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Semester-wise Programme Details

First Semester

Sl.

N Type of the course Course Code Course Name

o

1 Discipline Core B21BB01DC Principles of Management

2 Discipline Core B21BB02DC Accounting for Managers

3 Language Core B21EGO1LC Reading and Writing English

Course 1

4 Ability B21ESO1AC Environmental Studies
Enhancement
Compulsory Course

Second Semester

Sl. Type of the course Course Code Course Name
No

1 Discipline Core B21BB03DC Marketing Management

2 Discipline Core B21BB04DC Business Statistics

Ability B21AR01AC Communication in Arabic
Enhancement
Compulsory
3 Course B21EGO1AC English for Communication
B21HDO1AC U1 8l (Rozmara Hindi)




(Learners can
choose any one)

B21SNO1AC SATAETRePHERAH,
(Vyavaharikasamskrutham)

B21MLO1AC (@JOCWIN]HOLIVIB0
(Prayogigamalayalam)

B21AR01LC Functional Arabic

) B21HDO1LC B I arfgcy 3 gx=ge
Modern Indian =

Languages | (MIL) (Hindi Gadya Sahitya  Aur
Samrachana)
(Learners can

choose any one)

B21SNO1LC TIE'\}’I dliceh I

(Gadyam Natakam cha)
B21MLO1LC DEIWIBMIOT® o : HON® =d&Il0 -
DalMydao - GMONITd

(Malyalasahithyam: Kavita-
Kadha- Upanyasam-Novel)

Third Semester

Sl.

N Type of the course Course Code Course Name

o

1 Discipline Core B21BB05DC Financial Management

2 Discipline Core B21BB06DC Human Resource Management

3 Language Core Course B21EGO2LC Literature and the Contemporary
2 World




4 Skill Enhancement B21BBO01SE Organisational Behaviour
Course

5 Skill Enhancement B21HLO1SC Humanism and Logic
Compulsory Courses

Fourth Semester

Sl.
N Type of the course Course Code Course Name
o
1 Discipline Core B21BB07DC Business Environment and
Law
2 Discipline Core B21BB08DC Logistics and Supply Chain
Management
3 Skill Enhancement B21BB02SE IT for Business
Course
4 Modern Indian B21AR02LC Literature in Arabic
Languages Il (MIL)
e can B21HDO2LC R vez @ifgca 3R 3e1are
choose any one. The ~ <
same language (Hindi Padya Sahitya Aur
should be chosen Anuvad)
for MIL- 11)
B21SNO02LC HGThISY e ThIcd I
(Mahakavyam Gadyakavyam
Cha)
B21MLO2LC DeIVIs M2a01®Y ROQBHHUD -
@O HLN, 2012101(@)o,
WO@20fl0IvEMo, BRMEBAI MVIaGT® Jo




.(Malayala Sahithya Mathrukakal:
Aathmakadha, Jeevacharitram,
Yathravivaranam,
Anubhavasahithyam)

B21AR01GE Modern Standard Arabic
Generic Electives -
1

B21EGO1GE Appreciating Literature
(Learners can choose

any one. General
Electives from Core | gy1pp016E AR fewdT (Vyavaharik
Discipline cannot be Hindi)

chosen)

B21SNO1GE HESHAANATTH
(Samskuthasopanam)

B21MLO1GE @RYWMIHALIWIS
MV2a01® Y 2101@0

(Aadhunika Malayala
Sahithyacharithram)

Fifth Semester

Sl.

N Type of the Course Code Course Name

o course

1 Discipline Core B21BB09DC Operations and Management
Information System

2 Discipline Specific B21BBO1DE Financial Services

Elective Courses 1

B21BB11DE Consumer Behaviour

B21BB21DE Training and Development




B21BB31DE

Distribution Management

3 Discipline Specific B21BB02DE Security Analysis and Portfolio
Elective Courses 2 Management
B21BB12DE Advertisement and Sales
Management
B21BB22DE Human Resource Development and
Organisational Culture
B21BB32DE Total Quality Management
a Generic Electives - 2 B21CAO01GE Computer Systems and Internet
Technologies
(Learners can choose
any one. General
Electives from Core .
N B21CMO01GE Banking
Discipline cannot be
chosen)
B21ECO1GE Economics for Everyday Life
B21HS01GE Modernization of Kerala
B21PHO1GE Introduction to the Philosophy of
Sreenarayana Guru
B21SO01GE Introduction to Sociology

Type of the
course

Sixth Semester

Course Code

Course Name




Discipline Specific B21BB03DE Banking
Elective Courses 3
B21BB13DE Customer Relationship
Management
B21BB23DE Labour Laws and Industrial
Relations
B21BB33DE Materials and Warehouse
Management
Discipline Specific B21BB04DE Income Tax
Elective Courses 4
B21BB14DE Digital Marketing
B21BB24DE Talent and Knowledge Management
B21BB34DE Multi model Transportation
Discipline Specific B21BBO5DE Financial Derivatives
Elective Courses 5
B21BB15DE Service Marketing
B21BB25DE Strategic HRM
B21BB35DE Packing and Packaging
Project B21BBO1PR Project

Discipline Specific Elective Courses in different specialisations




Finance Marketing Human Resource Logistics

Management Management
B21BB01DE B21BBI11DE B21BB21DE B21BB31DE
Financial Services =~ Consumer Behaviour Training and Distribution
Development Management
B21BB02DE B21BB12DE B21BB22DE B21BB32DE
Security Analysis Advertisement and Human Resource Total Quality
and Portfolio Sales Management Development and Management
Management Organisational Culture
B21BB03DE B21BBI13DE B21BB23DE B21BB33DE
Banking Customer Labour Laws and Materials and
Relationship Industrial Relations Warehouse
Management Management
B21BB04DE B21BB14DE B21BB24DE B21BB34DE
Income Tax Digital Marketing Talent and Knowledge Multi model
Management Transportation
B21BBO5DE B21BBI5DE B21BB25DE B21BB35DE
Financial Service Marketing Strategic HRM Packing and
Derivatives Packaging

Note: For 2023- 2024 admissions only two streams of specialisation i.e., Marketing and Human
Resource Management are offered.

Evaluation:

The evaluation of the programme will be based on two modes:
1. Continuous Internal Evaluation (CIE).
2. End Semester Examination (ESE).

The CIE and ESE will be in the ratio 30:70.



First Semester



Discipline Core Course
B21BB01DC - Principles of Management
(Number of Credits:6)
Objectives:

Provide basic knowledge to the learner about Principles of Management. An understanding of the
subject will also help to formulate problems from situations and recommending effective solution.

Course Outcomes

1 Understand the basic principles and evolution of management
2 Demonstrate the roles, skills and functions of Management
3 Analyse effective application of practical knowledge to diagnose and solve
organizational problems and develop optimal managerial decisions
4 Discuss motivation, leadership and communication skills
5 Developing skills to evaluate the overall performance of different functions of the
organization.

Course Outline
Block 1: Introduction to Management
Block 2: Functions of Management
Block 3: Motivation and Leadership
Block 4: Supervision and Communication
Block 5: Controlling

Block 1: Introduction to Management

Introduction, Meaning and Definition of Management, Features of Management, Functions of
Management, Mintzberg’s managerial roles, Levels of Management, Evolution of Management
Thought — Classical- Scientific Management, Bureaucratic, General Administrative, Neo Classical-
Human Relations, Behavioural Science, Contemporary — Quantitative approach, System approach and
Contingency approach.

Block 2: Functions of Management

Planning- Meaning, Definition and Objectives of planning; Steps in planning, Organizing: Meaning
and Definition, Process, Principles of Organizing, Organisation Structure, Organisation charts and



manuals, Authority, Responsibility and Accountability, Delegation and Decentralization,
Staffing-Meaning, Process of staffing- Manpower Planning, Job Analysis, Recruitment and Selection,
Training, Performance Appraisal, Directing- Meaning, Definition, Characteristics, Importance,
Principles of Directing.

Block 3: Motivation and Leadership

Motivation- Meaning, Significance, Types of Motivation, Theories of Motivation- Maslow’s
Hierarchy of Human Needs, Alderfer’s ERG theory, McGregor’s theory X and theory Y, Herzberg's
motivation-hygiene theory, Leadership- Introduction, Importance of Leadership, Theories of
Leadership- Trait theory, Behavioural theory, Situational theory, Managerial Grid, Qualities of a good
leader.

Block 4: Supervision and Communication

Supervision- Meaning, Functions and Responsibilities of a supervisor, Communication- Objectives of
Communication, Elements of Communication, Types of Communication- Verbal- Oral, Written,
Non-Verbal, Formal and Informal Communication, Barriers to Communication, Principles of Effective
Communication

Block 5: Controlling

Controlling- Meaning and Definition, Need of Controlling, Steps in control Process, Techniques of
Controlling - Traditional and Modern Techniques

References
1. Meenakshi Gupta, Principles of Management, PHI Learning Private Ltd. (Block — I, IT and III)
2. Joseph.L.Massie, Essentials of Management, Prentice Hall of India Pvt Ltd. (Block -I)
3. Koontz & O’Donnel, Management, Mc Graw Hill (Block — I, II and III)
4. T.Ramaswamy, Principles of Management, Himalaya Publishing House (Block — I and II)
5. H R Appannaiah, H R Ramanath, D.M.Gujarathi. Principles of Management, HP (Block —II)
6. R.K.Sharma, Shashi.K.Gupta, Business Management —Kalyani Publishers(Block -III)

7. L.M.Prasad, Principles and practice of Management, Sultan chand & sons (Block —III, IV and
V)



Discipline Core Course
B21BB02DC - Accounting for Managers
(Number of Credits:6)
Objectives:

1. Introducing the accounting process and system with emphasis on understanding sound
concepts and their managerial implications.

2. Familiarize them with financial statements and principles underlying them and to develop
their skills in reading Annual Reports.

3. Lay a foundation for developing their skills in interpreting financial statements and in
decision making.

Course Outcomes

1 Ability to understand the fundamental accounting principles, concepts, accounting
conventions, accounting standards and the concepts such as double entry book-keeping,
accounting process, financial statements, and analysis and interpretation of financial
statements.

2 Understanding the preparation of Day Books, Ledger, Trial Balance, Financial
statements and related accounting statements.

3 Developing the basic skills to cross check and locate errors in accounting statements
with the help of suitable illustrations and cases.

4 Develop the capacity to analyse the financial statements, profitability, liquidity and
solvency of business undertakings with the help of the accounting skill sets acquired.

5 To understand the basics of Cost accounting concepts, classification of cost, marginal
costing, and break even analysis.

Course Outline
Block 1: Accounting Process and System
Block 2: Final Accounts
Block 3: Fund Flow and Cash Flow Statements
Block 4: Ratio Analysis
Block 5: Introduction to Cost accounting

Block 1: Accounting Process and System

Accounting Process, GAAP, Accounting Terms, Bookkeeping, Concept of Double Entry System,
Types of Accounts, Journal — Preparation of journal, Subsidiary Books, Ledger — Preparation of
Ledger, Trial Balance — Preparation of Trail Balance.

Block 2: Final Accounts



Preparation of Financial Statements of Sole Proprietors — Trading and P&L account - Balance Sheet —
Final accounts with adjustments — closing Stock, outstanding and prepaid expenses, accrued income,
income received in advance, depreciation, bad debts and provision for doubtful debts, Interest on
capital and on drawings, transfer to general reserve. (Simple problems)

Block 3: Fund Flow and Cash Flow Statements
Fund Flow and Cash Flow Statements — Meaning, and Preparation (Simple problems)
Block 4: Ratio Analysis

Accounting Ratios — Meaning — Advantages and limitations — Liquidity Ratios (Current Ratio, Acid
Test Ratio and Absolute Liquid ratio) — Profitability Ratios (Gross Profit Ratio, Net Profit Ratio,
Operating Ratio) — Turnover ratios (Stock turnover ratio, Debtors turnover ratio, Creditors turnover
ratio) — Solvency Ratios (Debt-Equity ratio, Interest Coverage Ratio)

Block 5: Introduction to Cost accounting

Cost, Classification of Cost- Direct and Indirect - Variable Cost and Fixed Cost, Cost Accounting,
Differences among Cost accounting, Financial accounting and Management accounting, Marginal
Costing — Contribution - Profit-Volume Ratio (P-V Ratio), Break Even Point - Margin of
safety-Application of Marginal costing in decision making. (Concepts only)

References

1. Miller-Nobles, Tracie L., Mattison, Brenda L., and Matsumura, Ella Mae
(2016).Horngren’s Financial and Managerial Accounting: The Financial Chapters
(Block 1, 2 and 5)

2. Atrill, Peter and McLaney, Eddie (2013). Financial Accounting for Decision
Makers.(seventh edition). Pearson. (Block 3,4 and 5)

3. Shukla, M. C., Grewal, T. S.: Advanced Accounts, New Delhi: S. Chand & Company
Ltd. (All Blocks)

4. Jain, S. P. &Narang, K. L. Advanced Accountancy, New Delhi: Kalyani Publishers. (All
Blocks)

5. Gupta, R. L., Radhaswamy M.: Advanced Accountancy, NewDelhi: Sultan Chand &
Sons. (All Blocks)



LANGUAGE CORE COURSE
B21EGO1LC
READING AND WRITING ENGLISH
CREDITS: 6

Course Objectives

1. Introduction to fundamental concepts and principles of communication, enabling
learners to identify and appreciate the skills and techniques involved.

2. Reinforcement of critical thinking through various technicalities of reading.
3. Familiarisation with the nuances of language in literature.

4. Recognition and understanding of the grammatical structures of language
to communicate effectively and learning to self-edit documents.

5. Development of the skill to use appropriate and contextual vocabulary and use of the
skill to integrate the resources effectively.

6. Cultivation of the skills to merge thoughts into verbal expressions, utilising
the techniques involved in writing academic documents to achieve specific
purposes.

Course Outcomes

Upon completing the course, learners will,

1. have knowledge of various communication contexts that will enable the use
of context-specific appropriate language.
2. be equipped with the skills to appreciate and evaluate a text, gaining
the acquired skills in comprehending, even complex passages.
3. will have the competency to handle language in various literary and life contexts.

4. display acquired knowledge in structuring grammatical sentences
while writing and speaking.
5. be able to process information from various sources and present it in a coherent manner.

6. understand the relevance of writing academic documents and display proficiency in using
language in different styles and formats.

COURSE DETAILS

BLOCK 1: Glimpses of Communication

UNIT 1 Introduction to Communication
UNIT 2 Different Forms and Techniques of Communication



UNIT 3 Barriers and Guidelines for Effective Communication

BLOCK 2: Reading- The Effective Skill

UNIT 1 Introduction to Reading
UNIT 2 Types of Reading - Methods and Techniques involved in Reading
UNIT 3 Reading Comprehension

UNIT 4 Analysing Literature
Essay - “The Dream and the Message” (Chapter 1 of Ignited Minds) -
A. P.J. Abdul Kalam
Short Story - “The Open Window” - H.H. Munro
Poetry — “The Blessed Damozel”- Dante Gabriel Rossetti

BLOCK 3: Language Development

UNIT 1 Parts of Speech
UNIT 2 Sentences
UNIT 3 Concord

UNIT 4 Tenses

BLOCK 4: Basics of Writing in Communication

UNIT 1 Fundamental Approach to Writing
UNIT 2 Process Involved in Answering Questions
UNIT 3 Use Vocabulary to Express Thoughts

BLOCK 5: Summary, Essays, and Reports

UNIT 1 Summary Vs Precis
UNIT 2 Writing Abstract

UNIT 3 Essays

UNIT 4 Reports

UNIT 5 Editing and Proofreading

BLOCK 6: Practice, Practice, Practice

UNIT 1 Reading Comprehension Passages
UNIT 2 Grammar and Vocabulary
UNIT 3 Precis
UNIT 4 Essay Writing
UNIT 5 Report Writing
References

e Denison, Michaela and George. English Language & Communication Skills. SLWS,
2020. Hegarty, Carol. English in Context Class Set. Saddleback, 2000.
e Nida, Eugene A. Words and Thoughts. Sage, 1974.


https://journals.sagepub.com/doi/abs/10.1177/026009357402500305#con

Side, R. and G. Wellman. Grammar and Vocabulary. Logman, 1999..

ABILITY ENHANCEMENT COMPULSORY COURSE (AC-1)
B21ESO01AC

ENVIRONMENTAL STUDIES

CREDITS: 4

Course Objectives:

N —

(98]

To understand the basic concepts of Environment and its linkages

To learn about the ecosystems, importance of biodiversity, renewable energy and sustainable
development

To study the various environmental degradation problems and environmental management
To understand the various social issues related to environment

Course Outcomes:

At the end of the course, the learner will be able to:

1.

e

Articulate the basic concepts of Environmental Studies and apply the knowledge practically
Describe the various natural resources and enumerate the conservation strategies

Articulate the importance of ecosystems, biodiversity and the need for environmental
restoration

Explain different kinds of ecosystems

Explain the concept and types of biodiversity and conservation strategies

Describe methods for the protection and health of the environment and the well-being of
people and economic development

Course Outline:

Block 1: Environment and Natural Resources

Block 2: Ecosystems, Biodiversity and Conservation

Block 3: Social Issues and Sustainable Development

Block 4: Environmental Ethics and Contemporary Environmental Issues

COURSE DETAILS

BLOCK 1: Environment and Natural Resources

Unit 1: Definition, scope and multidisciplinary nature of environmental studies
Unit 2: Natural resources
Unit 3: Forest resources



Unit 4: Water resources
Unit 5: Land and Mineral resources
Unit 6: Energy resources

BLOCK 2: Ecosystems, Biodiversity and Conservation

Unit 1: Concept, Structure and function of an ecosystem

Unit 2: Basic awareness on various ecosystems

Unit 3: Definition and levels of Biodiversity

Unit 4: Brief note on India as a mega-diversity nation

Unit S: Threats to biodiversity

Unit 6: Biodiversity conservation at global, national and local levels

BLOCK 3: Social Issues and Sustainable Development

Unit 1: Environment and human health

Unit 2: Epidemiological issues in health

Unit 3: Need for public awareness on aspects related to the environment
Unit 4: Current environment conservation activities

Unit 5: Population growth, population explosion and associated issues
Unit 6: Sustainable development: definition and concept

BLOCK 4: Environmental Ethics and Contemporary Environmental Issues

Unit 1: Concept of Environmental ethics
Unit 2: Overview of solid waste segregation and management
Unit 3: Concept of global warming and climate change
Unit 4: Concept and definition
Unit 5: A brief overview of prominent natural disasters in India
Unit 6: List of important Acts and Rules for the conservation of the environment
References:

1. Agarwal, K.C. 2001 Environmental Biology, Nidi Publ. Ltd. Bikaner.

2. Agarwal, S.K. 2005. Green Management, APH Publishing Corporation, New Delhi.

3. Barcel6, Damia, Kostianoy, Andrey, G., 2020.The Handbook of Environmental Chemistry, Book series.
Springer (Pub).

4. Bharucha Erach, The Biodiversity of India, Mapin Publishing Pvt. Ltd., Ahmedabad —380 013, India.

5. Boero.G. and A.Silberston. 1995. Environmental Economics. St.Martin's Press, Inc., New York.

6. Carla Montgomery, 2020. Environmental Geology (11th Edition). McGraw Hill. ISBN 13:
9780078022951

7. Chatterji, M., Munasinghe, M. and Ganguly, R. , 1998. Environment and Health in
Developing Countries. A.P.H. Publishing House, New Delhi.

8. Cunningham, W.P. Cooper, T.H. Gorhani, E & Hepworth, M.T. 2001, Environmental Encyclopedia,
Jaico Publ. House, Mumbai, 1196p

9. Daly, H.E. 1997. Beyond Growth: The Economics of Sustainable Development. Beacon Press.

10. Daniel, D. Chiras and Reganold,John,P. 2009. Natural Resource Conservation: Management for a
Sustainable Future, Addison Wesley, Boston.

11. Divan, Sand Rosencranz.A. 2001. Environmental Law and Policy in India. Oxford University Press,
New Delhi.

12. Erach Barucha, 2021. Text Book for Environmental Studies, for undergraduate courses of all branches

of higher education for University Grants Commission, New Delhi and Bharati Vidyapeeth Institute of
Environmental Education and Research, Pune p. 288.



13.
14.

15.

16.
17.

18.
19.
20.
21.

22.

Heywood, V.H &Waston, R.T. 1995. Global Biodiversity Assessment. Cambridge Univ. Press 1140p.
Jadhav, H & Bhosale, V.M. 1995. Environmental Protection and Laws. Himalaya Pub. House, Delhi
284 p.

Mckinney, M.L. & School, R.M. 1996. Environmental Science Systems & Solutions, Web-enhanced
edition. 639p.

Odum, E.P. 1971. Fundamentals of Ecology. W.B. Saunders Co. USA, 574p.

Poonia and Sharma, 2018. Environmental Engineering, Khanna Books, ISBN: 9789386173577,
9386173573

Prashant K. Srivastava, Sudhir Kumar Singh, U. C. Mohanty, Tad Murty, 2020. Techniques for Disaster
Risk Management and Mitigation. Wiley. P 352. ISBN: 978-1-119-35919-7.

Sharma B.K., 2001. Environmental Chemistry. Geol Publ. House, Meerut.

Townsend C., Harper J, and Michael Begon, Essentials of Ecology, Blackwell Science.

Trivedi R.K., Handbook of Environmental Laws, Rules Guidelines, Compliances and Standards, Vol I
and II, Enviro Media (R).

Wagner K.D., 1998. Environmental Management. W.B. Saunders Co. Philadelphia, USA.



Second Semester



Discipline Core Course
B21BB03DC - Marketing Management

(Number of Credits:6)

Objectives:

I.

To introduce the basic concepts of Marketing and to familiarise the learners with micro and
macro environment of marketing

To create an awareness about the behavior of consumers and segmentation of markets

To enhance the marketing abilities in learners with respect to various promotional strategies

Course Outcomes

5

Develop knowledge on the concept of modern marketing
Apply the concept of Consumer behaviour and Segmentation
Enhance knowledge on product decision and pricing Strategies
Identify the promotional and Place Strategies for the Product

Understand the emerging marketing concepts

Course Outline

Block 1: Introduction to marketing:

Block 2: Product and Pricing Decisions:

Block 3: Promotion and Place Decisions:

Block 4: Consumer Behaviour and Segmentation:

Block 5: Emerging Concepts in Marketing:

Block 1: Introduction to marketing

Introduction to Marketing, Meaning, Nature, Scope, Importance- Functions of Marketing-Production

concept,

Product concept, Selling Concept, Marketing Concept, Societal Marketing Concept-

Marketing Vs Selling- Marketing Environment- Micro Environment and Macro environment,
Marketing Mix.

