers can be particularly useful 
in feature articles to hint at the story’s theme or to add an element 
of intrigue.

6.	 Deck
A deck, also called a subhead or secondary headline, appears 

below the main headline and provides additional information about 
the article. In feature writing, the deck often elaborates on the main 
headline, giving readers a clearer idea of what to expect from the 
article or highlighting a key aspect of the story.

7.	 Strap Line
A strap line, similar to a deck, is a secondary headline that 

provides additional information about the article. It’s typically 
placed below the main headline and above the body of the text. In 
feature writing, strap lines can be used to add context, highlight a 
key quote, or further entice the reader to engage with the article.

8.	 Feature Heads
Feature heads refer to the headlines used specifically for feature 

articles. These tend to be more creative and attention-grabbing 
than standard news headlines. They often use literary devices 
like alliteration, puns, or cultural references to engage the reader. 
Feature heads are designed not just to inform, but to intrigue and 
entice the reader to delve into the full article.

Each of these elements plays a crucial role in the presentation 
and framing of feature articles, working together to attract readers’ 
attention, provide context, and set the tone for the in-depth 
storytelling that follows.
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Summarised Overview

News is timely, relevant information about current events, issues, or developments 
that are of public interest. It is characterized by news values such as timeliness, impact, 
proximity, prominence, conflict, and human interest. The basics of reporting involve 
gathering information through various techniques like interviews, observation, and 
document analysis. Reporters use these methods to collect facts, quotes, and context 
to craft accurate and comprehensive news stories. News structure typically follows the 
inverted pyramid format, with the most crucial information presented first. Types of news 
include hard news (urgent, time-sensitive stories) and soft news (feature stories, human 
interest pieces). Editorials, news conferences, press meets, and news agencies all play 
crucial roles in the news ecosystem, providing opinions, direct information from sources, 
and wide distribution of news content.

The art of interviewing is essential for journalists to obtain firsthand information and 
insights. Feature writing allows for more in-depth, narrative-style reporting on various 
subjects. Editing focuses on ensuring clarity, accuracy, objectivity, and fairness in news 
content. Style books guide consistent writing and formatting within publications. Headline 
writing, along with elements like banners, skylines, kickers, decks, and strap lines, helps to 
present news effectively and attract readers’ attention. These components work together to 
create a comprehensive news product that informs, engages, and serves the public interest.

Assignments

1.	 Identify and analyze the news values in five recent news articles from a major 
publication.

2.	 Write a hard news story about a local event, focusing on timeliness and impact.
3.	 Conduct an interview with a community leader and craft a feature article using the 

information gathered.
4.	 Create an inverted pyramid structure for a breaking news story, emphasizing the 

most crucial information first.
5.	 Compare and contrast a hard news article and a soft news piece on the same topic.
6.	 Write an editorial on a current local issue, presenting a clear opinion backed by 

facts.
7.	 Attend a local press conference and write a news report based on the information 

presented.
8.	 Research a national news agency and write a report on its role in the news ecosystem.
9.	 Develop a list of interview questions for a profile piece on a prominent local figure.
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10.	Edit a poorly written news article for clarity, accuracy, objectivity, and fairness.
11.	Create a basic style guide for a hypothetical local news publication.
12.	Write headlines, kickers, and decks for three different types of news stories.
13.	Analyze the front page of a newspaper, focusing on the use of banners, skylines, 

and other design elements.
14.	Write a soft news feature about an interesting but lesser-known aspect of your 

community.
15.	Plan a news-gathering strategy for covering a major local event, including potential 

sources and interview targets.

Suggested Reading
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2003, www.poynter.org/reporting-editing/2003/the-art-of-the-interview-from-
fear-to-fun/.

3.	 Harrower, Tim. Inside Reporting: A Practical Guide to the Craft of Journalism. 
3rd ed., McGraw-Hill Education, 2012.
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2005.

6.	 Filak, Vincent F. Dynamics of News Reporting and Writing: Foundational Skills 
for a Digital Age. 2nd ed., SAGE Publications, 2019.

Reference
1.	 Harcup, Tony, and Deirdre O’Neill. What Is News? News Values Revisited 

(Again). Journalism Studies, vol. 18, no. 12, 2017, pp. 1470-1488.
2.	 Rich, Carole. Writing and Reporting News: A Coaching Method. 8th ed., Cengage 

Learning, 2015.
3.	 Scanlan, Chip. The Inverted Pyramid: Writing for Comprehension. Poynter, 20 

June 2003, www.poynter.org/archive/2003/the-inverted-pyramid-writing-for-
comprehension/.

4.	 Mencher, Melvin. News Reporting and Writing. 12th ed., McGraw-Hill 
Education, 2010.

SG
O
U



86 SGOU - SLM - MA English - Media Studies

Space for Learner Engagement for Objective Questions
Learners are encouraged to develop objective questions based on the content in the 

paragraph as a sign of their comprehension of the content. The Learners may reflect on the 
recap bullets and relate their understanding with the narrative in order to frame objective 
questions from the given text. The University expects that 1 - 2 questions are developed for 
each paragraph. The space given below can be used for listing the questions.
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The Art of Radio WritingUnit 1

Learning Outcomes

Background

Upon completion of the unit, the learner will be able to:

	f understand the key principles of writing for radio
	f develop skills in crafting clear and concise radio scripts
	f recognize the importance of sound and pacing in radio storytelling
	f apply techniques for engaging listeners through audio-only content

On October 30, 1938, Orson Welles’ radio broadcast of “War of the Worlds” caused panic 
among listeners who believed the fictional alien invasion was real. This event highlighted 
the immense power of radio to capture audience imagination and emotion through sound 
alone. Radio has been a dominant form of mass communication for nearly a century, 
evolving from simple news broadcasts to complex audio storytelling. Unlike visual media, 
radio relies entirely on sound to convey information, emotion, and atmosphere. This unique 
characteristic presents both challenges and opportunities for writers and producers. The 
intimacy of radio - often consumed while driving, working, or relaxing at home - creates a 
special connection between broadcaster and listener.

Writing for radio requires a distinct set of skills that differ from print or visual media. 
Radio scripts must be clear, concise, and conversational, as listeners cannot go back and 
re-read content they may have missed. The writer must paint vivid pictures with words 
alone, using descriptive language and sound effects to create a rich audio landscape. Pacing 
is crucial, with a balance of information and pauses that allow listeners to absorb content 
without becoming overwhelmed. Additionally, radio writers must consider the technical 
aspects of the medium, such as timing, transitions between segments, and the integration of 
music and sound effects. As radio continues to evolve in the digital age, with podcasts and 
streaming services expanding its reach, the art of writing compelling audio content remains 
as relevant and important as ever.
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Keywords

Discussion

Audio storytelling, Conversational writing, Descriptive language, Pacing, Sound effects, 
Script formatting, Listener engagement

2.1.1 Writing for Radio
Picture this: You’re driving home after a long day, tuning into 

your favourite radio station. The presenter’s voice fills the car, 
painting vivid pictures with words alone. That’s the magic of radio 
writing. Writing for radio is a unique craft that requires a special 
set of skills. Unlike print or visual media, radio relies solely on 
the power of sound to convey information and evoke emotions. 
This means every word must work harder to capture the listener’s 
attention and imagination. Radio scripts need to be clear, concise, 
and conversational. They should flow naturally, as if the presenter 
is speaking directly to a single listener, creating an intimate 
connection. Good radio writing is like a well-choreographed dance 
between words and silence, using pauses and pacing to enhance 
understanding and impact.

When crafting content for radio, there are several rules to keep 
in mind. Firstly, use simple language and short sentences to ensure 
clarity. Listeners can’t go back and re-read what they’ve missed, 
so your message needs to be understood immediately. Secondly, 
be descriptive. Without visuals, your words must paint pictures in 
the listener’s mind. Use vivid, sensory language to bring scenes to 
life. Thirdly, write for the ear, not the eye. Read your script aloud 
as you write, ensuring it sounds natural and flows smoothly. Avoid 
complex jargon or difficult-to-pronounce words that might trip up 
the presenter or confuse the audience.

There are several technical aspects to consider when writing 
for radio. Format your script for easy reading, using a large, clear 
font and double spacing. Round off numbers to make them easier 
to comprehend aurally. Spell out acronyms and abbreviations 
unless they’re universally known. Use phonetic spellings for 
tricky pronunciations. When it comes to structure, front-load your 
sentences with the most important information. This helps maintain 
clarity and ensures key points aren’t missed. Finally, remember to 
write in the active voice and present tense whenever possible, as 
this creates a sense of immediacy and engagement for the listener.

	f Clear, concise, 
conversational

	f Simple, 
descriptive, 
ear-friendly.

	f Format, front-
load, active 
voice.

SG
O
U



90 SGOU - SLM - MA English - Media Studies

2.1.2 Radio Formats
Imagine you’re driving home after a long day at work. You 

switch on the radio, and suddenly the car fills with the energetic 
voice of a presenter introducing the latest pop hits. A few minutes 
later, you change the station and find yourself listening to a 
heated debate about local politics. Later still, you tune into a 
station playing classical music interspersed with calm, soothing 
announcements. Each of these experiences represents a different 
radio format, carefully crafted to appeal to specific audiences and 
serve particular purposes.

	f Radio diversity

	f Defining 
formats

Fig. 2.1.1. Equipment in a Radio Studio

Radio formats are the various types of content and programming 
styles used by radio stations. They determine the overall character 
and appeal of a station, influencing everything from the type 
of music played to the style of presentation and the kinds of 
programmes offered. Understanding radio formats is crucial for 
both broadcasters and listeners, as it helps stations create targeted 
content and allows audiences to find the programming that best 
suits their interests.

The basic ingredients of any radio format are the spoken word 
(human voice), music, and sound effects. These elements are 
combined in different ways to create a wide variety of programme 
types. Some of the most common radio formats include:

1.	 Announcements: These are brief, informative messages 
that identify the station, provide the time, or introduce 
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upcoming programmes. In recent years, many commercial 
stations have adopted a more conversational style for their 
announcements, making them feel less formal and more 
engaging.

2.	 Radio talks: This format involves experts or notable figures 
speaking on specific topics for a set duration, usually 10-
15 minutes. While longer talks have become less popular 
over time, shorter versions are still broadcast, particularly 
on public service stations.

3.	 Interviews: Radio interviews come in various forms, from 
in-depth conversations with personalities to brief “vox 
pop” segments where members of the public share their 
opinions on current issues. Interviews can be standalone 
programmes or form part of larger shows, news bulletins, 
or documentaries.

4.	 Discussions: These programmes bring together multiple 
speakers to debate important topics, often with a moderator 
to guide the conversation. Radio discussions are particularly 
useful for exploring complex or controversial issues from 
different perspectives.

5.	 Documentaries and features: These in-depth programmes 
use a mix of narration, interviews, music, and sound effects 
to explore real-world topics or tell true stories. Radio 
documentaries allow for creative storytelling and can be 
highly engaging for listeners.

6.	 Drama: Radio plays use voice acting, music, and sound 
effects to create immersive storytelling experiences. They 
rely heavily on the listener’s imagination to bring scenes 
to life.

7.	 Running commentaries: These provide live, detailed 
descriptions of events as they unfold, most commonly for 
sports matches or significant public occasions like parades 
or ceremonies.

8.	 Magazine programmes: Similar to print magazines, these 
shows combine various elements such as interviews, 
discussions, reviews, and music into a single programme, 
often focused on a particular theme or target audience.

9.	 News: One of the most popular radio formats, news 
bulletins provide regular updates on current events, ranging 
from brief summaries to in-depth reports with analysis and 
expert commentary.

10.	Music programmes: Music is a cornerstone of radio 
broadcasting, with stations offering everything from 

	f Common 
formats
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classical concerts to the latest pop hits. Many stations 
build their entire identity around specific genres or styles 
of music.

In recent years, technological advancements have given rise 
to new radio formats and ways of delivering content. Phone-in 
programmes allow listeners to participate in discussions or request 
songs in real-time. Radio bridges connect different stations across 
the country, enabling nationwide interactions. Perhaps most 
significantly, internet radio has emerged as a powerful new format, 
allowing stations to broadcast globally without the need for 
traditional radio frequencies. When creating radio programmes, 
broadcasters must consider various factors about their target 
audience, including demographics, education levels, languages 
spoken, and local issues or interests. This information helps 
stations tailor their formats to best serve their listeners’ needs and 
preferences.

2.1.3 Internet Radio
Imagine you’re sitting in a cosy café in London, sipping your 

tea and suddenly craving the sounds of a Brazilian samba station 
you once heard on holiday. With a few taps on your smartphone, 
the vibrant rhythms fill your earbuds, transporting you instantly 
to the streets of Rio de Janeiro. This is the magic of Internet radio 
– a world of sound at your fingertips, unlimited by geography or 
traditional broadcasting constraints.

Internet radio, also known as web radio or online radio, has 
revolutionised the way we consume audio content. Unlike traditional 
radio, which relies on radio waves and frequency bands, internet 
radio streams audio content over the internet, making it accessible 
to anyone with an internet connection, anywhere in the world. This 
digital evolution has expanded the boundaries of broadcasting, 
introducing a new realm of audio entertainment and information 
dissemination that transcends geographical limitations.

             Fig 2.1.2 A Digital Internet Radio

	f Tech-driven 
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	f Global sounds, 
local café
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The core concept of Internet radio is relatively simple. It starts 
with audio content – perhaps a live DJ spinning tracks, a pre-
recorded show, or a curated playlist. This audio is then digitized and 
sent to a server, which acts like an efficient post office, delivering 
these audio streams to listeners in real time. The technology behind 
this uses protocols like SHOUTcast or Icecast, ensuring that the 
stream reaches listeners in the best quality possible, adapting in 
real-time to varying internet speeds.

One of the most significant advantages of internet radio is its 
global reach and diverse content offerings. Traditional radio stations 
are limited by their broadcast range and frequency availability. In 
contrast, internet radio knows no such bounds. Whether you’re in 
Manchester craving some American country music or in Edinburgh 
wanting to tune into a talk show from Australia, internet radio 
makes it possible. This global accessibility not only provides 
listeners with an unprecedented variety of content but also allows 
small, niche stations to find their audience, no matter where they 
are located.

The user experience of the  internet radio is designed for 
convenience and personalization. Listeners can access stations 
through dedicated apps, websites, or even smart speakers, making 
it incredibly user-friendly. Many platforms offer features like 
customisable playlists, the ability to pause or rewind live streams, 
and interactive elements such as live chats or social media 
integration. This level of interactivity transforms radio from a 
passive listening experience into an engaging, community-driven 
activity.

For broadcasters, internet radio has lowered the barriers to entry 
significantly. Setting up an Internet radio station doesn’t require the 
expensive equipment and licensing that traditional radio demands. 
With a computer, a decent microphone, and broadcasting software, 
anyone can potentially start their own station. This democratisation 
of broadcasting has led to an explosion of diverse content, from 
hyper-local community stations to global niche interest channels.

The sound quality of Internet radio is another notable advantage. 
Digital streaming means that, with a good internet connection, 
listeners can enjoy crystal-clear audio without the interference or 
fuzziness often associated with traditional radio signals. Moreover, 
many internet radio platforms offer adaptive streaming, which ad-
justs the audio quality based on the listener’s internet speed, en-
suring a smooth listening experience even in areas with slower 
connections.

	f Streaming 
simplicity 
explained
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Looking to the future, internet radio is poised for continued 
growth and innovation. As internet connectivity becomes more 
ubiquitous and technologies like 5G become widespread, the 
potential for high-quality, mobile internet radio consumption 
increases. We’re likely to see more integration with other digital 
platforms, enhanced interactive features, and possibly even more 
immersive audio experiences through technologies like spatial 
audio.

However, internet radio does face some challenges. The vast 
number of available stations can make discovery difficult, and there 
are ongoing discussions about fair compensation for artists and 
copyright issues. Additionally, while internet radio is accessible to 
anyone with an internet connection, it’s worth noting that this still 
excludes portions of the global population without reliable internet 
access.

For those interested in starting their own internet radio 
station, platforms like RadioKing offer user-friendly solutions. 
These services provide the necessary tools and infrastructure to 
get a station up and running quickly, handling technical aspects 
like streaming and licensing and allowing aspiring broadcasters 
to focus on creating content. Thus, internet radio represents a 
significant evolution in broadcasting, offering a world of audio 
content that’s diverse, accessible, and engaging. It combines the 
intimacy and immediacy of traditional radio with the global reach 
and interactivity of the internet. Whether you’re a listener exploring 
new sounds from around the world or a broadcaster looking to 
share your passion with a global audience, internet radio opens up 
a universe of possibilities.

2.1.4 Radio Script Writing
Imagine you’re driving through the winding roads of Munnar, 

your radio tuned to a local Malayalam station. Suddenly, a vibrant 
voice cuts through the misty air, painting a vivid picture of the rolling 
tea plantations and the rich aroma of cardamom wafting through 
the hills. This captivating storytelling isn’t just happenstance—it’s 
the result of a meticulously crafted radio talk script. Radio talk 
scripts serve as a vital roadmap for presenters to deliver compelling 
content while maintaining a natural, conversational flow. Whether 
you’re discussing the latest Malayalam cinema releases, debating 
the nuances of different Onam sadya recipes, or exploring the 
ancient history of the Muziris port, a well-written script ensures 
that your message resonates with listeners and keeps them glued 
to their radios.

The art of crafting an effective radio talk script lies in striking 

	f Future of radio
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a delicate balance between thorough preparation and spontaneous 
delivery. While it’s crucial to have a clear structure and key points 
outlined, the script should never feel rigid or overly formal. Instead, 
it should serve as a flexible guide that allows the presenter’s 
personality to shine through, creating an intimate connection 
with the audience. This is particularly important in Kerala’s radio 
landscape, where listeners often develop a strong rapport with 
their favourite presenters.

When writing a radio talk script, it’s essential to keep in 
mind that you’re writing for the ear, not the eye. Use simple, 
conversational language that flows naturally when spoken aloud. 
Avoid complex sentences or technical jargon that might confuse 
listeners. Instead, opt for short, punchy phrases that paint vivid 
pictures in the listener’s mind. For instance, rather than saying 
“The Western Ghats experience significant precipitation during the 
monsoon season,” try “The hills come alive as the heavens open 
up, drenching the Western Ghats in liquid silver.”

Structure your script with a clear introduction, body, and 
conclusion. The introduction should hook the listener’s attention 
and clearly state the topic of discussion. The body should develop 
your main points logically, using examples, anecdotes, or expert 
opinions to support your arguments. Finally, the conclusion should 
recap the key takeaways and leave the audience with something to 
ponder or act upon.

Let’s look at a sample script for a talk show segment about Kera-
la’s famous backwaters:

	f Balancing 
structure and 
spontaneity

	f Writing for 
auditory 
appeal

	f Clear 
structural 
framework

TALK SHOW SCRIPT - 

KERALA’S BACKWATERS

Intro: [Rhythms Jingle]

Host: “Namaskaram and welcome to ‘Kerala Kaleidoscope’! I’m Anjali, and today 
we’re setting sail on a journey through Kerala’s mesmerising backwaters. Imagine 
gliding along serene waterways, lush paddy fields stretching as far as the eye can 
see, and the gentle lapping of water against your houseboat. But there’s more to these 
backwaters than meets the eye. Stay tuned as we uncover the secrets of this watery 
wonderland!”