Block 2: Product and Pricing Decisions

Product- Concept and Classification, Product line and product Diversification, Product Life Cycle
Stages, New Product Development, Packaging, Branding, -Concept of Pricing, Objectives of Pricing,



Factors influencing Price Determination, Pricing Strategies, Pricing Strategies for new Products.
Block 3: Promotion and Place Decisions:

Concept of Promotion and Promotion Mix, Advertising, Personal Selling, Publicity and Public
Relations, Sales Promotion, Advertising Vs Sales Promotion, Physical Distribution, Functions of
Physical Distribution, Channels of Distribution.

Block 4: Consumer Behaviour and Segmentation

Consumer Behaviour, Determinants of Consumer Behaviour, Consumer Decision Making Process,
Market Segmentation, Targeting, Positioning (STP).

Block 5: Emerging Concepts in Marketing:

Global Marketing, Social Marketing, Online Marketing, Direct Marketing, Service Marketing, Green
Marketing, Meta Marketing, Viral Marketing, Synchro Marketing, Tele Marketing - De-marketing,
Remarketing- Guerilla marketing, Ambush Marketing, Relationship Marketing (concepts only).

References

1. Kotler, Philip: Prentice Hall, Marketing Management, New Jersey. (Block 1)
2. K S Chandrasekar, Marketing Management-Text and cases, Vijay Nicole Imprints with
McGraw Hill Education (Block 1)

3. Richard Pettiger. Introduction to Management, New York, Palgrave Macmillan. (Block 1)

4. Miniard& Engel, Consumer Behaviour, Blackwell. (Block 2)

5. Mehta &Subhas, Consumer Behaviour (Block 2)

6. Stanton W.J., Etzel Michael J and Walter Bruce J; Fundamentals of Marketing; New York,
McGraw Hill. (Block 3)

7. Karanakaran, Marketing Management, Himalaya Publishers. (Block 3)

8. Aaker, David and Myers Johan G, et. al,: Advertising Management, New Delhi, Prentice Hall

of India. (Block 4)

9. Rorsiter Johan R, Percy Larry, Advertising and Promotion Management; New York: McGraw
Hill. (Block 4)

10. Rakesh Kumar S, Vivek S A. Business Analytics, An Introduction. Kollam S S Book Series
(Block 5)

11. Philip RCaterop. International marketing, Tata McGraw Hill Publications. (Block 5)

12. S.M. Jha, Services Marketing. Himalaya Publishing House. 2017 (Block 5)

13. Alok Kumar Rai, Customer Relationship Management-Concepts and Cases, PHI Learning Pvt.
Ltd, 2012. (Block 5)



Discipline Core Course
B21BB04DC - Business Statistics
(Number of Credits:6)

Course Objectives:

1. To introduce various concepts of statistics in general and various measures of central tendency
and measures of dispersion, in particular.

2. To get familiarize the learners with the application of correlation and regression analysis.
3. Provide basic knowledge on time series analysis and its application in the business.

4. Build a foundation on various aspects of index numbers and its application in business and
management.

Course Outcomes

1 The learners can understand the fundamental concept, meaning, definition,
importance, and functions of statistics. Become an expert in the statistical
investigation process, calculation of various measure of central tendency and

various measures of dispersion.

2 The learners can get basic knowledge in correlation analysis and the interpretation
of its results.

3 Be able to develop the basic skills in Regression analysis and forecasting based on

the Regression analysis.

4  Possible to build up the aptitude among the learners to analyze the trend and time

series and its use in business decision making process.

5 Can create a fundamental knowledge about the construction and use of index

numbers in business.
Course Outline
Block 1: Introduction to business statistics
Block 2: Statistical Measures
Block 3: Correlation and Regression Analysis

Block 4: Time Series



Block 5: Index numbers
Block 1: Introduction to business statistics

Meaning, definition, importance, and functions of statistics. Statistical investigation — Census
and Sampling methods, Collection of data — Primary and secondary data — Methods of data
collection.

Block 2: Statistical Measures

Measures of Central Tendency - mean, median, mode, Characteristics of an ideal average —
Application in Business decisions — Measures of Dispersion — Absolute and relative measures
of dispersion — Range, Quartile Deviation, Mean Deviation, Standard Deviation, Co-efficient
of Variation

Block 3: Correlation and Regression analysis

Meaning and Significance — Correlation, various types of Correlation, Methods of studying
Correlation — Scatter diagram, Karl Pearson’s Coefficient of Correlation, Spearman’s Rank
Correlation co-efficient and concurrent deviation methods — Probable error. Regression:
Meaning, definition and types - Regression lines - Linear Regression, Regression equations
and their applications in business, Regression Vs Correlation.

Block 4: Time Series

Meaning, definition — utility, components of Time series - Measurement of long-term trend —
Moving average method - Method of least squares, Application of time series in business and

management.

Block S: Index numbers

Meaning and importance, Problems in construction of index numbers, Methods of constructing
index numbers — Simple and Weighted index, Laspeyre’s method, Passche’s Method, Fisher’s
ideal index number, Bowley’s and Dorbish Method, Marshal Edgeworth Method, Test of
adequacy of index numbers — Time Reversal and Factor Reversal tests - Cost of living Index

numbers.

References
1. Gupta.S.P. Statistical Methods, New Delhi: Sultan Chand & Sons. (Block I)
2. Elhance.D.L .Fundamentals of Statistics, Allahabad. Kitab Mahal. (Block I)

3. Gupta.B.N. Statistics - Theory and Practice, Agra. SahityaBhawan Publications.



(Block 1I)

4. Sanchetti D.C and Kapoor V.K .Statistics - Theory, Methods and Application, New Delhi. Sultan
Chand & Sons. (Block II)

5. Nabendu Pal and HadedSarkarS.A .Statistics - Concept and Application, NewDelhi. PHI.
(Block IIT)

6. Agarwal.B.M. Business Mathematics and Statistics, New Delhi. Ane Books Pvt.Ltd.

(Block I1II)

7. Richard I.Levin and David S. Rubin, Statistics for Management, Prentice Hall of
India, latest edition. (Block IV)

8. Gupta.S.P. Statistical Methods, New Delhi. Sultan Chand & Sons. (Block V)

9. Richard Levin & David Rubin, (1998). Statistics for Management, New
Jersey. Prentice Hall. (Block V)

10. Elhance.D.L .Fundamentals of Statistics, Allahabad. Kitab Mahal. (Block V)

11. Gupta.S.P. Statistical Methods, New Delhi. Sultan Chand & Sons. (All Blocks)

12. Elhance.D.L .Fundamentals of Statistics, Allahabad. Kitab Mahal. (All Blocks)

13.Andrew F. Siegel, Practical Business Statistics, VI™ Edition, Department of Information system
( E-Edition - https://www.pdfdrive.com/business-statistics-books.html) (All Blocks)



https://www.pdfdrive.com/business-statistics-books.html

ABILITY ENHANCEMENT COMPULSORY COURSE

(Learners can choose any one out of 5 Courses)

B21AR01AC

COMMUNICATION IN ARABIC
CREDITS: 4

Course Objectives

i

The learner would identify the basic structure of Arabic Language.
The learner would acquire essential vocabularies in Arabic for various situations
The learner would be able to construct sentences in Arabic

The learner would be able to communicate in Arabic in various situations

Course Outcomes

At the end of the course students will be able to,

1. Identify the basic structure of Arabic Language.
2. Acquire essential vocabularies in Arabic for various situations
3. Construct sentences in Arabic
4. Communicate in Arabic in various situations
COURSE DETAILS

BLOCK 1: Greetings and Introduction in Arabic —i_laill g il

UNIT 1

UNIT 2

UNIT 3

UNIT 4

Greetings in Arabic <l
Self-Introduction in Arabic. 4sdy Cay sl
Introduce Others in Arabic. (rAY) iy sl

Pronouns: s3 ¢/ : yilaall

BLOCK 2: Conversations and Interviews — <>4lia g ¢ &l

UNIT 1

Interview. - 4lléa



UNIT 2 In the Airport —Conversation — JUaall
UNIT 3 Meet - £\l
UNIT 4 Question words alediny) &l

BLOCK 3: Numbers and Days in a week & ss¥) alii g 332l

UNIT 1 In the library - Conversation. — 45Sall
UNIT 2 What does he do- Conversation — $J=&; 13l
UNIT 3 I am Busy - Conversation. J s Ui

UNIT 4 & Jamd Judl

BLOCK 4: Time- < ¢,

UNIT 1 In a travel agency in the Airport — conversation — ksl & o) phll (oS 8
UNIT 2 Reception — conversation — Jbiul
UNIT 3 Between two students — conversation —¢pltall

BLOCK 5: Arabian Food — (=) alahll,

UNIT 1 Arabian Food — conversation — 2=l aladall
UNIT 2 In a hotel — conversation — sz
UNIT 3 Lunch — conversation — ¢l
UNIT 4 U g gl clay)
Book for study:

S ae b diald saidls (JgY) Qs g Gl il Ay al) adad (B JalSia mgde sBlall 4y
1994 3k ¢dya gl Ay jal) ASlaall ¢ialy ) 63 g llal) Aaaly ciliiSall ¢y g9 Balas ;i) cplla cpall 2
(Al Arabiyya Li I-Hayath — Book 1, by Nasif Musthafa Abdul Aziz and

Muhyudhin Swalih, Published by: Kind Saud University, Riyadh, Ed:3, 1994)
References.

'Al Arabiyya Li N-naashieen', Book of Students, Part 3, Published by
Education Ministry, Kingdom of Saudi Arabic



ABILITY ENHANCEMENT COMPULSORY COURSE
B21EGO01AC

ENGLISH FOR COMMUNICATION
CREDITS - 4

Course Objectives

1. To reinforce the importance of English as a tool for global communication.
2. To develop the linguistic and communicative competence of learners.
3. To initiate the learner to explore practical applications of language in real life

contexts.
4. To make learners understand the nuances of communication and its effective usage by

enhancing their LSRW and cultural skills.
5. To enhance the skills of the learner to be an effective communicator in a digitally
interconnected world.

Course Outcomes
Upon completing the course, learners will,

1. have been exposed to a variety of learner -friendly modes of language use and practice.

2. be proficient in LSRW skills, along with social media language.

3. be capable of using language related to digital and electronic technology, by employing the
advantages of ICT enabled learning.

4. be oriented to the possibilities and pitfalls of communication in formal and informal
situations.

COURSE DETAILS
BLOCK 1: Communication and Language

UNIT 1  Introduction to Communication — Language — Origin and Development — Development
of Speech and Writing

UNIT 2  Barriers of Communication through Languages — Formal and Informal Communication
— Communication Etiquettes — Written Versus Oral Communication

UNIT 3  The Four Skills of Communication — LSRW — The Fifth Skill of Cultural Awareness —
Bilingualism

UNIT 4 Significance of English as a Global Language — Communication in English — English in
India

BLOCK 2: Receptive or Passive Skills

UNIT 1 Learning to Listen — Listening Etiquettes — Problems Affecting Effective Listening —
Developing Listening Skills

UNIT 2 Listening to the Media — Enhancement of Listening Through the Internet: TED Talks
— Music with Lyrics on YouTube

UNIT 3 Ready to Read — Enhancing Vocabulary — Scanning and Skimming
UNIT 4 Print and Online Reading — Online Resources for Literary Reading



BLOCK 3: Productive or Active Skills

UNIT 1 Speaking it Out — Speaking to the Mirror — Understanding Your Audience —
Overcoming Inhibitions

UNIT 2 Audio Chats to Enhance Speaking — The Practice of Self-Recording — Online
Pronunciation Aids

UNIT 3 The Written Word — The Writing Process - Writing Plan-Drafts and Revisions

— The Well Written Sentence — Diction — Meaning, Clarity and Simplicity — Figurative
Language — Collocations — Punctuations
UNIT 4 Conventions of Social Media Writing — Linguistic Checks — Online Tools to Help

BLOCK 4: Communication and Technology

UNIT 1 Origins of Technology in Language — The Evolution of Writing — Print and
Publication — Technology in Language — Systems of Sound and Motion Recording

UNIT 2 Evolution of Electronic and Digital Technology — Language and the Cyberspace —
Language and ICT — Technical Terms Commonly Used in ICT
— The Internet: Aspects of Efficiency and Economy

UNIT 3 Authenticity of New Media — Misuse and Abuse in Cyber Space

UNIT 4 Contributing to Social Media — Appropriate and Upright Conduct on Social Media

Platforms

References

Bailey, Stephen. Academic Writing. Routledge, 2006.

Coe, Norman, Robin Rycroft and Pauline Ernest. Writing Skills: A Problem-solving
Approach. Cambridge University Press, 1983.

Ferguson. Public Speaking: Building Competency Stages. Oxford Publishing, 2007.
Hamp-Lyons, Liz, Ben Heasley. Study Writing. 2nd Edition. Cambridge UP, 2008.
Kenneth, Anderson, Tony Lynch, Joan Mac Lean. Study Speaking. New Delhi: CUP, 2008.
Langan, J. English Skills with Reading (3rd Ed.). McGraw Hill. New York. 1995.

Lynch, Tony. Study Listening. New Delhi. CUP, 2008.
Marks Jonathan. English Pronunciation in Use. New Delhi: CUP, 2007.
McCarter, Sam, Norman Whitby. Writing Skills. Macmillan India, 2009.

Mehta, D.S. Mass Communication and Journalism in India, 2001.

Mukhopadhyay, Lina et al. Polyskills: A Course in Communication Skills and Life Skills.
Foundation, 2012.

Quirk, Randolph. The Use of English. Longman, 1968.

Robert, Barraas. learners Must Write. London: Routledge, 2006.



Swan, Michael. Practical English Usage. Oxford University Press, 2005.

ABILITY ENHANCEMENT COMPULSORY COURSE

B821HDO1AC
SIS E
ROZMARA HINDI
Credits: 4

9IGAHH 3652 (Course Objectives):

ST Y fEET $TST & g3y 31 URT YaT8! &9T & Sieiey & Tov gfAferd ear | By smwr &
A IT ool &THAT dTel BT 1 Sfiaet & gl &3t 7 Y ot 7 Fare §=1rer 3R 3¢ &
& AT arfefcaes Far 3R @ & aRRIT a==r|

qI&Tsha TRUTH (Course Outcomes):

1 SiraeT & gt &= F BEr 91T Siosy F T&1d S 3R BEr 7are= sarehor & ger
3N T GHSTATE |

2. qTerd, HaTal 31Tfe o 3edTe; el A HaTH SeTcll & 3R Hglell shgel IT Tohdl TeaT & gutel
A H FETH FoATE |

COURSE DETAILS

Selleh 1: $IT9T ST JIAFTET Ew=11 3R &foren arfafaferar

gehTS 1:501H 3R TUTAT & 31&RT I Tgaret 3R ford 3R #et arery ST &1 AT | Ueh ga
ol HairereT ol 3R 3Tere alieh & faeT olet i Jregafcl AT |

SIS 2: HAT 3R ‘Fgl’ SAISH TR IS | AT TLAAT THST 3 BeAr fowam vt et @t
| gl ‘T ' 3R AT AET & IR H FASAT| T S A, 9T, F 91, § g 3N Aeazaras




TATH ST A, 3, Tg, I T TAT HY | [AAYTUN AT TA9T HY: S F2T, DIET, I1eT, T, A=,
ST, &, SEd 3Tfe |

SehlS 3: oATH 3R B a&g3iT & IR UTeAT, ATSTehi Sl HHASEAT 3R SoTenl 3UITIT i
Ueha e /Sg e Efelar /qferar 31fe; a1 yileT Haeta | & feeredl & aR & 9t 45 3R
IR &| faffet Sfeer arfafafert i g= a0 3R 3¢ FASV| §HT & IR # &6 3R
HCATE & el sl Tgeed |

SIS 4:TAT, GaaATH, faAvoT, foiT 31T & 9T HSTAT| 3T SATHEIRG ®4T T IRTH 91T
cfolen Sitaet T 371e7d dlic of | folsTareeh H=lTe T YT Y| A= @ Sioten e 3R 3eeht
STATARATHT o TR H 9257 I 3N IR & |ell 3R Alearail shaftd HHS 3R Tgar | 9Rd &
&I TE3T bl g 3R AT &

SIS 5: TAT & AT THATT T TART JHST o | “T1fge” Fohar &1 faAY gaier g7 of |

Solleh 2: %W,y@mﬁwm?ﬁ |

saTs 1: IRAR 3R S1Edl & AT T S arell AfAfafaat & aR & SRy red Y|
afFaar, safedea 3R 3ufEafa & TR & 9 3R 371 ot Y| sTar3it 3R afanit &
IR A IS 3R g Y| TodTg 3R FADAT & Rt Y Ty 3R ITehT ST HY|

SIS 2: TTEAT & TTY SRNGC SAThIATed T AT | IS BT, 3TTST 1911 3 12T
T TANIT Y | YA QAGT T JITIT FY: Hd, F1, v IR 3nfe| faQroif &
qefellcash 3T JTraieFaqoT 3l 1 gier |

gehTS 3: TUSON I3 hT Teh Aol T 0T | FHEe Shget & [T TREITcHS 3R HATC
&)oY aTer TRAR ATt ST 3UAT FY| 3EF a1, Y FAT, TERT AT, AT T 3TAT Y|

ZhIS 4: (J1G, 34T & foIv, 3THT Aded) | qkddﬁwimﬁmquﬂ‘rmmm
ﬁlmmwmﬁlmmwmﬁamﬁmml

Sellen: 3 FY Tedl, ared 3R I

SohTS 1: P&l o TR H SATTehT T TG-Sl Y - Hel, FT, A, Tohdeh AT | Fehol, Fehodl 3N AT
&1 9T |



ZHIS 2: THY o R H SAABRT | o1 FaT diiel, TS =1, dled IR 377 | FF +INFINITE T JI19T (38T
STIAT & FT 37T & AT 37T=AT Y31 3ATTE; T 9ver )

ShIS3: Ueh ATAT hIIh I IgdTed h{ HRUT AU %aﬂé’wa'@ﬁma‘zﬁ%? Al & ITER
T 3BT § T 3T & 30 IR 7 92l G R 3 & | foiqerr-3efern, sa-a9y, STei-agt, R3] | o9
& —a9 e T, &7 ST THSTT |

Sellend: e[, CHgR-Ae, YRAM-LT , HeTude fthes 31 |
SHIS 1: Wﬁwmﬁwméﬁaﬁﬁmm|wa§ma€mﬁmm

|

zohrs 2: AT YR & 9 T Y9 o IR H o1 T |

SIS 3: IR-dY, ATfeh T TR FHSIT |

Zh1s 4: AT ATIHG movie & SR H FdTAT | 38 TAT o a1 H IdT T |

el 7Y G
1.3 B8 ;& o aa AT |
2. Every day Hindi : ST:g3ieh gier |
3 W AT fEar: Tolld FAR [ |

ABILITY ENHANCEMENT COMPULSORY COURSE

(Learners can choose any one)
B21MLO1AC

(@JOCWIUSHRLIVWIBO
(Prayogikamalayalam)
Credits 4

Objectives

20QRIHWEISS @R UWANMIAWEUd 62 4OSHFOD B Qo aNLl(@)BAILB Qo
6.21Q)

D0QEIAHDI@ (JoQlleNM e BANFMDEIMOQUUOIRIW al@IUBlIRIMe BT
2RIWIBERIHUWQYE'S QUDINPEOBEIW (JEWINEREILIGOS al@laQOEIFH

O.I&CO)&CT%GGB@O@) CT)OQTJ@(BQDOU)(BQG)JQI@)@%@S [CloLt ! Q@QQSOQ@



(@JEWIUINEHOMRES LD @YD LR D

QLIVWISEIHOW HFOTD GRFOMGIWIMo alllENI0Bo (@R IUNLHIM0
QLW LB

Course Outcome

1. 20@EIHDIT aNLIEJBRIWe MCRRMAIBRIQ)o @RHUOWAQINMIAW.
MSOMOMSS BUD N @R DBNLBAM

2. 20QEIHQO'S QI (JERIWNEREILIROS alBlaQEOEIFND
3. 20@ERIHVIOEI MVISIDIAV MDD EHOSLIA).9] @R AIQYEMFOND
4.  20QERIHYES (JERINOMITD (Joallenie GBA0FONG.

5. Q0@ ERIHQYHS QNVEMOM AIIO2NI6M (o BIWDI@D alEHOBIWOQJCNMD

COURSE DETAILS

G601 — ag)gOO)’

QllvdBaloMo

2210866 U0l (gOMIe GRAVOW.) ~ B:Sle)eUYROI®
66(0L1OWEIY) allel AlaDBUd (CVROERI.IMN) — af)N. Vel MOV

@0a¥Qo @RYUANMTIAWAQ)0 (BDaHQo AMEUDIARAJo) — BADD. OB>. af)o.
(@JROHEQIOBYD

G602 - (@J@DaH6Mo

@YUM EHESOMOY Y oHIWI@ MEQUIDMOOM MNOWE:@o
QLAY BB (JUADD @0 MIOQ)allg| (J@OHEMEBUD ANDEROVH> ale’
QlaOlgllS6ME. (@J@OUM BLIOW LS9l DM QLI035 Qo Ald:9)
(@J@0aHEMROQY B Ud @AW EBB Qo 6).21QBOHWAMN DO alOBMOCFUDo.

QllkdBaloMo
1. @@OHEM B! — AR @RYIGLSIS

2. B0O®ODIHAY CNAUITRBEIQIM (VEODOMaflOa@IRI® O]l (@JMoWIo) —
K. H»:EERQET

3. OB@GABUD aLRIBMAIUD — af)o. af)M. QNRWAD



G6RJOES) 3 — OWIREBUDLICQUMNNWYSS ©.alM
QllkoBalOMo
QIOAOMIGYLIGEBUD, QUIOADMIAISM (QUOROD CQIOS e 2) — GRIW| MIMQYLlaj@o

alo MOV YOO Y @IP Qo (N@OMIDE AUIATDQo BMIWlal®QJo) — ag)CO.
all. @06R@3M

8H0Q1I0RAIW) of)Crd. Qll. GQIENIEUIAIDMIWR MSOMIW @PEIQYEUNVoE@IaH6Mo.
(60QllaI, audenud 6T)J<(%°, B0 SIBELHNIS, af)OM o AP SOV

G6RJOES) 4 — QllId@®Mo

2LIWIBERIHQYOSQo NVIOIOMOOHMNQo QlldOAVIBlIENMORMBRETd QAR Mo
WREROIWE alts Qlallg)l§6MNE. DSEODATI@D AMVoILDOBITD Al @AIITD
ABIONR2 W@ QNQIROMMEOREBITD @1RYUIRMHAOW aldURAIMOUOWEBUD
22IWISOTI@D HSEOMODIMN® D o(Jladleje)S@oeN. QAlQIG@MMe ag)oMm
BWOV VIFIVWAIW] (WVallERBQo AMVIWo IBIUBIEIER B Qo 6).01Q)BWOENY
alOGMOGGUDYo.

QlRBaIOMo

QUG Mo af) M (DNOOTIOAY BRAMIBIE— ag)M. Qll. &)Y

O ODRAIOMOTNOE] o OO aDABUD (MOLRA AVIRLIAM Qo (JEWIUIQYo
22IWISOBI@D o TRBHOTIOMY @RRYEUaIOMo)— BAUDD. MAIW VLTI

oA @ MINBo DLIWISODERILRSS ANQIAODMMal@UBlalto.

QanoOMm’
1.6)(@Joan. 1M @023V MOWA, M| @daH, Al sngcgg", O3 Wo.

2.dgo”m> AUEH AW, VW MYGAOM), MARD, AVIRDIAM QYo (JEWIUNQYo
2LIQISOITD — @Iallo, memcnoqué\.

3.a]l. 6 RIREUDEUIGM,DLIVWISIYOH'S BIWIRLIQN Do, BHOS @IaHD @qbq)g]gég",
OGN a®@o.

4. @009 gYal8s. 6, YODIMD al(@E@JAUOODMo, AISEOENIAD, GIRQAIM MM a®o.

5.a0l. 60 ERMTOBH20Q, (@AM BHLIWOLI QlaAMAQISE:Ud, HEOOMOQ! s,
6 »0L)]o.



6.a1. alQ@©@, 20Q@OHUR) BQINEIQYSS AVAB0, ALIWIS 6)af) BiEQIA],6)21QD GO0
7. Stephen E. Lucas,The Art of Public Speaking , McGraw Hill, New York.

8. K. Tim Wulfemeyer, Contemporary Media: Structures, Functions, Issues and
Ethics, Kendall Hunt Publishing Company, Dubuque.

9.Douglas Robinson, Western Translation Theory from Herodotus to
Nietzsche,Routledge, London.

ABILITY ENHANCEMENT COMPULSORY COURSE
B21SNO1AC - Sanskrit
(Vyavaharikasamskrutham)

CREDITS: 4

o8I (Course Objectives:)

o TEHIHIIT: 3TH>ER YN TeilceTH |

o HEHAHNIITH SUTSHTAT THRUTHTEIHTAT fATATITHAH |

o Wﬁ'ﬂﬁqudﬂlo—li{-i{-clgdla:i,Hq\ldIIUIidld{-ﬂlo-llo-liﬂ'&lddld-lo-id-[|

o fRETer HTVUT Sl UToIAH |

3cadifeT (Course Outcomes:)
1. HEHAHTIIH AU HFITATITHAH |

2. HERIHTNIITH SUASETAT FARATEIHTAT SEAAITHALTHAT|

3. AT HTY ORI e |

4. W&Wﬁsqgcrdlﬁi {-R-czrgdlo:l_,»lq\l‘*IIUIi ST EATATS zrzrzrr%angnwml
Course Details

Gus:1: HIUTH

1.1, FUITATH TR UTH



1. 2. YsEHFIM:
1. 3. HATHFUTH
1. 4. GFHATIUTRTARATAT- UTA TR |

WUS:2: YARATEIATAT HATIT

2.1.91an: Ug fJehraifzar

1. DD News Vartah

ii. AIR News

iii. DD Vartavali

iv. Sanskrit Newspaper- Sudharma

v. Sanskrit Wikipedia
2. 2. G&Fd faAra=Aa=To

1. Sanskrit songs

1i. Sanskrit films

2. 3. GEH AN, e 10T o
2. 4. G ST

gus: 3: AYUTH
3. 1. 37&TRTOT UG TAT I A eI |
3. 2. HUTHYATAETTH|
3. 3. ATATATAATRIETUTH |
3. 4. GFHATIOUTRITST- G IERIAT|

4. 1. T EART: H{—quloguq‘ldllzl



1. App for greetings in Sanskrit-

ii. Online Spoken Sanskrit Dictionary
4. 2 GSIUTHITRAT: AIFTSThehIT:

i.Amarakosha App

i1.Shabdakalpadruma App
4. 3. AT 3UGFCT: GERATIAN:
1. Sanskrit Verb forms and roots- Sanskrit Dhatu 3600 App

ii. Shabdroopmala App
4.4, FITUTHITRAT: STETITRT: |

1. Sanskrit e- books App - Sanskrit Pustakalaya

1i. Internet archive

References

1. Samskrita Vyavahara sahasri, Viswa Samskrita Pratishthan, Kerala, 2004.
2. Kutumbhasastri, V. Vakyavyavahara. New Delhi, 2002.
3. Poulose. K.G. Lakhusamskritam. Edappal: Kamadhenu Samskrita Pathanakendra, 2006

Web Resources:
Yus: 1: HJUTH

Samskrita Bodhini: “A Study Guide for Spoken Sanskrit Language, International edition”,
Sanjeev Majalikar, 2018_https://store.pothi.com/book/sanjeev-majalikar-samskrita-bodhinii/

YUs: 2: GHRUTATEIATEAT ST
a) aTdT: Tg fashrdifsar T
1. DD News Vartah (https://youtu.be/e017YReMhkc ),

ii. AIR News (https://airlive.page.link/installapp );

iit.DDVartavali

(https://www.youtube.com/playlist?list=PL xx0m3vtigMZGmsUEVe TAuWIXqcOfTMHy );

iv. Sanskrit Newspaper- Sudharma


https://store.pothi.com/book/sanjeev-majalikar-samskrita-bodhinii/
https://youtu.be/e0l7YReMhkc
https://airlive.page.link/installapp
https://www.youtube.com/playlist?list=PLxx0m3vtiqMZGmsUEVeTAuWIXqc9fTMHy

(http://epapersudharmasanskritdaily.in )
v. Sanskrit Wikipedia

(https://sa.wikipedia.org/wiki/ )

b) HEhd fasaefer=ToT

Sanskrit in 5 Minutes, Goodnight Ad in Samskrit, 25" June 2019

Sanskrit in 5 Minutes, Bru coffee Ad in Samskrit, 10" June 2019
(https://youtu.be/al.xhgAJxpBQ ) (https://youtu.be/q2mnJVdtBUU )
¢) HEHIEATSA, Ao =
1. Sanskrit songs (https://sa.wikiquote.org/)
i1. Sanskrit films (https://en.wikipedia.org/wiki/Sanskrit_cinema )
d) HEH ST
Master any Language, “Play Sanskrit Language learning game”.

(https://www.masteranylanguage.com/c/r/o/Sanskrit/Games )

gus: 3: AVUTH |
Sanskrit in 5 Minutes, Goodnight Ad in Samskrit, 25" June 2019

(https://youtu.be/alL.xhgAJxpBQ )
GUS: 4: WSO R T |
1. JTTEThT: FEHATTIANI: |

1. App for greetings in Sanskrit-

Sansgreet App,LiveSanskrit.
https://play.google.com/store/apps/details?id=com.sans.greet.livesanskrit

ii. Online Spoken Sanskrit Dictionary, Klaus Glashoff, Lugano, 2017

www.learnsanskrit.cc

2. IEYCIR—AShehIem:

1. Amarakosha App

(https://play.google.com/store/apps/details?id=org.srujanjha.amarkosh );



http://epapersudharmasanskritdaily.in/
https://sa.wikipedia.org/wiki/
https://youtu.be/aLxhgAJxpBQ
https://youtu.be/q2mnJVdtBUU
https://sa.wikiquote.org/
https://en.wikipedia.org/wiki/Sanskrit_cinema
https://www.masteranylanguage.com/c/r/o/Sanskrit/Games
https://youtu.be/aLxhgAJxpBQ
https://play.google.com/store/apps/details?id=com.sans.greet.livesanskrit
https://play.google.com/store/apps/details?id=com.sans.greet.livesanskrit
http://www.learnsanskrit.cc/
https://play.google.com/store/apps/details?id=org.srujanjha.amarkosh

ii.Shabdakalpadruma App

(https://play.google.com/store/apps/details?id=org.shrutijha.sanskrit _sanskrit )

Unit 3. $TTSTEIS SUYFT: HERATTIN:- 2

1.SanskritVerbformsandroots-SanskritDhatu360°App
(https://play.google.com/store/apps/details?id=com.labs.aeiun.sanskritDhatu360 )

ii.Shabdroopmala App
(https://play.google.com/store/apps/details?id=org.shrutijha.shabdroopmala

1. Sanskrit e- books App -

SanskritPustakalaya
(https://play.google.com/store/apps/details?id=org.srujanjha.sanskritbooks)

2. Internet archive
www.archive.or

MODERN INDIAN LANGUAGE COURSES (MIL -1)

(Learners can choose any one out of 4 courses. The same language should be chosen for MIL- II)

B21ARO1LC
FUNCTIONAL ARABIC
CREDITS:6

Course Objectives
1. The student can communicate in Arabic in various situations
2. The student can express thoughts in oral and written form through simple sentences
in Arabic.
3. The student can read and understand literary texts in Arabic
4. The student can analyze the literary texts in the light of theories of Arabic Grammar

5. The student can assimilate humanistic and moral values in his life

Course Outcome

At the end of the course students will be able to,

1. Communicate in Arabic in various situations

2. Express thoughts in oral and written form through simple sentences in Arabic.


https://play.google.com/store/apps/details?id=org.shrutijha.sanskrit_sanskrit
https://play.google.com/store/apps/details?id=com.labs.aeiun.sanskritDhatu360
https://play.google.com/store/apps/details?id=org.shrutijha.shabdroopmala
https://play.google.com/store/apps/details?id=org.srujanjha.sanskritbooks
http://www.archive.org/

3. Read and understand literary texts in Arabic
4. Analyze the literary texts in the light of theories of Arabic Grammar

5. Assimilate humanistic and moral values in his life

COURSE DETAILS

BLOCK 1: ¢ b i

UNIT 1 Sl ias )
UNIT 2 B 3 )la) Cunad Ja
UNIT 3 £l i 5 olind
UNIT 4 il glaall 8 A8la

BLOCK 2: §15iall qaal gl 8 &l La

UNIT 1 ¢l canl ) Ll L
UNIT 2 il Jaal

UNIT 3 3 yaadl A yal) ASLe) 3 A g

BLOCK 3: Ag daw

UNIT 1 PP

UNIT 2 2l ol

UNIT 3 felliiig 4 & da
UNIT 4 48yl dikidl ) dls

BLOCK 4: foual) g paa 8 i L

UNIT 1 Sl g pan i el L

UNIT 2 Ganal 5 Jla



UNIT 3 dalalaiall culaXsl)

BLOCK 5: gl (358 (e 588

UNIT 1 zod) (s e 5l
UNIT 2 ol g3l Al L
UNIT 3 Ayl Ll el

BLOCK 6: Tutorial

Practice sheets based on Blocks 1-5

* All contents in the blocks are taken from the Book 'Al Arabiyya Li N-naashieen’,
Book of Students, Part 3, Published by Education Ministry, Kingdom of Saudi Arabia.

References:

1.  A. M. Ashiurakis, (2003), Spoken Arabic self-taught, Islamic Book Service
2. Al Sayed, (2003), Let's converse in Arabic, New Delhi: UBS publishers
3. Ali, Sayed, Teach Yourself Arabic, Kazi Publishers
4.  Faynan, Rafi 'el Imad, (1998), The Essential Arabic, New Delhi: Good word Books
5. Hashim, Abul, (1997), Arabic made easy, New Delhi: Kitab Bhavan
6.  Humisa, Michael, (2004), Introducing Arabic, New Delhi: Good word Books
7. Linguaphone Arabic Course, 2000, London: Linguaphone Institute
8.  Mohiyeedin, Veeran, (2005), Arabic Speaking Course, Calicut: Al Huda Books
9.  Rahman, S.A., (2003), Let's speak Arabic, New Delhi: Good word Books

10. Rapidex English Speaking Course in Arabic, New Delhi: Pustak Mahal
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(Hindi Gadya Sahitya Aur Samrachana)
CREDITS: 6
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221WISMIafl@fo : S0l -Bilo - DalMIMV0 - cMIIAE
(Malayalasahithyam: Kavita- Kadha- Upanyasam-Novel)
Credits: 6

Objectives

1. &all®, &L, DalMyOTVo, BMOUDD 2f)aMITVI201® (B IEBBRO B0 102106 |G
2. Jenomlejo HeNMaEmIeje 210NmEAUMOTTIANe MoRANHSAD GHILNMEGANIW aIGlAIROMEBBUY
leplenb[eTiolzlz 2o
3. @YUM GHoLlo HDMBD AUQDDMAIMB:IEI0 AHEWSS MVOaO1MIOOD aldlal@ea |G
4, @201 Y@ alo af)MMILIVITD dLo, GHANo), DalN Mo, GMIQITD a)aNIAUQHS 2101@HOD
aNa@UoMICDHRIW] auala NEBe
Course Outcomes

1. MEADNINHIE! HICHBOS HoLlo AT AUATDHAIME:IEI0 QIHOWSS DHLOHBOS 2101@OOD
al@1210eq |30
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COURSE DETAILS
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(Gadyam Natakam Cha)
CREDITS: 6
1839 ( Course Objectives)
P aHvSA IEBTAT AT |
32ea1fA ( Course Outcomes)
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Course Details
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1.1. BFATEET |

1. 2. TIAAERAT: |



3. 3. HIAATCHaHA|
3. 4. ATEHT~ Bfdeaml

AGAVE: - WA HeaH TR Sfedareag-w |
4.1, ARPRY Afadwan

4. 2. FAlchayar|
4. 3. HEAHg JIYALA: |
4. 4317 - fgfedtammrr
ATYRAAT: Reference
1. Sad-aH - fawpemfi
2 HEHATADT: - HIT
HESAAT:
1. A Short History of Sanskrit literature - T.K Ramacandra Iyer, R.S Vadyar & Sons, Kalpathy
2. Pancatantra of Vishusarma, Chowkhambha Sanskrit series, Varanasi.
3. Sanskrit Drama- A.B. Keith
4. A History of Sanskrit Literature-A.A. Macdonel, Motilal banarsidas,Delhi
5. Indian Kavya Literature, Vol II, Motilal Banarsidas, Delhi.

6. Madhyamavyayoga of Bhasa with English translation -T.K Ramacandra lyer, Vadyar & Sons
Kalpthy.
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Third Semester



Discipline Core Course
B21BB05DC - Financial Management
(Number of Credits:6)
Objectives:

1. To introduce the basic concept of Financial Management and to provide an in-depth view of
the process in financial management of the firm.

2. Introducing the concept of Profit Maximisation and Wealth Maximisation.

3. This course will also explain financial tools and techniques, which can be used to help firms
maximize value by improving decisions relating to capital budgeting, capital structure, and
working capital management.

Course Outcomes

1. To make the learners understand the fundamental financial concepts, especially time value of
money, profit maximization and Wealth Maximization.

2. Develop knowledge on the allocation, management and funding of financial resources.

3. To show managers how to interface with accounting and finance departments, help them to
understand how firms meet their financial objectives utilizing financial decision-making.

4. Enhancing learner”s ability in dealing with short-term finance, dealing with day-to-day
working capital decision; and also, longer-term dealings, which involves major capital
investment decisions and raising long-term finance.

Course Outline
Block 1: Introduction to Financial Management
Block 2: Investment Decision
Block 3: Working capital Decision
Block 4: Financing Decision
Block 5: Dividend decision
Block 1: Introduction to Financial Management

Financial Management — Meaning, Definition, Nature and Scope — Financial Goals — Profit
Maximisation and Wealth Maximisation — Finance functions — investment, financing and dividend
decisions - Role of Financial Management in business.

Block 2: Investment Decision

Nature of investment decisions; investment evaluation criteria-Pay Back Period, ARR, Net Present
Value, Internal Rate of Return, Profitability Index, - NPV and IRR comparison; capital rationing



Block 3: Working capital Decision

Meaning, significance, and types of working capital; financing of working capital; sources of working
capital — Dimensions of working capital management - Inventory, cash and receivables management -
optimum credit policy; credit collection; factoring service; Regulation of Working Capital finance in
India.

Block 4: Financing Decision

Capital structure planning, determining capital structure in practice; NI approach, NOI approach,
Traditional and MM hypotheses; . Cost of capital: meaning and significance of cost of capital;
calculation of cost of debt, preference capital, equity capital and retained earnings; Operating
,financial and combined leverages.

Block 5: Dividend decisions

Types of dividends- dividend models—principles of dividend policy—Legal and procedural aspects of
payment of dividend.

References

1. Battacharya, Hrishikas, Working Capital Management: Strategies and Techniques; New
Delhi, Prentice Hall of India. (Module 3)

2. Chandra, Prasanna, Financial Management; Delhi. Tata McGraw Hill. (Module
1,2,3,4,and 5)

3. Pandey, I.M, Financial Management, New Delhi, Prentice Hall of India. (Module
1,2,3,4,and 5)

4, Khan M.Y. and Jain Pk, Financial Management; Delhi, Tata McGraw Hill. (Module 1, 2
and 3)

5. Vanhorne, J.C, Financial Management and Policy; New Delhi, Prentice Hall of India.
(Module 2,and 4)

6. Ravi M kishore, Fundamentals of Financial Management (Tax man) (Module 1 and 2)



Discipline Core Course

B21BB06DC - Human Resource Management

(Number of Credits:6)

Objectives:
1. To introduce various concepts and fundamentals of Human resource management in general.
2. To get familiarize the learners with the recent developments in Human Resource

Management.

Provide basic knowledge on Human resource planning, job analysis, and recruitment process.
Create a foundation on training and development, performance appraisal and compensation.
To acquaint the learners with various development initiatives like team building, QWL etc.

Course Outcomes

1 Intents to understand the fundamental concept, meaning, definition, importance, and
functions of HRM. Help the learners to acquire basic knowledge in HRM and its various
approaches.

2 Obtain knowledge in the HR Planning, Job analysis, and recruitment process.

3 Expand the basic skills in Human resource planning, job analysis, and recruitment
process.

4  Build up fundamental knowledge in training and development, performance appraisal
and compensation.

5 Learners are aware of various development initiatives like team building, QWL etc. in
business and management. The learners are also expecting to know the recent
developments in Human Resource Management.

Course Outline

Block 1: Introduction to Human Resource Management
Block 2: Human Resource Planning (HRP)

Block 3: Training and Development

Block 4: Performance Appraisal and Compensation

Block 5: Grievance Redressal and Development Initiative

Block 1: Introduction to Human Resource Management

HRM - Importance and Scope . Evolution of the concept of HRM - Personnel management Vs
Human Resource Management, Traditional Vs Strategic HRM, Approaches to HRM - - Functions of



HRM - Role of human resource manager..

Block 2: Human Resource Planning (HRP)

Manpower Planning - Need and importance, Process of HRP - Conventional Vs Strategic HRP, Job
analysis - Job design, Recruitment - Sources of recruitment— Selection - Methods of Selection -
Selection process — interview - types of interview — Placement, Induction and internal mobility of HR.

Block 3: Training and Development

Meaning - need and importance of training - objectives and methods of training - Process of training -
Evaluation of Training, Development - meaning - objectives of development - Development Process -
types of management development — Training Vs Development.

Block 4: Performance Appraisal and Compensation

Performance appraisal: meaning - nature - objectives, process and methods, problems of performance
appraisal, Career planning - features and methods of Career Planning, Compensation to employees —
Methods of compensation - Wage System - Profit sharing - Fringe benefits - Incentive wage.

Block 5: Grievance Redressal and Development Initiative

Grievance redressal - meaning - Procedure - approaches - Employee Discipline — Workers’
participation in management - Team building - Collective Bargaining - Absenteeism and turnover -
QWL - Concepts and Components .

References
1. Gupta C.B. Human Resource Management - Sultan Chand & sons (Module 1 & 2)
2. Subba Rao, P. Personnel and Human Resource Management - Himalaya Publishing

House (Module 1 & 2)
3. Prasad, L.M. Human Resource Management - Sultan chand & sons (Module 3 & 4)
4. Aswathappa, K. Human Resource Management - McGraw Hill Education (Module 3 & 4)
5. Prasad, L.M. Human Resource Management - Sultan chand & sons (Module 5)
6. Subba Rao, P Personnel and Human Resource Management - Himalaya Publishing
(Module 5)
7. Gupta ,C.B. Human Resource Management - Sultan Chand & sons (All modules)

8. Aswathappa, K. Human Resource Management - McGraw Hill Education. (All modules)






LANGUAGE CORE COURSE(LC)
B21EG02LC

LITERATURE AND THE CONTEMPORARY WORLD
CREDITS: 6

Course Objectives

1. To expose learners to some of the burning contemporary issues.
2. To acquaint them with the way literature takes on these issues.
3. To equip them to critically appraise and shape their own individual opinions.

Course Outcomes

By the end of the course the learners will be able to,

1. make sense of the world they live in through the many language devices literature employs in
its representation of reality.

2. have an understanding of cross-cultural encounters in a globalised world.

3. debate the pros and cons of current issues in culture using the terminology related to the
concerned topics.

4. discuss how the use of language and choice of genre influence the meaning of the text and
the reader’s response.

5. develop skills of textual analysis.

comprehend diverse points of view on the urgent issues the world faces.