Introduction: [Brief overview of Kerala’s backwater system - geography, extent, 
importance] (Duration: 2 minutes)

	f Sample script 
template
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Background: [History of the backwaters, traditional uses, ecological significance] 
(Duration: 5 minutes)

Main Discussion Points:

1.	 Unique ecosystem and biodiversity (Duration: 4 minutes)
2.	 Cultural significance and local way of life (Duration: 4 minutes)
3.	 Tourism impact - positive and negative (Duration: 4 minutes)
4.	 Conservation efforts and sustainable tourism initiatives (Duration: 4 minutes)

Conclusion: “As we wrap up our journey through Kerala’s backwaters, we’re left 
in awe of this delicate ecosystem that’s so integral to the region’s identity. From its 
rich biodiversity to its cultural significance, the backwaters are truly Kerala’s lifeline. 
As visitors and locals alike, it’s our responsibility to preserve this natural wonder 
for generations to come. Next time you find yourself on a houseboat, take a moment 
to appreciate the intricate balance of nature and human life unfolding around you. 
Until next week, this is Anjali signing off from ‘Kerala Kaleidoscope’. Stay curious, 
Kerala!”
Outro: [Rhythms Jingle]

When preparing your script, it’s helpful to include cues for 
music, sound effects, or transitions between segments. These 
technical elements can enhance the overall listening experience 
and help maintain a smooth flow throughout the show. For instance, 
you might use gentle water sounds or traditional Kerala boat songs 
to underscore different segments of the backwater discussion. 
Similarly, when discussing biodiversity, subtle bird calls or the 
sound of splashing fish could add depth to your narrative.

Remember to leave room for improvisation and listener 
interaction. While your script provides a solid framework, the 
magic of radio often happens in unscripted moments. Be prepared 
to deviate from your script if an interesting tangent arises or if 
you receive compelling listener feedback. This flexibility keeps 
the show dynamic and engaging. For example, if a listener calls 
in with a unique backwater experience or a local boatman shares 
an unexpected insight, be ready to explore these spontaneous 
contributions.

To make your script more engaging, incorporate local flavour 
and references that resonate with your audience. For example, 
use Malayalam phrases or colloquialisms wherever appropriate, 
discuss local events or issues, and draw parallels to experiences 
that are familiar to your listeners. This localisation helps create 
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a strong connection with your audience and makes your content 
more relatable. For instance, you might compare the tranquillity 
of the backwaters to the calm one feels during a temple visit or 
liken the interconnected waterways to the strong community bonds 
found in Kerala villages.

Here’s another example of how you might structure a script for 
a segment discussing Kerala’s vibrant festival culture:

	f Infusing 
regional essence

	f Festival script 
blueprint

RADIO SCRIPT -

THRISSUR POORAM

Intro: [Festive Beats]

Host: “Namaskaram, listeners! Welcome to ‘Festival Fever’, where we celebrate 
the kaleidoscope of colours, sounds, and traditions that make Kerala’s festivals truly 
unforgettable. I’m Rahul, and today we’re diving into the heart of Thrissur Pooram, the 
mother of all temple festivals. Get ready for a feast for the senses!”

Introduction: [Brief overview of Thrissur Pooram - when, where, significance] 
(Duration: 2 minutes)

Background: [History of the festival, evolution over time] (Duration: 3 minutes)

Main Discussion Points:

The spectacle of caparisoned elephants and ‘kudamattom’ (Duration: 4 minutes)

The percussion ensemble - ‘melam’ and its varieties (Duration: 4 minutes)

Fireworks display - tradition and controversy (Duration: 4 minutes)

Economic impact on Thrissur and surrounding areas (Duration: 3 minutes)

How the festival adapts to modern times while preserving traditions (Duration: 3 
minutes)

Guest Interview: [Local cultural expert sharing insights] (Duration: 5 minutes)

Conclusion: “As the echoes of the ‘melam’ fade and the last firework lights up the 
Thrissur sky, we’re left with a profound appreciation for the living heritage that is 
Thrissur Pooram. It’s more than just a festival; it’s a testament to Kerala’s rich cultural 
tapestry and the spirit of unity that brings people together. Whether you’re a wide-eyed 
first-timer or a seasoned pooram-goer, the magic of this festival never fails to captivate. 
So, mark your calendars and get ready to be part of this magnificent spectacle next 
year. This is Rahul, signing off from ‘Festival Fever’. Until next time, keep the festive 
spirit alive in your hearts!”

Outro: [Festive Beats]
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As you craft your radio talk script, always keep your target 
audience in mind. Consider their interests, concerns, and the type 
of information they’re seeking. For a Kerala-based audience, this 
might mean discussing topics like sustainable tourism initiatives in 
Wayanad, the impact of changing monsoon patterns on agriculture, 
or debates around preserving traditional art forms like Kathakali. 
It’s crucial to strike a balance between informing and entertaining, 
ensuring that your content is both valuable and engaging.

Don’t forget to fact-check all information in your script and cite 
sources where necessary. This builds credibility and trust with your 
audience. If you’re discussing sensitive or controversial topics, 
strive for balance and objectivity in your presentation. For instance, 
when discussing the fireworks controversy in Thrissur Pooram, 
present both the cultural significance and the environmental 
concerns, allowing listeners to form their own opinions.

Here’s an example of how you might structure a script for a more 
serious topic, such as Kerala’s efforts to combat climate change:

	f Audience-centric 
content creation

	f Ensuring 
factual 
integrity

EXAMPLE: TALK RADIO SCRIPT - KERALA’S CLIMATE ACTION

Intro: [Earth Matters Jingle]

Host: “Namaskaram, eco-warriors! Welcome to ‘Green Kerala’, your weekly dose 
of environmental news and insights. I’m Priya, and today we’re diving into Kerala’s 
ambitious efforts to combat climate change. From mangrove restoration to renewable 
energy initiatives, our state is leading the charge in India’s climate action. Stay tuned 
as we explore how Kerala is working to secure a greener future for generations to 
come!”

Introduction: [Overview of Kerala’s vulnerability to climate change - rising sea 
levels, extreme weather events] (Duration: 3 minutes)

Background: [Kerala’s climate action history, key policy decisions] (Duration: 4 
minutes)

Main Discussion Points:

Mangrove restoration and coastal protection efforts (Duration: 5 minutes)

Renewable energy projects - solar, wind, and small hydroelectric (Duration: 5 
minutes)

Sustainable agriculture practices and food security initiatives (Duration: 5 minutes)

Urban planning and green infrastructure development (Duration: 4 minutes)

	f Climate action 
script model
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Community involvement and grassroots environmental movements (Duration: 4 
minutes)

Expert Interview: [Environmental scientist discussing Kerala’s progress and 
challenges] (Duration: 7 minutes)

Listener Engagement: [Taking calls from listeners about their local environmental 
initiatives] (Duration: 5 minutes)

Conclusion: “As we wrap up today’s exploration of Kerala’s climate action, it’s 
clear that our beautiful state is at the forefront of India’s environmental efforts. From 
the innovative policies of our government to the passionate work of local communities, 
Kerala is proving that sustainable development is not just possible, but essential. 
Remember, every small action counts - whether it’s planting a tree, reducing plastic 
use, or supporting local eco-friendly businesses. Together, we can ensure that God’s 
Own Country remains a green paradise for generations to come. This is Priya, signing 
off from ‘Green Kerala’. Until next week, keep thinking globally and acting locally!”

Outro: [Earth Matters Jingle]

When developing scripts for more serious or complex topics, 
it’s important to break down information into digestible segments. 
Use analogies or comparisons that your audience can relate to. For 
instance, when discussing carbon emissions, you might compare 
it to the smoke from burning dried leaves – a common sight in 
villages. This helps make abstract concepts more tangible and 
relatable.

Incorporate interactive elements into your script to boost 
engagement. This could include listener call-ins, social media 
interactions, or live polls. For example, in the climate change 
segment, you might ask listeners to share their own eco-friendly 
initiatives or vote on which environmental issue they think should 
be prioritized in their local area. Finally, remember that writing 
effective radio talk scripts is a skill that improves with practice. 
Don’t be afraid to experiment with different styles and formats. 
Listen to feedback from your colleagues and audience, and 
continuously refine your approach. With time and experience, 
you’ll develop a unique voice that resonates with your listeners 
and keeps them coming back for more.

2.1.5 Radio Interviews
When you drive your car you switch on the radio and suddenly, 

your car fills with an engaging conversation. A popular Malayalam 
actor discusses their latest film, sharing behind-the-scenes 
stories that transport you to the movie set. Later, you hear a local 
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farmer explaining how climate change affects Kerala’s famous 
spice gardens, offering fresh insights. This is the magic of radio 
interviews. They bring the world to your ears, introducing you to 
fascinating people and ideas as you go about your day. 

Radio interviews are a vital part of radio broadcasting. They 
allow listeners to hear directly from interesting people and experts 
on various topics. For radio journalists and presenters, interviewing 
is an essential skill to master. A radio interview typically involves a 
host or reporter asking questions to a guest or interviewee. The goal 
is to get informative or entertaining responses that will interest the 
audience. Good radio interviews sound natural and conversational, 
even though they are carefully planned. Some key elements of radio 
interviews include: researching the topic and guest beforehand, 
preparing a list of questions but being flexible, listening carefully 
and asking follow-up questions, getting concise and clear answers 
suitable for radio, managing the time and flow of the conversation, 
and recording high-quality audio (for pre-recorded interviews). 
Radio stations in Kerala, like Club FM or Radio Mango, conduct 
interviews with local celebrities, politicians, and other noteworthy 
figures. For example, a Malayalam film actor might be interviewed 
about their latest movie release. Or a singer could discuss their 
upcoming concert in Kochi.

There are several common types of radio interviews: News 
Interviews are short interviews, often live, to get information or 
reactions about current events. For instance, interviewing the 
mayor of Thiruvananthapuram about a new city policy. In-depth 
interviews are longer, more detailed interviews exploring a person’s 
life, work or ideas. A writer from Kerala could be interviewed at 
length about their latest novel. Vox Pops are very brief interviews 
with members of the public to get a range of opinions, like asking 
shoppers in a market their views on rising vegetable prices. Phone-
in interviews involve listeners calling in to ask questions or share 
views with a guest. A doctor could take calls about health issues 
on a Kerala radio show. Panel Discussions involve interviewing 
multiple guests together about a topic. Local experts might discuss 
Kerala’s tourism industry.

Good preparation is crucial for conducting effective radio 
interviews. Here are some key steps: Research thoroughly - Learn 
about the guest and topic. A presenter interviewing a Kerala cricket 
player should know their career statistics and recent performances. 
Prepare questions - Write out key questions, but be ready to deviate. 
When interviewing a Kathakali artist, have questions about their 
training, performances, and views on preserving the artform. 
Consider the audience - Think about what listeners want to know. 
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Kerala radio listeners may be curious about how monsoon rains will 
affect farming. Technical setup - Ensure proper audio equipment 
and recording if needed. Test microphones and phone lines before 
a live interview. Brief the guest - Explain the interview format and 
key topics to the guest. Let them know if it’s live or pre-recorded.

During the actual interview, the host should start with a clear 
introduction of the guest and topic, ask clear and concise questions, 
listen actively and ask relevant follow-ups, keep answers on-topic 
and to a suitable length, manage the time to cover key points, 
and thank the guest at the end. For example, when interviewing 
a prominent Kerala chef, the host could start by introducing their 
background and famous restaurant. Questions could cover their 
culinary style, favourite local ingredients, and tips for home cooks. 
The host should listen for interesting comments to follow up on, 
like a unique spice blend the chef mentions. With good preparation 
and interview skills, radio hosts can create engaging conversations 
that inform and entertain listeners across Kerala and beyond. Radio 
interviews remain a powerful way to share diverse voices and 
stories with the audience.

2.1.6 Structure of News Bulletins
News bulletins are a vital way of delivering important information 

to radio and television audiences. Whether you’re listening to 
All India Radio or watching Doordarshan News, the structure of 
news bulletins follows similar principles to engage listeners and 
viewers effectively. Let’s explore how these bulletins are typically 
structured to keep audiences informed and interested. The heart of 
any news bulletin is its stories, carefully selected and arranged to 
provide a comprehensive yet concise overview of current events. 
Imagine you’re putting together a bulletin for a local Kerala 
radio station. You might start with a major political development 
in Thiruvananthapuram, followed by news about the monsoon’s 
impact on crops, then perhaps a story about a cultural festival in 
Kochi. This variety keeps listeners engaged, balancing serious news 
with lighter items that reflect the diverse interests of your audience.

The opening of your bulletin is crucial - it’s your chance to grab 
the audience’s attention and encourage them to keep listening or 
watching. Most bulletins begin with headlines, giving a sneak peek 
of the top stories. For example, you might lead with: “The Chief 
Minister announces new job creation scheme. Heavy rains cause 
flooding in Wayanad. Kerala Blasters sign international football 
star.” These teasers should be punchy and intriguing, prompting the 
audience to stay tuned for the full stories. After the headlines, the 
main body of the bulletin unfolds. The most important or urgent 
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story usually comes first. This could be breaking news about a 
major event or the latest update on an ongoing issue of significance 
to your Kerala audience. Each story in the bulletin should be clear 
and concise, typically lasting between 30 to 60 seconds. The key 
is to provide enough information to satisfy the audience’s need to 
know, without overwhelming them with too much detail.

To add depth and authenticity to your bulletin, you’ll want to 
include “actuality” - real sounds or voices from the events or people 
you’re reporting on. This might be a clip of the Chief Minister 
announcing the new job scheme, the sound of rushing floodwaters 
in Wayanad, or an interview snippet with the Kerala Blasters’ new 
signing. These audio elements bring the news to life, making it more 
engaging and credible for your listeners.

As you progress through the bulletin, you’ll likely move from 
harder news to softer stories. This helps maintain a good pace and 
keeps the audience interested. After covering the major political, 
economic, and social news, you might include a human interest story 
- perhaps about a local Kerala artist gaining international recognition 
or an innovative environmental project in the backwaters.

Towards the end of the bulletin, it’s common to include brief 
mentions of other news items. These “in brief” stories allow you 
to cover a wider range of topics without extending the bulletin’s 
length. For a Kerala audience, this might include a quick update 
on traffic conditions in Kochi, the day’s weather forecast for 
different parts of the state, or the results of the latest Kerala lottery 
draw. Many bulletins end with a lighter story, often referred to as 
a “kicker” or “tailpiece”. This could be an amusing incident, an 
unusual achievement, or a feel-good story. For instance, you might 
close with news about a Malayali chef winning an international 
cooking competition or a heartwarming tale of a community coming 
together to help a neighbour in need.
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Section Purpose Duration Example

Headlines Grab attention,  
    preview top stories 30-45 seconds

"Flood alert in 
Idukki, CM meets with 
disaster management 
team"

Top Story
Most important news  

   of the day 45-60 seconds
"Kerala government  

announces new 
education policy"

Hard News Important current  
    events

2-3 minutes
"COVID-19 cases 

surge in Kozhikode 
district"

Actuality/Sound Bite Add authenticity 10-20 seconds
Clip of Health 

Minister discussing 
COVID-19 measures

Regional News Local interest stories 1-2 minutes
"Kochi Metro 

extends service to 
Tripunithura"

National News Wider context 1-2 minutes "Parliament passes 
new agriculture bill"

International News Global perspective 30-60 seconds "India-UK sign new 
trade agreement"

Sports Update Key sports news 30-60 seconds
"Kerala Blasters win 

crucial ISL match"

Weather Forecast Daily weather   
    information

20-30 seconds
"Heavy rainfall 

expected in central 
Kerala"

Kicker/Tailpiece Light-hearted ending 15-30 seconds
"Thrissur student 

wins national science 
competition"

Recap (optional) Reinforce top stories 20-30 seconds Brief summary of 
headline stories

Table: A general structure for a 10-15 minute news bulletin with example

Finally, some bulletins, especially longer ones, conclude with 
a brief recap of the top stories. This reinforces the most important 
news items and caters to listeners or viewers who may have joined 
partway through the bulletin. Remember, the key to a successful 
news bulletin is balance - in content, tone, and pacing. Whether 
you’re covering state politics, local cultural events, or international 
news affecting Kerala, your goal is to inform, engage, and sometimes 
entertain your audience. By following this structure and adapting 
it to your specific audience’s needs and interests, you can create 
compelling news bulletins that keep people coming back for their 
daily dose of information.
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2.1.7 Characteristics of Television Medium
Television is a powerful and popular medium that plays a central 

role in our daily lives. Whether you’re watching Asianet News or 
tuning into the latest episode of your favourite serial on Surya TV, 
television has some unique characteristics that make it stand out 
from other media. Let’s explore what makes telly so special.

First and foremost, television is an audio-visual medium. Unlike 
radio which only has sound, or newspapers which only have text 
and images, television combines both audio and visuals to create a 
rich sensory experience. This audio-visual nature allows television 
to bring the world into our living rooms. Whether it’s watching a 
cricket match live from Mumbai or seeing the devastation caused 
by floods in Kerala, television lets us witness events happening far 
away as if we were there. The combination of sound and moving 
images makes television content more engaging and memorable. 
Even those who cannot read or write can easily understand and 
enjoy television programmes. This audio-visual quality makes 
television an ideal medium for reaching a mass audience, especially 
in a country like India with its large illiterate population.

Another key characteristic of television is that it is a domestic 
medium. We don’t need to go out to a cinema hall or buy tickets to 
watch television - it’s right there in our homes. This makes television 
an intimate and familiar part of our everyday lives. Many families 
plan their daily routines around their favourite TV shows. You may 
have noticed your own family adjusting dinner time to catch the 9 
pm serial! The domestic nature of television also influences how 
content is presented. While a newspaper article has an impersonal 
tone, a television news anchor addresses viewers directly, as if 
speaking to a friend. This creates a sense of connection between the 
viewer and what’s on screen.

Television is also unique in its ability to be a live medium. It can 
transmit images and information almost instantly as events unfold. 
When there’s breaking news in, you can watch it happen in real-time 
on your TV set. This live nature makes television ideal for news 
coverage and live sports broadcasts. Imagine the thrill of watching 
a last-ball finish in an India-Pakistan cricket match as it happens! 
The live quality of television creates a sense of immediacy and 
involvement that other media can’t match.
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Fig. 2.1.3 A television studio during a production

Finally, television is truly a mass medium. Its wide reach and 
accessibility make it a powerful tool for communication. In India, 
even in remote villages where newspapers may not reach, you’ll 
often find a community television set. Television content can be 
understood by people of all ages and education levels. This makes 
it an effective medium for spreading social messages and public 
service announcements. Whether it’s a government campaign on 
cleanliness or information about a new health programme, television 
can quickly spread the message to millions of people across the 
country.

Understanding these characteristics helps us appreciate why 
television remains such a dominant force in our media landscape. 
Its audio-visual nature, domestic presence, live capabilities, and 
mass reach combine to make it a unique and powerful medium. 
As viewers, being aware of these qualities can help us engage with 
television content more critically and thoughtfully. So the next time 
you switch on your TV set, take a moment to consider the special 
attributes that make television such an integral part of our lives.

2.1.8 Writing for Television
It’s a typical evening in a household. The family gathers around the 

television, eagerly awaiting the next episode of their favourite serial. 
The familiar tune of the title song plays, and they’re immediately 
transported into a world of drama, romance, and intrigue. But have 
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you ever wondered how these captivating stories make it to your 
screen? Behind every gripping plotline and memorable character 
is a team of talented writers, working tirelessly to craft the scripts 
that bring these shows to life. Writing for television is an art form 
that combines creativity with technical skill, weaving together 
words and visuals to create compelling narratives that keep viewers 
coming back for more.