COURSE DETAILS

BLOCK 1: Climate Change

UNIT 1 Margaret Atwood: “The Moment”

UNIT 2 Thunberg: “Almost Everything is Black and White” (Speech at Parliament
Square, London, 31 October, 2018)

BLOCK 2: Technology and Human Life

UNIT 1 Gareth Southwell: “Artificial Intelligence”
UNIT 2 Ambrose Bierce: “Moxon’s Master”

BLOCK 3: Gender

UNIT 1 Sarah Joseph: “The Masculine of Virgin”
UNIT 2 Malala Yousafzai: “A Daughter is Born”

BLOCK 4: Human Rights



UNIT 1
UNIT 2

BLOCK §:

UNIT 1
UNIT 2

BLOCK 6:

UNIT 1
UNIT 2

References

Vijayarajamallika: “Injuries”
Jawaharlal Nehru: “A Tryst with Destiny”

Ethics and Culture

John Lennon: “Imagine”
Rabindranath Tagore: “Housewife”

Globalised Society

Pablo Neruda: “The United Fruit Company”
Shashi Tharoor: “Globalization and the Human Imagination”

e Morrison, Jago. Contemporary Fiction. Routledge, 2003.
e Padley, Steve. Key Concepts in Contemporary Literature. Palgrave, 2006.
Reddy, Bayapa. Aspects of Contemporary World Literature. Atlantic, 2008.



Skill Enhancement Course 1

B21BB01SE - Organisational Behaviour
(Number of Credits:2)

Course Objectives

1. To introduce learners to the basics of organisational behaviour, Personality, Perception and
Learning.

2. To familiarize learners with the foundations of Attitude, Group Behaviour, Organisational
Culture, Organisational Change and Organisational Development.

Course Outcomes
1  Understand the concept and evolution of Organisational Behaviour.
2 Aware the effect of personality, perception and learning on OB.
3 Realise the concept of attitude and group behaviour.
4

Understand the basics of organizational culture, organizational change and development

Course Outline
Block 1: Organizational Behaviour :Personality, Perception and Learning

Block 2: Organisational Behaviour: Attitude, Group Behaviour, Organisational culture and

Organisational change & development.

Block 1: Organizational Behaviour: Personality, Perception and Learning

Organisational Behaviour — Meaning, Nature and Scope, Major Disciplines and their Contributions to
OB; Organisational Behavioural Models; Personality — Determinants of Personality, Personality Traits,
Major Personality Traits influencing OB; Perception — Meaning-Importance to OB-Factors influencing
perception; Learning - Theories of Learning, Social Learning, Learning Curve, Learning and

Behaviour.

Block 2: Organisational Behaviour: Attitude, Group Behaviour, Organisational Culture and

Organisational Change & Development

Attitude — Concept, Formation, Types, Measurement of Attitude, Attitude Change; Group Behaviour -



Concept of Group, Significance of Group Behaviour, Factors contributing to Group Formation, Types
of groups, Stages of Group Development; Organisational Culture- Concept, Types, Functions;
Organizational Change — Need, Resistance to change, Managing Resistance to Change; Organisational

Development — Meaning, Features, Objectives, OD Models and OD Interventions.

References

1. S.S. Khanka (2002). Organisational Behaviour, New Delhi: Chand and Company
2. Stephen Robins. Organizational Behavior. Prentice Hall Publications (All Blocks)
3. K. Ashwathappa. Organizational Behavior. Himalaya Publishing (All Blocks)

4. L. M. Prasad. Organizational Behavior. Sultan Chand Publications (All Blocks)
5. Suja Nair. Organizational Behavior. Sultan Chand Publications (All Blocks)



SKILL ENHANCEMENT COMPULSORY COURSE (SC)

B21UCO01SC
HUMANISM AND LOGIC

CREDITS: 2

Course Objectives:
1. To introduce the science and art of reasoning
2. To develop analytical skill in reasoning and capacity to argue effectively
3. To impart understanding of the role of logic in other disciplines

4. To develop a blend of logical reason, compassion and love in approach to the world

Course Outcomes:

By the end of the course the learners will be able to,

1. Know the role of logical reasoning in daily life

2. Save oneself from linguistic traps

3. Have an understanding of the basic humanistic concepts

4. Get values that embrace multicultural diversity

Course Outline:

Block 1: Foundational Terms and Concepts

Block 2: Logic, Language and Other Disciplines

COURSE DETAILS

BLOCK 1: Foundational Terms and Concepts

Unit 1 Sradha/ Care — Katha Upanisad, Arul — Thirukkural, Jagratha — Dharmapada _ Agape/
Empathetic Love, Kenosis/ Self emptying

Unit 2 Insaniyya / Humanity, Rahma / Mercy. Anukampa / Compassion - Anukambadasakam, Karuna
- Budha

Unit 3 Emancipation. Ubuntu/ Fraternal Love

Unit 4 Ahimsa/ Nonviolence in Different Traditions. Equality

Unit 5 Basheer’s short story, “Oru Manushyan”.

Unit 6 Human as species - Jathilakshanam, Jatinirnayam - Environmental concerns: Gandhi,



Thoreau, Deep Ecology

BLOCK 2: Logic, Language and Other Disciplines

Unit 1 A very brief history of logic: traditional logic and symbolic logic -What is logic? Definitions -
process of reasoning - inductive, deductive and abductive reasoning- Propositions and arguments -
recognising arguments.Truth and validity - Fallacies: Formal and informal fallacies - Classification of

fallacies: Fallacies of relevance, defective induction, presumption and ambiguity.

Unit 2 Fundamentals of Traditional Logic and Symbolic Logic - Categorical Propositions: The four
kinds of categorical propositions - Quality, quantity and distribution - Standard form - The traditional
square of opposition - Categorical Syllogisms: Standard form - Rules and fallacies - Venn diagram to
test the Validity - Logical connectives: symbols for conjunction, negation, disjunction, material

implication and equivalence- Logical paradoxes: Liar’s paradox

Unit 3 Language and Logic - The basic functions of language: Informative - Expressive - Directive —
Ceremonial Performative - Emotively neutral language -What are definitions - Kinds of definitions:

Stipulative - Lexical — Precising - Theoretical - Persuasive - Intension and extension

Unit 4 Logic and Other Disciplines - Logic and Science: Hypothetico - models of explanations -

Covering Law model - mathematics and logic

Unit S Logic and Literature

Unit 6 Logic and Social sciences

References
1. Grayling, A.C. The History of Philosophy, Penguin, 2019.
2. Browning, W.R.F. 4 Dictionary of the Bible, Oxford University Press, 2009.
3. John Bowker, The Concise Oxford Dictionary of World Religions, Oxford University Press,
2000.
4. Basheer, Vaikkam Muhammad. “Oru Manushyan.”Sampoorna Krithikal Vol 1. DC, 1994.
5. Guru, Narayana. Sampoorna Krithikal. Narayana Gurukulam, 2002.

6. Dharmapada ( apramadavarga)



10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.

The Quran ( 49/13, 17/70, 2/256)

Devaraja, N. K. Humanism in Indian Thought. Indus, 1988.

Khan, Maulana Wahiduddin. The Prophet of Peace: Teachings of The Prophet Muhammad.,
Penguin, 2009.

Butler, Judith. The Force of Nonviolence: An Ethico- Political Bind, Verso, 2021.

Selected works of Karl Marx and Friedrich Engels - Relevant Volumes

Vernon Pratt et al. Environment and Philosophy. Routledge, 2000.

Rajagopalachari, C. Kural: The Great Book of Thiruvalluvar, Bharatiyavidya Bhavan, 1993.
Imbo, Samuel Oluoch. An Introduction to African Philosophy. Rowman, 1961.

Mascaro, Juan. The Upanishads. Penguin, 2005.

Damien, Keown. Buddhism, Oxford UP, 2013.

Ruthven, Malise. Islam. Oxford UP, 2012.

Naess, Aene. The Ecology of Wisdom. Counterpoint, 2010.

Thoreau, Henry David. Walden. Empire, 2018.

Gandhi, Mahatma. Hind Swaraj. Rajpal, 2009.

Guha, Ramachandra. Environmentalism: A Global History. Penguin, 2016.

Sainsbury. R.M. Paradoxes. Cambridge UP, 2009.



Fourth Semester



Discipline Core Course

B21BB07DC - Business Environment and Law
(Number of Credits:6)
Objectives:
1. To understand the different aspects of business environment
2. To know the minor and major factors affecting the business in various streams

3. To know the different environment like, political, technological and economic environment
in the business

4. To acquire basic knowledge of Business Law, especially Law of Contract and Law of sale
of goods.

Course Outcomes

1 To introduce the basic concepts and terms related to Business environment, political,
economic, social, technological, legal, ecological environment of business. To know the
minor and major factors affecting the Business Environment.

2 Understand relationship between environment and business; Applying the environmental
analysis techniques in practice. To make the learners understand comprehensively the
concepts of Business Environment and to make them cognitively fit for application.

3 Develop skills in business environment analysis based on the understanding of the different
contents delivered to apply them with illustrations and cases

4 Ability to recall the basic concepts and terms related to laws that have a bearing on business
including Contract Act and Sale of Goods Act. To orient learners, about the legal aspects of
business.

5 Make the learners capable to evaluate the implications of law while doing business especially
those governing contracts and sale of goods.

Course Outline
Block 1: Introduction to Business Environment
Block 2: Socio-cultural Environment
Block 3: Political and Technological Environment
Block 4: Indian Contract Act

Block 5: The Sale of Goods Act



Block 1: Introduction to Business Environment

Factors affecting the business environment, Internal and external environment, micro environment,
macro environment - Types of environments - Economic Environment: Nature of economy, structure
of the economy, economic policies, economic conditions.

Block 2: Socio — Cultural Environment

Socio-cultural Environment — Meaning and Importance, Business and society, business and culture,
language, culture and organizational behaviour, Corporate Governance, Corporate Social
responsibility, Ethics in business.

Block 3: Political and Technological Environment:

Political Environment - Economic roles of government of India- Directive Principles of State Policy —
Centre — State Relations — Public sector enterprises, Privatisation and Disinvestment in India, FDI in India,
Impact of Political Environment on Business

Concept and significance of technological environment, — choice of Technology — Problems in Selecting
Appropriate Technology — Importance to Business.

Block 4: Indian Contract Act:

Indian Contract Act 1872 - Agreement, Contract- kinds of contracts: Valid, Void, Voidable, Illegal,
Unenforceable contracts- E-contract- distinguish between Agreement and Contract.

Section 10 of Indian Contract Act — essentials of a valid contract — Offer, acceptance, consideration,
free consent, capacity to contract — Breach of contract — Remedies for breach.

Block 5: The Sale of Goods Act:

The Sale of Goods Act 1930- Introduction, Definition, Essentials of the contract of sale of goods,
Distinction between ‘sale’ and ‘agreement to sell”’ — Conditions and Warranties (meaning and
essentials only) — Rights of an Unpaid seller.

References

1. H.L. Ahuja, S. Chand, Economic environment of business. (Module 1 and 2 )

2. Francis Cherunilam, Business Environment: Text & Cases, Himalaya Publishing House.
(Module 1,2 3)

3. K.Ashwathappa, Essentials of Business Environment, Himalaya Publishing House, 6th ed.
(Module 1)

4. S.K.Misra&V.K.Puri, Indian Economy, Himalaya , Edition:25th (Module 1 and 3)

5. RuddarDatt& K.P.M Sundharam, Indian Economy, S.Chand& Company Ltd. (Module 3 )

6. K.C.Garg, V.K.Sareen, Mukesh Sharma, R.C.Chawla, Legal Environment of Business, Kalyani
Publishers, Ludhiana, New Delhi, 2020 edition (Module 4 and 5 )

7. R.C.Chawla and K.C.Garg, Mercantile Law, Kalyani Publishers, Ludhiana, New Delhi, 2020
edition (Module 4 and 5)



Discipline Core Course
B21BB08DC - Logistics and Supply Chain Management
(Number of Credits:6)

Course Objectives

1. Create an understanding of major functions in Logistics Management

2. Significance of Supply Chain Management in Business

3. Imparting idea on Logistics Planning, Warehousing, Material handling

4. Understanding usage of Information Technology in Supply Chain Management
Course Outcomes

To understand the Logistics, Supply chain Operations in Business
To impart skill on Logistics Planning Processes

Build awareness on Designing Logistical System

To understand various Supply Chain Strategies

Create idea on Warehousing and Material handling

A

Course Outline
Block 1: Introduction to Logistics Management
Block 2: Logistics Planning
Block 3: Warehousing and Material handling
Block 4: Supply Chain

Block 5: Information Technology for Supply Chain Management

Block 1: Introduction to Logistics Management

Logistics- Meaning and types - Logistics Management — Components, Functions and Types —
Logistics Design. — Integrated Logistics Information Systems (ILIS)

Block 2: Logistics Planning

Strategic Logistics Planning — The Strategic Integrated Logistics Management — Triangle of Logistics
Decision making — Formulating Logistical Strategy — Designing Logistical System — Role of
transportation in Logistics — Carrier Selection Decision — Intermodal transportation — Inter mode
transportation — Private fleet transportation



Block 3: Warehousing and Material handling

Concept of warehouse, warehousing, Functions for Warehouse — Importance of warehouse -Types of
Warehouses , Warehouse Vs Distribution Centre — Warehouse Management System (WMS),— Material
Handling — Selection and Design of Handling System. Material Handling in Warehousing, The global
Logistics- Global Logistics Management Process — Reverse Logistics Systems

Block 4: Supply Chain

Supply Chain Management — Need — Concepts — Evolution of Supply Chain Management- Supply
Chain Strategies — Functional Co-ordination - Supply Chain relationship — Co-operation and
collaboration with supply chain partners Supply Chain Synergy, Role of Logistics in Supply Chain
Management

Block 5: Information Technology for Supply Chain Management

IT application in Supply Chain Management — Evolution of Supply Chain Management Systems —
Issues with Supply Chain Management System — Benefits of Integrated Supply Chain Management
Tools — Role of Internet in Supply Chain Management

References

1. Rahul V Altekar, Supply Chain Management Concepts and Cases, New Delhi, PHI India Private
Limited. (All Modules)

2. S L Ganapathi, S K Nandi, Logistics Management, Oxford University Press (Modulesl, 2 and 3)

3. Sunil Chopra, Peter Melndl, Strategy, Planning and Operation, Prentice — Hall of India, New Delhi,
Private Ltd. (Modulesl and 3)

4. Parikshit Joshi, Manish K Pandey, Supply Chain Management Concepts and Cases, Dhanpat Rai &
Co. (Rt.) Ltd, Educational and Technical Publishers. (Modules 4 and 5)



SKkill Enhancement Courses 2

B21BB02SE - IT for Business
(Number of Credits:2)
Course Objectives

1. To introduce various concepts, definition, importance, components and functions of

Information and Communication Technology among the learners.

2. To get basic knowledge on internet and its uses among the learners and also the
advantages and disadvantages of the internet.
3. To make available the basic awareness on the application of ICT in Business and
Management.
4. Intents to provide a familiarity to the learners on E-Business, E-Marketing, E-Business, E
-Procurement, E-Auction etc.
Course Outcomes

1 The learners can understand the fundamental concept, meaning, definition, importance,
components and various functions of Information and Communication Technology.

2 The learners are able to obtain the important basic information about the evolution of
internet, internet protocols, searching the web etc.

3 Became aware about various application of ICT in Business and Management. They
became aware about various modern tools applied for decision making.

4 It become possible to develop a knowledge base with respect to E-Business, E-Marketing,

E-Business, E -procurement, E-auction etc.

Course Outline
Block 1: Information and Communication Technology (ICT)

Block 2: Application of ICT in Business and Management

Block 1: Information and Communication Technology (ICT)

Information and Communication Technology (ICT): Meaning -definition - importance and functions
of ICT - components of ICT. Computer Networks - meaning and types - Network Topology. Internet:
-evolution of internet - Internet Protocols - Search Engine - Web browser - Electronic mail- Role of

internet in the contemporary business world. Wireless communication technology - Cloud computing.
Block 2: Application of ICT in Business and Management

E-business: Meaning - Definition - Components of e-business - steps in building an e-business.



E-Commerce - E-Commerce Models - Internet marketing- Electronic Payment System (EPS) - Internet
Banking -Mobile Banking — Other Types of EPS - -Emerging trends in the use of ICT in business,
Office Automation, Virtual office , Enterprise Resource Planning (ERP) - Legal and ethical issues in
cyber world (Basic awareness only)

References
1. Ramesh Bangia. Learning Computer Fundamentals, Khanna Publishers, New Delhi. (Module I)
2.Rajaraman, Introduction to information Technology, PHI, New Delhi. (Module I)

3. Henry Chan & others, E-Commerce - Fundamentals and applications, John Wiley & Sons Ltd, New
York. (Module I)

4. Alexis Leon & Mathews Leon. Fundamentals of Information Technology, Vikas Publishing House,
New Delhi. (Module I)

5. George Beekman, Eugene Rathswohl. Computer Confluence, Pearson Education, New Delhi.
(Module T)

6.Rajaraman, Introduction to information Technology, PHI, New Delhi. (Module II)
7.Santhosh V. S., Systematic approach to E-Business, Chand Books, Trivandrum. (Module II)
8. Barbara Wilson. Information Technology: The Basics, Thomson Learning. (Module I)
9.Rajaraman, Introduction to information Technology, PHI, New Delhi. (All Modules)

10. Murthy, E-Commerce Concepts models and strategies, Himalaya Publishing House, New Delhi.
(All Modules)

11. Alexis Leon & Mathews Leon. Fundamentals of Information Technology, Vikas Publishing
House, New Delhi. (All Modules)



MODERN INDIAN LANGUAGES II (MIL II)

Modern Indian Language (Arabic)

(Learners can choose any one course among the courses given below for MIL II. The same

language stream opted for MIL I should be chosen for MIL- II)

B21AR02LC
LITERATURE IN ARABIC
CREDITS:6

Course Objectives

l.
2.

The student can communicate in Arabic in various situations

The student can express his thoughts in oral and written form through simple sentences in
Arabic.

The student can read and understand literary texts in Arabic

The student can appreciate and analyze the literary texts in Arabic

The student can assimilate humanistic and moral values in his life

Course Outcome

At the end of the course students will be able to,

1. Communicate in Arabic in various situations
2. Express his thoughts in oral and written form through simple sentences in Arabic.
3. Read and understand literary texts in Arabic
4. Appreciate and analyze the literary texts in Arabic
5. Assimilate humanistic and moral values in his life
COURSE DETAILS

BLOCK 1: Conversations in Arabic

UNIT 1 Introduction

UNIT 2 In the House

UNIT 3 In the Hotel



UNIT 4 In the Railway Station

UNIT 5 In the Market

BLOCK 2: Reading on classical texts in Arabic
UNIT 1 13&‘9(}0&_\1}2“ Q\J;A.“E)}u

UNIT 2 a5 gl G sma VI QLS e 3l EualaY)
27 15 13 ¢12 ¢7 2 Eualay)

BLOCK 3: Reading on Modern Essays in Arabic

UNIT 1 "ol Jali o) ] el 5 Aaey IS (e Mgl 5 ALY
UNIT 2 "l Al de panall (lalS & CVEL QLS (e oY) Canaal Le
¢ sthaikall

BLOCK 4: Appreciating Short Story

UNIT 1 ‘é—\tﬂ-ls uLuud "l u»:\S eﬂ.d\" ua.aasj\ :‘\cw O "EJ\;_]\ 2" Aad

BLOCK 5: Appreciating Poetry.

UNIT 1 28N LD M Ua il g Jasl ) 5 e a" Bapnd

UNIT 2 3l Ll Lo g sauad

BLOCK 6: TUTORIAL
Practice sheets based on Block 1-5

References:

1. Qur'aanul Kareem

2.Imam Annavavi, Al Arba'una annvavi

3. Muhammed Bin Isma'il Al Bukhaari, Sahihu I-Bukhaari



4. Jubran Khalil Jubran, Dam'athun wa-btisaamatun

5. Ali At-thanthaawi, Maqaalatun fi Kalimaatin, Second Collection, Daaru 1-Manaar, Jidha,
Ed:1, 2000

6. Gassaan Kanafani, Aalamun Laysa Lanaa (Collection of short stories), Ramal Publica-
tions, Qubrus.

7. Muhammed Ibrahim Salim, Diwanu l-Imaami s-safi'i, Maktabatu Binu Sinaa. Cairo

8. Ahmad Matar, Al Majmu'atu S-si'riyya, Daaru 1-Hurriyya, Beirut, 2011
9. Personal Site of Nizar Qabbani - https://nizarq.com/ar/poem131.html

Modern Indian Language (Hindi)

. B21HD02LC
fREY v wrfecd 3R 3refare
(Hindi Padya Sahitya Aur Anuvad)
Credits: 6
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Modern Indian Language (Malayalam)

B21IMLO2LC

TaY[\le]] «uocxrﬂ(m(go@lﬁnﬁ)@: @RYORGLN, 210L2IGl®o, WI@IIAI0EMo, @RARAITVIOTD Jo.
(Malayala Sahithyamathrukakal: Aathmakadha, Jeevacharitram,Yathravivaranam,
Anubhavasahithyam)

Credits : 6

Objectives

@RYOVHLNINIOID OB NG 2101@OODIBO] 2] AMVOAOM MW @GN

21012101@ 20QYHHBOS aldlalWo

WI@2AIAIEEM AVIOIMYo af)M ANAIEMICRE: MVIOTMJUNIAIVAIYSBS al10]alWo

@RDEAI MIOI®Y 2IQD:BHSAIW] MINWe ]S @RI

Course Outcome

21012101@02INQAOS 2IBND) 2IMITVEEGEEBUD, 270121601@o®1003 @1@@%@5%@@, ayam1RIalmoje TVPaO0)e
O1EJ88 NITWo af)aN1AUH® &:0]af” WIVEM BMSMD

MUOALIA 1000 MVIeVIA]H:0j0 ald@TITLCIB &0l @RYOYIVWAIAIW DTeToNN[ETM N IGIenp) WI@IQIEMEBBBOS
22013 1WYLI o MD12j01QaTO

QLIMICAODIG NITWS S @RYRILOMEERUD, 2210ME0IGUD DSEEIVA A 10l 2I1Wea S

Course Details

GmBe” - 1. GRERMILO
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M0a01®IANRIVOTD 2 lF]alWe SOV, ALIVISOHIDD (@JTVRLIH:01E900 | BRERGBLOEI@ Mao
BNV IQYBSDo (O IMTWIM AVIRIAIRBSDNIW aflel G HO8 @RSITVNIMAIHH]T ANUKdBAIOMe MSDDE:
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Modern Indian L.anguages (Sanskrit)

B21SN02LC
HETehTeY TeIHIeT
MAHAKAVYAM GADYAKAVYAM CHA

CREDITS: 6

ol8H (Course Objectives)

o HRATIRICIATE TRATYGTHAH |
o SiAETERIUTET favd Seatee |

3¢aRIfeY ( Course Outcomes)

o HETRITATAF YT SaleeTH |

o HEHICITARILY, PlcdHlcgIdcaed ATsTaEleTa |
o SAHNRY HAGTHRATT TAT TSI |
o HEHAAIR FAEHURGROT: JaTeTATTTHAH |

o TEHACIARIATR: |

Course Details

@US: 1 AGTHREAIRT: |



1. 1. difherargcad e AAIIR: |

1. 2. AGTRICATTA, T>dHGIRISTT T T|

1. 3. AGIHICTALTUTH |

1. 4. FARHHAEY AGTHICANRTUNTAR JHTcAlehat# |
QUS: 2 FHARTFHTH - TaHH: |

2. 1. 9rdcdn: queaiedd: — ealtet: 1 — 17.