Television is a powerful visual medium that combines moving 
images, sound, and dialogue to tell stories and convey information. 
Writing for television requires a unique set of skills to craft scripts 
that work effectively on the small screen. Let’s explore some key 
aspects of television writing with examples.

Visual Storytelling 

Television is primarily a visual medium, so writers must think 
visually when crafting scripts. Rather than lengthy dialogue or 
narration, the goal is to show rather than tell the story through 
compelling visuals. For example, instead of having a character 
describe the beauty of a tea plantation, a television script would call 
for sweeping shots of lush green tea fields with workers plucking 
leaves. The visuals do the heavy lifting of establishing the setting 
and atmosphere. Television writing emphasises creating vivid 
scenes that viewers can see unfold before their eyes.

Dialogue and Pacing

While visuals are key, dialogue is still crucial in television 
writing. However, TV dialogue needs to be more concise and 
punchier than in other mediums. Writers aim for short, impactful 
lines that move the story forward. The pacing of television is 
generally fast, with scenes lasting just a few minutes before cutting 
to a new location or storyline. For instance, in an Indian soap opera, 
rapid exchanges between characters and frequent scene changes 
keep viewers engaged. Television scripts break stories down into 
bite-sized chunks that maintain a brisk pace and hold the audience’s 
attention through commercial breaks.

Episode and Season Structure
 Most television shows are episodic, meaning each episode tells a 

complete story while also advancing longer storylines. Writers must 
craft satisfying individual episodes that fit into the larger arc of a 
season. A crime drama set in Mumbai might have a different case 
solved each week, while also developing the detectives’ personal 
lives across multiple episodes. Season-long stories build to a climax 
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in the finale. Television writers typically work collaboratively in 
a “writers’ room” to map out the structure of a full season before 
writing individual episodes.

Format and Technical Elements

 Television scripts follow a specific format that differs from other 
types of scripts. They are broken into scenes, with scene headings 
indicating the location and time of day. Dialogue is centered on the 
page, with minimal description. Camera directions and technical 
elements are generally left to the director, though writers may include 
basic notes like “FADE TO BLACK” at the end of scenes. Here’s a 
brief example of how a scene from a show might be formatted: 

	f Episodic, 
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	f Script 
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INTRO- SPICE MARKET - DAY

Crowds bustle through the colorful market stalls. PRIYA, 30s, weaves her way   
   through, shopping bag in hand.

She stops at a stall and inhales deeply.

PRIYA: Ah, the aroma of cardamom! Nothing like it.

VENDOR: Best in all of Kerala, madam. How much you want?

Writers need to be familiar with standard script formatting to 
ensure their work can be easily understood by the production team.

Considerations for Indian Television 

When writing for Indian television, it’s important to consider the 
diverse audience and cultural sensitivities. Writers often incorporate 
elements of different regional cultures and languages to appeal 
to a broad viewership. Family-oriented content remains popular, 
as television is often watched communally. Writers may need to 
be mindful of censorship rules regarding violence, sexuality, or 
controversial topics. However, streaming platforms are offering 
more creative freedom for edgier content. Understanding the Indian 
television landscape and audience expectations is crucial for success 
in this market.

2.1.9 Camera Movements
Camera movements are a powerful tool in the filmmaker’s arsenal, 

allowing directors and cinematographers to guide the viewer’s eye, 
reveal information, and evoke emotions. By understanding and 
creatively employing various camera movements, filmmakers can 
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enhance storytelling and create visually compelling scenes. Let’s 
explore the primary types of camera movements used in film and 
video production.

The pan is one of the most fundamental camera movements, 
involving rotating the camera horizontally from left to right or right 
to left while keeping it fixed on a stationary axis. Pans are versatile 
and can be used to follow moving subjects, reveal new elements in 
a scene, or create a sense of the environment. For example, a slow 
pan across a cityscape can establish the setting, while a fast pan 
might follow a car chase. The speed of the pan can significantly 
impact its effect - a slow pan tends to be more contemplative, while 
a rapid pan (or whip pan) can create excitement or disorientation. 
When executing pans, smooth and steady movement is crucial for a 
professional look. 

Tilts are similar to pans but involve moving the camera 
vertically up or down. Tilts are excellent for revealing tall objects 
or emphasizing a character’s height. A classic use of a tilt shot is 
slowly moving up a skyscraper to show its impressive scale. Tilts 
can also be used dramatically, such as tilting down from the sky to 
reveal an important character or location. As with pans, the speed 
of a tilt affects its impact - a slow tilt up a person’s body can build 
suspense, while a quick tilt might convey surprise. Combining 
pans and tilts allows for diagonal camera movements that can be 
particularly dynamic and eye-catching. 

Tracking shots involve moving the entire camera along with 
the subject, typically using a dolly, track, or stabilized mount. This 
creates a smooth, gliding motion that can make viewers feel as if 
they’re moving through the scene themselves. Tracking shots are 
often used to follow characters as they walk and talk, keeping 
them in frame while revealing their surroundings. They can also 
dramatically unveil locations by starting close on a detail and then 
pulling back. Circular tracking shots that move around a subject 
can add depth and dimension. The speed of tracking shots can vary 
from very slow and stately to rapid and energetic, depending on the 
desired effect. 

Dolly shots are a specific type of tracking shot that involves 
moving the camera towards or away from the subject. Unlike a 
zoom, which only changes focal length, a dolly shot physically 
moves the camera, changing the perspective and spatial relationships 
within the frame. A dolly-in can create a sense of intimacy or focus 
attention on a subject, while a dolly-out might reveal context or 
create a feeling of isolation. Dolly shots can be combined with pans 
or tilts for complex movements. 
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	f Zoom shots 
and aerial 
shots

Crane shots use a crane or jib to move the camera vertically, 
horizontally, or in an arc. These shots can create sweeping, dramatic 
movements that are impossible with standard camera supports. 
Crane shots are often used for establishing shots, moving from a 
high wide angle down to street level, or to create a sense of scale and 
grandeur. They can also be used to transition between scenes or to 
follow complex action sequences. 

Steadicam shots employ a body-mounted stabilization system that 
allows the operator to move smoothly through a scene, even over 
uneven terrain. This creates a fluid, almost floating effect that can be 
used to follow characters through complex environments or to create 
dreamlike sequences. Steadicam shots combine the mobility of 
handheld camera work with the smoothness of dolly shots, making 
them incredibly versatile. 

Handheld camera movement involves the operator physically 
holding and moving the camera, often to create a sense of 
immediacy, realism, or chaos. This technique became popular with 
documentaries and was later adopted in fiction filmmaking to add 
energy and rawness to scenes. Handheld movements can range from 
subtle shakes to wild, erratic motions. They work well for action 
sequences, chase scenes, or moments of emotional turbulence. 
However, excessive handheld movement can be disorienting for 
viewers, so it should be used judiciously. 

Zoom shots involve changing the focal length of the lens to 
make subjects appear closer or further away. While not technically 
a camera “movement”, zooms create a similar effect of shifting 
perspective. Slow zooms can gradually draw attention to important 
details or build tension. Quick snap zooms can startle the viewer 
or emphasize sudden realizations. Zooming out reveals more of a 
scene, while zooming in focuses attention and can make a subject 
feel more isolated. Aerial shots, increasingly common due to drone 
technology, provide a bird’s-eye view of scenes. These shots can 
establish locations, follow action from above, or create a sense of 
scale that’s impossible from ground level. Aerial movements can 
combine elements of pans, tilts, and tracking shots for dramatic 
effect. 
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Fig. 2.1.4 A cheatsheet demonstrating different shot sizes. (Source: studiobinder)

By creatively combining these different camera movements, 
filmmakers can craft shots that enhance storytelling and create 
powerful visual experiences for the audience. The key is to let the 
story and emotions of the scene guide camera movement choices, 
rather than moving the camera simply for the sake of movement. 
When used thoughtfully, camera movements can subtly shape how 
viewers perceive and connect with the world of the film. For a detailed 
reading on camera movements while shooting, access the following 
link of studiobinder.com website: https://www.studiobinder.com/
blog/different-types-of-camera-movements-in-film/#camera-
movements-static-shot-definition

2.1.10 Short Composition
You’re watching your favourite film. The hero stands atop a cliff, 

the vast ocean stretching behind them. The shot is breathtaking, but 
why? It’s not just the scenery or the actor - it’s how everything is 
arranged within the frame. This is the magic of shot composition. 
From the early days of cinema to today’s smartphone videos, 
filmmakers and photographers have used composition techniques 
to guide our eyes, stir our emotions, and tell compelling stories. 
Whether it’s a blockbuster movie or a family holiday snap, the 
principles of composition can transform an ordinary image into 
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something extraordinary. Shot composition is the art of arranging 
visual elements within a frame to create compelling and meaningful 
images. Whether you’re filming a documentary, shooting a music 
video, or capturing family moments, understanding the basics of 
composition can dramatically improve your work.

Let’s start with the famous “Rule of  Thirds”. Imagine dividing your 
frame into a 3x3 grid. The idea is to place important elements along 
these lines or at their intersections. For example, in a landscape shot, 
you might position the horizon along the top or bottom horizontal 
line rather than cutting the frame in half. In a portrait, try aligning 
the subject’s eyes with the top horizontal line. This creates a more 
dynamic and interesting image than simply centring everything. 
Remember, though, rules are made to be broken - sometimes a 
perfectly centred shot can be incredibly powerful! Consider a 
symmetrical shot of a grand building or a close-up of a person’s face 
looking directly at the camera. These can create a strong, impactful 
image that draws the viewer in.

Next, let’s talk about leading lines. These are visual elements that 
guide the viewer’s eye through the image. They could be obvious, 
like a road disappearing into the distance, or subtle, like the gaze 
of a person in the frame. In a cityscape, you might use the lines of 
buildings to draw attention to a landmark. In a nature documentary, 
a winding river could lead the eye to a grazing animal. Leading 
lines add depth and can tell a story within a single frame. They’re 
particularly effective in landscape photography, where you can use 
paths, fences, or even patterns in rocks to create a sense of journey 
through the image.

Balance is another crucial aspect of composition. It doesn’t 
necessarily mean symmetry (although that can be effective too). 
Instead, think about the visual weight of elements in your frame. A 
large object on one side might be balanced by several smaller objects 
on the other. Colour can play a role too - a small area of bright colour 
can balance a larger area of muted tones. In an interview setup, you 
might balance the subject on one side with an interesting background 
element on the other. This creates a sense of equilibrium in the 
frame, making it more pleasing to the eye and helping to distribute 
the viewer’s attention across the image.

Depth of field is a powerful tool in shot composition. By controlling 
what’s in focus, you direct the viewer’s attention and create a sense 
of depth. A shallow depth of field (where only a small part of the 
image is sharp) can isolate a subject from their background, perfect 
for portraits or detail shots. A deep depth of field keeps everything in 
focus, ideal for landscapes or establishing shots. In a cooking show, 
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you might use a shallow depth of field to focus on the chef’s hands 
while blurring out a busy kitchen background. This technique not 
only guides the viewer’s eye but also adds a professional, cinematic 
quality to your shots.

Framing within the frame is a technique where you use elements 
in the scene to create a frame around your subject. This could be 
anything from a doorway or window to tree branches or an arch. 
It adds depth to your image and draws attention to your subject. In 
a travel documentary, you might frame a distant landmark through 
an ornate archway. For a nature shot, you could use overhanging 
branches to frame an animal in a clearing. This technique not only 
adds visual interest but also helps to contextualize your subject 
within its environment.

The “headroom” and “lead room” concepts are particularly 
important when filming people. Headroom refers to the space above 
a person’s head in the frame. Too much can make your subject look 
small, while too little can feel claustrophobic. Lead room (or “nose 
room” in close-ups) is the space in front of a person, in the direction 
they’re facing or moving. It gives the subject space to “move into” 
within the frame. When filming a runner, for instance, you’d leave 
more space in front of them than behind. These concepts help create 
a natural, comfortable feel to your shots and prevent them from 
appearing awkward or cramped.

Negative space is the empty area around your main subject. Used 
effectively, it can create a sense of isolation, emphasise your subject, 
or simply give a clean, uncluttered look to your composition. 
In a wildlife documentary, a small animal surrounded by a vast 
expanse of desert would use negative space to emphasise the harsh 
environment. In portraiture, negative space can create a sense of 
solitude or contemplation. Don’t be afraid of empty space in your 
frame - it can be just as powerful as the filled areas.

The 180-degree rule is crucial for maintaining visual continuity, 
especially in dialogue scenes or when following action. Imagine 
a line connecting two characters in conversation. Once you’ve 
established your camera on one side of this line, subsequent shots 
should stay on the same side to avoid confusing the viewer. This 
rule helps maintain a consistent sense of space and direction, making 
it easier for the audience to follow the action and understand the 
spatial relationships between characters.

Remember, while these principles are useful guides, the most 
important thing is to experiment and develop your own style. Great 
composition often comes from understanding the rules and then 
knowing when to break them for creative effect. Practice looking at 
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the world through your camera or phone, considering how you can 
apply these concepts to create more compelling images. With time, 
good composition will become second nature, allowing you to focus 
on capturing the perfect moment when it arrives. The key is to keep 
practicing, analysing shots you admire, and always being open to 
new ways of seeing the world through your lens.

2.1.11 Visual Language
You’re walking through the streets of Kochi. Colourful shop 

signs, traffic signals, and vibrant murals catch your eye at every turn. 
Without realising it, you’re navigating the city using visual language 
- a powerful form of communication that combines words, images, 
and shapes to convey meaning. Visual language is all around us, from 
the intricate kolam designs outside South Indian homes to the eye-
catching posters of Bollywood films. It’s a way of communicating 
that goes beyond just words, using images, colours, and layouts to 
convey ideas quickly and effectively. Think about how easily you 
recognise the logo of your favourite cricket team or how a “No 
Smoking” sign needs no explanation, even if you can’t read the text. 
That’s the power of visual language at work.

One of the most common forms of visual language you’ll encounter 
around you is signage. Whether it’s the iconic yellow and black 
signs warning of elephants on the road in Wayanad or the colourful 
boards advertising ayurvedic treatments in Varkala, these signs use 
a combination of symbols, colours, and text to convey important 
information at a glance. The red octagon of a stop sign is universally 
understood, even if the word “STOP” is written in Malayalam. This 
demonstrates how visual elements can transcend language barriers, 
making communication more inclusive and accessible.

In the realm of education, visual language plays a crucial role. 
Think about the charts and diagrams in your science textbooks that 
explain complex concepts like the water cycle or the structure of 
a plant cell. These visual aids make abstract ideas more concrete 
and easier to understand. In schools, teachers often use colourful 
mind maps to help students organise information about topics like 
the state’s diverse ecosystems or the history of the spice trade. By 
presenting information visually, these tools tap into our brain’s 
ability to process images more quickly than text alone.

The world of advertising and marketing in India heavily relies 
on visual language to capture attention and convey messages. Look 
at the billboards lining Marine Drive in Kochi or the packaging of 
popular snacks like Lays. They use a careful blend of eye-catching 
images, bold typography, and strategic colour choices to stand out in 
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a crowded marketplace. The vibrant yellows and reds of a Malayalam 
newspaper stand signal important news to readers, even before they 
read the headlines.

In the digital age, visual language has become even more 
important. Social media platforms like Instagram and TikTok, 
which are hugely popular among youth, are primarily visual 
mediums. Users communicate through images, videos, and emojis, 
often conveying complex emotions or ideas with a single picture or 
symbol. Even traditional platforms like WhatsApp are filled with 
stickers and GIFs that add visual flair to conversations. This shift 
towards visual communication reflects our increasing preference for 
quick, engaging content in our fast-paced world.

Visual language also plays a significant role in preserving and 
sharing culture. The elaborate makeup and costumes of Kathakali 
dancers tell stories through visual cues, allowing audiences to 
understand the characters and plot even if they don’t understand the 
lyrics. Similarly, the intricate carvings on Kerala’s ancient temples 
convey mythological stories and cultural values through visual 
narratives. These examples show how visual language can transcend 
time and linguistic boundaries to keep traditions alive.

2.1.12 Soap Opera
When you settle in to watch the latest episode of your favourite 

Malayalam TV serials, the familiar faces and ongoing dramas 
instantly draw you in, transporting you to a world of intrigue, 
emotion, and daily excitement. Soap operas are a unique form of 
television storytelling that originated in 1930s American radio. 
Named for their early sponsors (soap companies), these serialized 
dramas quickly found a home on television. Soaps are characterised 
by ongoing storylines, large casts of characters, and a focus on 
relationships and emotional conflicts. In India, popular shows like 
“Ente Makal” in Kerala or “Yeh Rishta Kya Kehlata Hai” nationally 
follow this formula, hooking viewers with daily doses of family 
drama and plot twists. Unlike movies or limited series, soap operas 
can run for decades, allowing characters and storylines to develop 
over real time. This open-ended nature is a key feature, creating a 
sense of an unwritten future that keeps audiences tuning in day after 
day, eager to see how their favorite characters’ lives will unfold.

One of the most distinctive features of soap operas is their 
narrative structure. Unlike traditional stories with clear beginnings, 
middles, and ends, soaps offer a continuous, interwoven tapestry 
of storylines. A show like “Manjil Virinja Poovu” telecasted on 
a Malayalam TV channel or “Ghum Hai Kisikey Pyaar Meiin” 
nationally might juggle multiple plot threads simultaneously - a 
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romantic triangle, a family feud, and a business rivalry - with each 
storyline advancing incrementally across episodes. This complex 
narrative approach allows for rich character development and creates 
an immersive world that viewers can lose themselves in day after day. 
The lack of definitive endings also means that characters can evolve 
in unexpected ways over time, much like people do in real life. This 
unpredictability keeps viewers engaged, as they never know what 
twists and turns their favorite characters might face next. 

	f Intertwined tales

Some Facts about Soap Operas

	f Soap operas got their name from being originally sponsored by soap 
manufacturers.

	f The first major sponsor was Procter & Gamble, advertising Oxydol 
soap powder.

	f Guiding Light was the longest-running U.S. soap opera, airing for 72 
years (1937-2009).

	f Soap operas started as 15-minute radio shows in the 1930s before mov-
ing to television.

	f Common themes include family life, relationships, infidelity, and 
work-related issues.

	f Storylines are continuous, with multiple intersecting plots and cliff-
hangers.

	f Only four major network daytime soap operas remain on air today.
	f Viewers now include men, women, and college students, not just house-

wives.
	f Men often start watching due to family influence or to bond with their 

partners.
	f Soap operas use slower pacing and emphasize dialogue over action.
	f Episodes end with promises of continuation to keep viewers engaged.

Critics have often dismissed soap operas as lowbrow 
entertainment, but academic study has revealed the genre’s surprising 
depth and cultural significance. Feminist scholars have noted how 
soaps, despite sometimes reinforcing gender stereotypes, provide a 
rare space in popular media centred on women’s experiences and 
emotional lives. In the Kerala context, a show like “Sthreedhanam” 
sparked important discussions about dowry and women’s rights, 
while nationally, serials like “Shakti - Astitva Ke Ehsaas Ki” have 
pushed boundaries by featuring transgender protagonists, sparking 
important conversations about gender identity. Additionally, the 
communal viewing experience of soaps - whether families gathered 
around the TV or friends discussing the latest twists - creates a shared 
cultural touchstone that can bridge generational and social divides. 
This aspect of soap opera viewing fosters a sense of community and 
shared cultural experience that extends beyond the screen.

	f Cultural 
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The global popularity of soap operas has made them a fascinating 
subject for studying cultural exchange and adaptation. While 
American soaps like “The Bold and the Beautiful” have found 
international audiences, many countries have developed their own 
unique soap opera traditions. In Latin America, telenovelas offer a 
similar serialized format but typically have planned endings after 
a few months or years. Indian television has embraced the long-
running soap opera model, but infused it with distinctly South Asian 
themes, aesthetics, and values. In Kerala, shows like “Pranayam” 
reflect local family structures and cultural norms, while nationally, 
series like “Diya Aur Baati Hum” employ the familiar emotional 
hooks and cliffhangers that define the genre worldwide, but in a 
distinctly Indian setting. This cultural adaptation demonstrates the 
flexibility of the soap opera format and its ability to resonate with 
diverse audiences around the globe.

As television viewing habits change in the digital age, soap 
operas are evolving to meet new audience demands. Streaming 
platforms have given new life to the genre, with shows like 
“Karikku” in Kerala offering a more modern take on relationship 
dramas, while national platforms like ALTBalaji produce serials 
like “Kehne Ko Humsafar Hain” that push creative boundaries. 
Some traditional soaps have expanded their online presence, with 
supplementary web content and social media engagement keeping 
viewers connected between episodes. This digital expansion 
allows for deeper fan engagement and provides new avenues for 
storytelling beyond the traditional television format.

Despite these changes, the core appeal of soap operas remains 
strong. The genre continues to offer viewers a daily escape into a 
world of drama, romance, and intrigue. For many viewers, soap 
characters become like extended family members, with their 
trials and triumphs eliciting genuine emotional responses. This 
parasocial relationship between viewers and characters is a key 
factor in the enduring popularity of soaps. In India, where family 
and community ties are highly valued, the familial nature of many 
soap opera casts resonates strongly with audiences, fostering a 
sense of connection and investment in the stories being told.

2.1.13 Reality Shows
Imagine turning on your television and seeing ordinary people 

like yourself competing for fame, love, or a life-changing prize. 
That’s the world of reality shows! From “Bigg Boss” to “Indian 
Idol,” reality TV has become a staple of modern entertainment, 
offering viewers a glimpse into seemingly unscripted drama and 
raw human emotions. Reality television emerged in the late 20th 
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century as a cost-effective alternative to scripted programming. 
Shows like “Candid Camera” in the 1940s laid the groundwork, 
but it was programs like “The Real World” in the 1990s and 
“Survivor” at the turn of the millennium that catapulted the genre 
into mainstream popularity. In India, reality TV gained traction 
in the early 2000s with shows like “Kaun Banega Crorepati” 
and “Indian Idol.” These programs not only entertained but also 
reflected and shaped societal values. For instance, “Kaun Banega 
Crorepati” hosted by Amitabh Bachchan, while primarily a quiz 
show, also highlighted the aspirations of ordinary Indians and 
the transformative power of knowledge. Similarly, “Indian Idol” 
showcased the country’s rich musical talent while also addressing 
themes of perseverance and the pursuit of dreams.

The appeal of reality shows lies in their ability to cater to diverse 
audience desires through various sub-genres. Competition-based 
shows like “MasterChef India” tap into viewers’ love for culinary 
arts while also highlighting regional cuisines. Dating shows such 
as “Splitsvilla” offer a voyeuristic look into young romance, often 
sparking discussions about modern relationships. These programs 
not only entertain but also serve as a mirror to society, reflecting 
current trends, values, and aspirations. The success of reality TV 
also lies in its ability to create relatable “characters” out of ordinary 
people, allowing viewers to see themselves represented on screen.

However, the rise of reality TV has not been without controversy. 
Critics argue that many shows promote unrealistic beauty standards, 
encourage confrontational behavior, and prioritize drama over 
substance. In India, shows like “Bigg Boss” have faced criticism 
for their portrayal of conflicts and sometimes vulgar content. 
There’s also the question of how “real” these shows actually are, 
with many viewers becoming increasingly aware of behind-the-
scenes manipulation and scripting. Despite these criticisms, reality 
TV continues to draw large audiences, suggesting that viewers find 
value in these programs beyond mere entertainment. For many, 
reality shows offer a form of escapism and a chance to engage 
in social commentary, as evidenced by the lively discussions that 
often follow each episode on social media platforms. The impact 
of reality television extends beyond entertainment, influencing 
various aspects of society. In India, shows like “Dance India Dance” 
and “Sa Re Ga Ma Pa” have not only launched successful careers 
but also reignited interest in traditional art forms among younger 
generations. Reality shows have also become powerful platforms 
for addressing social issues. For example, “Satyamev Jayate,” 
hosted by Aamir Khan, tackled sensitive topics like child sexual 
abuse and domestic violence, sparking nationwide conversations. 
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As technology evolves, so does the landscape of reality 
television. The rise of streaming platforms and social media has 
changed how we consume and interact with these shows. Viewers 
can now vote for their favorite contestants through apps, engage 
in live discussions on Twitter, and even watch exclusive behind-
the-scenes content online. This interactivity has made reality TV 
a more immersive experience, blurring the lines between viewer 
and participant. In India, platforms like Voot and Disney+ Hotstar 
have capitalized on this trend, offering exclusive reality content 
and interactive features. The future of reality TV likely lies in 
this digital integration, with augmented reality and virtual reality 
potentially offering new ways to experience these shows.

2.1.14 TV Game Show
Picture this: A jubilant contestant spinning a colourful wheel, 

answering trivia questions, and winning exciting prizes as an 
enthusiastic studio audience cheers them on. This scene captures 
the thrilling world of TV game shows that have captivated viewers 
for decades. TV game shows are television programmes where 
contestants compete in games of skill, knowledge or chance to 
win prizes. These shows blend entertainment with competition, 
creating an engaging format that appeals to a wide audience. In 
India, popular game shows like “Kaun Banega Crorepati’’ (based 
on “Who Wants to Be a Millionaire?’’) have become cultural 
phenomena, attracting millions of viewers and making celebrities 
out of their hosts.

Game shows come in many varieties, from quiz-based formats 
testing general knowledge to physical challenge shows requiring 
agility and endurance. Quiz shows like “University Challenge’’ 
in the UK or Kerala’s own “Aswamedham’’ test contestants’ 
knowledge across various subjects. Other shows focus on word 
games, puzzles or problem-solving skills. For instance, Countdown 
in the UK challenges participants in both word and number games. 
Some game shows incorporate elements of chance, like spinning 
wheels or selecting hidden prizes, adding an element of suspense 
and luck to the proceedings.

The appeal of game shows lies in their ability to engage the 
audience. Viewers at home often play along, testing their own 
knowledge or skills against the on-screen contestants. This 
interactive element makes game shows a shared experience, 
with families and friends often watching together and competing 
amongst themselves. The vicarious thrill of seeing ordinary 
people win big prizes adds to the excitement. When contestants 
from humble backgrounds win life-changing amounts of money 
on shows like Kaun Banega Crorepati, it creates a sense of hope 
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and possibility for viewers. Game shows also serve as a platform 
for showcasing local culture and values. In Kerala, shows like 
“Flowers Oru 	Kodi’’ adapted international formats to include 
questions on Malayalam literature, cinema and regional history, 
making them more relevant and appealing to local audiences. 
Similarly, national-level shows often include questions on Indian 
history, mythology and current affairs, blending entertainment with 
cultural education.

The role of the host is crucial in a game show’s success. A 
charismatic host can elevate the show, building rapport with 
contestants and keeping the audience engaged. In India, Amitabh 
Bachchan’s hosting of “Kaun Banega Crorepati’’ has been 
instrumental in the show’s enduring popularity. His warmth, 
humour and ability to put contestants at ease have made him 
as much a draw as the game itself. In Kerala, celebrities like 
Suresh Gopi hosting “Ningalkkum Aakaam Kodeeshwaran’’ (the 
Malayalam version of “Who Wants to Be a Millionaire?’’) have 
similarly added star power to game shows.

Game shows have evolved with technology. Many now 
incorporate interactive elements allowing home viewers to 
participate via mobile apps or social media. Shows like the UK’s 
“Million Pound Drop’’ have live play-along apps, while Indian 
shows often use SMS or phone-in options for viewer participation. 
This integration of technology has helped game shows remain 
relevant in the digital age, appealing to younger, tech-savvy 
audiences. Beyond entertainment, game shows can serve 
educational and social purposes. Quiz shows can inspire viewers to 
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Fig. 2.1.5 A scene from the TV game show Kaun Banega Crorepati
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expand their knowledge, while shows focusing on financial literacy 
or consumer awareness can impart practical life skills. Some game 
shows have used their platform for charitable causes. For instance, 
celebrity versions of quiz shows often donate winnings to charitable 
organisations.

The impact of game shows extends beyond the television screen. 
Catchphrases from popular shows often enter everyday language, 
and the formats inspire board games, mobile apps and even theatre 
productions. The success of  “Kaun Banega Crorepati,’’ for example, 
led to numerous spin-off products and games in India.

2.1.15 Shooting Script
Picture this: A TV set where actors, camera operators, and 

crew members scurry about, all guided by a single document - the 
shooting script. This vital blueprint orchestrates the complex way 
of television production, ensuring everyone knows their role in 
bringing the story to life. A shooting script is the final version of 
a screenplay used during the actual filming of a television show 
or film. It contains detailed instructions for the production crew, 
including camera angles, lighting setups, and scene numbers. Unlike 
a regular script that simply tells the story, a shooting script serves 
as a comprehensive guide for the entire production team. Globally 
successful TV shows like “Game of Thrones” or “Breaking Bad” 
relied heavily on meticulously crafted shooting scripts to coordinate 
their complex productions involving multiple locations, elaborate 
special effects, and large ensemble casts.

The journey from a regular script to a shooting script involves 
several steps. First, the original screenplay is broken down into 
scenes, with each scene assigned a unique number. This numbering 
system is crucial as it allows the production team to film scenes 
out of sequence while ensuring everything is accounted for in the 
final edit. For instance, a show like “Friends” might film all scenes 
set in Central Perk café on the same day, even if these scenes are 
spread across different episodes, to save time and resources. Next, 
the director and cinematographer add detailed camera instructions 
to the script. These include specifics like “CLOSE UP on Rachel’s 
face” or “PAN across the busy New York street”. Such instructions 
ensure that the visual storytelling aligns with the script’s narrative 
intentions. The shooting script also includes technical details like 
lighting requirements, prop placements, and any special effects 
needed for each scene.
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One unique aspect of shooting scripts is their approach to 
revisions. In the fast-paced world of television production, scripts 
often need to be updated on the fly. Rather than reissuing entire 
new scripts, which would be time-consuming and confusing, 
changes are made on differently coloured pages. For example, the 
original script might be on white paper, the first set of revisions 
on blue, the next on pink, and so on. This colour-coding system 
allows everyone on set to quickly identify the most up-to-date 
version of each scene. In long-running shows like “The Simpsons”, 
an American animated sitcom, or “Doctor Who”, a British science 
fiction television series broadcast by the BBC, where scripts might 
need frequent updates to stay topical or accommodate last-minute 
changes, this efficient revision system is particularly valuable. It 
ensures that such changes can be seamlessly incorporated without 
disrupting the entire production.

The format of a shooting script is highly standardised to ensure 
clarity and ease of use on set. Scene headings, also known as slug 
lines, clearly indicate the location, time of day, and whether the 
scene is interior or exterior. For example: “INT. CENTRAL PERK 
- DAY”. Dialogue is centred on the page, with character names 
in all caps above their lines. Action descriptions are written in the 
present tense and only include what can be seen or heard on screen. 
This standardised format is crucial in an industry where many 
professionals might work on multiple productions. Whether it’s 
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Fig. 2.1.6 A movie shooting location
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a big-budget HBO series or a BBC sitcom, the consistent format 
allows crew members to quickly understand and execute their roles, 
regardless of the specific project they’re working on.

Beyond its technical function, a well-crafted shooting script 
can significantly enhance the storytelling process. By specifying 
camera movements and shot compositions, it can create mood and 
emphasis that might not be apparent in the dialogue alone. For 
instance, a script for “Breaking Bad” might call for a slow zoom 
on Walter White’s face during a pivotal moment, intensifying the 
emotional impact of the scene. In critically acclaimed dramas like 
“The Crown”, a historical drama television series, or “Chernobyl”, 
a historical drama television miniseries that revolves around the 
Chernobyl disaster, where visual storytelling is as important as 
dialogue, these script instructions can be particularly powerful. 
They ensure that the visual presentation matches the intensity and 
nuance of the storyline.

Learning to create and work with shooting scripts is an essential 
skill for anyone aspiring to work in television production. It requires 
a deep understanding of both storytelling and the technical aspects 
of filmmaking. For students interested in the television industry, 
familiarizing themselves with shooting scripts can provide valuable 
insights into how their favourite shows are brought to life. Whether 
you dream of writing for a crime thriller like “Sherlock” or directing 
a fantasy epic like “The Witcher”, understanding the intricacies of 
a shooting script is a crucial step towards realising those ambitions. 
It’s the bridge that connects the writer’s vision to the final product 
on screen, guiding every step of the production process along the 
way.

2.1.16 Storyboards
A young filmmaker sits at her desk, script in hand, eager to bring 

her story to life. But how does she transform words on a page into 
compelling visuals on screen? Enter the storyboard - a powerful tool 
that bridges the gap between imagination and reality in filmmaking. 
Storyboards are visual blueprints for films, videos, and other visual 
storytelling mediums. They consist of a series of sketches or 
images that represent key scenes, accompanied by notes on action, 
dialogue, and camera movements. This technique was pioneered 
by Walt Disney Studios in the 1930s as a way to plan complex 
animated sequences before the painstaking process of animation 
began. Today, storyboards are an essential part of pre-production 
for everything from Hollywood blockbusters to YouTube videos.

Creating a storyboard begins with breaking down the script into 
individual scenes or shots. Each of these becomes a panel in the 
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storyboard, typically drawn in a rectangular format to mimic the 
aspect ratio of a cinema screen. Don’t worry if you’re not an artist 
- stick figures and basic shapes are perfectly acceptable. The goal is 
to clearly convey the key visual elements and camera angles of each 
shot, not to create a masterpiece. Imagine our filmmaker sketching 
out a scene: a wide shot of a bustling city street, followed by a 
close-up of a character’s worried face as they check their watch, 
then a medium shot as they hurry through the crowd. These simple 
drawings already begin to tell a story and give a sense of how the 
scene will flow visually.

Storyboards serve multiple crucial purposes in the filmmaking 
process. For directors, they’re a way to experiment with different 
visual approaches and refine their storytelling before the expensive 
process of filming begins. Cinematographers use storyboards to 
plan camera setups and lighting, while production designers refer to 
them when creating sets and costumes. Producers find storyboards 
invaluable for estimating budgets and scheduling, as they provide 
a clear overview of what each scene will require. In animated 
projects, storyboards are even more vital, forming the foundation 
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Fig. 2.1.7 A sample storyboard
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upon which the entire animation process is built.

In the digital age, storyboarding has evolved beyond pencil and 
paper. Software tools allow filmmakers to create digital storyboards 
using pre-made assets or importing their own drawings. Some 
programs even offer basic animation features, enabling directors to 
create ‘animatics’ - simplified animated versions of their storyboards. 
These animatics give a sense of timing and pacing, helping to 
identify potential issues before filming begins. However, many 
filmmakers still prefer the immediacy and flexibility of hand-drawn 
storyboards. The physical act of sketching can spark creativity and 
allow for quick revisions during pre-production meetings.

Storyboards aren’t just for big-budget productions. Even 
amateur filmmakers working on short films or documentaries can 
benefit immensely from the process. Let’s say our filmmaker is 
planning a documentary about local artisans. Her storyboard might 
include shots of skilled hands weaving intricate patterns, close-ups 
of traditional tools, and wider shots showing the artisans in their 
workspaces. This visual planning helps ensure she captures all the 
essential elements to tell her story effectively, even with limited 
time and resources.

While storyboards are most commonly associated with film 
and television, the technique has applications in many other fields. 
Advertising agencies use storyboards to plan television commercials 
and online video ads, allowing clients to approve concepts before 
expensive production begins. Web designers create storyboards 
to map out user journeys through websites or apps, ensuring a 
smooth and logical flow of information. Even novelists and comic 
book artists sometimes use simplified storyboards to outline their 
narratives before diving into full drafts or detailed illustrations.

For our filmmaker, embracing the storyboarding process opens 
up new creative possibilities. She can experiment with different 
shot compositions, consider how scenes transition into one another, 
and build confidence in her vision before ever stepping onto a set. 
As she sketches out scenes - perhaps a tense confrontation between 
characters, or a montage showing the passage of time - she’s not 
just planning shots. She’s discovering new aspects of her story and 
refining her unique artistic voice.

Storyboarding is a skill that improves with practice. Aspiring 
filmmakers are encouraged to study the storyboards of classic films, 
many of which are available online or in published collections. 
They can also start small, storyboarding simple scenes from their 
daily lives or favourite books. The goal is to develop the ability to 
think visually and translate written ideas into compelling sequences 
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of images. Our filmmaker might begin by storyboarding a scene 
from her morning routine - waking up, making coffee, rushing out 
the door - to practice conveying action and emotion through simple 
drawings.

As our filmmaker completes her storyboard, she realises it’s more 
than just a production tool - it’s the first tangible incarnation of her 
film. Those rough sketches contain the DNA of the final product, 
guiding every decision from casting to editing. The storyboard 
becomes a shared language between her and her crew, allowing 
everyone to understand and contribute to her vision. Whether her 
film ends up screening at prestigious festivals or simply shared 
among friends, the storyboard was the crucial first step in bringing 
her story to life.

2.1.17 Live Broadcasts
On an evening in November 2022, millions of football fans around 

the world tuned in to watch the FIFA World Cup opening ceremony 
broadcast live from Qatar. As the spectacle unfolded on screens big 
and small, viewers marvelled at how technology allowed them to 
share in this global event in real-time, despite being thousands of 
miles away. This is the power of live broadcasting in our modern, 
connected world. Live broadcasting refers to the transmission of 
video and audio content to an audience over the internet in real-
time. Unlike pre-recorded content, live broadcasts happen as events 
unfold, creating a sense of immediacy and shared experience among 
viewers. From major sporting events to breaking news, product 
launches to virtual concerts, live broadcasting has transformed how 
we consume media and interact with brands and content creators. 
The technology behind it has evolved rapidly, making it accessible 
not just to large media companies, but also to individuals and 
businesses of all sizes.

The process of live broadcasting begins with capturing the video 
and audio using cameras and microphones. This raw content is then 
encoded - compressed and converted into a digital format suitable 
for streaming over the internet. The encoded stream is sent to a media 
server, which can distribute it to multiple viewers simultaneously. 
Specialised software and hardware are used throughout this process 
to ensure smooth, high-quality transmission. Viewers can then 
access the live stream through various devices, from smartphones to 
smart TVs, using video player applications or web browsers.