2. 2. AGAREAURTAAAY: — ellehT: 18 -29.

2. 3. SFEAATRYAL:, FEIGART ITdcT: 33fAafadcs @ — ealieht: — 30 —61.

2. 4. SEAAIRGT Ridfaeel, AT deeRIE:, HellcaRe — Yelehl: — 62 — 86.

GUs: 3 ICIIRTY: |

3. 1. IR HHIIRDL: |
3. 2. SRAMRIEIY SIABTHGIOTEAT e |

3. 3. AGTHRAH, HGTHRAIET {ATRTe:, HIHAIIR AT |

3. 4. GEHAHTEY AGHUGRON J1aTeT=A4 |

YUZ: 43RAASIE: - fEUAUT: GAIHAEITH |

4.1. @foseT: 1 - 11.

4. 2. @foseT: 12 - 15.
4. 3. @iUsaT: 16 - 27.
4. 4. @iUsaT: 28 — 31.

ARG h I AT: -



o PHARHFHIH - Kumarasambhava of Kalidasa(with the commentary of Mallinatha), Vasudev

Laxmansastri Pansikar(Ed.), Mumbai, 1908
o HERAARATIGH: — AT IhHUISETGTST: | TGFST HYUTCGTH 3TehIGHT, TRIUTHT|

° ﬂﬂﬂ'ﬂgﬂg - Bharatasangraha, M Lakshmanasuri, TheKuppuswamiSastri Research Institute,

Madras, 1966.
HeTAhIAAT: -

e A Companion to Sanskrit Literature, Banergy S.C, Motilal Banarsidas Publishers, Delhi, 1989

e A History of Sanskrit Literature, Macdonell A .A, Motilal Banarsidas Publishers, Delhi, 1990.

o 4 History of  Sanskrit Literature, A.B. Keith, Motilal Banarsidas Publishers,
Delhi, 1993

e Glimpses of Sanskrit literature, ANN.D Haksar, ICCR & New age International limited
publishers.

e History of Classical Sanskrit Literature, M. Krishnamachariar, Motilal Banarsidas Publishers,
Delhi, 1990

e [ndian Kavya Literature, A.K Warder. Motilal Banarasidass, Delhi, 1972.

e  Panorama of Sanskrit literature, Dr.Satyavrat,1998

e Samskritasahityacaritram (Malayalam), KunjunniRaja & M.S Menon (Ed.), Kerala Sahitya
Academy, Trissur, 1991

e A Short History of Sanskrit Literature, T K RamachandraAiyar, RS Vadhyar& Sons,

e Palakkad

e Kumara Sambhava (Edition with Malayalam commentary), Kuttikrishna

Additional References (E-resources)
www.kalidasacademy.com
www.poetrynook.com
www.resanskrit.com
www.ancient.cu

www.worldcat.org



http://www.kalidasacademy.com/
http://www.poetrynook.com/
http://www.resanskrit.com/
http://www.ancient.cu/
http://www.worldcat.org

GENERIC ELECTIVES — 1

(Learners can choose any one. Generic Electives from Core Discipline cannot be chosen)

Generic Elective - I (Arabic)

B21AR01GE
MODERN STANDARD ARABIC

CREDITS: 2



COURSE OBJECTIVES

* The learner will be able to understand Arabic Language

* The learner will be able to identify the difference between MSA and Colloquial Arabic

* The learner will be able to understand Arabic Alphabets, common names and other words in Arabic
* The learner will be able to memorize usages, terminologies of different contexts and occasions in
Arabic.

* The learner will be able to use Arabic Language in real life situations

COURSE OUTCOMES

1. Understand Arabic Language

2. Identify the difference between MSA and Colloquial Arabic

3. Understand Arabic Alphabets, common names and other words in Arabic

4. Memorize usages, terminologies of different contexts and occasions in Arabic.
5. Use Arabic Language in real life situations

Course Details

BLOCK 1: Introduction to Arabic Language & Basic structures of Arabic Language

Units:

Unit- 1 :Arabic Language, characteristics of Arabic Language

Unit- 2 :Modern Standard Arabic and Colloquial Arabic

Unit- 3 :Arabic Alphabets, basic structure of sentences in Arabic,

Unit- 4 :Question words, prepositions, name of days and months, date and time, cardinal and ordinal
numbers, colors, parts of the body and common phrases.

BLOCK 2: Use of Arabic in different occasions

Unit- 1 :Self-introduction, Greetings in Arabic

Unit-2 :In airport, in railway station and in traveling office
Unit-3 :In market, in hotel, and in textile shop

Unit-4 :In hospital, in home and walk-in-interview

References:

1. M. Ashiurakis, (2003), Spoken Arabic self taught, Islamic Book Service

2. Abdul Hamid Madani, Cheriyamundam, ( 2004), Arabian Gulfile Samsarabhasha, Calicut: Al Huda
Books

3. Abdul Hamid, V.P. & Abdul Halim, N.K., (2005), Arabic for Various situations, Calicut: Al Huda
Books

4. Ali, Sayed, Teach Yourself Arabic, Kazi Publishers

5. Ali, Syed, (2003), Let us Converse in Arabic, New Delhi: USB Publishers.

6. Bahmani, S.K., (2000), Easy Steps to Functional Arabic, Chennai: Alif Books.

7. Faynan, Rafi 'el Imad, (1998), The Essential Arabic, New Delhi: Good word Books

8. Hashim, Abul, (1997), Arabic made easy, New Delhi: Kitab Bhavan

9. Humisa, Michael, (2004), Introducing Arabic, New Delhi: Good word Books



10. Khoury, Sadallah, The Correct Translator: English-Arabic, Arabic-English, New Delhi:Kutub
Khana.

11. Mace, John, (1996), Arabic Today: A student, business and professional course in spoken and
written Arabic,

Edinburgh: Edinburgh University Press.

12. Mohiyeedin, Veeran, (2005), Arabic Speaking Course, Calicut: Al Huda Books
13. Mohyideen, Veeran, (2008), Functional Arabic, Calicut: Arabnet

14. Rahman, S.A., (2003), Let's speak Arabic, New Delhi: Good word Books

Generic Elective - I (English)
B21EGO01GE
APPRECIATING LITERATURE
CREDITS: 2

OBJECTIVES:
e To kindle interest in reading literature.
e To help students to understand, learn from and enjoy literary texts, especially poetry.
e To enable the student to read and respond creatively, drawing on their own

imagination and experience.

e To appreciate reading as a social experience.

COURSE OUTCOMES:

Upon completing the course students will:

e Be able to appreciate poems aesthetically.

e Engage in close analysis and understand the literary devices that enhance the beauty

of the poem.
e Learn to consider literature as a communal experience.
e To inculcate a deeper admiration of the cultural diversity expressed in the poems.

e Be familiar with how literature reveals the human condition through its various

strategies.
COURSE DETAILS:
BLOCK 1: Introducing Literary Texts: 1

Unit 1: O Henry: “The Last Leaf”



Unit 2:
Unit 3:
Unit 4:
Unit 5:
Unit 6:

William Blake: “The Tyger”

Alfred Lord Tennyson: “The Oak”

Wallace Stevens: “Anecdote of the Jar”

Emily Dickinson: “Because I could not Stop for Death”

Baburao Bagul: “Why I hid My Caste”

BLOCK 2: Introducing Literary Texts: 2

Unit 1:
Unit 2:
Unit 3:
Unit 4:
Unit 5:
Unit 6:

REFERENCES

Arthur Conan Doyle: “The Adventure of the Dancing Men”
Kamala Das: “Looking Glass”

Maya Angelou: “I know Why the Caged Bird Sings.”

W. H. Auden: “Unknown Citizen”

Jayanta Mahapatra: “Hunger”

Ted Hughes: “Hawk Roosting”

Corcoran, Neil. The Cambridge Companion to Twentieth-Century English Poetry, CUP, 2007

Gilkes, Martin. A Key to Modern English Poetry, Blackie Son, 1937.

Hadfield, Andrew, Garrett A. Sullivan and Patrick Cheney. Early Modern English Poetry; A
Critical Companion, OUP, 2007.

Hamilton, Ian. The Oxford Companion to Twentieth-century Poetry in English, OUP, 1996

Pandey, Surya Nath. Contemporary Poets in English, Rawat Publications, 2007.
Patke, Rajeev S. Postcolonial Poetry in English, OUP, 2006.
Sen, Sudeep. The Harpercollins Book Of English Poetry, HarperCollins, 2012.

Surendran, K. V. Indian English Poetry: New Perspectives, Sarup Sons, 2002.

Generic Electives — I (Hindi)
B21HDO01GE
gagIRe fady
(Vyavaharik Hindi)
Credits: 2



qTeashA T 3¢62d (Course Objectives) :

ST Sitast 7 TS 31TeTeT YeraT & fov R & fafay Sat & gy ured o3e | A Sitast &
fafPieer geait F &y o197 & wraer ey & HeTH gle |

qr&ashAH 9RUTTH (Course Outcome):
CO 1: gt & it &3t & ST AT Sty H TeTH SoIar g |
CO 2: 83T & AT SATHIUT & el 3T I FHSTAT S |

Course Details

BLOCK 1 AT f@e<dl &7 3TaR0T 3R a1a<d

35 1 : BX H SIoIR H, TS #H, glcd H, aIEd & &, dTdi & &id, #AT 919 & o, AT
g1 & &I & araTeny |

gHIs 2 : facareT #, FaR #, Fielsl H, 3T OX #, Yod T H, s H, UTel H, §a18
3133 W, T H|

SIS 3 : HSth W, TEhTord H, Heaiiarel & ATy |
zohTs 4 : forddt ass g & TreedR
SIS 5 ; s TRAAAT T TTETcHR

BLOCK 2 : TTcHS 1Y (Tooddel) Tg HTYUT el
gehTS 1 @ hglell G h¥ell- Teh J1oT 2T..
3PS 2 : T H T 37y g oY
3PS 3 : Teh fea....
SIS 4 : TN AR FPT A gl ofamm...

SIS 5 : HIYOUT T 3791

References

1.=aTagIRe feEY 3R TAT : FSUM FAR NEQr |
2. ATaETR fEeT AYGH Tt : 3T . A |

3. Afaveh AT IR fEEY : FS0T HAR NEATAT |



4. SITIETR AT Ber : 37 .@fadr ursard |

Generic Electives — I (Malavalam)
B21IMLO1GE

BRYWM1H NLIVWISTVIAGT®Y 210 Do

(Aadhunika Malayalasahithyacharithram)
CREDITS: 2

Course Objectives

@YUM 1H ARIVWISTVIAOTM §HOMABOLa] TVINIMIN0W @ROlAl GMNSH

M2a01I® @JTLOIMEBBBHS LIEL2101@o AMAVTLINGBE:

DEIVISOM L] YPHERLWOIW af) DD HINOWV0 BRAUBOS HMHOBWYo ald]alWea |SH:
S ®, §21QHL0, EMIAUDD ag)aN] MVIOIMY(BAIBBROS A ld]2lWoa |G

@YUM MIOTDY(BalEBRSBOS BRYOoE2IATID@OHDD AMAVILIIBE D

Course Outcomes

@RYUM]H MIA0TMY @JTVOIMEBBEBOS LIOE|2IBI@OODHB0] ] @01l emgaM.
DLIVWISOM]HLI MVI01MY (@JIVNIMEBBHBHBO]2f” WOOEM LIS1HBID
@RUWM1H ARIWISHANMQHS MVANCUAHDGHUD AMAVILIDABMD.

2eIYIg8 GMINILNHM 2IGl@OODEB0]2f @010 GMSAN.

DLIWIS §2IQHLOWHS 21O H30] 2] WM LIC1AHE3aM.

DNEIVISON]HEL! YYEELVOIW af)§ADBGHINAWV0 BRAIBRHS GO BHOBWVo A lF]2IWeA|SaN.

COURSE DETAILS
GENIOBS” 1: eawme0rIwIsaalo
Qemlg’l 1 &l - GHol@Wo —ERYUM, @g%(%, QUSSCOMIUD

Qem1g’2 : , anioennemlwon, olld:aom1EAMMIWA, ~lERMYY



Qem1g“3:  mseal, ag)M. allgauanclod,

Qem1g°4:  all. @2aPEM, AWeN®, ERQq|alemM1End

BNI0ES 231 GMINILJR 2IQBLOW0

QemIg Ll : 0eIIgeMINIENOMRalURDODMAI — @RYBYGILIGMINIEIRHUY

QeMIg'2 : 990IEN02e0MEMINIB, af)TV. Od. HaldQBNIS, af)o. S1.AIMYEBAMBMIWA
Qem1g” 3 : 9Qemi; 3;eeMISM, &. afl. AR, MVIN GERIMVAl:

QoMIQ” 4 1 92IQBI0 —021QHLOWOSAIURIOODEI — BRYBIHILIBINRHUD HIGBA, M9,
GHUAIG3AOT, @oJoC@oeagmom@oeé], Sl. alERmMIRM, MWaNAsBS], HIHHMISM,
VI0IBERIMVAN, NVHHO1W

0an0MaV

1. od. agf)o. 620 (agyawl), BRYUMTHTVIOIM Y 2IBT@0 JIVNIMEEBE1eeS, Awl. avl.

61)4@“, BN ISWo.

2. a®coealocnunioallss, 2LIWIBMVIaOT® Jod0rI1LISEREIROS, GHOGMIH MU,
@ﬁ@.

3. oeamﬁgdgamelceaénﬂﬁ'moﬁ, DLIVIBMVIOI®Y 2101 @0

4. cawo. ag)oeflena®], Gal®IMVIasI®aldl@o, GHOBTVIAOT® EREIRA], @(ﬁ(b.

5. ag)o. mm%@ﬁ, ®alQdLoghaneelsnan’, al. avl., mgcg{, BHISWo

6. ag)M. ERRWENID, @RYWM]GH®NLIVWISHANG WG , SHOTENdy, BHISWo.

7. ®owIgL0EnM), @RUIMR — MEAANIMOOMWE:0N ,ag)(B.anil.ag)aU:, EHIgWo.

8. aloN@Mall., @RwWIMEQN® @RYWME:IMINOAIOMERUD,

(TUOOO'BO(D’]OG)@__JCTU]&)OIO%(DGTT)QI&(H‘; ®@BAUNANa 0o

9. Ewo. AIENEMA@UOBUM, SLOQYOSM Y@, sefafalmleeaum ),
BHIYIGHNIS.

10. 6awa. afl. O&. EIREUAIOM, HLOOAMOEBUY, AWl MVl M)d;; EBIFWo.

11. @awo. ag)o. ag)o. MIaHIA, 621QBHLOIMVIAOI®§aIBI@0, EHOBMVIAOI® {BREHIBH],
@U@p@.

12. ail. ©&. MIdLIG UM, 2130EAEMIMVED)AI0Mo, Al.aVlamig;’, EHI5Wo



13. awo. Od:. BOMYEMMIWA, He3AMIMEHBIGHleM§aNEl ,af)aU? afl. AU agaV)
CHISWo

14.08. ag)o. ®ODM, 2LIVWOSEMIAUB VIS 21E](@o,
GHOBUOITYTVIOT® §aIB1EIY, @ITBAUIMIDAJ00

15. agyo. «;TagJé@(T?B, EMOAUDB (UM EBRSB)oa IOMEBBS)o, ag)M: Mil. af)V; EHISWo

OB, afl. @RaJM, MIQINALIWIBEMINUDI, AWl AUl Midy; CHIgWo

Generic Electives — I (Sanskrit)

B21SNO1GE
(Samskrutasopanam)
Credits: 2
ol&H (Course Objectives)
FEHAHTIAT: HEALATT AT IARIHT HEHATARATT TS|

(To pave an easy way to study Sanskrit for those, who were not getting opportunities to study it.)

3¢6TH (Course Outcomes)

1. FERATEITAET YR HARIALAAATAT elodlel [dSelal>d TREIISTA |

(Study of declensions and conjugations of Sanskrit, which are basic requirements for the study
of Sanskrit)

2. BHETT YeH+9gG: Elilc?\'ﬁT: (Enrichment of vocabulary.)

3. 3Tl ARIIATIUNATT IGHFIGT 39T AlhAverets]
(Two understand the vocabulary of other Indian languages easily.

4. ARAIEER: ARATIOR 3Taled], TEAT AT 3T VT HETTelel STl
geTa |

Familiarize the students with the glorious Indian culture by providing opportunity to



learn it through its resource language, Sanskrit.

5. HFIeo HERAAIRT TRTIICTH |

(To familiarize the richness of Sanskrit Literature)

6. FICIEATGASTH A CITGAH |

Development of skill to enjoy the beauty of kavyas.

Course Details

BLOCK 1. gded - e - geaR=: - (Block 1. Declensions and conjugations)

1.1. 9IS - AGHIASIRISET:- TTeT, ER, %, T, Tstel (Gfersan) |

el a1, &fe, A, ST (AGHATIZ) |

(Declensions of masculine and neutral sabdas - bala, hari, guru, pitr and rajan in masculine;
phala

, vari, dadhi, madhu and jagat in neutral)

1.2. Tforgererser: AdeATALISERd -

orelT, A, 78T, T, AT, 1, - Eferganersar: |

3TEA, oA, TIcl, Telcl, fohe - FdrAeIeeT: (A, Udd, fh- By forgay)
(Faminine - latha, mathi, nadee, stree, maatr and bhas.
Pronouns - tat, etat and kim — in three genders.

And asmad and yushmad sabdas.)

1.3. fas=a9R=a: (Conjugations) -

HUTT: (REAUS) SAFTRRY) |

(The root bhu — parasmaipadi - in all the ten lakaras)

1. 4.3 (@) UT: (McAATE) - SAFHRY | THr: fafe Faes - seqyrfac:
IAHAT)



(The root vand in all the ten lakaras and the root Edha in [it only, to familiarize with the

Anuprayoga Lit.)

BLOCK 2 - HFIequUREY: - THRIFGTHICTH, (HEIhid: FITAGRT:) TUHEN: 1 - 54 LeNr: I
e |

(Poetry — Raghuvamsa mahakavya of Kalidasa, 1* canto, slokas 1 to 54.)
2. 1. G HGAT, AEAA, I GeNIET STod o - 1 - 12 eller:|
(Dignity of Suryavamsa and birth of King Dileepa in that race — slokas 1 to 12)
2. 2. feeliIEar IOTaoTaAT- et 13 - 30
(The qualities of Dileepa — verses 13 to 30)
2. 3. f&eaE 3MHAIMET - eollehr: 3147,
(Dileepa’s journey to the hermitage of his Guru — slokas 31 to 47)
2.4. ITASSTHATOTAT - ElHT: 48 — 54)

(Discription of the hermitage of Vasishtha — slokas 48 — 54)

References -

| TYAAHGTRISTH - Ficiard: TAH: FaT:)
R.S.Vadyar and Sons, Kalpathy, Palghat.
HEIHIAT: -

1.eGHNT - TAITHRR . Te, dT. AEAT
R.S.Vadyar and Sons, Kalpathy, Palghat.

2. UTTEIHASN - fAEIANER &, Tel. dY. AreAT
R.S.Vadyar and Sons, Kalpathy, Palghat.

TEIIHIAT: -

1. {gci‘\’ld-lslchlcd H - With Sanjeevini Vyakhya of Mallinatha

Pandurang Jawaji, Bombay.



2. AT IgaEaH - U TJdcl (HerdTeld)

Current Books, Kottayam.



Fifth Semester



Discipline Core Course

B21BB09DC
Operations and Management Information System

(Number of Credits:6)

Course Objectives

1. Integrate the fundamentals of business management with the principles of operations
management.
Role of operations and its relationship with other functional areas of business organisations.
Apply basic design principles to determine appropriate facility location and layout.
Impart quality management principles to continuous improvement in operations management.
Describe managing the decision-making process using information systems.

bk w

Course Outcomes
1 Gain detailed knowledge about the issues and Stages in Operations Planning,
Implementation, and Maintenance.
2 Compare the Processes of Production Management and major Quality Aspects
Impart idea about Plant Location and Layout

W

4 Explain relationships between concepts of Information Systems, Organization,
Management and System Development Strategy
5 Relate the basic concepts and Technologies used for Management Decision Making.

Course Outline
Block 1: Operations Management an Overview:
Block 2: Design of Operations Systems:
Block 3: Management of Quality:
Block 4: Role of Management Information System:
Block 5: Decision making and System Design:

Block 1: Operations Management an Overview

Introduction and Scope of Operations Management- Distinction between Production Management and
Operations Management -Challenges of Managing Services- History and evolution of OM- Production
Process - Steps, Production forecasting — Importance and techniques, Recent trends in
production/operations management.

Block 2: Design of Operations Systems

Product Design-Integrated Design Process -Process Management- Capacity Planning-Plant Location
and Layout-Design of Work Systems-Productivity- job design and Work study

Block 3: Management of Quality



Quality — Meaning, dimensions of quality, cost of quality, Foundations of Modern Quality
Management-Quality Control-Total Quality Management-Components of TQM —Quality
Circles-Kaizen /Continuous Process Improvement / Criticisms of TQM.

Block 4: Role of Management Information System:

Introduction to MIS- -Scope of MIS- Structure of MIS- Information Systems Resources- Types of
Functional Business Systems-Levels of Management and Information Requirements-Classification of
Information Systems

Block 5: Decision making and System Design:

MIS and Management Process- Transaction Processing Systems (TPS), - Decision Support System
(DSS) - Decision Types-Structured Semi Structured -Un Structured, Executive Support System.
System Development Life Cycle -System Analysis and Design- -System testing- Implementation.