One of the key advantages of live broadcasting is its ability to 
create a sense of urgency and exclusivity. When a brand announces 
a live product reveal or a musician hosts a live streaming concert, it 
generates excitement among the audience. There’s a fear of missing 
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out that drives engagement. For example, when Apple conducts 
its annual product launch events via live stream, tech enthusiasts 
worldwide clear their schedules to watch, knowing they’ll be among 
the first to see the latest innovations. This real-time engagement 
allows for immediate feedback and interaction, fostering a stronger 
connection between the broadcaster and the audience.

Fig. 2.1.8 Shooting for a live broadcast of a sports event

	f Create urgency

The rise of social media platforms has further amplified the reach 
and impact of live broadcasting. Facebook Live, Instagram Live, and 
YouTube Live have made it possible for anyone with a smartphone 
to become a broadcaster. This democratisation of live streaming has 
opened up new possibilities for content creators, businesses, and 
even educational institutions. For instance, during the COVID-19 
pandemic, many schools and universities turned to live broadcasting 
to conduct virtual classes, ensuring continuity of education despite 
physical distancing measures.

In the business world, live broadcasting has become a powerful 
marketing and communication tool. Companies use it for product 
launches, Q&A sessions, behind-the-scenes tours, and customer 
support. For example, cosmetics brand Benefit regularly hosts live 
makeup tutorials, allowing viewers to ask questions in real-time and 
receive immediate answers from experts. This interactive approach 
not only showcases products but also builds trust and loyalty 
among customers. Similarly, automotive companies have used live 
broadcasts to unveil new models, giving viewers a front-row seat to 
events that were once exclusive to journalists and industry insiders. 

The future of live broadcasting looks even more exciting with 
the advent of new technologies. 5G networks promise to enhance 
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streaming quality and reduce latency, making live interactions 
smoother. Virtual and augmented reality technologies are being 
integrated into live broadcasts, offering immersive experiences. 
Imagine watching a live football match where you can switch 
between different camera angles in real-time or attend a virtual 
concert where you feel like you’re standing on stage with the 
band. These advancements are set to make live broadcasting more 
engaging and interactive than ever before.

However, live broadcasting also comes with its challenges. 
Technical issues can disrupt streams, potentially frustrating viewers 
and damaging a brand’s reputation. There’s also the risk of unexpected 
events or mistakes occurring during a live broadcast, which can’t 
be edited out. Content moderation can be challenging, especially 
for streams that allow live comments or interactions. Broadcasters 
must be prepared to handle these issues swiftly and professionally. 
Despite these challenges, the benefits of live broadcasting often 
outweigh the risks for many organisations and content creators.

As we look to the future, it’s clear that live broadcasting will 
continue to play a significant role in how we communicate, 
consume content, and engage with the world around us. From 
citizen journalists live-streaming breaking news events to global 
corporations hosting virtual shareholder meetings, the applications 
are vast and varied. The key to success in this dynamic field lies in 
understanding the technology, knowing your audience, and creating 
compelling, interactive content that leverages the unique strengths 
of the live format. Whether you’re a business leader, a content 
creator, or simply an interested viewer, embracing the world of live 
broadcasting opens up a realm of possibilities for connection and 
engagement in our increasingly digital world.
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Summarised Overview

This unit explores various aspects of electronic and new media, focusing on radio and 
television production techniques. It covers the art of radio writing, emphasizing clear, concise, 
and conversational scripts that paint vivid pictures with words alone. The unit discusses 
different radio formats, including announcements, talks, interviews, and documentaries, 
highlighting how each serves a unique purpose in radio broadcasting. The emergence of 
internet radio is examined, showcasing how it has revolutionized audio content delivery by 
transcending geographical limitations and offering diverse programming options. The unit 
also delves into television production, explaining the importance of camera movements, 
shot composition, and visual language in creating compelling visual narratives.
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Various television formats are explored, including soap operas, reality shows, and 
game shows. The unit highlights how these formats engage audiences through ongoing 
storylines, competitions, and interactive elements. The role of shooting scripts and 
storyboards in the pre-production process is emphasized, demonstrating how these tools 
help translate written ideas into visual sequences. The unit concludes with a discussion on 
live broadcasting, exploring its technical aspects, advantages, and challenges. It highlights 
how live broadcasting creates a sense of urgency and exclusivity, fostering stronger 
connections between broadcasters and audiences.

Assignments
1.	 How does writing for radio differ from writing for print media?
2.	 What are the key features of internet radio, and how has it changed traditional   

 broadcasting?
3.	 Explain the importance of camera movements in television production.
4.	 How do soap operas maintain viewer engagement over long periods?
5.	 Describe the role of a shooting script in television production.
6.	 What are the main purposes of using storyboards in filmmaking?
7.	 Discuss the advantages and challenges of live broadcasting.
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Space for Learner Engagement for Objective Questions
Learners are encouraged to develop objective questions based on the content in the 

paragraph as a sign of their comprehension of the content. The Learners may reflect on the 
recap bullets and relate their understanding with the narrative in order to frame objective 
questions from the given text. The University expects that 1 - 2 questions are developed for 
each paragraph. The space given below can be used for listing the questions.
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The Internet as Mass MediaUnit 2

Learning Outcomes

Background

Upon the completion of the unit, the learner will be able to:

	f understand the impact of the internet on traditional mass media
	f analyze the characteristics of online journalism and digital news platforms
	f evaluate the role of social networking sites in shaping public discourse
	f recognize the challenges and opportunities presented by participatory journalism

On May 11, 2022, an image captured by the James Webb Space Telescope showing 
the deep infrared universe was shared on NASA’s social media accounts. Within hours, 
the image had gone viral, being viewed, shared, and discussed by millions worldwide. 
This event showcased the internet’s ability to disseminate information rapidly and engage 
global audiences in scientific discovery.

The internet has revolutionized the way information is created, distributed, and 
consumed, fundamentally altering the landscape of mass communication. Unlike traditional 
media forms such as newspapers, radio, and television, the internet allows for immediate, 
interactive, and personalized content delivery on a global scale. This shift has democratized 
information, enabling anyone with an internet connection to become a content creator and 
reach a potentially vast audience. The rise of social media platforms has further accelerated 
this trend, blurring the lines between personal communication and mass media.

The internet’s impact on journalism has been particularly profound. Online news portals 
offer real-time updates and multimedia content, challenging the dominance of traditional 
news organizations. The concept of participatory journalism has emerged, with citizens 
contributing to news gathering and reporting through blogs, social media, and user-
generated content platforms. This has led to more diverse perspectives in the public sphere 
but also raised concerns about the credibility and quality of information. The internet has 
also transformed how audiences interact with media, allowing for greater personalization 
and engagement. However, this shift has also created challenges, such as the spread of 
misinformation, the formation of echo chambers, and the struggle for sustainable business 
models in digital journalism. As the internet continues to evolve, its role as a mass medium 
will undoubtedly shape the future of communication, information dissemination, and 
public discourse.
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2.2.1 The Internet as a Mass Medium
On March 2, 2011, actor Charlie Sheen joined Twitter. Within 24 

hours, over 900,000 fans had connected with him, showcasing the 
Internet’s phenomenal reach as a mass medium. The Internet has 
revolutionised mass communication, fundamentally altering how we 
produce, distribute, and consume media content. Unlike traditional 
mass media following a “one-to-many” model, the Internet 
enables “many-to-many” communication. This new paradigm 
allows anyone with an Internet connection to be both a consumer 
and producer of content, blurring the lines between interpersonal 
and mass communication. A key feature of the Internet as a mass 
medium is the convergence it has created. Traditional distinctions 
between print, audio, and visual media are disappearing. Online 
newspapers now offer text, audio, and video content. Radio stations 
have web-based versions with different programming. Television 
content is streamed online. This convergence extends to books, 
with e-books and e-publishing providing new avenues for writers to 
reach audiences instantly.

Interactivity sets the Internet apart from traditional mass media. 
While older media offer limited feedback opportunities, the Internet 
facilitates two-way communication. Readers can comment on news 
articles, participate in online forums, and interact directly with 
content creators. Social media platforms have taken this interactivity 
to new heights, allowing users to share thoughts and experiences with 
a global audience in real-time. The Internet has also revolutionized 
media content storage and access. Traditional media are limited by 
physical space or airtime, but the Internet offers virtually unlimited 
storage capacity. Through digitization, vast amounts of information 
can be archived and easily retrieved. This has significant implications 
for how we access and use information, making it possible to find 
and reference content long after its initial publication. As a mass 
medium, the Internet has unique characteristics. It transcends 
geographical boundaries, allowing content to be accessed from 
anywhere in the world instantly. It offers virtually unlimited capacity 
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for content, unlike broadcast media constrained by airtime or print 
media limited by physical space. The permanence and searchability 
of online content also set it apart from the ephemeral nature of live 
broadcasts.

However, the Internet as a mass medium presents new 
challenges. Credibility is a significant issue. In traditional media, 
established institutions and professional journalists typically act 
as gatekeepers, ensuring a certain level of accuracy and reliability. 
On the Internet, anyone can publish content, making it difficult for 
users to distinguish credible information from misinformation. This 
puts a greater burden on users to critically evaluate the sources 
and accuracy of the information they encounter online. The sheer 
volume of content makes it difficult for quality information to stand 
out. The democratization of publishing has led to the spread of 
misinformation. Personalization algorithms can create filter bubbles, 
where users are primarily exposed to information that confirms their 
existing beliefs. There are also concerns about data privacy and the 
digital divide, as Internet access is still not universal.

The Internet has dramatically altered the landscape for media 
professionals. Journalists now need to be proficient in various digital 
skills, from using content management systems to engaging with 
audiences on social media. Public relations practitioners can reach 
global audiences through websites and social media, creating new 
opportunities for direct interaction with stakeholders. Advertisers 
have found new avenues to reach consumers, with online advertising 
offering more targeted and cost-effective options than traditional 
media. The nature of media operations has changed significantly. 
For instance, newspaper editors no longer need to physically handle 
papers during the editing process. With networked computers, they 
can access and edit stories directly from their office. This has led 
to the disappearance of dummy sheets, as pages can be quickly 
planned on computers with better quality. In the broadcast industry, 
digital cameras, recording, and storage systems have transformed 
production and distribution processes, enhancing both ease and 
quality.

Looking ahead, the Internet is likely to become an even more 
dominant mass medium. Emerging technologies like virtual and 
augmented reality promise to make online experiences more 
immersive. Artificial intelligence may enable more sophisticated 
content personalization. The Internet of Things will connect more 
devices to the network, generating and sharing vast amounts of data. 
These developments will further enhance the Internet’s capabilities 
as a mass medium, potentially creating new forms of media 
experiences and interactions. However, addressing challenges 
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around misinformation, privacy, and digital divide will be crucial 
to fully realizing the Internet’s potential as a mass medium. There 
will likely be a growing focus on developing solutions to these 
issues, such as improved fact-checking mechanisms, stronger data 
protection regulations, and initiatives to expand Internet access 
globally.

2.2.2 Journalism and New Media
On February 28, 1993, a tragedy unfolded in Waco, Texas, when 

agents of the Bureau of Alcohol, Tobacco and Firearms attempted 
to execute warrants against David Koresh and the Branch Davidian 
compound. Despite its presence during the entire siege, the CNN 
channel missed videotaping the moment the fire erupted because 
its cameras were momentarily pointed away from the compound. 
This event highlights how new media technologies are reshaping 
journalism. The digital age has ushered in what author John V. 
Pavlik calls “contextualized journalism.” This new form of news 
reporting incorporates five key dimensions that are transforming 
how journalists work and how audiences consume news. First, 
contextualized journalism embraces a wide range of communication 
modalities. Unlike traditional print or broadcast media, online 
platforms allow journalists to combine text, audio, video, graphics, 
and even virtual reality to tell stories. For example, the Voyager 
company produced acclaimed digital products like “Poetry in 
Motion,” featuring a rich multimedia presentation of poet Amiri 
Baraka’s work. This multi-modal approach enables journalists to 
tailor their storytelling to each unique story, no longer constrained 
by the limitations of a single medium. Second, hypermedia has 
become a fundamental aspect of online journalism. Hyperlinks allow 
readers to easily access related content, background information, 
and source materials. This creates a more interconnected and in-
depth news experience. ABCNews.com’s coverage of U.S. missile 
attacks in Afghanistan and Sudan is an example, where the story 
included hyperlinks to related reports, interactive maps, and 
additional context about the targeted sites.
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                  Fig. 2.2.1 Digital format of a newspaper

Increased audience involvement is a hallmark of new media 
journalism. Interactive features, such as polls, comments sections, 
and user-generated content, allow readers to engage more deeply 
with news stories. The American television channel MSNBC 
invited viewers to enter their zip codes on its website to learn about 
dangerous roads in their community, attracting 68,000 visitors 
within 12 hours. Dynamic content has become the norm in online 
journalism. Unlike print newspapers or scheduled broadcasts, 
online news can be updated continuously. This allows for real-time 
reporting of breaking news and evolving stories. However, this 
also puts pressure on journalists to balance speed with accuracy. 
Customization has become increasingly important in the digital 
news landscape. Readers can personalize their news feeds, focusing 
on topics of interest and receiving alerts for specific stories. This 
tailored approach helps news organizations maintain audience 
engagement in an increasingly fragmented media environment. 
Digital tools like omnidirectional cameras, which can capture 
360-degree views, are transforming how journalists document 
events. For instance, if such a camera had been available during 
the JFK assassination, it might have provided irrefutable evidence 
about what transpired, potentially altering the course of history.

Another significant development is the mobile journalist 
workstation (MJW). This combination of portable computing 
devices, high-speed wireless internet, and specialized software 
allows journalists to report, edit, and transmit stories from virtually 
anywhere. The book describes how such technology could have 
aided reporters covering events like the Kosovo conflict, enabling 
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them to provide more immediate and comprehensive coverage. The 
internet has also revolutionized how journalists access information. 
Online databases, government records, and social media platforms 
have become invaluable resources for research and fact-checking. 
However, the book cautions that the overwhelming amount of 
online information requires journalists to be vigilant in verifying 
sources and fact-checking. The rise of new media has also blurred 
the lines between professional journalism and other forms of online 
content. Blogs, YouTube channels, podcasts and social media 
accounts now compete for audience attention alongside traditional 
news outlets. Some of these new voices bring fresh perspectives 
and investigation to important issues. However, the low barriers to 
online publishing have also enabled the spread of misinformation 
and “fake news.” This has put pressure on journalists to clearly 
demonstrate credibility and fact-based reporting.

Looking to the future, emerging technologies like artificial 
intelligence and augmented reality are going to change the face of 
journalism. These may further transform journalism, offering new 
ways to analyse data, present stories, and engage audiences. For 
example, AI is already being used to generate basic news stories 
and assist with research and fact-checking. Immersive AR and VR 
storytelling could create powerful new ways to experience news 
events. However, regardless of technological advancements, core 
journalistic values like accuracy, ethics, and public service must 
remain paramount. The journalism schools need to integrate new 
media skills across their curricula rather than treating digital 
journalism as a separate subject. This includes teaching students 
how to gather information online, produce multimedia content, 
and engage with audiences through social media. At the same 
time, there should be a focus on fundamental journalistic skills like 
critical thinking, ethical decision-making, and clear writing.

2.2.3 Internet Editions of Newspapers and 
TV channels

On July 1, 1980, The Columbus Dispatch made history by 
becoming the first newspaper to go online. This pioneering move 
marked the beginning of a dramatic transformation in how news is 
delivered and consumed in the digital age. Over the next few decades, 
hundreds of newspapers followed suit, launching their online 
versions and ushering in a new era of internet-based journalism. 
The transition of traditional media to online platforms gained 
significant momentum in the late 1990s and early 2000s. By 2006, 
a vast array of newspapers and television channels had established 
an online presence. Major players like The Los Angeles Times, The 
Washington Post, USA Today, and The New York Times all launched 
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comprehensive websites. These weren’t mere digital replicas of their 
print editions; instead, they began to leverage the unique capabilities 
of the internet to enhance their reporting and engage readers in new 
ways. For instance, The Guardian experimented with new media 
formats in 2005 by offering a free twelve-part weekly podcast series 
featuring Ricky Gervais, demonstrating how traditional print media 
could expand into audio content online.

Television networks were not far behind in this digital revolution. 
Prominent channels such as ABC, CBS, NBC, and Fox developed 
robust online platforms. These websites didn’t just mirror their 
broadcast content but began offering additional features like on-
demand viewing, extended coverage, and interactive elements. 
CNN.com, for example, quickly became one of the world’s busiest 
news websites, attracting over 3.5 million page views per day by 
2017. The site not only republished broadcast content but also 
began producing original online material, particularly in areas like 
environmental reporting.

	f The transition

	f Beyond mere 
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Fig. 2.2.2 The internet edition of BBC news channel

The rise of internet editions brought about significant changes 
in news content and presentation. One of the most notable 
developments was the ability to provide more timely updates. Unlike 
print newspapers or scheduled TV broadcasts, online platforms 
could update stories continuously. This capability was particularly 
valuable for breaking news events. However, this 24/7 news cycle 
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also presented challenges, putting pressure on journalists to balance 
speed with accuracy.

Another key feature of online news platforms was the integration 
of multimedia elements. Stories were no longer limited to text or 
short video clips. Instead, they could incorporate a rich mix of 
text, images, audio, video, and interactive graphics. The New York 
Times, for instance, published “Terra: Struggle of the Landless” 
on its website, a photo essay by Sebastiao Salgado documenting 
Brazil’s Landless Workers Movement. This piece combined 40 
images with audio captions, news reports, maps, and archival 
materials, offering a depth of storytelling impossible in traditional 
print formats. Hyperlinks became a fundamental feature of online 
journalism, allowing readers to easily access related content, 
background information, and source materials. This created a 
more interconnected and in-depth news experience. For example, 
ABCNews.com’s coverage of U.S. missile attacks in Afghanistan 
and Sudan included hyperlinks to related reports, interactive maps, 
and additional context about the targeted sites.

Audience engagement emerged as a crucial aspect of online news 
platforms. Unlike traditional media, where audience interaction 
was limited, internet editions encouraged active participation from 
readers. This was achieved through features such as comments 
sections, polls, user-generated content, and social media integration. 
Time Online, for instance, provided extensive coverage of the 1997 
Heaven’s Gate tragedy, offering readers not only detailed reporting 
but also an electronic link to Heaven’s Gate’s own website, allowing 
visitors to learn about the cult from its members’ own words.

Customization became another key feature of internet editions. 
Many platforms began offering personalized news feeds, allowing 
users to focus on topics of interest and receive alerts for specific 
stories. This tailored approach helped news organizations maintain 
audience engagement in an increasingly fragmented media 
environment. The rise of online-only newspapers represented 
another significant development. These publications had no print 
counterparts and existed solely in the digital realm. One early 
example was the UK Southport Reporter, introduced in 2000. 
Unlike traditional newspapers, these online-only outlets often 
operated with smaller staffs and lower overhead costs, allowing for 
greater flexibility in their reporting and business models.

The shift to online platforms has had profound implications for 
the business of journalism. Many news organizations struggled to 
find sustainable revenue models in the digital space. While online 
advertising became a primary source of income, it often failed 
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to match the revenues generated by traditional print advertising. 
This led to experimentation with various monetization strategies, 
including paywalls, subscription models, and sponsored content. 
Some specialized publications found success with subscription 
models. The Wall Street Journal Interactive Edition, for instance, 
became one of the most successful online news ventures, attracting 
over 300,000 paid subscribers by 2000. However, many general 
news sites found it challenging to convince readers to pay for 
content that was widely available for free elsewhere on the internet.