References
1. William J Stevenson .Operations Management .The Mc Graw-Hill Companies.( Module 1 and
3)
2. Arun Kumar N.Meenakshi. Operations Management .Cengage Learning India Pvt Ltd.
(Module 2 and 3)

3. K.Shridhara Bhat. Operations Management. Himalaya Publishing House (Module 1 and 2)

4. D P Goyal , Management Information Systems: Managerial Perspective, Macmillan Publishers
India Limited (Module 3 and 4 )

5. James A.O’Brien, Management Information Systems, The Mc Graw-Hill Companies. (Module
4)

6. Kenneth C. Laudon and Jane P. Laudon, Essentials of MIS, New Delhi. 9th Edition Pearson.
(Module 4 and 5)

7.  Dharmindr Kumar Sangeetha Gupta, Management Information Systems ,Excel Books.
(Module 4 and 5)



Discipline Specific Elective 1 - Finance

B21BB01DE

Financial Services

(Number of Credits:6)

Course Objectives
1. To provide learners an insight into the Indian Financial Markets and varied as well as
diversified financial services.
2. To determine the most appropriate financial services based on the circumstances and
contingency

3. Lead learners into the rating industry and the mechanics and economics of gaining ratings.



Course Outcomes
1 To have a general awareness about the financial markets and services.
2 Aimed at reflecting the current regulatory and policy developments in the
financial sector in India
3 To sheds light on the role of credit rating and rating agencies in the

international financial markets.

Course Outline

Block 1: Indian Financial System

Block 2: Fund based Financial Services - |
Block 3: Fund based Financial Services II
Block 4: Fee based Financial Services

Block 5: Credit Rating & Securitization

Block 1: Indian Financial System

Financial  system-  Meaning-  Structure- Financial Markets —  Financial
Institutions/Intermediaries — Financial Instruments - Financial Services. Financial Services
- Concept - Objectives - Functions - Characteristics - Financial Services Market -
Constituents - Growth of Financial Services in India - Financial Services Environment -
Problems of Financial Services Sector -Fund based and Fee based Financial Services.

Block 2: Fund based Financial Services - |

Mutual Funds - Meaning — classification of mutual fund schemes - Mutual Funds in India
— growth, problems and prospects, SIP (Systematic Investment Plan) Regulatory
Framework. Lease Financing - types, advantages, limitations — Leasing institutions in
India, Venture Capital Financing — Meaning, Importance/Need, Scope of Venture Capital
Finance; Venture Capital v/s Angel Investors; Venture Capital in India. Crowdfunding
(Concept only)



Block 3: Fund based Financial Services Il

Hire Purchase — features — institutions —operators, Installment — features, Insurance —

Type of Insurance — Schemes — Modern trends in Insurance Sector; Factoring —objectives,

features, types. Factoring v/s Bill Discounting; Forfeiting (Concept only) - Factoring v/s

Forfaiting, Infrastructure Financing - features, types, Housing Finance- Features, Types,

Institutions- Role of National Housing Bank (NHB) -concept of mortgage and reverse

mortgage.

Block 4: Fee based Financial Services

Merchant banking — Functions — Classification- role in primary and secondary markets

-Regulation of Merchant Bankers in India; Stock Broking - meaning, types of stockbrokers,

sub-brokers; stock broking in India; Depository Services — meaning - Depositories in India

— NSDL & CSDL; Depository participants (DPs)-Underwriting- meaning- types- role in

primary market-Portfolio Management Services.

_Block 5: Credit Rating

Credit Rating —Objectives — Significance -Rating Methodology, Benefits -Credit Rating

Agencies in India. Foreign Rating Agencies (a brief study only). Individual Credit
Worthiness-The Credit Information Bureau (India) Limited (CIBIL).

References

l.

Khan M. Y., Financial Services, New Delhi, Tata McGraw-HillPublishing Co. Ltd.

(10" Edition) (All Modules)

2.

Agarwal O. P., Environment and Management of Financial Services, Mumbai,Himalaya
Publishing House. (All Modules)

K.G. Sahadevanand M.Thripairaju: Mutual funds, data interpretation and Analysis, PHI
Learning Pvt. Ltd.(Module II)

Vasant Desai, Financial Markets and Financial Services, Himalayan Publishing HousePvt Ltd,
(All Modules)

Dr S Guruswamy Merchant, Banking and Financial Services, New Delhi, Tata McGraw-Hill
PublishingCo.Ltd. (All Modules)

Bhole L. M. Financial Markets and Institutions, New Delhi, Tata McGraw-Hill PublishingCo.
Ltd. (All Modules)

Donald M. Fischer and Ronald J. Jordon. Security Analysis and Portfolio Management,
NewDelhi, PHI.(Module 1V)

Gupta N.K and Monika Chopra, Financial Markets, Institutions and Services, New Delhi, Ane
Books India. (All Modules)

Pathak B. V. (2008): Indian Financial System, New Delhi, Pearson (Module 1),



10. Herwig M. Langohr, PatricalLangohr, The Rating Agencies and Their Credit Ratings: What
They Are, How They Work, and Why They are Relevant- The Wiley Finance Series. (Module
V).

11. Frank J. Fabozziand Vinod Kothari, Introduction to Securitization, The Wiley. (Module V).

12. MooradChoudhry, The Mechanics of Securitization: A Practical Guide to Structuring and
Closing Asset-Backed Security Transactions, The Wiley. (Module V).



Discipline Specific Elective 1 - Marketing
B21BB11DE

Consumer Behaviour

(Number of Credits:6)

Course Objectives

1. To introduce the student to consumer behaviour and its role in effective marketing.

2. To familiarize the learners with the buying decision process and the factors influencing buying
decisions.

3. To enable learners in designing and evaluating the marketing strategies based on fundamentals
of consumer buying behaviour.

Course Outcomes

AW N~

5

Demonstrate how knowledge of consumer behaviour can be applied to marketing.
Understand the process of consumer decision making.

Identify and explain factors which influence consumer behaviour.

Relate internal dynamics such as personality, perception, learning, motivation and attitude
to the choice’s consumers make.

Distinguish between individual consumer behaviour and industrial consumer behaviour

Course Outline

Block 1: Introduction to Consumer Behaviour:

Block 2: Consumer Decision Making:

Block 3: Individual Determinants of Consumer Behaviour
Block 4: Environmental Determinants of Consumer Behaviour:

Block 5: Industrial Buying Behaviour

Block 1: Introduction to Consumer Behaviour:

Consumer and Customer-Buyers and Users-Consumer Behaviour Meaning- Nature- Scope
-Importance-Application of Consumer Behaviour in Marketing-Evolution and recent developments in

the field of Consumer Behaviour.

Block 2: Consumer Decision Making:

Types of Decision Process: extended, limited and routine — Buying Roles — Types of Buying
Behaviour: Complex, Dissonance-reducing, habitual, variety seeking — Stages of Buying Behaviour —



Post Purchase behaviour. Basic Models of Decision Making.

Block 3: Individual Determinants of Consumer Behaviour

Personal Factors: Age and stages in life cycle, Occupation and financial position, life style, Personality
and Self-Concept. Psychological factors: Motivation, Perception, Learning, Beliefs and Attitude.

Block 4: Environmental Determinants of Consumer Behaviour:

Culture and core values-Influence of culture, sub culture & cross culture on consumer behaviour-
Social class and consumer behaviour- Family: Concept-Roles and influences on Consumer
Behaviour-Reference groups and their influence on Consumers.

Block 5: Industrial Buying Behaviour

Characteristics of Industrial Markets-Factors Influencing Industrial Markets-Participants of Industrial
Buying Decisions-Stages of Industrial Buying Process

References

1.

e

Batra, S.K. and Kazmi, S.H.H., Consumer Behavior Text and Cases, Excel Books. (All
Modules)

Blackwell, R.D, Miniard, P.W, and Engel, J.F. Consumer Behaviour, Cengage. (All Modules)
Loudon, D.L. and Bitta, A.J.D. , Consumer Behavior Concepts and Applications, TMH. (All
Modules)

Majumdar, Ramanuj. Consumer Behavior. Prentice Hall India. (All Modules)

Schiffman, L.G. and Kanuk, L.L. Consumer Behavior, Prentice Hall. (All Modules)

Solomon, Michael R. Consumer Behavior, Prentice Hall. (All Modules)






Discipline Specific Elective 1 — Human Resource
B21BB21DE

Training and Development

(Number of Credits:6)

Course Objectives
1. To familiarize the learners with the concept of Training and Development.
2. To introduce learners to the training process.

3. To equip learners in designing an effective training programme.

Course Outcomes
1 Understand the concept of training and development as a performance enhancer
Identify the different stages in training process
Choose the appropriate method of training required
Evaluate the effectiveness of a training programme
Design an impressive training programme

N B~ W

Course Outline

Block 1: Basics of Training and Development

Block 2: Method of Training

Block 3: Training Process

Block 4: Designing and Implementing a Training Program
Block 5: Evaluation of Training Program

Block 1: Basics of Training and Development

Training  -Meaning-Definition-Importance for  Training-  Development-Importance  of
Development-Difference between Training and Development- Career planning - Assessment and
development centres — Succession planning - Determinants to improve effectiveness of training —
Future of Management training.

Block 2: Methods of Training

On-the-Job training —, Advantages and Disadvantages — Methods of On-the-Job Training - job
instruction training, coaching, job rotation, Job enlargement, syndicate method. Off the Job
training—Advantages and Disadvantages — Methods of Off-the-Job training- Knowledge based
methods, Simulation Methods, Experiential Methods - factors influencing selection of Training
Methods

Block 3: Training Process



Steps in Training, Identification of Job Competencies-Criteria for Identifying Training Needs (Person
Analysis, Task Analysis, Organization Analysis)-Assessment of Training Needs-Methods and Process

of Needs Assessment.

Block 4: Designing and Implementing a Training Program

Steps in designing an effective training Programme - Training Programme Framework Development,
Need Assessment, Learning Objectives, Learning Styles, Delivery Mode, Budget, Delivery style,
Audience, Content Development, Timeliness, Communication, Feedback. Methods and Techniques of
designing Training Programmes - Determinants in designing good training programme.

Block 5: Evaluation of Training Program

Measuring Effectiveness of Training, Kirkpatrick Model of Evaluation, CIRO Model, Cost-Benefit
Analysis.

References
1. Aswathappa, K. Human Resource to Personnel Management, Tata Mc GrawHill (All modules)

2. Gary Dazzler, Human Resource Management, Pearson Education (All modules)
3. Mamoria C.B and Mamoria S., Personnel Management, Himalaya Publishing Company (All

modules)
4. Noe, R.A., Employee Training & Development. McGraw-Hill (All modules)



Discipline Specific Elective 1 - Logistics
B21BB31DE
Distribution Management
(Number of Credits:6)
Course Objectives

1. To develop an understanding of the distribution management concepts.
2. To explain the different distribution channels.
3. To create an awareness about the role of physical distribution and its elements.

Course Outcomes

To have a general awareness about the fundamentals of distribution management
The learners can able to understand the different distribution channels

Aimed at highlighting the physical distribution elements

Enhance knowledge on Wholesaling and Retailing
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Course Outline
Block 1: Introduction to Distribution Management
Block 2: Distribution Channels
Block 3: Physical Distribution
Block 4: Wholesaling

Block 5: Retailing

Block 1: Introduction to Distribution Management:

Meaning - Need and scope of Distribution management - Marketing channels strategy- levels of
channels - Customer service goals —factors influencing Distribution management — Advantages of
Distribution management.

Block 2: Distribution Channels:

Meaning -Importance of distribution channels -Design of Distribution Channel — selection and
recruitment of channel partners - Management of Channels- Managing Co-operation - Conflict and
Competition-Vertical and Horizontal Marketing Systems- Multi channel marketing system -
information system for channels — Factors affecting choice of distribution.



Block 3: Physical Distribution:

Meaning - Objectives, Order Processing, Classification of physical distribution systems -
Warehousing- meaning - nature — type —Functions of warehousing - Inventory-Types of inventories -
Inventory control — Transportation — scope — principles of transportation function — Modes of transport
- Organizing for Physical Distribution- EDI and supply chain- Internet as a medium for order
processing and Information.

Block 4: Wholesaling:

Introduction — Definition of wholesalers —Types of wholesalers — Strategic issues in Wholesaling —
Technology in wholesaling — Trends in wholesaling —wholesaling challenges — Future of wholesaling.

Block 5: Retailing:

Introduction to retailing — Definition and scope, Evolution of Retailing - Origin of Retailing — Scope
of retailing —Types of retail - Trends in Retailing Industry- Benefits of Retailing- Retailing
environment.

References

1. Anne T. Coughlin, Natarajan. Marketing Channels, Pearson. (Block II and III)
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5. Satish K. Kapoor, PurvaKansal, Basics of Distribution Management: A logistic Approach,
Prentice Hall of India Pvt Ltd, (All Block)
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Discipline Specific Elective 2 - Finance
B21BB02DE
Security Analysis and Portfolio Management
(Number of Credits:6)

Course Objectives
1. Understanding of investment and risk
2. Developing knowledge in security analysis for making sound investment Decision
3. Create awareness about portfolio management and theories

Course Outcomes
1 Understand the basics of investment
2 Describe and apply the fundamental and technical analysis for the better investment
3 Gain understanding on portfolio management
4 To enable the learners with the advanced models and theories of security analysis and
portfolio management

Course Outline
Block 1: Introduction to Investment
Block 2: Security Analysis
Block 3: Fundamental Analysis
Block 4: Technical Analysis
Block 5: Portfolio Management

Block 1: Introduction to Investment

Meaning of investment — Speculation and Gambling — Investment avenues -Types of investors-
Investment objectives — The investment process - Factors Affecting Investment Decision.

Block 2: Security Analysis

Meaning of security - Types of Security Analysis — Risk: Meaning and definition—Sources of Risk:
Systematic and Unsystematic risk. Return: Types of return, Measures of Return, Determinants of
return, Risk-return relationship.

Block 3: Fundamental Analysis

Economic  analysis-Economic  forecasting — Industry analysis- Industry classification
schemes—Industry life cycle-Sources of information for industry analysis-Company analysis: Sources
of information for company analysis (Internal, External) — Factors in company analysis.

Block 4: Technical Analysis



Technical Analysis - Meaning and Assumptions of technical analysis— Fundamental Analysis Vs
Technical Analysis-Trendlines and their significance — Market indicators — The Dow theory — Market
indices —Price indicators — Support and Resistance levels — Gap analysis -Charting — Types of price

charts.

Block 5: Portfolio Management

Meaning and Significance of Portfolio Management, Phases of Portfolio Management-Portfolio
Selection, Portfolio Revision, Portfolio Evaluation: Sharpe’s Measure, Treynor’s Measure, Jensen
Measure and Fama Measure, Portfolio theories- Random Walk Theory, Markowitz, Factor models,
CAPM - SML and CML
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1. Chandra, P., Investment Analysis and Portfolio Management, Tata McGraw Hill. ( All
Modules)
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Discipline Specific Elective 2 - Marketing
B21BB12DE
Advertisement and Sales Management

(Number of Credits:6)

Course Objectives
1. To introduce the concept of Advertisement and its relevance

2. To equip the students with media planning and advertisement creation abilities
3. To develop skills on managing the sales force

Course Outcomes

Develop knowledge on the concept and importance of advertisement

Apply the strategies of Media planning and selection

Enhance knowledge on creation of advertisement

Explains the importance of Advertising agency and measurement of effectiveness
Impart knowledge on managing the sales force
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Course Outline
Block 1: Introduction to Advertising:
Block 2: Media Planning:
Block 3: Construction of an Advertisement:
Block 4: Advertising Agency and Measuring Effectiveness:
Block 5: Sales Management:

Block 1: Introduction to Advertising

Advertising- Definition, Objectives and Benefits, Functions of Advertising, Types of Advertising,
Advertising and Marketing Mix, Social and Ethical Aspects in Advertising.

Block 2: Media Planning

Role of Media, Types of media, Characteristics of Media, Advantages and Disadvantages of different
Media, Media Planning process, Media Selection Strategies, Internet as an Emerging Advertising
medium, Media Scheduling.

Block 3: Construction of an Advertisement

Advertising campaign planning Process, Advertisement Copy- Definition, Essentials of an
Advertisement Copy, Types of Advertising Copies, The Art of Copywriting, Basic approaches to
Advertising Copywriting, Advertising Copy testing, Advertising Budgeting Methods.



Block 4: Advertising Agency and Measuring Effectiveness

Introduction, Types of Advertising Agencies, Structure and Functions of Advertising Agency,
Selection of an Advertising Agency, Advertising Agency and Client relationship, Agency Commission
and Fee, Advertising Effectiveness- Meaning, Importance - Limitations — Techniques of measuring
effectiveness- Pre testing methods and post testing methods.

Block 5: Sales Management

Sales force management, Recruitment and Selection, Roles and Responsibilities of a sales Manager,
Sales targets: Quantitative & Qualitative methods, Training- Planning sales force training methods,
Motivating the Sales Force, Compensation- Objectives and Methods, Performance Appraisal,
Determinants of sales person performance.

References
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3. Larry Kelley, Kim Sheehan, Donald W. Jugenheimer, Routledge, Advertising Media
Planning: A Brand Management Approach (Module 2)

4. Roger Baron, Jack Z. Sissors, Advertising Media Planning, McGraw Hill Professional
(Module 2)

5. Thomas Russell, J. and Ronald Lane, W, Kleppner’s (2005), Advertising Procedure,

Prentice Hall. (Module 3)
6. J N Kapferer, Strategic Brand Management, Kogan Page, London (Module 3)

7. C S Rayudu, Media and Communication Management, Himalaya Publishing House
(Module 4)

8. Still, Pearson Education Sales Management — Decision, strategy and Cases. (Module 5)

9. Krishna K. Havaldar and Vasant M. Cavale, Sales and Distribution Management: Text

and Cases, McGraw Hill Education (Module 5)
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Discipline Specific Elective 2 — Human Resource
B21BB22DE
Human Resource Development and Organisational Culture

(Number of Credits:6)

Course Objectives

1.

5

To understand the meaning and importance of various concepts, and fundamentals of
Human resource development.

To get familiarize the learners with the recent developments in organizational culture and
to enlighten them with the HRD Practices followed in various organizations.

Build a foundation on various organizational cultures among the learners. Provide basic
knowledge on Human resource planning, job analysis, and recruitment process.

Create a foundation on organization and development and the importance of training in the
development of an organization.

. To explain the learners with career planning - career advancement etc.

Course Outcomes

1

The learners can able to understand the meaning, importance, fundamentals and various
concepts of Human Resource Development (HRD).

Learners become informative with the recent developments in organizational culture and to
enlighten them with the HRD practices followed in various organizations.

The course will provide assistance in building a strong foundation on various
organizational cultures.

It can also build up the basic knowledge on Human resource planning, job analysis, and
recruitment process, among the learners

Learners are able to build a foundation on organization and development and the
importance of training in the development of an organization. They can equip with career
planning, career advancement etc.

Course Outline

Block 1: Human Resource Development (HRD):
Block 2: Organisational Structure:

Block 3: Organisational Culture:

Block 4: Organisation and Development (OD):
Block 5: HRD-Career Advancement:

Block 1: Human Resource Development (HRD):

Conceptual framework - Meaning - Importance - Objectives of HRD, Methods of HRD - Various
models of HRD, Issues in HRD - HRD multidimensional - HRD Vs HRM - Agents of HRD - Strategy
for HRD - HRD culture - Mechanism and Subsystems of HRD - HRD barriers - Frame work of HRD.

Block 2: Organisational Structure:



Classical organisation theory - Neo classical organisation theory - Modern organisation theory -
Systems approach in organization - Technical subsystem - Social sub system - Power subsystem.

Block 3: Organisational Culture:

Meaning - Definition - Concept - Characteristics - Types of culture - Functions of culture - Creating
and sustaining culture - Learning culture - Measuring culture - Communicating culture.

Block 4: Organisation and Development (OD):

OD interventions - MBO - Transactional analysis - Grid Training process - Group training - Objects
and importance of training - Methods of training - Training budget - Infrastructure and facilities -
Evaluation and appraisal of training - Executive development.

Block 5: HRD-Career Advancement:

Career advancement - Meaning - Importance, Career planning meaning - Importance - Succession
planning and counseling - Feedback- HRD in India - Recent scenario - HRD in different sectors.
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Discipline Specific Elective 2 - Logistics
B21BB32DE
Total Quality Management

(Number of Credits:6)

Course Objectives
1. To introduce the learner to the concept of Quality, its dimensions and the need of TQM

2. To familiarize the learners with the principles and practices of TQM
3. To introduce the student to the various TQM tools and Quality Management Systems in
practice at present

Course Outcomes
1 Understand quality concepts and philosophies of TQM
2 Apply TQM principles for organisational success
3 Analyse and apply old and new quality control tools
4  Understand TQM tools as a means to improve quality
5 Remember and understand Quality Management Systems in practice

Course Outline
Block 1: Introduction
Block 2: Principles of TQM
Block 3: Quality Control Tools
Block 4: Other Tools of TQM
Block 5: Quality Management Systems

Block 1: Introduction:

Quality and its dimensions-Effects of Poor Quality-History of Quality Control-
TQM-Definition-Benefits of TQM -Obstacles in the implementation of TQM--Gurus of TQM

Block 2: Principles of TQM:

Leadership-Focus on the customer-Employee Involvement-Supplier Partnership-Continuous Process
Improvement-Performance Measures

Block 3: Quality Control Tools:

Seven Old Tools (Statistical Process Control)-Pareto Charts-Cause and effects diagrams-Check sheets



and Histograms-Process flow diagrams-Run Charts-Control Charts-Scatter plots

Seven  New  Tools-Affinity = Diagram-Interrelationship  diagrams-Tree = Diagram-Matrix
Diagrams-Prioritization Matrices-Network Diagram -Process Decision Programme Chart

Block 4: Other Tools of TQM:

Benchmarking - Quality Function Deployment (QFD)-Failure Mode and Effect Analysis (FMEA),
Total Productive Maintenance (TPM), Taguchi Quality Engineering

Block 5: Quality Management Systems:

ISO 9000 series -Benefits of ISO Registration-ISO 9001 requirements, implementation and
documentation-ISO 14000 Series Standards, Integration of ISO 14000 with ISO 9000
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GENERIC ELECTIVE 11

B21CA01GE
COMPUTER SYSTEMS AND INTERNET TECHNOLOGIES
(Number of Credits: 2)
Course Outcome

To understand the working of a computer
To know about computer connectivity

To make aware of cloud and wireless technologies

To familiarize cyber etiquette

Block 1: Computer System Fundamentals
Unit 1

Fundamentals of Computers: types of computers, Software and hardware, Storage-HDD, SSD,
portable devices, mobile devices, selecting a system specification based on requirements

Unit 2

Operating System Concepts: components, common operating systems, RTOS, mobile OS, files and
file system, BIOS and booting, remote connections

Unit 3

Choosing and installing operating system: Proprietary vs open source OS, Partitioning, installation
and troubleshooting

Unit 4
System Security and Protection: malware, firewall, antivirus, phishing, clickjacking, spamming
Unit 5

Managing Web and Email: password policies, captcha, two way authentication, browsing history,
cookies and session management, ad and pop-up blocking practices; Email usage

Block II: Internet Technologies

Unit 1



Networking Concepts: networking hardware, connections-bandwidth, speed, interfaces, IP address
and MAC address

Unit 2

Cloud Computing Concepts: types and services; applications of cloud computing- online data storage,
backup and recovery, Big-data analysis, Development and Testing, E-commerce application, cloud
computing in education; IoT and wearable devices

Unit 3

Wireless and Mobile Technologies: Bluetooth, Wifi, Wi-max, Zigbee;

Mobile communication- GPS, GPRS, GSM, 3G, 3.5G, Features of 4G & 4G LTE, VoLTE, 5G
Unit 4

Web Pages creation and hosting: web client, web servers, HTTP request-response, web page creation
and web hosting

Unit 5

Cyber Literacy and Etiquette: search engine usage - Google Scholar; social media platforms -
relevance and use; social media interaction; credibility and fact-checking in cyberspace

References:
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Generic Elective 11
B21CMO01GE
BANKING

(Number of Credits: 2)

Objectives

1. To familiarize the learners with banking and different types of banks.

2. To enable the learners to acquire knowledge about the Indian banking system and development
banks.

3. To familiarise the learners with e-banking and e-banking services.

4. To provide learners with knowledge on core banking, e-banking security and electronic

signature.

Course Outcomes:
After completing the Course, the learners shall be able to:

1. Avail the various schemes and programmes by the developments banks in India

2. Use the e-banking service that the banks provide.

Course Outline
Block 1 -Banking Theory
Block 2 - E-banking
BLOCK 1: BANKING THEORY
UNIT-1: Introduction to Banking

Evolution of banks- Meaning- Definition of Banks and Banking- Features of banks-Importance of

banks- Relationship between Banker and Customer
UNIT-2: Types of Banks and Banking

Introduction-Commercial Banks-Industrial Banks-Agricultural Banks-Exchange Banks-Saving
Banks-Central/National Banks-Types of Banking-Branch-Unit-Group-Chain-Deposit Banking

UNIT-3: Indian Banking System

Introduction to Indian Banking System-Organised and Unorganised Banks-Commercial Banks-Types



of Commercial Banks-Cooperative Banks-Functions of Commercial Banks-Mergers in banks
UNIT-4: Development Banks

Introduction to Development Banks-IDBI-IFCI-ICICI-EXIM-SIDBI-NABARD-IRBI-DFIs-SIDCO
UNIT-5: Central Banks

Central bank system-Central banks in different countries — Central bank of India- Introduction to RBI-
Role of RBI- General policies of RBI- Management-Objectives of RBI-Functions of RBI

BLOCK 2 E-BANKING
UNIT-1: Introduction to E-Banking

Concept of E-Banking- Features- Challenges of E-Banking- Traditional banking v/s E-banking-
Impact of IT on Banking-RBI Guidelines for E-Banking

UNIT-2: E-Banking Services

Introduction-Meaning-ATM-Credit Card-Debit Card-Smart Card-CDM-POS-Telebanking-E-Cheque-
E-cheque and truncated cheque-ECS- CIBIL Score- CORE Banking

UNIT-3: CORE Banking

EFT-RTGS-NEFT-IFSC-E-Purse-Virtual Banking- SWIFT-UPI-Mobile Banking- Internet banking
UNIT-4: E-Banking Security

Introduction-Need of Security-Security Concepts-Security Attacks-Cyber Crimes

UNIT-5: Electronic signature

Meaning of e-signature - Definition of e-signature - Advantages-Disadvantages- Uses of
e-signature-Working of e-signature- Application of e-signature in banks- Digital signature v/s

e-signature
References

1. Sundaram K.P.M and Varshney P.N. Banking Theory Law and Practice, Sultan Chand & Sons,
New Delhi.
. Maheswari S.N . Banking Theory Law and Practice, Kalyani Publishers New Delhi.
3. Sekhar K.C. Banking Theory Law and Practice, Vikas Publishing House, New Delhi.
Gordon E. and Natarajan K. Banking Theory Law and Practice, Himalaya Publishing House,
Mumbai.
5. Lall Nigam B.M. Banking Law and Practice, Konark Publishers Pvt. Ltd., New Delhi.



6. Radhaswami M. Practical Banking, Sultan Chand & Sons, New Delhi.
7. Dekock . Central Banking, Crosby Lockwood Staples, London.



Generic Elective 11
B21ECO01GE

Economics for Everyday Life

(Number of Credits: 2)
Objectives:

This course is offered to familiarize students with basic concepts of economics. The course would
equip them with an understanding of economics that can be used in daily life. It would also help

students to apply economics to real life situations.

Course Outcomes:
1. To introduce basic economic concepts to the students
2. To familiarize students with micro and macro approaches to economics

3. To expose students to contemporary economic ideas
Course Outline
Block 1: Basic Concepts and Methods of Economics
Block 2: Micro Economics and Macro Economic Concepts

Block 1: Basic Concepts and Methods of Economics
Unitl Economic Problem and Scarcity

Economic problem - Scarcity and choice - Definitions of Economics — Wealth definition - Welfare
definition - Scarcity definition - Growth definition - Microeconomics Versus Macroeconomics

Unit2 Opportunity Cost

Opportunity cost- Production Possibility Curve (PPC) - Shift in Production Possibility Curve -
Solution of basic economic problems in different economic systems.

Unit3 Approaches to Economic analysis

Positive and normative analysis -Static, comparative, and dynamic analysis - Short run and long run
analysis - Partial and General equilibrium analysis

Block 2 : Micro Economic and Macro Economic Concepts

Unit 1 Micro Economic Concepts



Demand and supply- demand function - law of demand - Expansion and contraction of demand curve
— Shift in demand curve - determinants of demand - -Supply function-law of supply- Expansion and
contraction of supply curve — Shift in supply curve - determinants of supply — Elasticity of demand
and supply

Unit 2 Macro Economic Concepts

Macroeconomic variables — Stock and Flow Variables - Exogenous and Endogenous Variables-
General Equilibrium and Edgeworth Box- Macro models -Macroeconomic Goals and Instruments-
Inflation- Unemployment-Poverty

Unit 3: Contemporary Economics
Monopoly- Oligopoly- Cartels-Mergers and Acquisitions-Multi National Corporations
Financial Inclusion-Markets-Budget-RBI- NITI Ayog-Exchange Rate- Bilateral and Multilateral Trade

References
1. Pindyck, R.S., Rubinfeld, D. L., & Mehta, P. L. (2013) Microeconomics (Seventh edition),
Pearson Education Prentice Hall.
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University Press.
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4. Varian, Hal R.(2010) Intermediate Microeconomics: A Modern Approach, 8th Edition, W.W
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Paul.A. Samuelson and William Nordhaus, Economics, McGraw Hill, 19" Ed.

N AW



Generic Elective 11

B21HS01GE
MODERNIZATION OF KERALA

(Number of Credits: 2)

Objectives:

The course aims:
1. To trace the historical backdrop of the formation of modern Kerala.
2. To evaluate the nature of the social reform movement in Kerala.

Course Outcomes:
The course would enables the learners:
1. To learn about the role of reform movements in transforming traditional society into a
modern one.
2. To understand the character of Kerala renaissance and identify how it revolutionised

the social fabric of Kerala.

Course Outline:
Block 1 : Towards Modernity
Block 2 : Socio-Religious Reform Movements

BLOCK 1: TOWARDS MODERNITY

Unit 1 : Prelude to Social Reform
Unit 2 : Colonial Administration- Modernity
Unit 3 : Missionary intervention
LMS-CMS-BEM- Channar agitation
Unit 4 : Print and Early Newspapers
Unit 5: Western Education - Early Educational efforts
Unit 6 : Malayalam Literature and New Social Consciousness

BLOCK 2: SOCIO-RELIGIOUS REFORM MOVEMENTS

Unit: 1 : Vaikunda Swamy and Samatva Samajam

Unit 2 : Sree Narayana Guru and SNDP Yogam

Unit 3 : Ayyankali and SJP Yogam- Poikayil Appachan and PRDS
Unit 4: V.T.Bhattathiripad and Yoga Kshema Sabha

Unit 5: Makthi Tangal, Vakkam Moulavi and Aikya Sangam



Unit 6 : Chattambi Swamikal, Mannath Padmanabhan and NSS
Unit 7 : Women question in the Social-reform Movements in Kerala

Suggested Readings:
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Books, Calicut, 2012.

3. PJ. Cherian (ed.), Perspectives in Kerala History, Kerala State Gazetteers Department,
Thiruvananthapuram, 1999.

4. Arunima. G, There Comes Papa: Colonialism and the Transformation of Matriliny in Kerala,
Malabar 1850-1940, Orient Longman, New Delhi, 2003.

5. Awaya, Toshie, “Women in the Nambutiri Caste Movement " in T. Mizushima and H.
Yanagisawa (ed.), History and Society in South India, Tokyo, 1996.

6. A.K. Poduval, Keralathile Karshaka Prasthanam, Prabhat Book House, Thiruvananthapuram,
1962.

7. Abraham Vijayan, Caste, Class and Agrarian Relations in Kerala, Reliance Publishing House,
New Delhi, 1998

8. Chen, Martha Allen (ed.), Widows in India, Sage Publications, New Delhi, 1998.

9. Devika, J, En-gendering Individuals: The Language of Re-forming Early Twentieth Century
Kerala, Orient Longman, Hyderabad, 2007.

10. Devika. J.(ed.), Her-Self: Early Writings on Gender by Malayalee Women 1898-1938, Stree,
Kolkata, 2005.

11. Forbes, Geraldine, The New Cambridge History of India IV.2: Women in Modern India,
Cambridge University Press, Delhi, 2000.

12. Ganesh, K.N, Culture and Modernity: Historical Explorations, Publication Division,
University of Calicut, 2004.

13. Gupta, Charu, Sexuality, Obscenity, Community: Women, Muslims and the Hindu Public in
Colonial India, Permanent Black, Delhi, 2001.

14. Heimsath, Charles. H, Indian Nationalism and Hindu Social reform, Oxford University Press,
Bombay, 1965.

15. Jeftrey, Robin, Politics, Women and Well-Being — How Kerala Became a Model, Oxford
University Press, New Delhi, 1993.

16. Jones, Kenneth W, Socio-Religious Reform Movements in British India, Cambridge University
Press, New Delhi, 1994,

17. Kawashima, Koji, Missionaries and a Hindu State: Travancore 1858-1936, Oxford University
Press, New Delhi, 1988.

18. K.P.Kannan, Of Rural Proletarian Struggles: Mobilization and Organisation of Rural Workers
in South West India, New Delhi, 1988

19. George Mathew, Communal road to Secular Kerala, Delhi, 1989.

20. P F Gopakumar (ed.), Faces of Social Reform in Kerala, Trivandrum, 2016.

21. P Sanal Mohan, Modernity of Slavery: Struggles Against Caste Inequality In Colonial Kerala,

OUP, New Delhi, 2015.
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Rao, M.S.A, Social Change in Malabar, The Popular Book depot, Bombay, 1957.

Saradamoni. K, Matriliny Transformed: Family, Law and Ildeology in Twentieth Century
Travancore, Alta Mira Press, New Delhi, 1999.

Sen, Amiya P. (ed.), Social and Religious Reform: the Hindus of British India, Oxford
University Press, New Delhi, 2003.

Menon, A. Sreedhara, Cultural heritage of Kerala, DC Books, 2019.



Generic Elective 11

B21PHO1GE

INTRODUCTION TO THE PHILOSOPHY OF SREENARAYANAGURU
(Number of Credits: 2)

Learning Objectives:

e This paper aims to provide an exposition of Sree Narayanaguru’s philosophy based on
Vedanta.
To understand Sree Narayanaguru as a mystic, philosopher and social reformer.
To understand Guru’s contributions to social reformation and educational empowerment.
To provide an outlook of practical approaches of Guru on social matters.

Course Outline:

Block 1. Vedanta as Background of Guru’s Philosophy

Block 2. Guru and Social Reformation

Block 1: Vedanta as Background of Guru’s Philosophy

Unit 1. Introduction to Vedanta
Unit 2. Guru’s philosophy reconciles Advaita and Dvaita
Unit 3. Reason and mysticism in Guru’s philosophy
Unit 4. Guru’s vision on oneness: one caste, one religion, one God for mankind
Block 2: Guru and Social Reformation
Unit 1. Liberation through education
Unit 2. Abolition of social evils
Unit 3. Guru on gender equality and women empowerment

Unit 4. Guru’s vision of unity through social organizations
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Generic Elective 11

B21SO01GE
INTRODUCTION TO SOCIOLOGY

(Number of Credits: 2)

Objectives:
The course intends to familiarise the learners about the emergence of Sociology as a distinct social
science discipline and introduce the basic concepts of Sociology
Course Outcomes:
1. Comprehends the origin and scope of Sociology
2. Familiarise the basic concepts in Sociology
3. Analyses the significance of social institutions and social groups in society.

Course Outline:
Block 1: Understanding Sociology
Block 2: Basic Concepts in Sociology

Block 1: Understanding Sociology

Unit 1: Socio — Political background of the emergence of Sociology — Scientific Revolution, Twin
Revolution, Enlightenment and Renaissance.

Unit 2: Sociology — Definition, Nature and Scope

Unit 3: Sociological Imagination, Sociology and Common Sense

Block 2: Basic Concepts in Sociology

Unit 1: Society, Community, Association and Organisation - Definition and Characteristics

Unit 2: Social Institutions — Family, Marriage, Religion - Meaning, Definition and Characteristics.
Unit 3: Social Groups - Definition and Characteristics, Role and Status - Meaning and Nature
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Discipline Specific Elective 3 - Finance
B21BB03DE
Banking

(Number of Credits:6)

Objectives:
1. Provide basic knowledge to the learners about banking theory and practice and to lay
foundation for future application.
2. Impart Knowledge of various Deposit Accounts, Loans and Advances and other services
rendered by the commercial banks in India

Course Outcomes

On successful completion of the course the student shall demonstrate: -
1. Understanding about the basic Principles of Banking including banker customer

relationship.

2. Knowledge about the commercial banking structure in India including the Role of
Central Bank.

3. Knowledge about Know Your Customer (KYC) Guidelines and know your
transactions.

4. Understanding about the application of Information Technology in Banks viz,
Electronic Banking, Internet Banking, Remittance Products, Mobile Banking, Google
Pay, Pay TM etc.

Course Outline
Block 1: Commercial Banking Structure in India
Block 2: Banker Customer Relationship
Block 3: Deposit Accounts
Block 4: Loans and Advances
Block 5: Information Technology in Banks

Block 1: Commercial Banking Structure in India:

Banking — Definition — Concept — functions Different types of Banking. Public Sector Banks —
Private Sector Banks — Foreign Bank, Payment Banks — Small Finance Banks — Development Banking
in India, Lead Bank Scheme — Service Area Concept — SLBC —DLRC- BLBC. Functions of RBI.

Block 2: Banker Customer Relationship:

Banker- Customer - Definition - Relationship between banker and customer. Cheque- Definition —
Essentials of valid cheque — crossing — General and special crossing- Dishonour of cheque —



Liabilities of wrongful dishonor — collecting banker and paying Banker. General and special
Relationship — Duty of Secrecy — Garnishee order — Attachment order- Right of lien — Right of set off
— Rules of Appropriation — Mandate — Power of Attorney. Know Your Customer (KYC) Guidelines —
Anti Money Laundering —4 Pillars of KYC —Customer Identification — Procedure — Risk Based
Clarification — Know Your Transactions.

Block 3: Deposit Accounts:

SB, Basics Savings Bank Deposit Account (BSBDA)- Current Accounts, Term Deposits - Recurring
Deposits — Different Types of Accounts — Proprietary, Partnership, Accounts of Companies — Societies
— dormant and inoperative accounts. Nomination of Deposit Accounts — Safe Custody — Safe Deposit
Lockers- Settlement of Claims — Tax Deduction at Source (TDS)

Block 4: Loans and Advances:

Principles of Lending — Types of Loans — Agricultural Loans — Term Loans — Other Loans — Appraisal
of Term Loans — Assessment of Loan Proposals — Stages of Approval — Disbursement. Principles of
Lending, Liquidity, Profitability; Safety and Security; Purpose; Social Responsibility; Industrial and
Geographical Diversification; Recommendations of Talwar Committee. Methods of Granting
Advances: Cash Credit; Overdraft; Bill Discounting and Purchasing; Issuing of Letter of Credit;
Loans. Secured Advances: Forms of Securities; Banker’s Lien; Pledge; Mortgage - Hypothecation
Mortgage of Movables

Block 5: Information Technology in Banks:

Payment Systems and Electronic Banking — ATMs — Different types of ATMs, White ATMs — Cash
Deposit Machines (CDM). Precautions to be taken while using ATMs — Loss of Funds- Latest RBI
Guidelines. Internet Banking: Registration — Passwords — Security Aspects — Transfer of Funds —
Other Facilities. Remittance Products: NEFT, RTGS, Electronic Clearing Systems —Cheque
Clearing-EFT- Swift. Mobile Banking — Facilities available through Mobile Banking — Money
Transfer Facilities — Google Pay — Paytm
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Discipline Specific Elective 3 - Marketing

B21BB13DE
Customer Relationship Management

(Number of Credits:6)

Objectives:

1. Understand an overview of Customer Relationship Management application
Develop customer relationship using Customer Lifetime Value proposition.
Maintaining of customer database for effective CRM practices
Awareness on CRM Application in Consumer and Business Market
To develop idea on operational issues in implementation of CRM
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Course Outcomes

1 Create awareness on major concepts and benefits of CRM.
Integration of CRM tools and techniques for building customer rapport.
Familiarise the importance of database management in CRM.
Imparting idea on CRM Application in Consumer and Business Market
Developing ideas to deal with Operational issues in implementation of CRM
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Course Outline
Block 1: Introduction to CRM:
Block 2: Building Customer Relationship:
Block 3: Customer Data Base:
Block 4: CRM Application in Consumer and Business Market:
Block 5: Operational issues in implementation of CRM:

Block 1: Introduction to CRM

Customer Relationship Management-Definition- CRM Goals — Business Adoption of CRM- Evolution
of CRM- Impact of CRM- School of Thought on CRM — CRM framework.



Block 2: Building Customer Relationship

CRM Benefits in Online Banking-CRM Process- Role of CRM Technology- CRM and Customer
Lifecycle- Electronic CRM- Four C’s of CRM process- Six E’s of e- CRM - Success factors of CRM -
Business to Customer 2.0

Block 3: Customer Data Base

Economics of Customer Care - Customer Lifetime value -Building a Loyal Relationship — Service
Excellence- Analytical CRM - Data sharing and Management - Customer Information Databases- Data
warehousing and Data mining concepts.

Block 4: CRM Application in Consumer and Business Market

CRM implementation- Process and stages - Customer Relationship Management tools- Managing
Customer  Relationships-  Industrial ~ Customer  Relationship =~ Management  practices
-Insurance-Hospitality —Banking and Health care.

Block 5: Operational issues in implementation of CRM

Process view of CRM — Budgeting for Attraction vs Retention- Learning from Customer Defections-
Plans to Customer Retention — Customer Retention Program Evaluation
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Discipline Specific Elective 3 — Human Resource
B21BB23DE
Labour Law and Industrial Relations
(Number of Credits:6)

Objectives:
1. Awareness on Internal Labour Organisation and Fundamental Principles
Understand the different laws of wages
Review the developments in industrial relations
Maintain a database of different laws of industrial relations
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Develop an idea on the different social security measures

Course Outcomes
1 Understand the legal framework in protection of labour
2 Describe the development in Industrial Relations and Law
3 Enumerate the Social Security Measures in Labour Welfare

Course Outline

Block 1: Introduction to Labour Laws:
Block 2: Law of Wages:

Block 3: Introduction to Industrial Relations:
Block 4: Law of Industrial Relations:

Block 5: Social Security Legislations:

Block 1: Introduction to Labour Laws:

Concept of Labour Laws — Need and Importance - International Labour Organisation — Fundamental
Principles— Organisation Structure of ILO - Conventions of ILO and Recommendations

Block 2: Law of Wages:

Concept of Wage - Legal framework for Wage Payments for India — Objectives — Payment of Wages
Act — Minimum Wages Act — Equal Remuneration Act — Payment of Bonus Act - Shops and
Establishment Laws in India - The Unorganised Workers' Social Security Act

Block 3: Introduction to Industrial Relations:

Industrial relations- Objects, Concept and Scope —Importance — Factors Influencing IR — IR in the Pre
and Post-Independence Period, Relationship between HRM and IR— Strategic Industrial Relations,
Lay Off, Retrenchment, Transfer and Closure - Recent developments in IR

Block 4: Law of Industrial Relations:



Collective Bargaining — Concept and Process - Trade Unions — Historical Evolution — Recognition of a
Trade Union, Various Trade unions,— Employee Grievances and Procedure for Redressal — Industrial
Disputed and Settlement of disputes, Workers’ Participation in Management — Technology and
Industrial Relations

Block 5: Social Security Legislations:

Labour Welfare — Evolution of Social Security Measures — Importance of Social Security Measures—

Issues,

Concerns and Problems in Enforcing Labour Welfare

National Commission on Labour - Employees State Insurance Act — Provident Fund Legislation —
Payment of Gratuity Act - Law on Child Labour — Inter State Migrant Workmen Act — Maternity

Benefit Act
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Discipline Specific Elective 3 - Logistics
B21BB33DE
Materials and Warehouse Management

(Number of Credits:6)

Objectives:
1. To get a thorough knowledge about Materials Management function in logistics

Operations.
To understand details on inventory functions in logistic Management
To understand the necessity of a warehousing

To impart skills in warehousing operations and Management Systems.
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To give necessary information on facility layout and material handling

Course Outcomes

1 Getting acquainted with Material Management functions in logistics Management
Practicing inventory Management function in logistic operations
Having knowledge in the importance of Warehousing

Managerial Skill in Warehouse Operations
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Having a very good understanding in facilities Management in Warehousing

Course Outline
Block 1: Introduction to Materials Management
Block 2: Inventory Management
Block 3: Warehousing
Block 4: Warehouse Operations

Block 5: Facilities Management

Block 1: Introduction to Materials Management:

Objective, Significance and Key functions, Material Classification, Codification, Concepts of Storage,
Strategic Sourcing and Policies for Sourcing- Sourcing procedures, Integrated Supply Management
(ISM), Supplier Management and development, Elements of Contract- Non-traditional contracting and



IT system Contracts.
Block 2: Inventory Management:

Overview, Functionality, Inventory types and its Characteristics, Reason for holding inventory-
Inventory Cost and its importance in decision making, Managing Uncertainty, Inventory management
policies- Inventory control, Reactive Methods, Planning Methods, and Collaborative inventory
replenishment, Inventory Management Practices-Product/Market Classification-Segment Strategy
Definition-Policy and Parameters.