The online environment also brought new competitors. Tech 
companies like Google and Facebook became major distributors of 
news content, often without producing any journalism themselves. 
This disrupted traditional news distribution channels and posed 
challenges for established media organizations. Despite these 
challenges, the online transition opened up new opportunities 
for niche publications and specialized reporting. Financial news 
services like Bloomberg, Reuters, and newer entrants like TheStreet.
com found success by providing real-time market information and 
analysis to subscribers willing to pay for timely, specialized content.

In the late 1990s, as the internet was becoming more accessible 
in Kerala, one of the pioneering moves in online journalism came 
from Malayala Manorama, one of the state’s oldest and most 
widely read newspapers. In 1997, Malayala Manorama launched its 
website, becoming one of the first Malayalam language newspapers 
to establish an online presence. This move was significant as it 
allowed the Malayali diaspora across the world to access news from 
their home state in their mother tongue. Following suit, other major 
Malayalam newspapers like Mathrubhumi and Kerala Kaumudi also 
launched their online editions in the early 2000s. These websites 
initially served as digital replicas of their print counterparts but 
gradually evolved to offer more dynamic content. For instance, 
Mathrubhumi’s website began featuring live updates during major 
events like elections and natural disasters, providing real-time 
information that was impossible in the print format. The television 
landscape in Kerala also underwent a digital transformation. 
Asianet, Kerala’s first private satellite channel, launched its website 
in the early 2000s, offering news updates and select programming 
online. This was a significant step as it allowed viewers to catch up 
on missed news bulletins and popular shows at their convenience.

Looking to the future, emerging technologies promise to further 
transform online journalism. Artificial intelligence is already being 
used to generate basic news stories and assist with research and 
fact-checking. Virtual and augmented reality technologies offer 
the potential for immersive storytelling experiences that could 
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revolutionize how news is presented and consumed. However, as 
these technologies advance, it’s crucial that core journalistic values 
such as accuracy, ethics, and public service remain at the forefront. 
The challenge for news organizations is to harness these new 
tools and platforms while upholding the fundamental principles of 
journalism.

2.2.4 Open-source Journalism
Open-source journalism represents a significant evolution in 

the field of news reporting. This approach, which emerged in the 
late 1990s, involves gathering and analysing publicly available 
information to investigate and report on events. It differs markedly 
from traditional journalism, which often relies on confidential 
sources and first-hand accounts. The term “open-source journalism” 
was coined in 1999 by Andrew Leonard of Salon.com. However, 
its meaning and application have evolved considerably since then. 
Today, it encompasses a wide range of techniques that utilize 
information freely accessible on the internet and other public 
platforms.

At its core, open-source journalism taps into the vast pool of data 
that exists in the public domain. This includes social media posts, 
satellite imagery, public records, and online databases. The rise of 
this approach can be attributed to two main factors: advancements 
in technology and increased online information sharing. As satellite 
imagery became more accessible and affordable, and as people 
began sharing more of their lives online, journalists and researchers 
discovered a wealth of data available for analysis. This shift has 
democratised investigative work, allowing anyone with internet 
access and the right skills to uncover important stories.

One prominent example of open-source journalism in action 
is the work of Bellingcat, an investigative journalism website 
founded in 2014. Bellingcat has used open-source techniques to 
investigate major international events, such as the downing of 
Malaysia Airlines Flight MH17 over Ukraine and the poisoning of 
Russian opposition leader Alexei Navalny. Their methods involve 
piecing together social media posts, satellite images, and public 
records to create a comprehensive picture of events that might 
otherwise remain shrouded in mystery. For instance, in the MH17 
investigation, Bellingcat researchers analysed social media posts 
and satellite imagery to track the movement of the missile launcher 
believed to have downed the plane. This painstaking work helped 
establish a timeline and identify those potentially responsible, all 
without setting foot in the conflict zone.

Major news organisations have also adopted open-source 
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methods. The New York Times, for example, has a dedicated visual 
investigations team that uses open-source techniques to verify and 
analyse events around the world. During the 2022 Russian invasion 
of Ukraine, this team used satellite imagery to debunk false claims 
about civilian casualties in the town of Bucha, providing crucial 
evidence of potential war crimes. Open-source journalism has also 
empowered citizen journalists and activists. During the Arab Spring 
uprisings in the early 2010s, social media posts and amateur videos 
shared online provided a real-time view of events that traditional 
media outlets struggled to cover. More recently, during the 2021 
storming of the U.S. Capitol, online investigators used social 
media posts and livestreams to identify participants, assisting law 
enforcement efforts.

However, open-source journalism is not without its challenges. 
One of the primary difficulties is the sheer volume of information 
available. Sorting fact from fiction requires careful verification and 
cross-referencing. There are also ethical considerations to consider, 
such as protecting the privacy of individuals who may inadvertently 
appear in open-source material. Moreover, as awareness of open-
source techniques grows, those seeking to conceal information are 
becoming more sophisticated. Some governments and organisations 
are taking steps to limit the amount of data they make public or to 
create false trails of information to mislead investigators.

Despite these hurdles, the power of open-source journalism lies 
in its transparency and reproducibility. Unlike traditional reporting, 
which often relies on anonymous sources or exclusive access, 
open-source investigations can usually be verified and reproduced 
by anyone with the right skills and patience. This openness builds 
trust and allows for collaborative efforts that can uncover truths 
that might otherwise remain hidden. An interesting development in 
this field is the rise of wiki journalism. This involves creating and 
editing news stories collaboratively using wiki technology - similar 
to Wikipedia, but for news. The largest example of this is Wikinews. 
It’s particularly useful for covering large-scale events like natural 
disasters or major incidents, where many people have first-hand 
experiences to share.

Some traditional news outlets have experimented with wiki-style 
reporting. The Los Angeles Times attempted a “wikitorial” on the 
Iraq War in 2005, inviting readers to rewrite their editorial. While 
this particular experiment was unsuccessful, it demonstrates how 
news organisations are attempting to adapt to this new landscape 
of collaborative journalism. Looking to the future, open-source 
journalism is likely to become an increasingly important part of 
the media landscape. As artificial intelligence and machine learning 
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technologies advance, they may help journalists sift through vast 
amounts of data more efficiently. At the same time, growing 
awareness of digital footprints may lead individuals to be more 
cautious about the information they share online.

Open-source journalism is not without its critics. Some worry 
about the accuracy of information gathered this way, and there’s 
always the risk of vandalism in collaborative projects. There are 
also legal concerns - for instance, if someone posts libellous content 
on a news wiki, questions arise about who bears responsibility. 
However, supporters argue that these challenges can be overcome. 
They point out that open-source methods can often provide a more 
complete picture of events than traditional reporting alone. It allows 
for a diversity of viewpoints and can help cover stories in places 
where it’s too dangerous for journalists to go.

2.2.5 Participatory Journalism
On 16 August 2018, Kerala faced its worst floods in nearly a 

century. As waters rose, trapping thousands, an unexpected group 
of heroes emerged: ordinary citizens armed with smartphones 
and social media accounts. They shared real-time updates about 
submerged areas, coordinated rescue efforts, and even used Google 
Maps to guide relief teams. This wasn’t traditional journalism - it 
was participatory journalism in action, showcasing how everyday 
people can become vital sources of news during critical events.

Participatory journalism, also called citizen journalism, is when 
average citizens take part in gathering, analyzing, and sharing news. 
It’s a relatively new phenomenon that has gained traction with the 
rise of the internet and smartphones. Unlike traditional journalism, 
where professionals create content for a passive audience, 
participatory journalism opens up the news production process to 
the public. This shift has its roots in the early 2000s when media 
critics began calling for a more reciprocal relationship between 
journalists and their audience. Dan Gillmor, a prominent advocate, 
suggested that news should be a conversation rather than a lecture. 
The idea gained momentum as new technologies made it easier for 
people to publish content online and reach a global audience.

Participatory journalism can take many forms. Some big news 
websites, like The Guardian in the UK, have special sections where 
readers can submit their own stories or photos. Others, like the 
New York Times, might ask readers to share their experiences on 
a particular topic, then use that information in a story written by 
a professional journalist. And then you’ve got independent sites 
run entirely by citizen journalists, like the Kochi Post in Kerala, 
which features stories written by local residents about community 
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issues. Such platforms give voice to stories that might not make 
it to mainstream media, showcasing the power of participatory 
journalism to fill gaps in coverage. During the COVID-19 pandemic, 
many Kerala residents used social media to share information about 
available hospital beds, oxygen supplies, and vaccination centers, 
providing crucial real-time information when official channels were 
overwhelmed.

However, participatory journalism isn’t without its challenges. 
While it opens up new avenues for information sharing, it also 
raises questions about accuracy, ethics, and the role of professional 
journalism. Citizen journalists might not have the same training or 
resources as professionals. They might not know about libel laws or 
how to verify information properly. And there’s always the risk that 
some people might use these platforms to spread misinformation 
or push their own agendas. That’s why many traditional news 
organisations are trying to find a balance. They’re opening up some 
parts of the news process to audience participation, but keeping 
control over others. For example, they might let readers comment 
on stories or submit photos, but the professionals still decide what 
makes it to the front page. In Kerala, the Malayala Manorama 
newspaper has a citizen journalism initiative called ‘Nattarivukal’ 
(Local Knowledge), where readers can submit stories, but editors 
vet and select what gets published.
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Fig. 2.2.3 Participants in a rally shoot the event. 
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Different news organisations allow different levels of 
participation in various stages of news production. Some let people 
suggest story ideas or share eyewitness accounts. That’s the “access 
and observation” stage. But when it comes to deciding what stories 
to cover (the “selection and filtering” stage), that’s usually still up 
to the professionals. Same goes for writing and editing the main 
news stories. Where you’ll see the most participation is in the 
“interpretation” stage - that’s when people comment on stories, 
share them on social media, or discuss them in forums. Some sites 
also let readers rate or vote on stories, which can influence how 
prominently they’re displayed. 

So why are news organisations embracing participatory 
journalism? Well, there are a few reasons. For one, it can help them 
get stories they might have missed otherwise. Remember those flood 
updates in Kerala? Traditional media couldn’t be everywhere at 
once, but citizens on the ground could provide crucial information. 
It also helps news sites build a sense of community with their 
readers, which can lead to more loyal audiences. Plus, let’s be 
honest, it can be cheaper than hiring more reporters. Some critics 
worry that news organisations are using participatory journalism as 
a way to cut costs rather than truly democratise the news. It’s a bit of 
a sticky wicket, that one. In Kerala, while many news organisations 
have embraced citizen contributions, there’s ongoing debate about 
whether this is enhancing journalism or potentially undermining 
professional standards.

Looking ahead, participatory journalism is likely to keep 
evolving. As artificial intelligence and machine learning get better, 
we might see new tools that help sort through all the information 
people are sharing. And as more people become savvy about creating 
and sharing news, the line between “professional” and “citizen” 
journalists might get even blurrier. In Kerala, we’re already seeing 
this with the rise of YouTube news channels and Instagram news 
pages run by citizens. These platforms are gaining significant 
followings, sometimes rivalling traditional media in their reach and 
influence. It’s an exciting development, but it also raises questions 
about accountability and credibility. How do we ensure the news 
we’re getting is accurate and unbiased, especially when it’s coming 
from our neighbours rather than trained journalists?

However, the core idea of journalism - to inform the public 
about important events and issues - remains the same. Whether it’s 
a seasoned reporter or your neighbour doing the reporting, what 
matters is that the information is accurate, fair, and helps people 
understand what’s going on in the world. So next time you see a 
news story, think about where it came from. Was it a traditional 
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journalist? A citizen reporter? Or maybe a bit of both? And if you’ve 
got a story to tell, well, maybe it’s time to get involved yourself. 
After all, in the world of participatory journalism, we’re all potential 
reporters now.

2.2.5.1 Potential and limitations Participato-
ry Journalism 

Participatory journalism holds significant potential to transform 
the media landscape and enhance public discourse. One of its greatest 
strengths lies in its ability to fill gaps in coverage, particularly in 
areas underserved by mainstream media. In rural regions of India, 
for instance, participatory journalism initiatives have become vital 
sources of local news and information. CGNet Swara, a voice-based 
portal in central India, allows tribal communities to report and access 
news in their local languages, addressing a critical information gap. 
Similarly, in Kerala, hyperlocal news portals like “Koode” and 
“Newsport” enable citizens to report on local events, from panchayat 
decisions to cultural festivals, that often go unnoticed by larger 
media outlets. This hyperlocal focus not only provides valuable 
information to communities but also helps preserve and promote 
local cultures and languages that might otherwise be marginalized 
in the broader media landscape. Moreover, participatory journalism 
has shown its strength in crisis reporting. During natural disasters 
or rapidly unfolding events, citizen journalists often provide real-
time updates and eyewitness accounts before traditional media can 
reach the scene. The 2018 Kerala floods demonstrated this potential, 
with citizens using smartphones and social media to share crucial 
information about flooded areas, rescue efforts, and relief needs, 
often outpacing official channels in terms of speed and granularity 
of information.

Another significant potential of participatory journalism lies 
in its ability to democratize the flow of information and increase 
civic engagement. By allowing ordinary citizens to become active 
participants in the news-making process, it can foster a sense of 
empowerment and community involvement. This is particularly 
important in regions where trust in mainstream media may be low 
or where certain communities feel their voices are not adequately 
represented. Participatory journalism can also play a crucial role in 
holding power to account, especially at the local level. In many cases, 
citizen journalists have exposed corruption or mismanagement that 
might have otherwise gone unreported. For example, in rural India, 
there have been instances where citizen reports about the non-
implementation of government schemes or misuse of public funds 
have led to official investigations and corrective actions. Furthermore, 
the collaborative nature of many participatory journalism initiatives 
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can foster a sense of shared responsibility for community issues, 
potentially leading to increased civic participation beyond just news 
reporting.

However, participatory journalism also faces significant challenges 
that limit its effectiveness and impact. One of the primary concerns 
is the lack of professional training and ethical guidelines among 
citizen journalists. This can lead to issues with accuracy, fairness, 
and verification of information. Unlike professional journalists 
who are trained in fact-checking, sourcing, and ethical reporting 
practices, citizen journalists may not have these skills or may not 
prioritize them. This can result in the spread of misinformation, 
either unintentionally or due to personal biases. During crises, 
such as the COVID-19 pandemic, while citizen reporting provided 
valuable on-the-ground information, it also contributed to the spread 
of unverified claims and conspiracy theories. The lack of editorial 
oversight in many participatory journalism platforms exacerbates 
this problem, as there may be no mechanism to vet or correct 
inaccurate information before it reaches a wide audience.

Another significant challenge is the potential for participatory 
journalism to be exploited or manipulated for personal or political 
agendas. What may appear to be grassroots reporting could, in some 
cases, be part of coordinated disinformation campaigns. This is 
particularly concerning in politically sensitive situations or during 
elections, where the spread of false or misleading information 
can have serious consequences. Additionally, the anonymity often 
afforded to citizen journalists online can make it difficult to assess 
the credibility of sources or hold authors accountable for their 
reporting. There’s also the risk that powerful interests could co-
opt participatory journalism platforms to push their own narratives 
under the guise of citizen reporting. This challenge underscores the 
need for robust verification processes and media literacy education 
to help audiences critically evaluate the information they encounter 
through participatory journalism channels.

The relationship between participatory journalism and traditional 
media presents another set of challenges and opportunities. Many 
professional journalists and news organizations remain skeptical 
of citizen journalism, viewing it as lacking the rigor and standards 
of professional reporting. This skepticism can limit the impact of 
citizen reporting, as mainstream media often has the widest reach and 
greatest influence on public opinion and policy makers. However, 
there’s also potential for fruitful collaboration between citizen and 
professional journalists. Some news organizations have started to 
incorporate verified citizen reports into their coverage, leveraging 
the on-the-ground presence of citizen journalists while applying 
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professional standards of verification and context. Finding the right 
balance in these collaborations – one that maintains journalistic 
integrity while harnessing the strengths of participatory journalism 
– remains an ongoing challenge.

Legal and safety concerns pose additional challenges to 
participatory journalism. In many countries, citizen journalists do not 
enjoy the same legal protections as accredited media professionals. 
This can put them at risk, particularly when reporting on sensitive 
topics or in conflict zones. There have been instances where citizen 
journalists have faced legal repercussions or physical threats for 
their reporting. The lack of institutional support that professional 
journalists might have (such as legal teams or safety training) 
makes citizen journalists particularly vulnerable. Moreover, the 
legal landscape surrounding digital media and citizen reporting is 
still evolving in many jurisdictions, creating uncertainty about the 
rights and responsibilities of citizen journalists. Addressing these 
legal and safety concerns is crucial for the long-term viability and 
effectiveness of participatory journalism.

2.2.6 Hypertexuality in Media
Imagine opening a book where each page allows you to jump 

to any other page, or even to different books entirely. This is the 
essence of hypertextuality, a concept that has revolutionised how we 
interact with information in the digital age. In 1945, Vannevar Bush 
envisioned a device called the Memex, which would allow users to 
create trails through vast amounts of information. This idea laid the 
groundwork for what we now know as hypertext.

Hypertextuality refers to the interconnected nature of texts, 
particularly in digital environments. Unlike traditional linear 
texts, hypertexts are non-sequential and allow readers to navigate 
information through links. The term “hypertext” was coined by Ted 
Nelson in 1965, who defined it as “non-sequential writing - text 
that branches and allows choices to the reader.” This concept forms 
the basis of how we interact with information on the internet today. 
Hypertext is characterised by nodes (chunks of information) and 
links (connections between these nodes). These elements allow for 
a more flexible and interactive reading experience, where users can 
chart their own path through information based on their interests 
and needs. For example, while reading an online article about 
climate change, you might encounter links to related topics such 
as greenhouse gases, renewable energy, or international climate 
agreements. Each of these links leads to new nodes of information, 
allowing you to delve deeper into specific aspects of the topic based 
on your interests.
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The structure of hypertext mimics the associative nature of 
human thought more closely than linear text. As we think, our minds 
naturally jump from one idea to another, creating connections and 
associations. Hypertext allows for this kind of non-linear exploration 
of information. This structure enables a more personalised and 
potentially more engaging learning experience. It’s akin to how 
our brain creates neural pathways, connecting different pieces of 
information to form a comprehensive understanding. In the context 
of education, this can lead to more dynamic and interactive learning 
experiences. For instance, a digital textbook on world history might 
allow students to click on key terms, leading them to detailed 
explanations, related historical events, or even primary source 
documents, thereby enriching their understanding of the subject.

Hypertextuality has had a profound impact on how we create 
and consume information. In traditional media, authors had near-
complete control over how information was presented and consumed. 
With hypertext, readers gain more agency in how they navigate and 
interpret information. This shift has led to new forms of storytelling 
and information presentation. For instance, hypertext fiction allows 
authors to create narratives with multiple possible paths and endings. 
A pioneering example is Michael Joyce’s “Afternoon, a story” (1987), 
where readers make choices that affect the narrative’s progression, 
resulting in a different story experience for each reader. In academic 
writing, hypertextuality enables researchers to more easily connect 
their work to a broader body of knowledge through citations and 
links to related studies. This interconnectedness can foster a more 
collaborative and comprehensive approach to knowledge creation 
and dissemination.

The concept of hypertextuality extends beyond just text. It 
encompasses various media forms, including images, videos, 
and audio, leading to the broader concept of hypermedia. This 
multimedia approach to information presentation allows for richer, 
more immersive experiences. For example, an online news article 
about a historical event might include not just text, but also links 
to video interviews with eyewitnesses, interactive timelines, and 
photo galleries. This multi-modal presentation can provide a more 
comprehensive understanding of complex topics. In educational 
settings, hypermedia can cater to different learning styles, allowing 
visual learners to engage with diagrams and videos, while auditory 
learners might prefer podcasts or audio explanations linked within 
the same hypertext environment.

Hypertextuality has also influenced how we think about the 
organisation of knowledge. Traditional methods of organising 
information, such as hierarchical categorisation, are being 
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complemented or even replaced by more flexible, interconnected 
structures. This shift is evident in the development of wikis, where 
information is organised through a web of interlinked pages rather 
than a rigid hierarchy. Wikipedia, one of the largest repositories of 
human knowledge, is a prime example of this hypertextual approach 
to organising information. Its structure allows users to easily navigate 
between related topics, discovering connections that might not be 
apparent in a more linear presentation of information. This approach 
to knowledge organisation reflects the complex, interconnected 
nature of information in the real world, where concepts and ideas 
are rarely isolated but instead exist in a web of relationships with 
other ideas.

While hypertextuality offers many benefits, it also presents 
challenges. The non-linear nature of hypertext can sometimes lead 
to disorientation, with readers losing track of where they are in the 
information space. This phenomenon, often referred to as “getting lost 
in hyperspace,” can be mitigated through careful design of hypertext 
systems, including clear navigation aids and visual representations 
of the information structure. Additionally, the abundance of links 
and paths in a hypertext system can sometimes be overwhelming, 
leading to information overload. Effective hypertext design must 
balance the freedom of non-linear navigation with the need for clear 
structure and guidance. Some solutions to these challenges include 
providing clear navigation breadcrumbs, site maps, or graphical 
representations of the user’s path through the hypertext. The goal is 
to empower users to explore freely while still maintaining a sense of 
context and direction.

Looking to the future, hypertextuality continues to evolve 
alongside technological advancements. The development of artificial 
intelligence and machine learning is opening up new possibilities for 
dynamic, personalised hypertextual experiences. For instance, AI 
could analyse a reader’s interests and behaviour to suggest relevant 
links and paths through information, creating a more tailored 
and efficient learning experience. Virtual and augmented reality 
technologies are also expanding the possibilities of hypertextuality, 
allowing for more immersive and interactive information spaces. 
Imagine a virtual reality environment where you can physically 
navigate through a 3D representation of interconnected information, 
using gestures to open links and explore related concepts. As 
these technologies develop, our understanding and experience of 
hypertextuality will likely continue to evolve, shaping how we 
interact with and make sense of the vast amounts of information 
available to us.

The impact of hypertextuality extends beyond individual reading 
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experiences to shape broader cultural and social phenomena. 
Social media platforms, for instance, can be viewed as large-scale 
hypertextual systems where users create and navigate through 
interconnected pieces of content. Each post, tweet, or status update 
becomes a node in a vast network of information, with hashtags, 
mentions, and shares serving as links between these nodes. This 
hypertextual nature of social media contributes to the rapid spread of 
information and ideas, sometimes leading to viral phenomena or the 
quick mobilization of social movements. However, it also presents 
challenges such as the spread of misinformation or the creation of 
echo chambers where users are primarily exposed to information that 
aligns with their existing beliefs. The principles of hypertextuality 
are also influencing fields like data visualization and information 
architecture, where complex datasets are presented in interactive, 
non-linear formats that allow users to explore and discover insights 
at their own pace. As our world becomes increasingly digital and 
interconnected, understanding the principles and implications 
of hypertextuality becomes crucial for effective communication, 
learning, and information management in the 21st century.

2.2.7 Intertextuality
In a small Kerala village, a group of young filmmakers gathered 

to create a short film for a local competition. As they brainstormed 
ideas, one suggested incorporating elements from a popular 
Malayalam folk tale, while another proposed weaving in references 
to recent viral social media trends. A third member excitedly pointed 
out how their concept mirrored themes from a classic Mohanlal 
movie. Without realising it, these budding creatives were engaging 
in a practice that’s become increasingly prevalent and significant in 
our digital age: intertextuality in media.

Intertextuality in media refers to the complex interrelationships 
between various forms of media content, where texts influence, 
reference, and build upon one another. This concept, which originated 
in literary theory, has gained significant relevance in our digital age 
as media forms converge and interact in increasingly complex ways. 
The idea of intertextuality challenges the notion that any media text 
exists in isolation. Instead, it posits that all media content is part of 
a vast, interconnected web of meanings and cultural expressions. 
Julia Kristeva, who introduced the term in the 1960s, described texts 
as a “mosaic of quotations,” emphasizing that meaning is produced 
through relationships between texts rather than residing within a 
single text.

In the context of media studies, we must broaden our understanding 
of what constitutes a ‘text’. A text can be any form of communicative 
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content - a film, television show, social media post, news article, 
advertisement, or even a meme. Each of these forms of media content 
draws upon, responds to, and transforms other texts, creating layers 
of meaning that resonate differently with audiences based on their 
cultural knowledge and media experiences.

Intertextuality in media manifests in various ways. At its most 
obvious, it might involve direct references or quotations. For 
instance, a film might recreate a famous scene from another movie, 
or a television show character might quote lines from a well-known 
book. However, intertextuality can also be more subtle, involving 
the use of similar themes, narrative structures, or stylistic elements 
that echo other works. These intertextual connections, whether 
intentional or not, shape how audiences interpret and engage with 
media content.

The digital revolution has dramatically expanded the possibilities 
for intertextuality in media. The internet and social media platforms 
have created an environment where content can be easily shared, 
remixed, and recontextualized. This has given rise to new forms of 
intertextual creativity, such as memes, which often rely on shared 
cultural knowledge to convey complex ideas quickly and effectively. 
User-generated content platforms like YouTube and TikTok have 
further blurred the lines between media producers and consumers, 
creating a culture of participatory intertextuality where users actively 
engage in creating new meanings through the recombination of 
existing media elements.

One of the key aspects of intertextuality in media is its role 
in shaping cultural literacy. As media consumers, our ability to 
recognize and interpret intertextual references is a form of cultural 
capital. It allows us to engage more deeply with media content and to 
participate in shared cultural conversations. However, this also raises 
questions about access and inclusion, as intertextual references that 
are clear to some audiences may be opaque to others, potentially 
reinforcing cultural divides.

Intertextuality also plays a crucial role in media production. 
Creators often use intertextual references as a way to engage 
audiences, add depth to their work, or position their content within 
particular cultural traditions. Understanding these intertextual 
strategies is increasingly important for media producers in a 
crowded content landscape. The concept of intertextuality challenges 
traditional notions of authorship and originality in media. If all texts 
are inherently intertextual, drawing on and responding to other texts, 
then the idea of a wholly original work becomes problematic. This 
has implications not just for how we think about creativity, but also 
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for legal and ethical issues surrounding copyright and intellectual 
property in the digital age.

Intertextuality in media is closely linked to the concept of media 
convergence, as described by Henry Jenkins. In this converged 
media landscape, intertextuality becomes not just a textual feature 
but a key aspect of how media content is produced, distributed, and 
consumed across multiple platforms. The study of intertextuality 
in media also intersects with broader questions of representation 
and power. Intertextual references can reinforce dominant cultural 
narratives or challenge them. For example, a film that references and 
subverts tropes from classic movies might be engaging in a form of 
critical intertextuality, using audience familiarity with these tropes 
to comment on issues of representation in media.

In the realm of news and information media, intertextuality takes 
on additional significance. News stories often rely on intertextual 
connections to provide context and frame events within broader 
narratives. However, in the era of misinformation, these intertextual 
connections can also be manipulated to mislead audiences. 
Understanding how intertextuality functions in news media is thus 
an important aspect of media literacy.

The concept of transmedia storytelling represents a particularly 
rich area for exploring intertextuality in media. In transmedia 
narratives, different pieces of content are designed to work together 
to create a cohesive story world, with each piece referencing and 
building upon the others. This creates a complex intertextual 
network that engages audiences in new and immersive ways.

2.2.8 Convergence in Media
In 2007, Apple released the first iPhone, revolutionizing how 

people consume and interact with media. This single device 
combined a mobile phone, internet browser, digital camera, and 
media player - exemplifying the concept of media convergence. 
Media convergence refers to the integration and interoperability of 
computing networks, information and communication technologies, 
and digital forms of information. It involves the coming together 
of various technologies that are inherently adaptable, delivered via 
‘intelligent’ platforms, applications, and devices. This convergence 
has profoundly impacted how information is produced, distributed, 
and consumed across various fields and industries.

From an end-user perspective, media convergence allows for 
the encoding and decoding of multiple streams of content. This can 
include linked and aggregated text, galleries of images, moving 
pictures, digital simulations, sounds, music, or any combination 
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thereof. Users can access this content on various devices of their 
choosing, such as mobile phones or personal digital assistants 
(PDAs). Furthermore, content can be customized and consumed 
‘automatically’ via feeds that match the user’s profile on their 
preferred device.

The impact of media convergence on traditional media forms has 
been significant. For instance, online editions of newspapers now 
routinely produce not just text and photos, but also audio, photo 
galleries, moving images, computer simulations and graphics, 
online quizzes and glossaries, and links to other selected websites. 
Radio has evolved into ‘multi-platform audio’, available through 
networked computers, digital television, digital radio, and podcasts. 
Digital television has introduced additional channels and ‘watch 
again’ facilities, allowing viewers to move beyond the limitations 
of channel schedules.

These changes have led to a shift in how we conceptualize media 
consumers. Researchers are now talking about ‘users’ of media rather 
than passive consumers. This shift reflects the increasing interactivity 
and customization options available to audiences. Where once 
people had opportunities to collate and filter information via various 
‘traditional’ communication channels, now digital technologies are 
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playing an increasingly important role.

For content creators and journalists, media convergence has 
necessitated new skills and practices. Many are now required to 
produce content across multiple platforms, including text, audio, 
video, and social media. This multi-platform approach allows for 
richer storytelling but also presents challenges in terms of workload 
and technical skills required. The conceptions of what it means to be 
a media professional are being rethought to consider the additional 
skills that may be required to produce multiple forms of digital 
content.

Various professional communities have been impacted by these 
changes. Professionals can now collect, analyze, and output data 
using the same device, or via a series of devices coordinated by teams 
working in different locations. Cozzini discusses the importance of 
grid technology, which facilitates distributed networked computing. 
This involves linking secure computing infrastructure, experimental 
facilities, and data storage among two or more institutions to address 
complex challenges. Such developments are improving the chances 
of solving complex problems in various fields.

However, media convergence also presents challenges. The 
concept of the ‘digital divide’ highlights that lack of access to 
information can reinforce pre-existing structural inequalities. 
As Chalmers notes, some professionals and citizens will be more 
willing to embrace these changes than others, and we should not 
overlook the challenges that shifts towards digital technologies can 
bring. Information literacy skills, necessary for navigating what 
Borgman calls the ‘data deluge’, are not equally distributed among 
populations. These issues raise important questions about equity and 
access in the digital age.

The business models of media and publishing industries have had 
to adapt to convergence. Many now target geographically distributed 
consumers willing to pay for lots of converged information about 
particular areas of interest. This has led to new marketing strategies, 
such as offering some content for free as a ‘loss leader’ while charging 
for additional products. Crucially for the converged business model, 
these consumers are targeted via promotional strategies that facilitate 
marketing synergies via branded nests of products.

For researchers studying media and communication, convergence 
presents several challenges. It raises questions about how to make 
sense of the increased number of channels that filter and collate 
information. Researchers must develop new theories to account for 
the ever-shifting processes of media convergence, where neologisms 
and evolving social practices abound. Moreover, the transitory and 
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ephemeral nature of many digital media forms presents challenges 
for data collection and analysis. There arises several questions: 
How do we make sense of the increased number of channels that 
filter and collate information? Can we deliver suitable theories that 
take account of the ever-shifting processes of media convergence 
where neologisms and evolving social practices abound? Should 
we increasingly rely on distinctions between commercial and public 
service media, and elite and popular brands or titles?

Looking to the future, trends in media convergence are likely to 
continue with the growth of new technologies. As Bennett notes, 
perhaps the most interesting development with digital television 
is the ability to call-up additional on-demand content. These may 
create new opportunities for engagement but also raise ongoing 
questions about equitable access, privacy, and maintaining trust in 
information. Montgomery provides a historical perspective, noting 
that the introduction of printed information that could be circulated 
without the need for scribes coincided with significant societal 
changes. He argues that digital technologies need to be considered 
in terms of existing social relations and dependencies, rather than 
assuming that the Internet is necessarily a force for good.

2.2.9 Blogs and Media
In 2004, a small political blog called Daily Kos broke a story 

about a controversial statement made by a U.S. Senate candidate. 
Major news networks hadn’t yet covered the issue, but within days, 
the candidate withdrew from the race due to public outcry. This event 
highlights the growing power of blogs in shaping public opinion. 
Blogs, which were once seen as a niche hobby, have evolved into a 
significant force in modern media. They allow individuals to bypass 
traditional gatekeepers like newspapers or television networks, 
giving everyday people a direct way to influence public discourse. 
By making information easily accessible and interactive, blogs have 
changed how the public engages with media, offering new voices 
a chance to be heard and challenging the dominance of established 
media institutions. 

Blogs are websites where individuals or groups share their 
thoughts, opinions, or expertise on various topics, ranging from 
politics to fashion. Bloggers update their content frequently, adding 
commentary, news, or research, and creating an engaging space 
where readers can leave comments and interact with the content. 
Blogs have transformed the media landscape by democratising 
access to information. Unlike traditional media, which is often 
restricted by editorial policies or commercial interests, blogs provide 
freedom of expression. Anyone with an internet connection can start 
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a blog and share their ideas with a global audience. This shift has 
given rise to citizen journalism, where bloggers offer personal takes 
on issues that may be overlooked or misrepresented by mainstream 
outlets. In this way, blogs have filled gaps left by traditional media, 
offering more diverse perspectives on important social, cultural, and 
political topics.

Several media theories help explain the influence of blogs. One 
such theory is agenda-setting, which argues that the media doesn’t 
tell people what to think, but it does tell them what to think about. 
Traditionally applied to TV or newspapers, this theory also applies 
to blogs. Bloggers choose the topics they write about, often based 
on personal interests or beliefs, bringing these issues to the attention 
of their readers. A blogger, for example, may focus extensively 
on climate change, pushing this issue into public debate, even if 
traditional news outlets are not giving it much coverage. Framing 
theory is another concept that applies to blogs. This theory suggests 
that the media shapes the way people interpret events by highlighting 
certain details and downplaying others. Bloggers can offer alternative 
frames for stories, adding personal or critical viewpoints that may be 
absent in mainstream reporting. For example, a food blogger could 
frame the rising cost of ingredients as part of a larger economic 
issue. Finally, the spiral of silence theory is relevant to how blogs 
foster discussion. This theory argues that people are less likely to 
express unpopular opinions in public. However, blogs provide a 
space where these opinions can be shared without fear of judgment, 
encouraging open conversations on controversial topics like race, 
gender, or immigration.

As the internet expanded, so did the world of niche blogs. Niche 
blogs are specialised platforms that focus on a specific topic rather 
than covering a wide range of subjects. They cater to smaller, more 
dedicated audiences interested in particular areas, such as vegan 
cooking, tech start-ups, or vintage fashion. Unlike traditional media 
outlets, which try to appeal to the broadest audience possible, niche 
blogs thrive by serving smaller communities. An example of this is 
TechCrunch, a blog that began as a niche site focused on technology 
news and is now one of the most influential sources of information 
for tech enthusiasts and professionals. Similarly, personal finance 
blogs have gained massive popularity, offering in-depth advice and 
analysis outside of what traditional financial journalism covers. 
These niche blogs show how media consumption has become more 
personalised and fragmented, with individuals seeking content that 
aligns with their specific interests.
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The relationship between traditional media and blogs has evolved 
over time. Initially, blogs were seen as outsiders to mainstream 
media, but now, the two are increasingly interconnected. Many 
established news organisations run their own blogs, recognising the 
value of this format in delivering quick updates and informal content 
to engage their readers. Blogs often break stories before traditional 
news outlets, especially in areas like politics or technology, and 
are frequently cited as sources in mainstream media. The rise of 
blog aggregators like Huffington Post, which started by curating 
content from bloggers and later evolved into a major news platform, 
demonstrates how the lines between professional and amateur 
journalism have blurred. Bloggers, once viewed as outsiders or 
hobbyists, are now recognised as credible sources of information, 
and many have transitioned into traditional media roles, further 
erasing the distinction between the two.

The rise of social media platforms such as Twitter, Instagram, 
and Facebook has changed how blogs operate. While blogs were 
once the dominant platform for sharing thoughts and opinions 
online, social media has taken over as the go-to place for short-
form content. However, blogs remain relevant by offering more 
in-depth analysis and commentary than social media can provide. 
Many bloggers now use social media to promote their content, 
sharing links to their latest blog posts on platforms like Instagram 
or Twitter. This strategy allows them to reach wider audiences 
while maintaining the depth that blogs offer. The relationship 
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between blogs and social media is symbiotic, with each platform 
enhancing the other’s strengths. Social media helps bloggers grow 
their readership, while blogs offer longer, more detailed content that 
isn’t possible to deliver through short-form social media posts. The 
rise of microblogging on platforms like Twitter further blurs the 
line between traditional blogs and social media, showing how the 
landscape of digital communication continues to evolve.

Blogs have made a significant impact on public discourse by 
providing a platform for voices that might otherwise go unheard. 
In many countries, including India, blogs have become essential for 
people who are marginalised by traditional media due to language 
barriers, geographical location, or socio-economic factors. Indian 
political blogs, for example, have played an important role in 
shaping debates around corruption, social justice, and other critical 
issues. These platforms allow citizens to share their perspectives on 
matters that directly affect their lives, contributing to a more diverse 
and inclusive public dialogue. During movements like the #MeToo 
campaign, blogs, alongside social media, became crucial spaces 
for people to share their experiences with sexual harassment and 
assault. Traditional media had often overlooked or underreported 
these stories, but blogs provided a platform for these voices to be 
heard. This shows how blogs are not just media platforms but also 
tools for activism and social change, enabling ordinary people to 
influence public debate in powerful ways.

2.2.10 News Portals
In 2020, during the COVID-19 pandemic, news portals in 

India saw a sharp increase in traffic as people sought immediate 
updates on health guidelines, lockdown measures, and infection 
rates. Digital news platforms became essential sources of real-time 
information, offering continuous updates that traditional media, such 
as newspapers and TV channels, could not match. The shift towards 
online news highlighted how crucial news portals have become 
for keeping the public informed. These platforms allowed users to 
access the latest information at any time, ensuring that the public 
stayed up-to-date in a fast-moving crisis. The ability of news portals 
to provide immediate and accessible updates has transformed how 
people consume news, especially during critical events.

A news portal is a website or mobile application dedicated to 
delivering news content in a digital format. These platforms offer 
real-time updates, multimedia content, and often include features for 
reader interaction, such as comments and social media integration. 
Unlike traditional print and television media, news portals can be 
constantly updated, ensuring that breaking news is shared with the 
public almost instantly. This capability is particularly valuable in a 
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fast-paced digital world, where readers expect immediate access to 
news on their smartphones and computers. In India, where mobile 
internet usage is widespread, news portals have grown in popularity 
as they cater to an audience that increasingly prefers digital formats 
over print or TV. The convenience of having all the latest news 
accessible on a single platform has made these portals a go-to source 
for many.