Block 3: Warehousing:

Need for warehouse. Function and importance. Types of warehouses and classifications- based on
material stored, customer groups, ownership and storage, Material flow, Units of Handling, Store
Keeping Unit (SKU), Storage -Dedicated verses shared processing, Economic Benefits-Consolidation
and Break Bulk, Sorting.

Block 4: Warehouse Operations:

Introduction, Inbound and Outbound Operations, Storage Systems-Warehouse Management Systems
(WMS) - Prerequisites for implementation — Other functionality and considerations-— Need for
WMS—Basic Features of WMS, Selection of WMS and Benefits of WMS. Seasonal Storage,
Warehouse Efficiency- order picking - measurement of warehouse efficiency, Warehouse workforce
design and development, Warehouse Audit.

Block 5: Facilities Management:

Warehouse locations-Warehouse site selection-Macro Analysis, -Computer Spreadsheet models,
Distribution of facility Layout, Material Storage equipment and material handling systems- Material
handling system Design, Material Handling Technologies, Automated Storage and Retrieval
Systems-Stock To- Picker Systems.
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Discipline Specific Elective 4 - Finance

B21BB04DE
Income Tax
(Number of Credits:6)

Objectives:
1. To acquaint the learners with knowledge on the existing income tax laws in India.
2. To familiarize the basic concepts of Income Tax

Course Outcomes
1. To provide the theoretical and practical knowledge of income tax law in the country
2. To familiarise the learners with different heads of income
3. To familiarize learners with the computation of total income and tax liability

Course Outline
Block 1: Direct Tax

Block 2: Income from Salary and House property
Block 3: Income from Business or Profession
Block 4: Capital Gain and Income from Other Source

Block 4: Computation of Gross Total Income

Block 1: Direct Tax:

Income Tax Act 1961 — Objectives of Taxation — Canons of Taxation- Tax System in India - Basic
Definitions under Income Tax Act-Assessment Year- Previous Year - Person — Assessee-
Income- Gross Total Income- Total Income - Casual Income — Residential status- Agricultural
Income- Income exempted from tax - Different Heads of Incomes.

Block 2: Income from Salary and House property

Meaning and definition- Allowances- Perquisites- Profits-in-lieu of Salary- Deductions from
Salary- Computation of Income from Salaries (Problems, excluding Retirement Benefits).
Income from House property — Annual value — Deductions from Annual Value- Unrealized rent
— Exemptions- Computation of house property income. (Problems)

Block 3: Income from Business or Profession

Meaning of business income- Deductions expressely allowed - Disallowances under the
Act-Method of Computation of Business Income (Simple problems)



Block 4: Capital Gain and Income from Other Source

Kinds of Capital Asset- Computation of Short term and Long term capital gain excluding
treatment of Special cases and Exemptions under Sec 54

Income from Other Sources - Deductions Allowable—Disallowed Expenses- (Theory and Simple
Illustrations).

Block 5: Computation of Gross Total Income:

Gross Total Income- Deductions from Gross Total Income (Deductions applicable to individual
assessee only) Rebate and Relief of Tax —Computation of Total Income and Tax Liability of

Individuals (Problems).
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Discipline Specific Elective 4 - Marketing
B21BB14DE

Digital Marketing

(Number of Credits:6)

Objectives:

1
2
3.
4
5

Explore role and importance of digital marketing in rapidly changing business environment.

. Understanding digital marketing application in various functional areas of an organisation.

To develop an awareness of the various digital media tools and techniques.

Identify social media essentials in digital advertising and branding.
To showcase advertising and marketing opportunities in social media.

Course Outcomes

1
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Understanding role and importance of digital marketing in a rapidly changing business
landscape

To familiarise online advertising avenues in Social Media

Demonstrate advanced practical skills in common digital marketing

Inculcate branding techniques followed by Social Media

Build awareness on next generation digital marketing arena

Course Outline

Block 1: Fundamentals of Digital Marketing

Block 2: Online Marketing Mix

Block 3: Online Branding

Block 4: Social Media Marketing

Block 5: Future of Marketing

Block 1: Fundamentals of Digital Marketing:

Internet and Business - Introduction to E - Commerce and its types - Need and Importance of Digital
Marketing- E-marketing and CRM — E-marketing and Online Advertising- Components of Online

Marketing



Block 2: Online Marketing Mix

Online Marketing Mix Decision — Online Consumer Behaviour- Consumer Segmentation in Virtual
Space — Consumer Targeting — Brand positioning online. Online Advertising- Types of Online
Advertising

Block 3: Online Branding:

Cyber branding- The digital brand eco system-Brand Experience- Develop Consumer Engagement
using Brand Knowledge and Brand Emotion —Brand Customer Centricity-Brand and Emotions

Block 4: Social Media Marketing:

Social Media Marketing — Social Media Analytics-Viral Marketing - Face book advertising -Twitter
Marketing- LinkedIn Marketing -Video Marketing - - Affiliate Marketing- Affiliate Marketing
Platforms- Blogging -Types of Blogs- Twitter -Content Writing- Social Gaming, SEO- Search Engines
and their classifications-.

Block 5: Future of Marketing:

Rise of technology- Gamification and Game Based Marketing- Consumer Motivation for playing
Games-Gamification and Consumer Brand Affinity Spectrum-Anatomy of Gamification- Use of
Games as a Marketing Tools.
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Discipline Specific Elective 4 — Human Resource
B21BB24DE

Talent and Knowledge Management

(Number of Credits:6)

Objectives:
1. Awareness on the development of talent and knowledge management
2. Understand the dimensions of talent management systems
3. Develop an appreciative view on the competency development
4. Comprehend the knowledge management concept and process

Course Outcomes
1 Understand importance, designing & building a talent pool and segmentation of talent pool
2 Express the characteristics, types of valid competency model and talent management
information system
3 Describe the purpose of developing a talent management information strategy and the role
of leaders in talent management

Course Outline
Block 1: Introduction to Talent and Knowledge Management
Block 2: Talent Management Systems
Block 3: Competency
Block 4: Knowledge Management

Block S: Knowledge Management Process

Block 1: Introduction to Talent and Knowledge Management:

Meaning and Importance of Talent Management — Evolution of Talent and Knowledge Management —
Contemporary Issues in Talent Management

Block 2: Talent Management Systems:
Total Performance Development Systems — Talent Market Place — Diagnostic Tools — TREADs

Talent Strategy — Workforce Planning and Talent Acquisition - Employer Branding in Talent
Management — Ethical Decision Making — Resource Allocation — Human Relations



HR Metrics and Talent Analytics — Succession Planning
Block 3: Competency:

Meaning and Definition — Competency Assessment — Core Competency and Attributes — Leadership
Overview — Employee Engagement — Accountability — Diversity

Designing a Competency Framework — Role of Leaders in Competency Management
Block 4: Knowledge Management:

Meaning and Importance — Nature — Factors Influencing Knowledge Management — Knowledge
Centric Organisation - Knowledge Workers — Learning Organisations — Intrapreneurship and
Innovation — Perpetual Organisational Change

Knowledge Intensive Firm - Features of a Knowledge Intensive Firm — Key Process — Challenges
Block 5: Knowledge Management Process:
Knowledge Discovery — Knowledge Capture — Knowledge Sharing — Knowledge Application

Knowledge Management Infrastructure — Organisational Impact of Knowledge Management — Effect
of Task Characteristics in Knowledge Management Processes
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13. SIA (Authors). Talent and Knowledge Management. SIA Publishers (Block 4)
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Discipline Specific Elective 4 - Logistics

B21BB34DE
Multi model Transportation
(Number of Credits:2)

Objectives:
1. To understand the role of transportation in logistics
To impart knowledge on different types of Transportation
To provide basic information on shipping operations
To have understanding in maritime documentation
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To give information on international trade route and international cooperation on Shipping
operations

Course Outcomes
1  Having knowledge on importance of Transportation in Logistic operations
Knowing the importance of different modes of transportation in logistics management
Gaining knowledge on ports and shipping operations
Better understanding of maritime documentation
Acquiring knowledge on international shipping trade routes
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Course Outline

Block 1: Transportation Systems:

Block 2: Different Modes of Transportation:

Block 3: Port Operations:

Block 4: Documentations:

Block 5: Shipping Routes and International Shipping:

Block 1: Transportation Systems:



Introduction to transportation systems-Strategic role of transportation in logistics. Significance and
Importance of an effective transportation system, Various aspects of Transportation, Principles of
Transportation. Role of Transportation in Integrated Logistics process, Parties involved in
Transportation decision.

Block 2: Different Modes of Transportation:

Different Modes of Transportation-Rail, Road, Air, Water and Pipe Line. Criteria for Selection of
modes of transportation, Air mode of Transportation-Advantages and Constraints, International
Transportation, Air Cargo Carriers. Air Cargo Chain Operations Multimodal and Intermodal
Transportation, Advantages of Multimodal Transportation,

Block 3: Port Operations:

Types of Ports, Importance of Ports, Functions of Ports, Major Ports of the world, Concepts of hub and
transshipment and feeder ports., Parties involved in Ocean Transportation-Customs, Port Trusts,
Immigration Authority, Clearing and Forwarding Agents, Container Freight Station. Port Efficiency
Parameters-Pre-Berthing Detention Time (PBD), Non-Working Time at Berth (NWT), Turn Round
Time (TRT), Output Per Ship Berth Day. Major Threats in Maritime Sector.

Block 4: Documentations:

International Transport Documents. Maritime Documents-Export General Manifest, Import General
Manifest, Mate’s Receipt, Bill of Lading (BOL)-Different Types, Bill of Entry. Freight Bill. Air Way
Bill (AWB), Rail Consignment Receipt, /Road Bill, Multimodal Transport Document (MTD).

Block 5: Shipping Routes and International Shipping:

Major Shipping Routes of the world-Maritime routes, International Organizations and Conventions
affecting International Shipping- International Maritime Organization (IMO), International Chamber
for Shipping, Classification of Ships, Shipping Methods-Liner Operations, Tramp Operations.
Shipping Conferences, Shipping Alliances. Flag of Registration and Flag of Convenience. Concept of
Inco terms.
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Discipline Specific Elective S - Finance

B21BB0SDE

Financial Derivatives

(Number of Credits:6)

Objectives:
1. To understand the learners about the concept of Financial Derivatives.
2. To acquaint the knowledge of Futures, Forwards, Swaps and Options.

3. To know about the Commodity Derivatives and Interest Rate Derivatives.

Course Outcomes
1 Gain detailed knowledge about financial derivatives
2 Demonstrate an understanding of forwards, futures
3 To familiarise the concept and application of options and Swaps
4 To enumerate the Commodity and Interest rate Derivatives

Course Outline
Block 1: Introduction to Financial Derivatives:
Block 2: Futures and Forwards:
Block 3: Options and Swaps:
Block 4: Commodity Derivatives:
Block 5: Interest Rate Derivatives:

Block 1: Introduction to Financial Derivatives:

Introduction- economic benefits of derivatives - Types of financial derivatives - Features of derivatives
market - Factors contributing to the growth of derivatives - functions of derivative markets - Exchange
traded versus OTC derivatives -traders in derivatives markets - Derivatives market in India

Block 2: Futures and Forwards:

Futures and forwards meaning - differences-valuation of futures, valuation of long and short forward
contract. Mechanics of buying &selling futures, Margins- Hedging using futures -specification of
futures - Commodity futures - Index futures - interest rate futures — arbitrage opportunities.



Block 3: Options And Swaps:

Concept of Options — Types of options — Option Valuation — Option Positions Naked and Covered
Option — Underlying Assets in Exchange-traded Options — Determinants of Option Prices — Binomial
Option Pricing Model — Black-Scholes Option Pricing — Basic Principles of Option Trading — SWAP:
Concept, Evaluation and Features of Swap — Types of Financial Swaps — Interest Rate Swaps —
Currency Swap — Debt Equity Swap.

Block 4: Commodity Derivatives:

Meaning - commodity futures market-exchanges for commodity futures in India, Forward Market
Commissions and regulation-commodities traded — trading and settlements — physical delivery of
commodities

Block 5: Interest Rate Derivatives:

Meaning - Interest rate markets- Type of rates, Zero rates, Bond pricing, Determining Zero rates,
Forward rules - Forward rate agreements (FRA)- Treasury bond & Treasury note futures - Interest rate
derivatives.
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Discipline Specific Elective 5 - Marketing
B21BB15DE
Service Marketing

(Number of Credits:6)

Objectives:
1. To explore and importance of Service Marketing.
2. To familiarise the learners with Marketing Mix Services Marketing.
3. To develop knowledge about Customer Behaviour in Service Marketing.
4. Describe Service Quality and the role of service marketing in different sectors.

Course Outcomes
1. Develop an understanding about the various concepts and importance of Services
Marketing
Enhance knowledge about marketing mix in the service marketing
To familiarise on customer behaviour in service marketing
Learn to implement service quality
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Build awareness about service marketing in different sectors

Course Outline

Block 1: Marketing Services

Block 2: Marketing Mix in Service Marketing
Block 3: Customer Behaviour in Services Marketing
Block 4: Service Quality

Block 5: Marketing of Service in Specialised Sectors

Block 1: Marketing Services

Introduction - Growth of the service sector - Concept of service - Characteristics of service -
Classification of service - Significance of Service marketing - designing of the service - Service
marketing triangle.

Block 2: Marketing Mix in Service Marketing

Meaning - The seven Ps - product decision - pricing strategies and tactics - promotion of service and
distribution methods for services - Additional dimension in services marketing- people, physical



evidence and process.
Block 3: Customer Behaviour in Services Marketing

Introduction - Customer Expectations in Services - Service Costs Experienced by Customer -Customer
perception of services-Factors that influence customer perception of service — Service Delivery - Role
of customer in Service Delivery - Conflict Handling in Services — Customer Responses in Services -
Concept of Customer Delight.

Block 4: Service Quality

Introduction — Concept of Service Quality - Importance of service quality — GAP model —
SERVQUAL dimensions — Delivery of High-quality service — Emerging trends in service marketing —
E-service.

Block 5: Marketing of Service in Specialised Sector

Marketing of services with Special reference to financial services - Health services -Hospitality
services including travel, hotels and tourism - Professional service — Public utility service -
Educational services.

References
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Discipline Specific Elective S — Human Resource
B21BB25DE

Strategic Human Resource Management (SHRM)

(Number of Credits:6)

Objectives:

1.
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Awareness of the scope and functions of strategic HRM
Imbibing idea on HR planning

Develop understanding on strategic training and development
Relate strategic motivation and employee engagement

Create general awareness on global HRM

Course Outcomes

1 Understand the scope and models of Strategic HRM
2 Recognise the need for strategic HR planning
3 Learn the role of strategic motivation in employee engagement

Course Outline

Block 1: Introduction to SHRM

Block 2: Human Resource Planning

Block 3: Strategic Training and Development

Block 4: Strategic Motivation and Employee Engagement
Block 5: Global Human Resource Management

Block 1: Introduction to SHRM:

Human Resource Management for Excellence — Evolution and Growth of HRM in Indian and
International Context - Strategic Human Resource Management — Definition — Scope of SHRM —
Environment of SHRM - Factors Influencing HR Strategy — Strategic SHRM Models — SHRM and

Functions of SHRM

Block 2: Human Resource Planning:

Human Resource Planning — HR Planning Models — HR Planning Process - Strategic Selection,
Utilisation and Retention of Human Resources — Competency Mapping — Strategy Oriented

Performance Measurement Systems.



Block 3: Strategic Training and Development:

Strategic Training — Training Models - Technology Enabled Learning and Training Systems —
Evaluation of Training Effectiveness

Block 4: Strategic Motivation and Employee Engagement:

Historical Perspective — Reward Strategy — Definition of Motivation - Theories of Motivation —
Factors influencing Employee Motivation

Employee Engagement — Definition - Strategies to Improve Employee Engagement and Prevent
Voluntary Turnover

Block 5: Global Human Resource Management:

Global HRM vs Domestic HRM — Factors affecting HRM at Global Markets — Types of International
HR - Assessing Culture — Strategic HR Issues in Global Assignments
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4. Kesho Prasad. Strategic Human Resource Development: Concepts and Practices. PHI
India (Block 2)

5. Seema Sankhi. Human Resource Management. Vikas Publishing House (Block 2)

6. Feza Tabassum Azmi. Strategic Human Resource Management: Text and Cases.
Cambridge University Press (Block 2)

7. Kesho Prasad. Strategic Human Resource Development: Concepts and Practices. PHI
India (Block 3)

8. Seema Sankhi. Human Resource Management. Vikas Publishing House (Block 3)

9. Kesho Prasad. Strategic Human Resource Development: Concepts and Practices. PHI
India (Block 4)

10.  Seema Sankhi. Human Resource Management. Vikas Publishing House (Block 4)

11. Raymond A Noe, John R Hollenbeck, Barry Gerhart, Patrick M Wright and Linda
Eligh. Strategic Human Resource Management. McGraw Hill Education (Block 4)
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Discipline Specific Elective S - Logistics
B21BB35DE
Packing and Packaging

(Number of Credits:6)

Objectives:
1. To distinguish between packing and packaging and functions
2. To get knowledge on different packing materials
3. To understand the packaging needs for transportation
4. To have ideas on packaging design
5. To study packaging Economics and prevailing laws on packaging

Course Outcomes
1  Knowledge on importance of packing and packaging
Having information about different materials used for Packing
Have the knowledge on the requisites of packaging for transportation
Acquiring information on Packaging Designs.
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Being Cost conscious on Packaging and aware of relevant packaging Laws.

Course Outline
Block 1: Introduction to Packing and Packaging
Block 2: Packaging Materials
Block 3: Packaging for Transportation
Block 4: Packaging Design
Block 5: Packaging Economics and Packaging Laws

Block 1: Introduction to Packing and Packaging:

Introduction to Packing and Packaging, Distinction between packing and packaging. Packaging
Perspectives, = Functions, = Package  Design, @ Consumer and Industrial = Packaging,
Unitization/Containerisation, Rigid Containers and Flexible Containers

Block 2: Packaging Materials:

Packaging Materials and Kind of Packing, Preparation for Packaging, Packing of goods. Food
Packaging, Parma Packaging, Purpose of Bar coding in packaging.

Block 3: Packaging for Transportation:

Packing for Transportation, Types of Packing Boxes, Cargos, Containers for Transportation of Export



Cargo-Usage of Cushion materials, Prevention of Mould, Mildew and Corrosion

Block 4: Packaging Design:

Packaging Design, Procedure for Packaging Goods, Closing and sealing the boxes marking on the
Export Boxes, Communication-Features of Marking and Labelling,

Block 5: Packaging Economics and Packaging Laws:

Packaging Economics, Cost of Packing versus Cost of Product, Cost Reduction in Packaging, Packing
for Inventory Control, Value Analysis. Packaging Laws, Consumer protection Food Packaging,
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PROJECT REPORT
B21BB01PR

(Credits: 6)

GUIDELINES FOR PROJECT
Project work to commence at the beginning of the sixth semester

Every student shall work on a project related to management and more closely associated to
the area of specialisation. Identifying a topic which is live from the environment/industry is
possible through establishing linkages with industry/ policy making bodies.

Project Report to be submitted at the end of the last semester

Project work should be done under the supervision and guidance of academic counsellors.
Learners who submit a project shall justify the following:

i Research Problem

i Relevance of the study

& Objectives and the Methodology

i Analysis and interpretation

Two copies of the project report in English (Printed in A4 size paper) should be submitted as per latest
APA format.

Structure of the Report

e Preliminary section

i Title Page- Name of the Student, Name and Designation of the supervising Teacher
i Certificate from the guide (Academic counsellors)

W Acknowledgements

i Contents

i List of tables

i List of figures



i Chapterisation
e Main content
i Chapter I: Introduction

Research problem, Objectives of the study, Methodology (sample design and technique
stating the variables associated with the objectives)

i Chapter II: Theoretical/Conceptual framework

i Chapter III: Data Analysis and Interpretation

i Chapter IV: Findings, Conclusion and Suggestions
e End matter

i Bibliography- as per latest APA format

& Appendix

Questionnaire, Specimen copies of forms, other exhibits etc.- include only those materials
which is referred in the report.

Project Evaluation

Project Report to be submitted at the end of the last semester. The project report shall be subject to
internal and external evaluation followed by a Viva-voce. Internal Evaluation is to be done by the

supervising teacher and external evaluation is to be done by an examiner appointed by the University.
The maximum marks shall be 100 -project assessment 70 per cent viva voce 30 per cent.

A viva voce related to the project work will be conducted by the external evaluation board and
learners have to attend the viva voce.

Total Marks for the Project is 100 in two components
A - Project assessment -70
B - Viva Voce- 30
Project assessment valuation would have the following break up:
e Relevance of the study-10

e Problem identification -10



e Methodology-25

e Findings-10

e Reporting-5

e Linkage in the study-5
e QOutcome achieved -5

The student should get a minimum of 35 in project report. If the student fails to get a minimum in
project report, he or she shall submit the project report after modifying it on the basis of the

recommendations of the examiners.
Structure of Model question paper
SECTION A

Answer any ten questions in a word or sentence each. Each question carries 1 mark. (1x10 = 10
Marks)

SECTION B

Answer any five questions in one or two sentences each. Each question carries 2 marks. (2x 5 =10
Marks)

SECTION C
Answer any four questions in one page each. Each question carries 5 marks. (5x4 = 20 Marks)
SECTION D

Answer any two questions in three pages each. Each question carries 15 marks. (15x2 =30 Marks)