The A `genda-setting theory helps explain the influence of 
news portals. This theory suggests that while the media may not 
tell people what to think, it heavily influences what people think 
about by highlighting certain issues over others. News portals, by 
constantly updating their content and focusing on stories that receive 
the most clicks and shares, shape public discourse by determining 
which topics are prioritised. For example, during the pandemic, 
health-related updates and government policies were consistently 
at the top of news portals, shaping public concern and discussion. 
Additionally, Framing theory applies to how news portals present 
stories. The way a story is framed—through headlines, choice of 
language, or visual elements—affects how the audience perceives 
the issue. For instance, news portals might frame economic issues 
either by focusing on recovery and growth or by highlighting 
unemployment and hardship, influencing how readers understand 
the situation.

News portals have been particularly effective in delivering 
hyperlocal content. In a diverse country like India, where each state 
has its own language, culture, and political landscape, there is a 
growing demand for news that is relevant to specific regions and 
communities. Hyperlocal content includes information about traffic 
updates, local government policies, weather alerts, and community 
events that may not be covered by national media. By focusing on 
local issues, news portals ensure that readers remain engaged with 
topics that directly affect their lives. The availability of hyperlocal 
news is especially important for people living in regions that are 
often overlooked by larger national outlets, as it allows them to stay 
informed about their immediate surroundings. This trend reflects the 
increasing personalisation of news, where readers seek content that 
is not only timely but also directly relevant to their daily lives.

The integration of multimedia content, such as videos, images, 
and infographics, is a significant advantage of news portals. These 
elements make news more engaging and help simplify complex 
topics. For instance, video reports can give a real-time view of 
events, while infographics can break down complicated subjects 
like economic data or health statistics in a more digestible format. 
During times of crisis, such as natural disasters or public health 
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emergencies, news portals provide live updates and interactive 
maps that allow users to monitor situations as they unfold. The use 
of multimedia not only enhances the storytelling aspect of news but 
also makes it more accessible to younger audiences, who are often 
more drawn to visual content than long articles. By incorporating 
these dynamic features, news portals offer a richer, more engaging 
experience than traditional media.

In the age of misinformation, news portals play a critical role 
in fact-checking and combating fake news. With the rapid spread 
of false information on social media platforms, news portals have 
become trusted sources where readers can verify the authenticity 
of stories. Many portals now have dedicated teams to fact-check 
viral content and debunk false claims. This has been especially 
important during elections, health crises, and other major events, 
where misinformation can lead to panic or confusion. News portals 
not only provide fact-checked information but also educate their 
audience on how to identify false stories. In a country like India, 
where social media use is widespread, the role of reliable news 
portals in countering misinformation is essential for maintaining an 
informed public.

However, news portals face challenges in maintaining credibility 
in a crowded digital environment. With hundreds of platforms 
offering news, it is crucial for portals to adhere to journalistic 
standards of accuracy, fairness, and balance. Some portals may 
prioritise sensationalism or clickbait headlines to drive traffic, which 
can compromise the quality and reliability of the news. Readers 
expect news portals to be fast, but they also rely on them to provide 
accurate and trustworthy information. Striking a balance between 
speed and accuracy is a key challenge for news portals, especially 
when breaking news. Those that consistently verify facts before 
publishing, even if it means being slightly slower to report a story, 
tend to build stronger reputations for credibility over time.

A growing trend in the news portal industry is the rise of 
subscription-based models. While many portals were initially free, 
the need for sustainable revenue has led some to introduce paywalls, 
where readers must subscribe to access premium content. Some 
portals offer a mix of free and paid content, reserving in-depth analysis 
and exclusive reports for paying subscribers. This shift towards 
subscription models reflects the changing economics of online 
journalism, where advertising revenue alone is no longer sufficient 
to support high-quality reporting. However, the introduction of 
paywalls also raises concerns about access to information, as not 
all readers may be willing or able to pay for news. This has sparked 
discussions on how to balance the need for financial sustainability 
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with the public’s right to free access to information.

News portals are closely linked with social media, and this 
integration has expanded their reach. Readers can share articles, 
comment on stories, and engage in discussions, increasing the 
visibility of news content. Social media platforms often serve as a 
gateway for news portals, with users discovering articles through 
their feeds and sharing them with their networks. This can lead to viral 
stories that capture widespread attention. The interaction between 
news portals and social media has also influenced the way news is 
consumed, as users engage more actively with content. However, 
this has also led to concerns about the formation of echo chambers, 
where people are only exposed to news that reinforces their existing 
beliefs. The challenge for news portals is to ensure that they offer 
balanced reporting while encouraging diverse perspectives in online 
discussions.

2.2.11 Social Networking Sites
In 2021, a major social networking site experienced a global 

outage that left millions of users unable to communicate, share, 
or access information for several hours. For many, this disruption 
was a stark reminder of how dependent people have become on 
social networking sites (SNS) for their daily interactions and 
news consumption. In India, social networking sites have become 
particularly significant as platforms for connecting people, sharing 
information, and even influencing politics. The widespread use of 
these sites has transformed not only personal communication but 
also the way people engage with media and public discourse. As 
people increasingly rely on these platforms, the impact of social 
networking sites on society, politics, and media becomes more 
pronounced.

Social networking sites are online platforms that allow users 
to create profiles, connect with others, and share content such as 
photos, videos, and messages. These platforms have grown rapidly 
in the past two decades, with billions of users worldwide. They offer 
a space for both private and public interaction, where individuals 
can stay in touch with friends and family, join communities of 
shared interests, or follow public figures and organisations. In India, 
the rise of affordable smartphones and internet access has led to a 
massive increase in the use of social networking sites, especially 
among younger populations. People use these platforms not only for 
personal communication but also to consume news, entertainment, 
and even educational content. Social networking sites have thus 
become an integral part of daily life, offering a blend of social 
interaction and media consumption.

	f Social media 
extends news 
portal reach

	f SNS impact 
daily 
communication

	f SNS blend 
social and 
media

SG
O
U



162 SGOU - SLM - MA English - Media Studies

From a theoretical perspective, uses and gratifications theory is 
particularly relevant to social networking sites. This theory suggests 
that people actively choose media to satisfy their specific needs 
and desires, such as entertainment, information, social interaction, 
or self-expression. Social networking sites provide users with a 
variety of ways to fulfil these needs. For example, users may seek 
out entertainment by watching videos, stay informed by following 
news pages, or engage in social interactions through comments and 
messaging. In Kerala, social networking sites have also become 
platforms for local communities to share news and updates, 
particularly during times of crisis, such as natural disasters. These 
platforms allow users to quickly share information that may not 
be immediately covered by traditional media. By offering a space 
where users can interact with both personal connections and public 
content, social networking sites satisfy a wide range of human needs.

Another important concept in understanding the role of social 
networking sites is networked individualism. This idea refers to the 
way individuals are increasingly using digital networks to manage 
their personal relationships, rather than relying on physical proximity 
or community groups. On social networking sites, individuals can 
maintain connections with people from different parts of the world, 
forming networks that are based on shared interests or professional 
ties rather than geography. In India, this has allowed people from 
diverse backgrounds to connect and collaborate in ways that were 
previously difficult. For instance, professionals across different 
states can now share resources and ideas through online groups, 
while activists use these platforms to rally support for social causes. 
This shift towards networked individualism means that people are 
no longer limited by their physical environment in how they build 
and maintain relationships, which has far-reaching implications for 
social interaction and media consumption.

Social networking sites have also had a profound impact on media 
and journalism. These platforms allow for the rapid spread of news 
and information, often faster than traditional media can keep up with. 
Users can share articles, videos, and updates in real time, sometimes 
before news outlets have published their reports. In India, social 
networking sites have become important channels for disseminating 
news, particularly among younger audiences who may not consume 
traditional media as frequently. These platforms also allow for the 
creation of user-generated content, where individuals can share their 
own perspectives on current events. This democratisation of media 
has empowered individuals to have a voice in public discussions, but 
it has also raised concerns about the spread of misinformation. Social 
networking sites provide the tools for anyone to share information, 
which can lead to the rapid circulation of unverified or false news, 
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creating challenges for fact-checking and media reliability.
One of the most significant social and political effects of 

social networking sites is their role in shaping public opinion and 
political discourse. In India, these platforms have become key 
tools for political campaigns, public figures, and activists to reach 
large audiences. Political leaders use social networking sites to 
communicate directly with the public, bypassing traditional media 
channels. During elections, these platforms become battlegrounds 
for political messaging, with parties and candidates using them to 
share their views, promises, and criticisms of opponents. Social 
networking sites also allow users to engage in political discussions, 
share opinions, and organise events or protests. In Kerala, social 
networking sites have played a role in mobilising support for various 
social movements, from environmental causes to gender rights. 
However, the political use of social networking sites has also raised 
concerns about polarisation, as these platforms can create echo 
chambers where users are only exposed to views that align with their 
own beliefs, limiting exposure to diverse perspectives.

The spiral of silence theory can help explain some of the dynamics 
of public discussion on social networking sites. This theory suggests 
that people are less likely to express their opinions if they believe 
they are in the minority, for fear of social isolation or backlash. On 
social networking sites, where comments and reactions are visible 
to a wide audience, users may hesitate to share their views if they 
feel their opinion is unpopular. In India, where political and social 
discussions on these platforms can be highly charged, this fear of 
backlash can lead to self-censorship. As a result, certain voices may 
dominate online discussions, while others remain silent. The nature 
of social networking sites, where public visibility and reactions 
are instant, can intensify the spiral of silence, further polarising 
discussions and creating environments where only majority opinions 
are expressed.

Despite these challenges, social networking sites offer powerful 
tools for social change and community-building. In India, these 
platforms have been used to raise awareness about important social 
issues, from climate change to women’s rights. Social networking 
sites allow individuals and organisations to reach large audiences, 
spread awareness, and organise collective action. For instance, 
during natural disasters, social networking sites have been used to 
coordinate relief efforts, share information about missing persons, 
and collect donations. In Kerala, social networking sites have played 
an important role in community mobilisation during crises such as 
floods. These platforms provide a space for individuals to come 
together, share resources, and support each other in times of need. 
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The ability of social networking sites to connect people for a common 
cause demonstrates their potential for positive social impact.

Lastly, the impact of social networking sites on identity and self-
expression is significant. These platforms allow users to create and 
curate their online personas, choosing how they present themselves 
to the world. Through photos, posts, and interactions, users can 
express their interests, values, and beliefs. In India, where cultural 
and social diversity is vast, social networking sites offer a space for 
people to explore and express their identities, whether related to 
regional culture, language, or political views. However, the pressure 
to maintain a certain image or gain social approval can lead to 
challenges such as anxiety or self-comparison. On social networking 
sites, users are often influenced by the likes, comments, and reactions 
they receive, which can affect their self-esteem and behaviour. The 
performative nature of these platforms means that identity is not 
just about self-expression, but also about how others perceive and 
respond to that expression.
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Fig. 2.2.6 Leading platforms for online news consumption in India in 2023 (Source: statista.com)
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Summarised Overview

The internet has revolutionized mass communication, transforming how information is 
created, distributed, and consumed. This unit explores the internet’s impact on traditional 
media, the emergence of new forms of journalism, and the changing dynamics of public 
discourse in the digital age. The viral spread of the James Webb Space Telescope image 
in 2022 exemplifies the internet’s unparalleled capacity for rapid, global information 
dissemination and audience engagement.

Online journalism has redefined news production and consumption. Digital news portals 
offer real-time updates, multimedia content, and interactive features, challenging traditional 
news organizations to adapt. The 24/7 news cycle enabled by the internet has increased 
the speed of reporting but also raised concerns about accuracy and depth of coverage. 
Hypertext and multimedia integration allow for more complex and layered storytelling, 
enabling readers to explore topics in greater depth through links, videos, and interactive 
graphics. Participatory journalism, facilitated by blogs and social media platforms, has 
democratized information sharing. Citizens can now contribute to news gathering and 
reporting, offering diverse perspectives and covering stories that might be overlooked by 
mainstream media. However, this shift has also sparked debates about credibility, fact-
checking, and the role of professional journalism in the digital age.

Social networking sites have become powerful platforms for news distribution and 
public discourse. They allow for rapid information sharing, community building around 
shared interests, and direct communication between public figures and their audiences. 
However, these platforms have also been criticized for creating echo chambers, 
facilitating the spread of misinformation, and potentially polarizing public opinion. Media 
convergence, accelerated by the internet, has blurred the lines between different forms 
of media. News organizations now operate across multiple platforms, integrating text, 
audio, video, and interactive elements in their reporting. This convergence has led to new 
storytelling techniques and formats, but also challenges traditional media business models. 
The concept of the audience has evolved with the internet. Users are no longer passive 
consumers but active participants in media creation and distribution. This shift has led to 
more personalized content experiences and new forms of audience engagement, but also 
raised concerns about privacy and data use.SG

O
U



166 SGOU - SLM - MA English - Media Studies

Assignments
1.	 Analyze the impact of the internet on traditional journalistic practices and   

 values.
2.	 Discuss the advantages and disadvantages of citizen journalism in the digital    

 age.
3.	 Examine the role of social networking sites in shaping political discourse and  

public opinion.
4.	 Compare and contrast the characteristics of online news portals with tradition 

 al print newspapers.
5.	 Evaluate the challenges and opportunities presented by media convergence in  

 the internet era.
6.	 Discuss the ethical considerations surrounding user-generated content and its  

 impact on professional journalism.

Suggested Reading

1.	 Delancy and Landow. Hypermedia and Literary Studies. Cambridge: Massa 
chussets, MIT, 1995. Print.

2.	 Dewdney, Andrew, and Peter Ride. The New Media Handbook. London:  
Routledge, 2009. Print.

3.	 Donald, Ralph, and Thomas Spann. Fundamentals of Television Production.  
Iowa: IowaUp, 2000. Print.

4.	 Fiske, John. Introduction to Mass Communication Studies. London: Rout 
ledge. 1996. Print. 

5.	 Ray, Tapas. Online Journalism: A Basic Text. London, Cambridge UP, 2006.  
Print.

6.	 Saxena, Ambrish. Fundamentals of Editing and Reporting. New Delhi: Kan 
 ishka. 2007. Print.

7.	 Saxena, Sunil. Headline Writing. New Delhi: Sage, 2006. Print.
8.	 Ward, Mike. Journalism Online. Oxford: Focal, 2002. Print.SG
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Space for Learner Engagement for Objective Questions
Learners are encouraged to develop objective questions based on the content in the 

paragraph as a sign of their comprehension of the content. The Learners may reflect on the 
recap bullets and relate their understanding with the narrative in order to frame objective 
questions from the given text. The University expects that 1 - 2 questions are developed for 
each paragraph. The space given below can be used for listing the questions.
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Model Question Paper Set- 01

SREENARAYANA GURU OPEN UNIVERSITY

QP CODE: ………                                                                             Reg No:………

                                                                                                            Name:…………

Fourth Semester - Skill Enhancement Compulsory Course

M. A. English Language and Literature

M21EG01SC- Media Studies

(CBCS- PG)

Time: 3 Hours                                                                                              Max Marks: 70

Section A

Answer any five of the following questions in one or two sentences each. Each 		      	
     question carries 2 marks. 

										          (5×2 = 10 Marks) 

1.	 List any two types of News Structures.  
2.	 Mention two key differences between hard news and soft news
3.	 Mention any two types of radio formats.  
4.	 List two advantages of online media over print media.  
5.	 Define group communication with one example.  
6.	 What do we mean by the term “shot composition” in television  

 production?  
7.	 What are the basic elements of communication?  
8.	 What is Feature writing? Provide one example.  

Section B

Answer any six of the following questions in half a page each. Each question  
     carries 5 marks. 

										          (6×5 = 30 Marks)  

9.	   Compare the characteristics of interpersonal and mass communication.  
10.	 Explain the significance of fairness and objectivity in journalism.  
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11.	 Analyse how blogs contribute to the democratization of journalism.  
12.	 Write a short note on camera movements and their importance in visual 			 

 storytelling.  
13.	 What are the defining features of Internet radio? How does it differ from 			

 traditional radio?  
14.	Discuss the differences between print and internet editions of newspapers.  
15.	Describe the structure of a typical news report, focusing on the headline 			 

and lead.  
16.	Explain the concept of convergence in new media. Provide relevant  

examples.
17.	What is participatory journalism? Discuss its scopes and limitations.
18.	What are the challenges of open-source journalism and social networking 		

sites in reporting?

Section C

Answer any two of the following questions in four pages each. Each question 		       	
     carries 15 marks. 

									         (2×15 = 30 Marks)  

19.	Compare the scope, limitations, and influence of print media, television, 			 
and social media in shaping public opinion.  

20.	Critically analyse the strengths and weaknesses of mass communication 			 
channels—print,television, radio, and online media.

21.	Discuss the evolving role of scriptwriting in live broadcasts and game 			 
shows, with a focus on audience engagement.

22.	Explain the importance of storyboards in television and film production. 			 
Use examples to illustrate how visual planning enhances storytelling.
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Model Question Paper Set- 02

SREENARAYANA GURU OPEN UNIVERSITY

QP CODE: ………                                                                                  Reg No:………

                                                                                                                 Name:…………

Fourth Semester - Skill Enhancement Compulsory Course

M. A. English Language and Literature

M21EG01SC- Media Studies

(CBCS- PG)

Time: 3 Hours                                                                                              Max Marks: 70

Section A

Answer any five of the following questions in one or two sentences each. Each 		      	
     question carries 2 marks. 

										          (5×2=10 Marks)  

1.	 What is the significance of the process element in communication?
2.	 Define mass communication and give one example.
3.	 List two differences between print media and online media.
4.	 What are the key elements of a news bulletin?
5.	 Mention two characteristics of participatory journalism. 
6.	 How do blogs differ from news portals?
7.	 What does interactivity mean in the context of new media?
8.	 Name two visual techniques used in TV production. 

Section B

Answer any six of the following questions in half a page each. Each question 		       	
     carries 5 marks. 

										          (6 × 5 = 30 Marks)  

9.	 Explain the role of feedback in interpersonal and mass communication.
10.	 Discuss the criteria that determine news values.
11.	 How do blogs differ from traditional news articles?
12.	 How has the internet transformed the distribution of news?
13.	 Explain the significance of storyboards in television production.
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14.	Analyse the impact of reality shows on television audiences.
15.	Compare and contrast print journalism with online journalism.
16.	 How do social networking sites influence modern journalism?
17.	 Discuss the advantages and limitations of Internet radio.
18.	How did the online streaming platforms influence radio formats and  

	  television broadcasting?

					     Section C

Answer any two of the following questions in four pages each. Each question 		      	
    carries 15 marks. 

									         (2 × 15 = 30 Marks)  

19.	Evaluate the advantages and challenges of different mass media (print, 			 
radio, television,and internet).

20.	Discuss the various techniques used in news gathering and feature  
writing. Use real-world examples to support your answer.

21.	Evaluate the significance of visual storytelling techniques, such as shot 			 
composition and camera movements, in television production.

22.	Analyse the transformation of traditional journalism due to new media. 			 
Use examples from radio and TV to support your answer. 
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